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INTRODUCTION

An open source content management system (CMS) like Drupal can be a great
resource for anyone who would like to develop and maintain a website. In the
past, in order to make a website, you had to manually assemble all the files and
develop a fair amount of technical expertise; however, a CMS can automate and
significantly simplify many parts of the process.

WHAT You’LL FIND IN THIS Book

This book contains an easy-to-understand introduction to related concepts, and a
series of step-by-step examples that can help you learn how to use Drupal to
create and maintain a website. The coverage includes using a “quick-install” Web
hosting account, which can greatly reduce the complexity of installing Drupal.
(Drupal software is free, but you need a monthly Internet hosting account to run
it.)

WHO THIs Book Is For

You'll find that this book is written with beginners in mind; no prior expertise is
required, except some familiarity with how to browse the Internet and use a PC.
For example, in order to help build confidence and experience, an early chapter
introduces readers to Google Sites (a basic alternative to Drupal), which is entirely
free and can be a good place to start learning about content management systems.

Like any software, Drupal is not perfect, and its limitations are discussed openly,
with suggestions especially suited for beginners on how to overcome them.

Xi
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Introduction

How THis Book Is ORGANIZED

The first part of the book introduces the reader to content management systems,
including taking a look at Google Sites, to help build confidence. This section also
provides an introduction to opensourcecms.com, where you can try a live demo of
an open source CMS, and takes a look at a live Drupal site, to provide further
exposure to CMS concepts.

The second part is focused on starting an account, installing Drupal with a
timesaving “one-click” installation tool, and covering important basics such as
security and basic configuration. Then the reader is introduced to adding content
to the site, which includes learning about various modules that can add additional
features and functions.

The third part introduces some techniques and concepts for promoting a site once
it is created, using social networks and social advertising. This section also
explores the concept of integrating content from Facebook onto a Drupal site and
vice versa.

CoMPANION WEBSITE

The book has a companion website, www.drupalprimer.com, which is referenced
throughout the book. You may download the companion website files from
www.courseptr.com/downloads. Please note that you will be redirected to the
Cengage Learning site.



CHAPTER 1

WHY CMS?

In This Chapter

= What Is a CMS?

Why CMS?

m How: Hiring a Developer versus Developing It Yourself
m What Is an Open Source CMS?

Drupal versus Google Sites

Drupal versus Manually Created Sites

Working with Designers

Companion Site

If you'd like to see full-color versions of some of the images in this chapter, please visit the
companion site at www.drupalprimer.com.

WHAT Is A CMS?

CMS = content management system.

The purpose of a content management system is to make it easier for an
individual or organization to manage online content.
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The majority of websites are created manually, using a program such as
Dreamweaver, based on using HTML code. When you browse the Internet,
HTML is basically telling your browser to do things—display an image, display
some text, or make a link that people can click on. So most websites are created
by people putting bits of code together to form them. But content management
systems can do a lot of the work for you, and you don’t necessarily need to know
any HTML (although it can be helpful).

HTML

To learn more about HTML, and to gain an appreciation of how much easier it is to make a website
using CMS, try taking a peek at these free HTML tutorials: www.w3schools.com/html/html_links.
asp. Then, if you want to have some fun, try signing up for a Gmail address (http:/mail.google.
com), log into the free blog tool at blogger.com, and make a blog (it's easy). In Blogger, make a
new post and use the Compose tab to format text. Then try switching to the HTML tab to see what
happens. Try using Blogger's built-in function to make a link, using the Compose tab and switching
to the HTML tab to see what's going on behind the scenes. This whole time, you're using a CMS!
Blogger is an example of a Web-based CMS. If you didn't have Blogger, you'd need to write all of
the code and upload it every time you made a post.

On a traditional website, when something needs to be changed, someone needs
to find the file that corresponds to a given page, make the change, and upload it
to a server, which is either owned and operated by the organization itself or by a
Web hosting company. See http://en.wikipedia.org/wiki/Web_server.

The Web hosting company maintains a set of specialized computers (the
servers), which are connected to the Internet continuously, so when users
view a website, they are downloading the Web page from the server to their own
computer, using an Internet browser such as Internet Explorer or Firefox.

When the website gets bigger, maintaining it can become more challenging,
especially if there are multiple people working on it and if there are different
versions of articles or content that need to be tracked.

Concentrate on the Content

What a content management system does is to allow the user to concentrate on
the content.

In a sense, a content management system is like having a dedicated person
maintaining the website. In fact, in some cases, the reason why many people



What Is a CMS?

start using a content management system is because IT professionals can end up
being a bottleneck, getting buried with requests for manually updating a site.
And a content management system can relieve the pressure on the IT staff,
enabling nontechnical users to add content.

The user creates the content, and the content management system, or CMS,
creates the appropriate files, places them in the right spot on the server, and
keeps track of them in case there is a need to make changes.

For example, this is what a “blogging” system does—it effectively allows you to
have a website without necessarily having to know anything technical.

Content management systems are especially helpful for organizations and websites
where there is the need to have a variety of people all contributing content to the
website. All that participants need to do is to go to the Internet, log on to the
CMS, and add their content, by typing it in, uploading a document, and so on.

Whoever is administering the CMS can log on; create a new user; and allow new
participants to add, change, or delete content.

One of the most interesting facets of the content management phenomena is
that most people now have direct experience in using a CMS without even
realizing it. For example, the massively popular website Wikipedia was recently
recognized as one of the top five most recognized brands in the world, along
with names such as Apple Computer and Starbucks, and it is built using a CMS
system called Wikimedia.

CMS Characteristics

One of the most helpful and useful things about a CMS is its ability to set
permissions, where you can set a desired amount of access to different parts of
the site, so some visitors may be able to read the content, and others may be able
to submit, but only specified people might be allowed to delete, for example.

Another nice thing about a CMS is that you can involve people in making a
website without requiring them to be technically proficient. That is, typically a
Web page is created by a Web developer, who understands all the related
technical issues and is often the person who is uploading the content to a Web
server. So in many situations, certain people create the content and then pass it
along to a Web developer, who is the one who puts it up there.
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A CMS provides a way for anyone with an Internet connection to contribute to a
given site. It can certainly help to have a developer still involved, especially if
there may be the need for customization, so a CMS doesn’t affect the job security
of Web developers. In fact, Web developers may like content management
systems, because in certain cases, instead of having to upload and maintain a
site, they can help participants to have direct access to content, so that the
developer can concentrate on other things, such as customization.

Let’s review: CMS = content management system:

m A content management system makes it easier to manage a website.

m Before CMS, to do a website, you had to make a file and upload it any
time there was new material or a change.

m With CMS, anyone can sign in and add content, as easily as checking
email. In some cases, like on Wikipedia, you don’t even have to sign on.

WHY CMS?

Here are a few suggestions as to why and how a CMS system could be helpful.
You can also use these suggestions for project ideas.

s Community Sites: Volunteer versus Paid assistance: A CMS system,
whether free or open source, can be an excellent way for a community
site to be built, whether you are talking about a local community or an
online community. A CMS can help to be able to make use of volunteer
assistance, where the organization can add users and have people help
out with the website, regardless of whether they have technical
experience. And approaching a non-profit, if you are learning (and
adding working with websites to your portfolio/resume), can be a good
way to apprentice. That is, it might be easier to volunteer to help a
non-profit to develop a website, or a “microsite” (a separate, focused
website), as a starting point, than trying to find freelance clients outright.
So if you're learning, CMS can be a good way to start building skills
and helping your local community.

m Extra Income: Learning how to use free and open source CMS systems
can provide you with extra income. Once you learn, you can help others
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to learn and get paid for that. And CMS provides you with the ability to
make websites in a fairly quick and relatively easy way, where you don’t
necessarily have to have technical skills. I have a feeling that there are a
lot of small businesses and organizations, or community institutions, or
even individuals with home-based businesses, who could afford to pay a
little to make a website that they could then learn how to add content to
and manage.

Job Creation: Exploring how to make sustainable websites where you are
helping people to save money can help to create jobs, by making it easier
for businesses and organizations to grow. Not everyone has a website,
and there are opportunities out there. Making websites could naturally
lead to online marketing, and these days, making websites could also
lead to making Facebook pages (which is kind of like a website). Simply
learning how to make a website and then doing a bit of online marketing
could lead to job creation, where you start approaching businesses who
no longer have the resources to hire an expensive agency, or never had
them in the first place, but might be able to work with you and grow
their business. So you might end up hiring people, or the businesses you
help might end up hiring people. Start out simply, doing things for

free, and then charge for services later. When you want to explore

online marketing (perhaps to market your own services), check out
www.facebookadvertisingprimer.com, which talks about making Facebook
ads, online marketing, and making microsites and landing pages.

Education: I think CMS systems can help a lot in education, at any level
of education, at any age, and on any topic. I think open source CMS is
especially great for making websites in different languages (but you can
always try doing it in free tools like Google Sites and just having different
sites in different languages). I bet just about any school system or college
would benefit from exploring CMS capabilities and having an easier way
to get content on its site, whether you're talking about an individual
teacher, a department, or an entire school. Also, I think it makes a lot of
sense to teach CMS as a subject. And I think that can naturally lead to
marketing and online marketing, which can provide young minds with a
valuable skill, no matter what their age. The sky is the limit. This book is
a good starting point, and for more information on online marketing, see

5
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www.facebookadvertisingprimer.com and for more information on helping
people of any age to explore social networking, see www.snspaces.com.

m Organic Social Networking: This topic is a bit obscure, but I like it. If
you read Social Networking Spaces, you'll see that I think the most
important social network is the oldest one: in-person, physical,
geographic—in other words, your local community. So while I think
Facebook can be a good tool, I also think it can be nice to have a site all
for you or for your group. And sites can be private, just like a
“clubhouse.” So I think of this kind of thing as organic, not necessarily
even digital. Go out and find people locally who have similar
interests and get together! And if you need a website, maybe CMS can
be a nice tool.

How: HIRING A DEVELOPER VERSUS DEVELOPING IT
YOURSELF

So one of the questions to ask: Should you hire a developer to do the project or
do it yourself? The simple answer is: it depends.

Because of its flexibility, a CMS system might allow you to do a lot with limited
resources, so it can be a very sustainable way of pursuing website development.
Plus, it can be fun!

Even if you don’t feel like you have the confidence to do it yourself, you might
want to try. You might be surprised at how much you can accomplish. If
nothing else, it can help you understand how best to work with another person.
But you might still be surprised at how much fun it can be—to come up with an
idea and be able to put it in motion.

A CMS system is the kind of tool that can help you to make a site yourself,
instead of hiring a developer, and one of the recommendations I have for you in
reading this book, and as you explore various tools, is to think at what point it
would make sense to work with another person. In some cases, you're fine on
your own. In other cases, you could do everything yourself, but you might not
want to, and might not need to. In other situations, the requirements of a site
may be such that you'd like to do the whole project yourself, except in cases
where it might be a bit much for you or over your head.
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One of the challenges is money, of course, and one of the hidden challenges can be
that in order to save money, or to hold on to more of the money yourself (if you're
doing a project for someone else), you might be tempted to do everything yourself.
However, sometimes it makes more sense to concentrate on what you know, and
work with others to do the rest—for example, you might make a client happy, and
then that client refers you to someone else. And conversely, if you take too much on
('m speaking from experience here), you might end up completing the work, but
there may be frustration on everyone’s part, and you’re less likely to get a referral
for more business. The suggestion I'm making here is to think about sustainability.

Overall, as you are learning, what I recommend is to think about website
requirements, and to get in the habit of learning how to gather and develop a
list of what you want, or what a client wants a website to be able to do. And as a
learning experience, develop a few sites. Try out different systems, like Drupal and
Google Sites, and learn what they are capable of —their strengths and weaknesses.

Then you’ll be in a better position to know when and if you need to work with a
designer or developer. Generally, the more complex the website is, the more
custom functions you will need, and the more likely it is you'll need to work with
a website developer.

In my opinion, sustainability = fun, so make a site sustainable.

WHAT Is AN OPEN Source CMS?

An open source CMS can be installed free of charge on a Web hosting account.
An open source CMS represents a viable option for non-profit organizations,
educational institutions, and anyone who wants to make a website but who may
have limited technical expertise or financial resources.

There are a variety of options out there for developing a site using an open
source CMS, and Drupal is one of the most popular (see Figure 1.1).

Drupal is increasingly used on sites ranging from the high-profile commercial
site of Fedex.com to independent non-profit sites such as rgbgreen.org.

To review, the traditional alternative to a CMS-based website is to painstakingly
create individual files for each page in a website, which requires technical
knowledge for anyone who wants to add content. It takes more time, and there’s
more room for error.
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L@

MediaWiki

Joomilal’

WORDPRESS

Figure 1.1
Some popular open source CMS options.

But the magic of a CMS-based site is that you can log in and add content, just
like a blog or when you're writing an email. When you log in, you're accessing
the “back end,” which gives you direct access to the software that makes your
website run. Drupal takes care of just about everything for you, including
creating new files and keeping track of them. There are different levels of access;
if users just need to add an article, you can give them just that level of
permission.

Modules

Open source CMS systems come with a number of modules built in, and there are
hundreds of modules that people around the world have created that can be
downloaded for free to add functionality to a CMS-based website (see Figure 1.2).
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BY TASE  BY MUODULE

Administer

Administration Menu Aggragator

Backup and Migrate Block

Blog
7 Comment

Contact

Content

Content Permilssions Database logging

Fllter

Figure 1.2
CMS modules.

Themes

Another feature of an open source CMS is that you can use templates (also
known as themes) to control the design of the website.

Before CMS, you had to manually create graphics and adjust the design of a
website, either hiring a graphic designer or learning how to do graphic design
yourself. But CMS templates and themes allow you to try flexible, “pre-created
designs,” which you can also customize. Just as with modules, Drupal comes
with several built-in themes, but there are hundreds of themes that you can
download and use.

9
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LIST CONFIGURE

Themes

Screenshot Name Wersion Enabled Default Operations
e= _________ Acquia Marina

m Acquia's Marina themne is ideal for blogs and

comrmunity sites. Includes advanced theme settings 6.x%-1.5 ® configure

S— — and 15 flexible content regions for a variety of
= RCERCENEER |-vouts, By TophotchThermes

_ Bluemarine
Table-based multi-column theme with a matine and 6.9 O
ash color scheme.

Chameleon : o o

0.4
Minimalist tabled therne with light colors.

M Garland

Tableless, recolorable, multi-colurnn, fiuid width 6.9 Il O
therme (default).

S S )

B ~ Pushbutton

o DOT\'E: fefis ert. Tahlad, multi-column theme in blue and orange 69 O &}
tones.

SAYE CONFIGURATION [l RESET TO DEFAULTS

Figure 1.3
Some sample themes.

Figure 1.3 shows the back end of Drupal, “behind the scenes,” logged in as
Administrator, and looking at the Themes section. You can see a variety of
themes, and a particular theme called Acquia Marina, that was tested on
www.rgbgreen.org (see Figure 1.3).

Flexibility

Drupal gives you a lot of flexibility in the way you arrange elements on a website
page. Drupal is very modular. In Figure 1.4, we are logged into the back end of
Drupal, looking at a screen that allows you to rearrange “blocks.” The way you
position these blocks affects the way the site looks.

In Figure 1.5, you can see how a block called Green News Google has been dragged
into the top position, and if you look, you'll see the news “block” at the top left-hand
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Figure 1.4
Drag-and-drop functionality makes it easier to change the layout of a website.
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25 a viable way to support a country's
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Figure 1.5

This figure corresponds to Figure 1.4. It shows how rearranging a block affects the layout “out front” on
the website.

side of the site. This block could just as easily have been dragged into position at the
bottom of the left-hand side, or to the right-hand side, and so on.

It would be difficult to have this kind of flexibility in a program like Microsoft
Word or Open Office, creating separate files for every page in a website,
inserting the graphics, trying to position things, and trying to make every
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page look consistent. Thousands of professional Web designers use programs
like Dreamweaver to make websites, but the larger the website becomes, the
more time consuming it is to maintain.

Drupal and other open source CMS programs are not perfect. There are issues to
learn about, just like any other piece of software, but open source CMS especially
shines for situations where there is a need to create an online community. And
the current conventional wisdom is that the best way to approach just about any
kind of website is to set the goal of developing or reaching an online community,
to engage them, and to grow.

Pros and Cons

There are a variety of approaches to making a website: manual, and the three
CMS alternatives: commercial, open source, and free. Each has its pros and cons.

In general, the greater degree of control you want over design, the more likely it
is you'll want to create a website manually. But there is also the question of
sustainability, and this is where it can make sense to consider an open source
CMS, or even a free CMS.

m Manual: A website can be created manually, using HTML code and tools
like Dreamweaver and Photoshop. The majority of websites on the
Internet are created manually, and people pay monthly hosting fees to
have accounts at a place like Hostgator, where they upload their files.
Often the most likely entity to have a manually created website is a
business that needs a significant degree of customization, in terms of
how the site works, or how the site looks. The advantage of creating a
website manually is the degree of customization you can have, and the
disadvantage is the amount of work it can take to create and maintain,
and the technical skills required. The other disadvantage is that the more
complex a website becomes, the more difficult it is to do manually.

s Commercial CMS: There are a lot of commercial CMS systems out
there. They came about primarily to make it easier for businesses to
handle the complex logistics of large websites. They also were designed
to help solve the problem of involving nontechnical people in adding
content to a website. And they especially help when a company needs to
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have a website in a different language, or multiple languages, which
could be a very complex task if you were to try to do it manually. So a
CMS is designed to reduce complexity. The advantage of a commercial
CMS is that the systems are very powerful and mature. Also, they are
backed by a company—that is, specialized staff who can provide
dedicated support. The disadvantage of commercial CMS systems is
mainly the cost, and one disadvantage can be that they are tied to a
company, which can be bought, or go out of business, or change its
policies and prices, and so on.

Open Source CMS: Open source CMS systems came about as software
developers wanted to have alternatives to closed, proprietary commercial
systems. Just like Open Office is a free alternative to Microsoft Office,
open source systems are an alternative to commercial ones. The
advantages include the fact that there are no licensing fees or purchase
fees, and the power has rivaled that of the best commercial systems.
Major high-profile websites have been developed using open source
systems like Drupal—fedex.com, economist.com, etc. Another advantage
of open source CMS is the developer community; there’s an entire
community of software developers that create new modules. The
disadvantage of open source CMS is that it is not managed, which means
that you're on your own. There is a developer community, and books
like this one, but there’s not necessarily a company behind it. (Acquia
would be an example of an open source CMS company that helps with
CMS.) Open source systems require administration and maintenance,
like Windows or Mac OS. There are updates on security, etc., and it’s
doable, but there are hurdles. It can end up being easier to maintain
than a manual website, but if you need a simple website, you might not
necessarily need all the power that Drupal can provide.

Free CMS: For some people, free CMS can provide an alternative. Free
CMS systems might also provide a starting point for planning/developing
content, so that when you outgrow it, you can move on to an open
source CMS system. Free CMS systems might include systems like
Blogger (www.blogger.com), or Google Sites (www.google.com/sites), and
basically all you do is log in. They are free, no technical expertise is
required, and there’s nothing to maintain. Their capability is increasing,
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and for some, it may simply be more sustainable, meaning less technical
hassle and no monthly fees. The advantages include the ease of use and
the fact they are free. The disadvantage would be that there are some
limitations in customization.

My general recommendation is to start with free CMS, especially if you're a
beginner, and to use it as a tool for planning, experimenting, and building
confidence. Then at the same time, you can explore a system like Drupal and
“make the switch” as soon as you're ready. And you may find, that in some
cases, you might end up using a free tool, and in other cases, you might end up
using Drupal.

DRUPAL VERSUS GOOGLE SITES

The previous section discussed some of the advantages and disadvantages of the
various approaches to making a website: manual, commercial CMS, open source
CMS, and free CMS. This section is a simple discussion of Drupal versus Google
Sites, based on my own personal experience.

Personally, my career has involved making manual websites since 1995, around
the time when the Internet was just getting started. So I learned how to make
simple websites, and then I learned how to use tools like Dreamweaver and
Photoshop. I worked at various companies, and saw some of the challenges of
making websites manually, and then was exposed to commercial CMS systems,
that companies paid for, which helped to make things easier.

Eventually, I heard about open source CMS systems, and I thought they were
pretty interesting, mainly because they provided an alternative to high-priced
commercial systems and some options to non-profits and educational institutions
that might not have enough resources for a commercial system. I thought it could
be helpful for these types of organizations to be able to have a website and involve
their staff and members in adding content, without necessarily requiring anyone
to have technical expertise. I was also very interested in exploring the open source
CMS capability to help make websites in different languages, since some non-
profits work with members and projects in different languages.

So I began to explore systems like Drupal, Joomla, Plone, and others, and this
was around the time I started my PhD in Technical Communication. I even



Drupal versus Google Sites

Going Multilingual

Helping people who speak different languages
to participate in online dialogue,
using free multilingual tools

Todd Kelsey, PhD (abd)
Dissertation Research - Illinois Institute of Technology
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Figure 1.6
A presentation from my dissertation that you might enjoy taking a look at: a visual introduction to some
behind-the-scenes elements of CMS.

made a simple site at www.cmsedu.org with some information on open source
CMS, and made a simple online presentation at http://tinyurl.com/trycms to
introduce people to CMS and the concept of making a website in different
languages. (Feel free to check it out, as shown in Figure 1.6.)

As T worked on my dissertation and various projects in my PhD research, I
explored the capabilities of open source CMS, the strengths and weaknesses, and
was surprised to find that Google Sites was actually fairly easy to use and pretty
powerful.

I was also impressed when I discovered that Google Sites does allow you to use
your own website name—that is, it’s a free website system. As such, you can
make as many sites as you like, and there’s no monthly hosting fee, but you can
use your own website name, such as www.mywebsite.com, and point it at a
Google Site. So I liked this, because instead of having to pay a monthly hosting
fee to maintain a site like www.cmsedu.org (which uses the PHPMyFAQ system),
or www.rgbgreen.org (which uses Drupal), I could make a website and only have
to pay for the yearly website name fee.

15



16

Chapter 1 = Why CMS?

So I started to make websites like www.keepthewebsafe.com, which has free
learning materials, and all I needed to pay for was the yearly registration fee of
the website name, also known as the “domain name”—.com, .net, .org, whatever.
Keep the Web Safe is an example of a project I wanted to do, and it is built using
Google Sites, so it’s very easy to maintain.

I came to the conclusion that Google Sites was perfectly fine in some cases, and
as I was looking for ways to save money, it seemed very sustainable. For
example, when I wrote the book Social Networking Spaces and made the
companion site for the book, I just did it in Google Sites (www.snspaces.com).
It's not the greatest website in the world, but it’s ridiculously easy to maintain,
and it’s free, so it works (see Figure 1.7).

So for me, I don’t think the question is as much Drupal versus Google Sites, but
Google Sites is a good starting point, and also a good way to plan and gather
content. Because it is so easy to use, you can easily plan a site, plan its structure,
and try different things out. My own experience has been that half the battle in

b Search this site
. Social Networking Spaces

Welcome
Pics
* Slories Thanks for dropping by! This is a companion site for the book Social Networking Spaces - From Facebook to Twatter
Dorothry and Evarything in Betwaen
Todd
Gill ldea » Yisit the News/Comections section for updates on changes that social networks make since the time the book
News/Corrections was printed
Music
I you like the book = Suggestion: visit the official Faccbook page for Social Metworking Spaces, and click the Like button - by doing
Links thig, you'll recewe updates that are posted there on your home page in Facebook.

Recent site activity

Figure 1.7
A Google Site with a simple layout.
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making a website is gathering content. And like other systems, Google Sites can
allow you to easily add other people as users, so they can contribute content.

RGBGreen

There are situations where | need more than Google Sites has to offer, and the site RGBGreen is an
example, where | was working with some designers to get the site to be a more sophisticated
design. The site was started in Drupal, and the vision had always been to make the site
multilingual. This is something that Google Sites can't really do. Technically, you could make
different Google Sites for different languages, but if you look at the presentation at http.//tinyurl.
com/trycms, you can see that one of the things a multilingual CMS can do is have a “language
switch” capability, and also a way for translators (or bilingual friends) to log in and easily translate
an article.

RGBGreen is an educational site, and since the site is intended to eventually be in Spanish and
other languages, this is one of the reasons why Drupal has Google Sites beat, for this particular
site. Also, the original version of the site looks okay, but there is a need to make it look better (see
Figure 1.8).

I've been able to add content, put things up there; the CMS system is nice (see
Figure 1.9).
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i Y
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Figure 1.8
Here is www.rgbgreen.org—a CMS-based site, prior to its redesign.
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giant gerbil Mr. Green. Grondlet the size of the club grows from vear to

Figure 1.9
A CMS system makes it relatively easy to add new content.

It’s also been nice to be able to involve others. A few friends have contributed
articles, and the CMS has been a great way to involve them (see Figure 1.10).

So for a non-profit enterprise, Drupal has worked well. I considered switching
over to Google Sites, simply so that I wouldn’t have to pay the monthly hosting
fee anymore, but I wanted to continue to keep the dream alive of making the site
available in different languages, and then an opportunity came up where it
seemed important to be able to have a customized, sophisticated design. The
owner of the website green.org was open to the idea of “pointing” green.org at
rgbgreen.org, and green.org is a great website name, so I wanted to try and go for
it. But in order to impress the owner of green.org, it was necessary to go far
beyond my own design ability and get a customized design that could be
implemented in Drupal.

At the time of this writing, I'm working with Sky Floor (www.theskyfloor.com)
on a couple of ideas. It is making them in Photoshop, and it is going to be
adapting them into Drupal.
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Into the Wild - Parks and Arboretums

by Mark Meal

Matural outdoor areas are important places to recharge and relax, offering an escape from the frenetic wiorld of day-to-day
business, When I need the solace of trees and quiet, my escape route leads me to the Morton Arboretum, a 1,700 acre plant
muscum containing more than 4,000 kinds of troos, shrubs and plants from around the world.

Figure 1.10

One of the nice things about a CMS system is how it helps make it easier for other people to contribute
toward a website; instead of passing material on to you or an IT person, they can log on and add
content.

The upper half of the design is shown in Figure 1.11. The lower half of the
design is shown in Figure 1.12.

I do think it would be fun to see how far that Sky Floor could go in adapting the
Photoshop design into Google Sites. There is some customization capability,
including the ability to do templates. But because of the flexibility of Drupal in
terms of customization of design and multilingual capability, I'm using it on the
www.rgbgreen.org site.

Full-Color Versions of Images

If you'd like to see full-color versions of some of the images in this chapter (including the wonderful
designs by Sky Floor, in living color), please visit the companion site, www.drupalprimer.com.
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Figure 1.11
Upper half of the planned redesign of www.rgbgreen.org—in some cases, hiring a designer can help a
site look more professional.

. Learn abe

Figure 1.12

Lower half of the planned redesign of www.rgbgreen.org—a designer can often add a touch of
sophistication to enhance credibility. Sometimes information is all a person needs; other times, a
professional-looking design can improve the “brand” of an organization, idea, or company.
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DRUPAL VERSUS MANUALLY CREATED SITES

To offer some additional perspective, even though I'm a strong believer in free
and open source CMS systems, I'd like to provide an example of an active
project where the website will probably be built manually, for better or worse.

The scenario involves a custom design, and even more relevant than that, it’s an
example where there’s a need for custom back-end work. The user experience of
the site is so customized that the software developer pretty much needs to build
things from the ground up, based on the desired user experience.

So, technically, the site could be developed using Drupal, and come to think of it,
I may even ask the developer about this, but my assumption has been that it
could cause more trouble than it’s worth. That is, when doing a lot of custom
development on the back end—for example, databases and some custom front-
end work, where there’s a particular user experience desired—the hassle of
integrating with Drupal might not be worth it. And in this situation, there’s not
a particular need for a lot of content, at least initially.

The context is a project called “Share Your Way.”
Share Your Way

As much as | believe strongly in trying out free tools and having fun with things yourself, if you're
going to sell something, | also believe in focusing on what you do best, and working with others to
do what they're best at. For example, | happen to have a graphic design background, and | can give
good feedback on design, and guide the design process, but when resources permit, | like to work
with designers.

| also don't want to give the mistaken impression that | think Google Sites can do everything—it
has some definite limitations. | just happen to think the best thing to do is to explore Google Sites
until you reach its limits, to keep it in mind, and to explore things like Snaglt (a cheap yet powerful
image-editing tool that I've found to be very helpful) so you can play around, even if you end up
working with a designer on the final product.

Recently, I've been working on a project called Share Your Way, which will eventually probably
exist at www.shareyourway.net or www.shareyourway.org. It's a site designed to simplify learning
about and sharing with non-profits, and having some fun in the process. I'm working with a
software developer on the back end (which is the plumbing that you sometimes need on a website
if there's a lot of data flowing back and forth or special functions). And then for the front end, |
came up with some basic ideas on how the pages needed to look, more so about the functions
needed on those pages. | even went back to my old friend Dreamweaver, created some HTML
pages manually, and by the time you read this, they might still be up at the following address:
http://cftw.com/share (the functional mock-up, as shown in Figure 1.13).
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R Share Your Way
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Figure 1.13
A simple HTML page—it works, but could be better.

I was happy to make some progress, but I contacted Alexandra Constantin to
come up with some ideas for a “real” design, and we worked back and forth, and
this is one of the options, which might still be at http://cftw.com/share2/main by
the time you read this (see Figure 1.14).

If you compare the two, the second is just a Photoshop file, but it looks
significantly more professional and probably more credible, more “real.” There’s
nothing technically wrong with the design I came up with, but the second looks
better, and the second is not Google Sites.

The long and short of it is that for a website, you might end up wanting to work
with a designer, but you’ll probably want to at least start gathering content on
your own. And in some cases, you might end up creating a website manually
(but you might want to explore integrating or customizing Drupal, for a variety
of reasons).
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Figure 1.14

A design that was created in lllustrator/Photoshop. Designers often use a software program that
provides a lot of tools for them to try adding and organizing creative visual elements. Then the next step
is to “slice” such a design so that it can fit into the format that a Web page requires.

And when you’re working on a Website design, in Drupal or elsewhere, there are
a lot of ways you can customize templates to get a nice look and feel. If you need
something more customized, or if you have a graphics background, go for it. But
if you're selling something, or representing a non-profit, I do recommend setting
your ego aside and asking people to give you feedback. Does it come across
professionally? Is it credible? And if resources permit, you might consider
working with a designer.

WORKING WITH DESIGNERS

If you want to work with a freelancer, here are some options:

m Feel free to contact Alexandra: www.cgadvertising.com—she’s good, espe-
cially with static 3D.

m David Vosburg does some design, and he can also help coordinate design
and work with software developers for custom functions; that is, he is
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good at pulling people together and helping you get everything done. See
www.zagmediaarts.com.

= And you may want to check out Sky Floor. These folks do some nice
work and have experience with Drupal: www.theskyfloor.com. The origi-
nal reason I got in touch with them is because I was impressed with the
design they did for this church website: www.churchrez.org. It's an exam-
ple of a site built on a less-expensive commercial CMS called “monk.”

m If you are a company or organization, or especially if you are a local gov-
ernment or library, and need a seasoned Drupal expert with deep techni-
cal experience, ask for Todd Tomlinson: www.lighthousetechnologygroup.
com. Drupal can be a way for a library, local government, or company to
actually save money, and reduce complexity in running and maintaining
a website. Todd has overseen the development of Drupal-based websites
for a number of companies, and has done some nice work for libraries
and local governments. If you contact Todd, be sure to give him a hard
time and ask him whether he is getting enough sleep and whether he’s
going to grow sunflowers this year.

If you happen to be a designer who has done Drupal-based sites, or Google Sites
for that matter, please feel free to email me at tekelsey “at” gmail.com, and I'll
gladly put your link up on the companion site at www.drupalprimer.com.

And if you’re interested in learning more about how to develop designs for
Drupal in particular, check out Emma Hogbin’s fine book on front-end Drupal.

CONCLUSION
Dear Reader,

Congratulations on making it through this chapter!

We've taken a look at some CMS basics, and hopefully you've had a chance to
see some of the advantages and challenges in working with various kinds of
systems. In the next chapter, we'll take a look at Google Sites, which provides an
excellent way to learn how content management systems work.

Regards,
Todd



CHAPTER 2

LEARNING ABOUT CONTENT
MANAGEMENT SYSTEMS—
STARTING WITH GOOGLE

SITES

In This Chapter

What Is Google Sites?
Creating a Google Site
Adding Content

Changing Navigation
Sharing the Site

Learning More About Google Sites

INTRODUCTION

The purpose of this chapter is to give you an opportunity to learn about how
content management systems work, by trying Google Sites. It’s a tool from
Google that is free, easy to use, and serves as an excellent way to try things out.
It’s especially helpful if you are just starting out and feeling a bit intimidated, or
if you are like me and find it frustrating to deal with technical issues.

Google Sites is not perfect, but it can help you to “concentrate on the content”
and give you an opportunity to jump over a lot of the technical hurdles that you
run into, even with a system like Drupal. There’s no installation, and only a basic
amount of setup with Google Sites. You can literally have a website going in less
than 60 seconds.
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So in a way, it can be a fun way to get started learning about CMS. Google Sites
is a content management system; it just happens to be from Google. And it does
have many of the features of a typical CMS like Drupal, so it can give you a
chance to try some CMS features out, including sharing the site with other users.
Like Drupal, Google Sites allows you to invite other people to work on the site,
from wherever they are, and they don’t need technical experience to do it. And
that is one of the great strengths of CMS-based sites—they allow you to
collaborate more easily.

WHAT Is GooGLE SITES?

Google Sites is a free tool for creating and sharing websites (see Figure 2.1). It’s
located at www.google.com/sites.

To learn more about it, you can visit either of these links, which both lead to the
same place.

www.google.com/sites/help/intl/en/overview.html
http://tinyurl.com/gsitestour

You can watch a video that introduces Google Sites, and if you like, you can click
Get Started (see Figure 2.2).

One feature that Google Sites has, just like other CMS systems, is the ability to
have a custom look and feel through templates, as shown in Figure 2.3.

Google sites
Thinking of creating a website? Sign in with your
Google Sites is a free and easy way to create and share webpages. Learm more, Gox ‘E;IC Account
Email: !
Create = ex pat@example.com
nich web pages / ’ Password
easily . y =
[C] Stay signed in
Collect %/ '
all your infa in one F -
place Kf'r-, Cant scout?
Control
who can view and
edit Si for Sites
Sian in with a Gooale Apps Acoount
New! Create a site from dozens of pre.built 1
Figure 2.1

Google Sites.
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Google sites

Google Sites makes creating and sharing a group website easy
Overview

Introduction to Google Sites

v Single-click page creation
¥ Customizable lok and feel
¥ Dozens of pre-built templates

v Settings for accessing and sharing
I | orrston

Pt o00/100 @

¥ And its free!

Figure 2.2
Get started with Google Sites.

Example templates - Google Sites is powerful enough for a company intranet, yet
simple enough for a family website. You can start a site from scratch or from a template.

a7 =
Club site Project wiki Company intranet

Classroarm Project wark site Farnily website

Figure 2.3
Examples of templates you can use with Google Sites.

The other nice thing about Google Sites and other CMS systems is that you can
share a site. You can make it private or public, and you can easily invite people
to collaborate, so they can log in from wherever they are and add content to the

site (see Figure 2.4).
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Permissions:
. Public on the web - Anyone on the Internet can find T
" and view el
1 Todd l<elscy (you) ls owmner %
Add people:  Choose from contacts
markneal3@gmail.com Can edit =

D Send a copy to myselt

@ Send emsil notifications (recommended)

Figure 2.4
Setting permissions for Google Sites.

CREATING A GOOGLE SITE

Ready to try things out? My recommendation is to create a Gmail address first.
A Google Account is required to sign into Google Sites, and if you want, you can
use a different email address, such as Hotmail, Yahoo!, or whatever else it is, but
having a Gmail address makes it easier to access tools like Google Sites. There
are a lot of helpful, free tools that come with a Gmail account. To create a Gmail
address, go to http://mail.google.com.

Gmail and Other Email

If you like, Gmail can check other email addresses, and it can also forward email to another
address. Check out the Settings area in Gmail, including Accounts and Forwarding.

To create a Google Site, visit www.google.com/sites and sign in, either with your
Gmail address or your Google Account (see Figure 2.5). (To create a Google
Account, go to Google.com, click the “Sign-in” link, and click the “Create an
Account now” link.)

Then, on the next page, click the Create site button (see Figure 2.6).

The Site creation page allows you to try out different things. Google Sites enables
you to create multiple, free sites (I think the limit is 25), so I recommend trying
to create different kinds of sites and wandering around and clicking on



Creating a Google Site

Sign in with your
Congle Account
Ermail: |
ex: pati@example.com
Password: | |
[] Stay signed in

Can't access your account?

Figure 2.5
Sign in.

GDUSIE sites [ || soareh an sitas | »

Thinking of creating a website?
Google Sites is a free and easy way to create and share webpages. Leam more

Create
rich web pages easily

Collect
all your information in one place

Use Google Sites to:
Control

i i ewand sdi Plan club meetings and activities

Share info on a secure company intranet
Collaborate on a team project

Stay cted with family b

Figure 2.6
Create Site screen.

everything. For example, you can click on the various icons below, including the
question marks.

However, for now, just go with the Blank template (see Figure 2.7).

Naming Your Site

With Google Sites, you can come up with your own name for your site. Start by
typing in a name that you’d like. Google gives you a preview of what the link will
look like, also known as a URL. It is possible to “point” your own website name
at a Google Site (More Actions Menu > Manage Site > Web Address), but I
recommend starting simply.
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Choose a template to use

Project wiki .2 Family site 2 Soccer team 2

Figure 2.7
Blank template.

So try a name out, and if you like, click on the + signs next to “Choose a theme”
and “More options.” You’'ll need to type the code they display in the blank box.
When you’re ready, click the Create site button (see Figure 2.8).

If you click “Choose a theme,” it provides some variations, which give you
different “looks and feels.” In the present version of Google Sites, you can’t go
back and change the template, which is the basic structure of the site, but you
can go back and change “themes” after you've created a site (see Figure 2.9).

Name your Site;
My £MS site

Your site will be located at this URI :
https-if=ites gangle cnmdsite/  mycmasite

the o characters: A-Z.a-z 09

Site URLs can only use

Choose atheme (curently: using template default)

More Options

Please type the code shown.
Mudgice

Figure 2.8
Choose a name.




Creating a Google Site

Choose atheme (curently using template default)

|ceberg Open Sky Rounders Slate Simple
) \ =

Ember Branches MNotebook Legal Pad Blank Slate

Figure 2.9
A Google site theme. Choosing a template is a one-time choice. Currently, once you create the site

based on a template (which is more about organization/layout than visuals), it's permanent. However, a
theme can be changed whenever you like.

When you name your site, the name you’d like to have might not be available.
You might see a message like the one in Figure 2.10.

Name your Site:
[My CMS site

Your site will be located at this URL:
https:#sites. google. com/site/ !_mycmssite

Site URLs can only use the following characters: A-Z 3-2 0-9
The location you have chosen is not available. Learn mare. ..
Figure 2.10

Choosing a name.

So try variations, like adding numbers, etc., and click the Create site button again—
the most important thing is to get a link that hasn’t been used yet. You can always
go back and change the name that displays at the top of the site, which is the “title.”

When all goes well, your site appears, as shown in Figure 2.11.
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Gmail Calendar Documents Reader Web more v cftwgreendqmail.com | User seltings | My sites | My Account | Help | Sign out

Gou JSIC Sites Home @ pubic on the wab Updated 22 hours ago & Create page | | /7 Edil page | | More aclions =

Dru pal Primer Search this site

Recent Ste Acthity Revision History Terms Report Abuse Printpage Remove Access | Powered by Google Sites

Figure 2.11
The new site.

Here are the basic functions located right on the screen:

m Create page: Enables you to add a new page to the site.
m Edit page: Allows you to make changes to an existing page.

m More actions: This is where most of the other functions are located.

Accessing the Site

To access your site, or to share the link with others, look at what appears at the
top of the browser. It will look something like this:

& https://sites google.com;/site/drupalprimer/

So you could copy and paste this link into an email, or post it on Facebook, and
so on:

http://sites.google.com/site/drupalprimer

Just Use http

u_n

You can use the https, but you don't necessarily need to include the “s,” because in some cases, it
can trip up browsers. So I'd recommend just going with http when you share the link with people.

When you access your site, you may need to sign in.



Adding Content

Bookmark Sites

| recommend bookmarking the site to make it easier to get to.

You can also just go to www.google.com/sites, sign in, and choose the site you
want to work on.

ADDING CONTENT

To add content to your site, just click the Create Page button:

= Create page |

It will ask you to choose a page template. Templates represent various kinds of
pages you can add. I recommend trying each kind out, and also getting in the
habit of clicking on “Learn more” links when you see them.

But just to get started, you can leave it on Web Page (see Figure 2.12).

Then you’ll want to come up with a name for your page and click the Create
Page button.

Select a template to use (Learn more)

&

Web Page Announcements File Cabinet

a:

5 |

Name: ;Ahout |

Your page will be located at: /site/drupalprimer/about  Change
® Put page at the top level
O Put page under Home
Home > About

Choose a different location

Create Page || Cancel

Figure 2.12
Creating a new page.
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COL 981{_‘ Sites About @ pubic on the web Save Cancal

Insart Format Table Layout
Mol » 10pl *B £ U AY Uk ZEEMAETES L o

Drupal Primer Search this site

Hyrms About

Attachments {0}

Comments (0)

Becerd St Acthvly Revision Historv Tenite Repor Abuse Prid page  Remove Access | Powered by Google Sites

Figure 2.13
Creating a new page.

When you initially create a page, it will be in Edit mode. You'll see the name of
the page show up on the left, which is called the navigation and represents the
way people get around your site (see Figure 2.13). It’s also known as the sidebar.

At the top of your page will be the title, which you can change. And then the
middle area is where you can type text in, or insert images, and so on.

For example, you can click in the middle area and type something in (see
Figure 2.14).

About

This site i3 a companion site for the forthcoming book, Drupal Mrimer

Figure 2.14
Enter in text for a page.

When you're done, remember to click the Save button:

Save Cancel

Then your page will appear something like this (see Figure 2.15).

Congratulations! You've made a Web page.



Adding Content

Search this site

Drupal Primer

Home
rrr— APOUt

Sitemap This site is a companion site for the forthcoming bodk, Drupal Primer
Edi siciehar

Attachments (0}

Comments (0)

Figure 2.15
The newly created page.

And this is what it will look like to other people (see Figure 2.16). (They won’t see
all the buttons for managing the site—that’s only for you, when you’re logged in.)

?) Drupal Primer - Mozilla Firefox
File EdE Wew Hstory Bookmarks  Tools  Help

6 - c ){ ot # | == http:ffsites. google.com/site/drupalprimer| ﬁ 'i ‘.1" Google V.
|

™= Drupal Primer [ = .i

| Search this site |

Drupal Primer

| Home |
Home

About
Sitermap

Figure 2.16
The way a page might look to a visitor.
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Editing Content—Adding a Picture

One of the many things you can do in a CMS system is to add images. In Google
Sites, start by logging in, going to a page you’d like to edit (for example, by
clicking on the navigation on the left), and then clicking the Edit page button.

# Edit page

Click in the middle box to place the cursor where you’d like (press Enter a few
times if you have to), as shown in Figure 2.17.

About

Thiz gite iz 3 companion gite for the forthcoming book, Drupal Primer

| —

Figure 2.17
Place the cursor so you can insert an image.

Then go to the Insert menu and choose the Image option (see Figure 2.18).

: Format Tahle Lavout

& 2

| Image -
Link %

= Tahle of contents

= Subpage listing

— Haorizontal Line

Figure 2.18
Insert > Image.

(And be sure to come back and try all the other options.)
Then, in the Add an Image window, click the Choose File button (see Figure 2.19).

After you locate an image to upload (and double-click it), it will load into the
window, and you’ll see a smaller version of it.
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Add an Image

@ Uploaded Images

Upload an image Choose File | Mo file chusen

2 Wyab address (URL)

| Cancel

Figure 2.19
Add an image window.

Images

If you need images to upload, try going to www.publicdomainpictures.net, choose an image you
like, and right-click (windows) or Ctrl-click (Mac) and choose the option for downloading the image
to your computer (for example, Save image as, or Download to disk). Keep track of what the
filename is and where you're saving it (for example, desktop), and then come back and try
uploading it to your site. You can also upload digital pictures.

Then after the image uploads, click the OK button (see Figure 2.20).

Add an Image

® Uploaded images
O Web address (URL)

Upload an image

Figure 2.20
Add an image.

The image will appear on your page, and it might be larger than you’d like (see
Figure 2.21).
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About

This site is a companion site for the forthcoming book, Drupal Prirmer

Figure 2.21
The inserted image.

Resizing Images

If you're just learning about digital images, you might like visiting www.picresize.com or www.
picnik.com—Dboth sites provide an easy way to work with images. For example, if you have an
image from a digital camera, it might be 2000 pixels wide. Typically, you probably don't need an
image to be any larger than 600 pixels wide on your website, so you can experiment with learning
how to resize pictures.

Google Sites has a nice feature where you can click on pictures, and it brings up
an Adjustment menu (see Figure 2.22).

So you could try clicking on S, which allows you to make the picture smaller.
Ah, that’s better, now the picture is smaller (see Figure 2.23).

When you're done, remember to click the Save button. Also notice that Google
Sites automatically has been saving a draft of your site, to help protect your work.

ratt saved at 10:56 AN Save Cancel
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Image: Align: L © B-5Size: 3 M L Original - Wrap: an  off - BEemove v

S T e T T v

Figure 2.22
Clicking on an image, once inserted, brings up options.

Apbout

This site is & companion site for the forthcoming book, Drupal Primer

Figure 2.23
Resized image.

CHANGING NAVIGATION

Easily adjustable navigation is another feature that CMS systems provide, and
Google Sites can be a nice tool for putting content together and prototyping a
site, including trying out different ways of organizing the pages and menus
(navigation).
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In an attempt to make things as easy as possible to use, Google Sites automati-
cally places any new pages in the navigation automatically, so technically you
don’t have to change anything. But if you want the pages to be in a particular
order, you'll need to learn how to manually build the navigation, and this is a
good exercise in learning about CMS.

For example, the About page appears below Home. But what if you want to
move it?

To switch to manual, click the “Edit sidebar” link (see Figure 2.24).
Then click the “Edit” link (see Figure 2.25).

Sidehar:

E Width: 150 pizels
Ahout

Sitemap NHavigation

edit delste

Edit sidebar

+ Add a sidebar itemn

Figure 2.24 Figure 2.25
The "Edit sidebar” link allows you to change the navigation. Change navigation.

In the Configure Navigation window, uncheck the “Automatically organize my
navigation” option (see Figure 2.26).

Then an organizer section will appear (see Figure 2.27).

Configure Navigation

Title: E-Na\rig'dliun
[ Display title
[l Automatically organize my navigation

Levels of pages to show: 2 V
Include a link to:

[ sitermap

] Recent site actwity

0K | | Cancel

Figure 2.26
Turn off the Automatic navigation so you can arrange links as you'd like.
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[ automatically organize my navigation

Select pages to show

Home T

About ¥
=
-
Ed

Figure 2.27

The Navigation organizer.

Click to select the page you want to rearrange (for example, About) and then use
the arrows to move things around (see Figure 2.28).

Home

UM

x t+ 4 = %

Figure 2.28
Move a page into a different position in the Navigation organizer.

Side Arrows

The side arrows enable you to have menu items appear under others, so that you can have one
page as an umbrella over other pages. Try it! See what happens.

After you click the arrow, the page will move in the list:

Select pages to show

Home

Then click the OK button when you're done:

0K || Caneel

Then click the Save changes button:

| Save changes | Preview_l Cancel |

41



42

Chapter 2 = Learning About Content Management Systems

And if you like, click the “Return to site” link to see how things look:

Google sites
« Return to site

Important: Getting Pages to Appear

So when you uncheck the Automatic way of organizing navigation, Google Sites
no longer automatically adds pages to your menu. The advantage of this is that
you can work on pages, but not necessarily make them public yet. (And you can
always go back and switch to Automatic navigation if you'd like.)

When you switch to manual, since the pages won’t automatically appear, you
need to add them. To do so, after you create a page, follow the steps in the
previous section to get to the window where you are editing how the pages
appear, and in what order (see Figure 2.29).

Cr— ¢

Home 4

Add page dd L
Figure 2.29

When you turn off automatic navigation, you need to Add page, in order for the page to appear.

Then click the “Add page” link to add it to the navigation. In the next window,
select the new page you created (see Figure 2.30). (I created a page called Contact
before I came to this screen.)

Site map Iy Recent Changes
4] Dirupal Prirmer

Ahout

= _| INome

Figure 2.30
Select a page to be added to the navigation.
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And click the OK button:

0k Cancel

It will appear in the list, and you can move it if you'd like (see Figure 2.31).

Select pages to show

About
Home

X # & &« =

Figure 2.31
The newly added page appears in the list.

Then click the OK button:

Qi< | | Cancel

Click Save changes and return to the site if you'd like:

G()Uglt‘ sites Manage drupalprimer

« Return to site Save changes | Preview || Cancel

SHARING THE SITE

The sharing feature in Google Sites is another nice feature to try as you're
learning about CMS. It allows you to invite people to collaborate and add
content to a site (see Figure 2.32). To share the site, log in, and on the More
actions menu, choose “Share this site.”

Google Site provides a way to use this feature to simply tell people about your
site (the top section), but we’re interested in the Permissions section, which is
where you can add a person (see Figure 2.33).
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=k Create page | | 7 Edit page | | More actions »

Revision History g then r

|| 2] Subscribe to page changes f
& Page settings u
(=) Print page Ctel +p
Move page rm

71 Delete page Shift +3
Preview page as viewsr g thenp

Save as page template

Change page template Shift +1

[ Subscribe to site changes Shift +f
Manage site g then m

5 Share this site [ Shit+S

Figure 2.32
More actions > Share this site.

To add people, enter their email address and choose what you'd like them to be
able to do. You can make them the owner of the site, or limit them to just editing
or only viewing. If your site is set to private, the view option can be a way of

Sharing settings

Paste this link in email or IM:

https:#sites. google. com/site/drupalprimer?

Or share the link using: Gmail Buzz Facebook Twitter

Permissions:
Fublic on the web - Anyone on the Internet can find TR
= and view =
4 Todd Kelsey {you) Is owmer
Add people:

Figure 2.33
Sharing settings window.




Sharing the Site

Add people:  Choose from contacts

[tekelsey@@gmail.com : Can edit v
i

|5 owner

Can edit
- Can view “

Send & copy to
Share Send email notifications (recommended)
Figure 2.34

Adjust what a person can do.

sharing private sites without necessarily enabling someone to change things.
Setting a site to private can also be a way of working on it before you “go public”
with it (see Figure 2.34).

Personal Message

You may want to include a personal message when inviting people to share the site—perhaps an
introduction, mentioning that they may need to click on the “Sign-in” link once they're at the site,
in order to make changes.

After you've added people to the site, they’ll show up in the list. This
permissions area is where you can make the site public/private, and you can
change the permissions for a particular person (see Figure 2.35).

Permissions:
Public on the web - Anyone on the Intemet can find
= and view Lhange
1 Todd Kelsey (you) | owner
* Todd Can edit =
Figure 2.35

Permissions area for sharing the site.

And when you’re done, click the Close button:

This is what the “invitation” email looks like (see Figure 2.36).
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cfiwgreen@gmail.com to me shiow ¢ = 11:06 AM (1 minute ago) = 4 Reply

:j I've shared drupalprimer

Click to open:
drupalprimer

kes creating and shanng a group website easy

Google sites

Figure 2.36
When you invite someone to collaborate on a Google site, that person receives an invitation email.

The reason you may want to include a personal message is partly because it
could help people to realize that they need to click the “Sign-in” link if they are
going to make any changes (see Figure 2.37).

Drupal Primer

b Home

/

antaet
Slanin Resend Site Aty

Figure 2.37
The “Sign-in” link at the bottom of any Google site.

They may also need to sign up for a Google Account or Gmail address. To see
what the user experience is like, try adding someone, for example, yourself, at a
non-Gmail address.

LEARNING MORE ABOUT GOOGLE SITES

Congratulations on taking a tour of Google Sites. It has a lot of capabilities; to
learn more about them, try going to Google sites and clicking the Help menu, as
shown in Figure 2.38. You might also want to bookmark it.
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User settings | My sites | My Account | Help | Sign out

& Croate page | | # Edit page | | More actions »

Figure 2.38

Remember the “Help” link is always there.

Google Sites Help
Help articles

Help farum

Google Ses Overew
For work or school

€, What can we help you with?
| .

2 Use Google Apps for work? Leamm more aboul Sites in the Guogle Apps Linsmng Caoles

& Recommended articles

Mapping your site to your own URL Adtaching a document
Creating a site Controlling access to your site

Charging your site's logo

EZ Learn more about using Google Sites

Getting Started Leamn More

Getting Stated Guide Additional Features

Dasics Using AdSense with Google Shes
General Informstion Using Analylics with Googhe Sites

Using Google Shes with Google Apps

Working with Sies Craating aulomaled actions for your site

Changing How Your Site Looks Using Gadgets with Google Sites
Controling Access to a Site Using Google Webmaster Tools with Google
Changing Your Site URL Sites

Troubleshoating

Figure 2.39

Google Sites Help—thanks Google!

The Help site has a number of helpful articles, including the Getting Started
guide (see Figure 2.39).

If you're interested in reading a book on Google Sites, take a look at the Google
Sites Primer, which will be available from www.cftwpress.com.
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CONCLUSION

Dear Reader,

Congratulations on learning more about CMS. As I learned about various CMS
systems, I've grown convinced that Google Sites is an excellent way to get started,
because it allows you to try out a variety of features that you'll find on more
advanced systems like Joomla and Drupal, requiring hardly any configuration or
technical knowledge. So I think it can be a fun way to get started.

As you've seen, Google Sites does have some powerful capabilities, and I think
that in some situations, for some projects and clients, it can be a more
sustainable alternative to Drupal, so I do recommend becoming familiar with
it, and keeping in mind that it’s free.

And I also think it can be a helpful tool for gathering content, prototyping, and
getting other people to log in and review or change things. This could also be
seen as a “staging” site, even if you end up putting material on Drupal.

Best wishes in learning CMS!
Regards,
Todd



CHAPTER 3

ExXPLORING CMS: SHOWCASE
SITES, LIVE DEMOS, AND
OTHER RESOURCES

In This Chapter

m Sample Drupal Sites

Trying Drupal Out
m Take a Break: Consider HTML

Drupal.org

m Additional Resources

INTRODUCTION

The purpose of this chapter is to have some fun and provide a way to explore the
world of CMS and Drupal. One of the nice things about Drupal is that it can be
used to develop very simple sites, but it can also be used for the most demanding
high-profile sites, such as economist.com. We'll take a look at some of the
resources out there, including a very nice site, opensourcecms.com, which gives
you the opportunity to log in instantly to a live demo of Drupal, so you can get a
sense of how things work.

SAMPLE DRUPAL SITES

To see a list of example sites that are built on Drupal, visit http://drupal.org/cases.

e' http:ffdrupal.orgfcases
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There are a number of categories, and I recommend checking out each one, to
see the different kinds of sites you can build. We'll take a look at a couple sites
below.

Some of the functions youll see require custom development, but many are
based on modules that are available to any Drupal site. Modules are basically
free packages that you can plug in to an existing Drupal site, to add new features
and functionality without having to write any code. Part of the great thing about
the open source community is that people are coming up with new features all
the time, and they contribute them, and you can use them, for free. We'll discuss
modules later in the book.

Drupal Versions

You may or may not realize that there are different versions of Drupal. This book includes Drupal 7
in the title, and at the time of writing, this is the latest Drupal version. Keep in mind that things are
being updated all the time. For example, chances are that most of the sites listed as examples in
this chapter (and on the drupal.com/cases page) will probably be based on Drupal version 6. It's
kind of like versions of an operating system—Microsoft is always coming up with new versions of
Windows, and Drupal does the same thing. Which version of Drupal you are using doesn't
necessarily affect the way the site looks, but each new version that comes out makes it easier to
manage and create the site.

Fast Company

Fast Company is a companion site for a magazine that is based on Drupal and
listed at http://drupal.org/cases. It has a typical top-level navigation with some ad
space at the top, as shown in Figure 3.1.

FST@MPANY [ ettt

r:cuuowcv] (d oesion l ETHONOMICS | LEADERSHIP :ll.uculw | HEWELETTERS | JOBE

FAST@MPANY | WANTED  rrosenessy EQUIS | @30 HYUNDOAI click here to open

Figure 3.1
Fast Company Drupal site.

And then down below there are a lot of news articles (see Figure 3.2).

One of the values of using Drupal for a site like Fast Company is how it can help
to reduce the costs and complexity of having a news site.
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PANDEMICS | Comment

School Experiment Proves Kids Are Wicked Bing to Lap Google »
Flu-Spreaders, Mass Vaccination Required m Making Search
an App?

devices an

erad hard data on how quickly a flu pandam:

DESIGN

Wanted: Fiskars Cuts+More Seissors Will Cut Anyvthing

Alessa Walkcer Today The 5 Most

M Interesting New
TED Fellows: From

>

Living Fashion to a
PowerPoint Killer

SAH FRANCISCO | Cemmant

M San Francisco Aims for 100% Green Power by 2020

Figure 3.2
Drupal layout.

World Wildlife Fund

The World Wildlife Fund has a special project site at www.adaptationportal.org,
which is a nice example of a Drupal site with a clean top-level navigation and a
prominent invitation to “join.” It’s an example of a community site, where the
intention is to get people to sign up and get involved. A site like Fast Company
might be more about displaying content, whereas a site like this one is more
about building an online community.

One of the interesting things about this site is that it is experimenting with using
Google Translate (www.google.com/translate) to offer a “select language” option.
Drupal has the ability to create and manage websites in different languages. In this
case, WWF is using an “automatic” translation, based on computer translation, to
make the material available in other languages (see Figure 3.3).

When you take this approach, if you click on the language menu in the upper right-
hand corner, a Google Translate bar appears at the top, and it translates the page
(see Figure 3.4). So the advantage of this approach is that it offers some ability for
people to understand your content in another language, which is better than
nothing. The disadvantage is that computer translation is not as good as human
translation, so there are some definite limitations. If you look into this, the best
advice I can give is to keep your original language material as simple as possible, so
that when the computer translates it, there’s a better chance of it meaning
something. (For example, use slang and idiom as little as possible.)

But I think it is pretty dang cool, and nice to see.
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agin &

2% ADAPTATION LEARNING PLATFORMS o

Create Account
Create Your Account
Request New Password
Legin

About Us

Adaptation Leaming Platforms (ALPa) 15 a global
onling comrrwndy created for climate change
adaptation practiioners and those interedted in
teaming mone about adaplation

ALPs alms o support the adaptation communsly by
AROWANG MAFBES 10 colioct with cille in
spactatized felds and geographéc locations,
i jodn (et o shane insornation and work
collatrorativedy on projects, and cont e
Membars can alsn browse our growing B any of
publikcations, cace shudies, and othes resources and
shate Bifarnmation about upcoming confarances,

T

Figure 3.3
World Wildlife-related Drupal site.

Goc ngti‘ translate Transisted to: Spanish(s) | Show onginal " &

z% ADAPTATION LEARNING PLATFORMS e

Inicie . Comunidad - Foros

La adaptacion es puramente basado en el concepto ICDP

B ado pos pinrba en 0513 10
La adaptacién al cambie climatico en los paises en desarrello incluye la regeneracion de los ecosistemas, la
diversifi delag prods gricolas, snergia siternstiva ete, pars estaz actividades sxi2tids hace muchs tamps que

3¢ ejecuts cunnds o concepto de la gestin integrada de Conservaciin para o Besarrollo (E1PD) con el objetivo de reducir

Bs prezion sobre ol uze de la bicdiversidad, especialmente en torna a laz drens protegidas, Asi que o clima laz actividades
de adaptacion de oy son en realidnd un concepto de la CIFD ¥ nada nusve. Be hecho, €3 igual que un mismao hombre en
una capa diferente

Puctivdio:

Bu wuts: Hinguns

Las areas de enfoque
Dabite peneral CRnStico y 1 adaptaciin

Figure 3.4
Using Google Translate for site translation is not as good as human translation, but provides “some”
meaning.
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International Sites

There are a number of categories listed at http://drupal.org/cases, and I guess my
favorite is the International Sites section. I hope that the number of sites listed
there increases in number. There are certainly a lot of sites out there based on
Drupal, so this wouldn’t represent all international sites, but serves as an
example.

The reason I like this section is because these sites represent where Drupal has
been used to its fullest potential for developing multilingual sites; that is, where
human translation has been used, in partnership with Drupal’s multilingual
features, such as its ability to have a language switch menu and articles in
different languages.

International Sites

when you begin using Druj
Ihanks to the
wide range of langu:

U join & largs international community of users and developers,
in Lrupal, the mary Lrupal sites implemented in a
nstian Assemblies Intemational | PuntBarrs | aslog

For example, if you visit the Christian Assemblies International link, you can
then try some of the different languages, such as Russian (see Figure 3.5).

Deutsch
Francais
Meoderdands
Eycoxuii
b Pnlsk
Swenska
ftaliano
Espafiol
Effnuid

Figure 3.5
A language selection menu.

And Drupal switches over to the Russian-language version of the content (see
Figure 3.6).

If you're interested in multilingual sites, check out http://tinyurl.com/trycms
(a simple presentation I did that has some visuals and talks about this kind of
thing).
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Mel - EEPALLEA B BMONHID NATHAECATHUUECK 3R {
UEPKOEL, PACNPOCTOAHAKWAA CRoeo Bora v Jiyuluee CBMAETENBCTBO

TOEHMPYHOWAA YUEHWKOE BO MHOTMY CTPEHax No
DCCMY MMPY. Hawwm POCTYWHMC A0MILWIIMC FpYNnL MCHCRCHO oT
BCTPEYSHITCA NO CHEAAM M BOCKDECEHBAM ANA XOPHOKAPLIMHOMBI!

M3yYEHHA BMAMMKM ¥ 00 EHKMA, 3 Takxe AnA 00WEeHHA
W pafoTel Kaxayi eTopok cyB80Ty. Mul BEpMM 1
sHaer, 4To BrbnkA - BgoxHoOBEHHOS Cnoeo Bora w
YTo MKcyc XorceToc - My Te, MCTHHE M K K3Hb,

IHaa CpraXHT Ha
NPOTAXEHKMH
MHOMMY NeT, 8, K3k
MEAMUMHCKMIA Bpad,
RUYY 1UAEIMIBLA L
TNfini TeM, KAk R
HMIHK BpMa AT
MNPOM30WND Y4¥ao,
aceabogMelles ee

BCE UNeHEl Halwmy 3ccaMbned MCsITany CoaceHns ot
rpexa no obpasyy | loporo JaEeTa: NOKaAHHE,
BOAHOE EpeleHKe C NONHBM NOrpy¥eHreM 1

KpelleHHe CEATEIM JyxoM (NonydeHre Ceatoro Ayxa
€O 3HAKOM [OBODEHMA Ha A3bIKaR). 3TH TPM Wara

L1 dHUENEHAA SPFLTFDHFHUM UHIMGDHE B AEAHKA 2,38 L2k

MOOHM MIMEHNAM H3WA ¥1M2HK . Kaxnui qgonsed HOPHOKAPUHHOME!, pRAKOND
POAMTECA EHOEL, YTOAL MMETE BOZMOKHOCTE BORTH B ANOKSYBCTEEHHOD M STPECCHEHOND
UapcTeo Bora {crotpr OT MOSHHA 3:1-5) 1 #KTe Dake NnaleHTel. YuTad ganbule

BEUHOH ¥M3HEK, KOTODAA 43BTCA 4apoM.

Figure 3.6
The Russian version of an article.

Drupal Success Stories

This is another fun section on the Drupal site, which is worth exploring, to see
what’s out there: http://drupal.org/success-stories.

| e http: ffdrupal org/success-stories

It has a list of Drupal sites, and this section is business-oriented.

About Drupal
Success Stories

This part is dedicatad to real-life examples of how Crupal can help to solve your business
problems.,

Some of our success stories include:

oI - kv

% Flash intens
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Economist.com

I'm a fan and subscriber to the Economist, a great magazine for getting a sense of
what’s going on in the world. If you go to drupal.org/success-stories and click on
the Economist link, there’s a description about how the Economist went over to
Drupal.

The Economist.com data migration to Drupal

Economist

articles, channels, cornments, and more. The
Cconomist evaluated 5 | open source CMS Home

and proprietary solutions aimed at media

publishers. In the end, The Cconomist chese Drupal for its vibrant cormmunity, and the
ecosystem ot modules that it produces. The Economist will be adding lots of sacial tools to its
site over time, and doing so on its existing platform was too slow/inefficisnt.

The Economist hired Cyrve to migrate its large and volatile dataset to Drupal. with the
sponsorship and encouragament of The Economist, Cyrve open sourcad its migrate maduls
which is the heart of its migration methodology. The Economist and Cyrve hope this article helps
mare sites migrate to Drupal.

You might also enjoy taking a look at www.economist.com (see Figure 3.7).

T -
Economist

World palitics = Buszi i Economics = f e & tachnology Culturs

Globalisation Debate
The redistribution of Language
hope Doas the lsnguage we
| spaak shape how we
Ahink? »

Long-term

unemployment

The bleak midwinter The Economist Asks
will the bond-market
vigilantes cauze sven

Ul bigger Upssts in 20117

Young and jobless Jusin the discussion 1»

Full contants | Subscribe

Power in Russia

Christmas Island

shipwreck Justice delayed
Viadimir Putin makes his feelings known as the
No safe harbour verdict in the Khadarkavsky trial is

A disaster off the coast of
a remote Australian
territory * Dmitry Medvedayv and Viadimir Putin are

presiding over a system that can no longer
@ chane LLL)

Figure 3.7
Economist.com is a high-profile site, which was rebuilt on Drupal.
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Try a Drupal Demo—opensourcecms.com
Have an appetite yet to explore some more? Here’s where the fun begins.

opensourceCM$S

CMS Demes & Infermation

Opensourcecms.com is a great site, which provides you with the ability to jump
entirely over the typical steps required to get an open source CMS site going, and
to launch right in live and try it out. It’s really gone all out and provided a very
helpful resource.

If you end up finding the site helpful, I invite you to donate a couple dollars (or
more!).

Attention Users
We need your helpl

Please show your
support by donating
$2 via Paypal today.
In return for your
support we'll provide
you some cool
benefits too,

read more —

Already a supporter?
|lagen now
.

Video Tutorials

One part of the Open Source CMS site you might like to check out is the video
tutorials section, to get an introduction to the kinds of things you can do in a
CMS system. Just look for the “Video Tutorials” link at the top and choose a
video (see Figure 3.8).

TRYING DrRUPAL OuT

When you’re ready to try a live Drupal demo out, there are a couple ways to get
at it. You can try the link below I made, which should work, unless Drupal has
changed anything: http://tinyurl.com/drupaldemo.



Trying Drupal Out

Drupal Video Tutorials

rd
we

&1 How TH manage

blocks in Drupal

thng up your
SOCOUNE INFOrTIaton
Ir Crupal

#& Maintaining your
2ite I Drupa

Figure 3.8
Video tutorials are available on opensourcecms.com.

Or you can look for this section on the site and click All CMS Demos:
ST

e Al CMS Demos (2/1)
(If you have any trouble, try going to http://php.opensourcecms.com.)

Then you’ll need to look through the list of all the CMS systems, click on the
numbers at the top, and scroll through, until you find Drupal.

All Open Source Demos

sort by: [Name (A to 2) vl

123456 Last >>

(There are a number of systems that have live demos, including Joomla,
Wikimedia, and Moodle, which you might like to try.)

When you find Drupal, it may be a version 6 demo, or 7, or both. To try the
demo, just click on the logo or the “Title” of the demo (for example, Drupal 7.0),
as shown in Figure 3.9.

After you select the demo, it will have some basic information and a couple of
very helpful links (see Figure 3.10).
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Drupal 7.0
/ Drupal is & lree soflware package that allows | 58 o=
Lol

anyone to easily publish, manage and

organize a wide variety of content on a
website., Hundreds of thousands of people and
organizations are using Drupal to power an endless variety of sites.

Figure 3.9
A demo of Drupal.

Drupal 7.0 report an error on this page

Hating: 4.0/% [163¥1 votas cast)

i WO
dick stars to cast vote

Calegory: CMS / Purtals

Stable Release: 7.0

Started In: 2000

Updated: January 20 2011

Matlve Languaqge: English

License: GHLI General Public License — .
(GPL) Official Developer Links

Crupal wehsite

[0 |
i
{
| i W
|
'

Diownlozad Direpal
Urupal Doce
Drupal Forum

Figure 3.10
Some basic information on the CMS is displayed.

When you're ready to try things out, scroll down to the Drupal Demo section,
and there will be a series of links. You’ll also want to write down the username
and password, which will probably be “admin” and “demo123” (see Figure 3.11).

| Drupal Demo

* Sending/receiving email is disabled on all demas

» Demos are the 'hasic Install’ anly, no add-ons, no content

Try Drupal demo now Llemo Menu Bar Video
Admin Username:  admin
Admin Password:  demolz23

Is this demo broken? Report as broken

Figure 3.11
You are given links to live examples of Drupal and login info to try it.



Trying Drupal Out

To access the demo, click “Try Drupal demo now.”

Drupal Demo

The “Drupal Demo” section will give you a read-out of when the demo will be deleted and
reinstalled. Because it allows live access and for you to make changes, it automatically refreshes.
Be aware that other people may be playing with the demo, so if it looks wacky, you can always
come back later.

When you access the demo, you’ll probably see something like Figure 3.12. And
if other people have been playing around, you might see some content on the

page.

Drupal Demo

Har login Welcome to Drupal Demo
Username *
Na front page content has been created yet.

Password *

» Creata naw account

» Raquest new pasaword

Login

Figure 3.12
An example of what the demo may look like, depending on what other people have tried.

So just enter in the username/password and click the Log In button. Then,
depending on which version of Drupal the demo is for, you'll be logged in as an
administrator, and you can add content or configure the site. If you like, try
clicking on the “Add new content” link (see Figure 3.13).

Then click the “Article” link (see Figure 3.14).
Enter in a title and type something in the Body section (see Figure 3.15).
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Find cantant

Drupal Demo

/
o

a Welcome to Drupal Demo
Ne front page content has been created yet.
SR * Add new content
+ Add content

Figure 3.13

What the screen may look like when you're logged into the demo; there will be links, such as “Add new
content,” which you can try.

Add content @

Home

Article

Use articies for time  scnsitive content lilke news, press releases or blog posts.

Basic page

Use basic pages for your static content, such as an 'About us' page

Figure 3.14
Add New Content > Article.

Create Article

Home » Add content

Title *
Test Stary

Tags

Enter a comma-separated list of words to describe wour content.

Body (Edit summary)

Greetings

Figure 3.15
Enter text in the Create Article window.



Then click the Save button at the bottom (see Figure 3.16).

Save Freview

Figure 3.16
Save button at the bottom of the Create Article window.

Trying Drupal Out

After you click Save, you'll get a confirmation message. To get back Home, look
for a “Home” link or click on whatever logo is displaying in the upper left-hand

corner (see Figure 3.17).

7’

Drupal Demo

0 Article Test Story has been croated.

Home

a Test Story

Miew | Edit
Navlgatlon pobitistied by adrmin on Mon, 37RO - 1788
» Add content Greetings
Figure 3.17

The site will be displayed with the content you added.

And then theoretically you should see something like Figure 3.18.

Drupal Demo

Qa Test Story
published by admin on Mon, 0372872011 - 17:58
Greetings
Mavigation
» Add content
Figure 3.18

Viewing the Home page of the site.
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Congratulations! You've used a CMS demo system to log in and add new
content to the site.

TAKE A BREAK: CoNsSIDER HTML
Just for grins, imagine for a moment what would have been required to do this
with a manually based site:

m Create HTML code, using multiple tables.

m Use an image-editing program like Photoshop to create graphics.

m Create and test multiple HTML pages for each link located on the page.

m Keep track of all these links and update every page when a new one is
created.

m Upload all the files to the right location and name everything correctly.

m Whenever any changes are made, update the files on your computer, then
upload any files, and make sure you do it in exactly the right way, to exactly
the right location.

m Recheck HTML code because if one tiny thing is not exactly right, it could
end up breaking the site.

I don’t want to scare you by telling you how much time it would require to learn
all the things required to do what I just described. In some cases, it can be
helpful to know HTML code. In fact, regardless of what your plans are, I do
recommend doing the following:

m Go to www.w3schools.com/html/html_links.asp and try out some tutorials.

m Start a blog at Blogger.com and try entering in sentences or adding a link,
or other formatting, under the Compose tab in a blog post.

m Switch back and forth between the HTML tab and Compose tab as you're
trying things.

m Try out Google sites and look for the HTML icon when you’re editing a
page and exploring it.

But I think it’s helpful to step back and consider how much effort is required for
manually creating and maintaining a website, in order to develop an



Back to Business

appreciation for how much a CMS-based site like Google Sites or Drupal can
help. It can significantly reduce the amount of technical knowledge you need,
and it can also significantly reduce the room for error, if the system is handling a
lot of the technical things.

In fairness, the reason I still recommend exploring HTML is so that you won’t
feel intimidated by it. Chances are you will run into a situation with a CMS-
based site where it will be helpful to know something about HTML, such as
situations where you might want to bring in a snippet of code to make
something work, like a Google Ajax wizard (see later chapters).

BAck To BUusINESS

Okay, so let’s pick up where we left off. When you're logged into the demo, try
clicking on the “Appearance” link and wandering around (see Figure 3.19).

Figure 3.19
The “Appearance” link in Drupal.

In the Appearance section, we'll try switching the Theme and uploading a new
logo (see Figure 3.20).

Themes List

Global setings Garland

Figure 3.20
The Appearance section in Drupal.

Scroll down in the list of themes and click the “Enable and set default” link by a
theme like Garland (see Figure 3.21).
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el GHETE Mot trm

Garland 7.0

A multi-calumn theme which can be
configured ta modify colors and switch
between fixed and fluid width layouts.

Enable | Enable and set default

Figure 3.21
Selecting another theme.

You'll get a confirmation message:

0 Gartandis now the defaull theme,

Now click the Settings link for the theme (see Figure 3.22).

ENABLED THEMES

Garland 7.0 (default theme)

A multi-column theme which can be configured to modify colors and switch
between fixed and fluid width layourts,

Serings \

- Pocoitnatie hame

Figure 3.22
Each theme has a Settings link.



Back to Business

Scroll down, and in the Logo Image Settings area, uncheck the “Use the Default
logo” checkbox:

LOGO IMAGE SETTINGS

If toggled on, the following logo will be displayed.
[#] Use the default logo

Check here if you want the theme to use the loge supplicd with it

Now we can have some fun with changing the logo. In the “Upload logo image”
area, click the Browse button (see Figure 3.23).

Upload logo image

| Browese..

If vou don't have direct file access to the server, use this field to upload your logo.

Figure 3.23
Uploading a logo.

Locate an image on your computer and double-click to upload it. It will become
the new logo on the demo page.

If you need a sample image, go to www.drupalprimer.com and look in the Files
area for the Cheshire cat (see Figure 3.24).

Home H

Files | Fhes

Sitemap

Egt sidebar Ch32 - example Image - you can download by nght chekang (windows) and Save Image AziSave Picture

Figure 3.24
A sample image you can get from www.drupalprimer.com to upload to a Drupal demo.
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After you've clicked the Browse button in Drupal and located your image and
double-clicked it, scroll down on the Drupal screen and click Save configuration.

Save configuration

And click on the Home icon on the top left side of the screen:

Then, if all goes well, you'll have a new logo on the screen, and if you click it, the
Home page will look something like this (see Figure 3.25).

Drupal Demo

i[ Search

Test Story
Navigation Man, M3/28/2011 - 17:58 — ardmin
Add content Greetings

Recad morc  Add new comment

Figure 3.25
The demo, displaying a sample logo.

Uploading Images

Sometimes the opensourcecms site disables the ability to upload images to demos, but if it hasn't,
you can try what I've described in this section.

Congratulations! You've performed advanced administrative functions: you’ve
selected a new theme for the site and have uploaded a new logo. I encourage you
to go back and have more fun, and click on everything and explore it under the
Administer menu.



Additional Resources

THANKS, OPENSOURCECMS.COM

So yeah, if you found opensourcecms.com to be helpful, I invite you to consider
supporting the site. That’s partly how the open source community works—
through the tireless efforts of volunteer programmers.

To donate, just visit opensourcecms.com and look for the donation invitation.

" Attention Users
We need your help!

Please show your
support by donating
42 via Paypal today.
In return for your
support we'll provide
you some cool
benefits too.

read more —

Already a supporter?
login now |

ADDITIONAL RESOURCES

This section has some more resources to check out. There will be some
additional links at the Links section on www.drupalprimer.com, and if you
have something to do with Drupal and would like to add a link to www.
drupalprimer.com, or if you found a link that you think would be helpful, please
come and visit and we’ll be glad to add it to the site.

Drupal.org

Drupal.org is worth investigating at some point (see Figure 3.26). If you're a
beginner, keep in mind that the site is maintained by volunteers, whose specialty
is software development, and not necessarily instructional design. There’s a lot
of information on there, but as with any site, there’s room for improvement. If
you're an instructional designer or technical writer, perhaps you'd like to help.

Probably the most helpful things to look at for beginners are the sections of the
site we’ve already looked at. Later in the book there are some additional sections
we'll recommend.

Probably the most helpful part of the site in some ways is not the documenta-
tion, but the forums, where you can ask questions if you get stuck.
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Drupol Search Drupal.org
Come for the software, stay for the community _ i

Q all ® Documentation
& Modules ® Forums & lasues
® Themes ® Groups

Drupal Homepage IGHEBFEEE R

Why Choose Drupal? Sites Made with Drupal Develop with Drupal

s Drupal to build sverything from personal R 7.35% M | dles This wesk

L e
blogs to enterpnse apphications. Thousands of mm ¥ 1,764 Code commits
add-en modules and designs let vou build any devs 5,828 Issus comments

Sité you Can magne,

Dirupal is free. flexible. robust and constantly &%;ﬁ m' = “
beinq improved by hundreds of thousands of ey Ak I RS
passionate people from all over the world, Jon

N !ﬁm[m =]
Figure 3.26
Drupal.org.
CONCLUSION

Dear Reader,
Congratulations on making it through this chapter. I hope you had some fun.

We've taken a look into what kinds of things a CMS system does. Basically, what
a CMS does is to automate many of the things that would require you to
manually work with files in a traditional system. If you're skeptical about the
room for error in a traditional website, using manually created HTML code, I'd
be glad to tell you some ghost stories.

My general recommendation is to learn just enough HTML to develop respect
for it; you'll still want to know a bit of it. It’s not that HTML is fraught with
difficulty—it’s more that the process of working with all the files, uploading
them, and managing them is challenging. And these days, it is becoming less and
less necessary to create a manual website at all. Facebook, Gmail, Blogger—all of
these websites are basically custom CMS systems that allow you to get on the
Internet and add content, automatically handling a lot for you.

Regards,
Todd



CHAPTER 4

CMS CoNcEPTS—VISUAL
TourR oF A CMS-BAsSeED SITE

In This Chapter

m Layout
m Navigation

m Users

INTRODUCTION

The purpose of this chapter is to give a simple, visual behind-the-scenes tour of a
CMS-based site; to look at some basic tasks; and then to see how you’d have to
do the same tasks in a traditional site, using HTML code and various tools like
Dreamweaver, Photoshop, and so on.

LAYOUT

Layout is the way that you organize the visual elements in your site. It might be
different in each section or even on each page. Generally speaking, layout
involves deciding on positions for repeating elements, such as menus, logos, and
other items you might have on a page.

It might be that some sites will establish a layout, and it never changes, but this
would be extremely rare. More often than not, at some point, you might end up
wanting to rearrange things for a variety of reasons—based on feedback, to
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emphasize one thing over another, and so on. And in this category, CMS-based
sites have an advantage, and Drupal has a nice method of allowing you to
rearrange things.

CMS Site

For example, in the current version of the RGBGreen site, there is a “news
block” at the top of the site, titled “Green News” (see Figure 4.1).

.‘.

rgbgreen.org

WHAT'S RGB? RECYCLING GREEN

LR EENNEWS

Obarna tax deal saving forests for
Baltirmore Sun (blog)

It seems the tax-cut deal that
Congress just approved will do more
than put more green in everyone's
pockets - it may help keep our
landscape green, too, ...

Figure 4.1
Green News is a modular block of content that can be moved around the page.

Then down below, when I'm logged into the site, you can see the Administer
panel known as the Admin panel (see Figure 4.2).

So what if I wanted to rearrange things, so that the news was at the bottom? No
problem. I'd just log in and go into the Blocks area (see Figure 4.3).

I'd literally just click on the News block and drag it down (see Figure 4.4).
And things will be rearranged automatically on the page (see Figure 4.5).

This modular drag-and-drop approach is very powerful, especially in compar-
ison to traditional methods of developing a website. For example, you can go to



On Detroit's Guzzling Ways

Truth About Cars (blog)

Thera's certainly an argument to be
macle that allowing Detroit to

operate as a business, though
detrimental to Obama's green goals,
was the lesser of the ...

Related Articles »

powerad by Google”

* TERKELSEYA

b=

»  Administer

» Log out
Figure 4.2
The Administer panel appears below, but can be moved.
Blocks
Block Region Operations
sidebar first
Green News Google sidebar first ¥ configure delste

Mavigation sidebar first

¥ | configura

Figure 4.3

The Admin area allows you to rearrange blocks of content.

Blocks

Block Region

sidebar first

DOperations

~ configure

w configure delste

Figure 4.4

Once a block is rearranged here, it affects the layout.

a CMS-based site like rgbgreen.org and “view the source,” which means to look
at the HTML code in the site (see Figure 4.6).

And you can see where the CMS system is writing, managing, and adjusting
the code for you. You might even notice distinct sections of code that
correspond to visual elements on the page. For example, in the code below,
you can see the “TEKELSEY1” block that we just rearranged to the top of the

page (see Figure 4.7).

Layout
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rgbgreen.org

WHAT'S RGB?  RECYCLING  GREEH

»  Administer

» Log out

\GREEN'NEWS

Obarna tay deal saving forests for
Baltimore Sun (blog)

It seems the tax-cut deal that
Conagress just approved will do more
thar puk more green in everyong's

Figure 4.5
The rearranged blocks in new positions.

¥ rgbgreen.org - Mozilla Firefox
Edit

File M History  Bookmarks  Tools

Toolbars Ll =
v Skatus Bar

Sidebar 3
Stop Esc
Reload Chrl+R
2o b
Page Style 3
Character Encoding 3

Full Screen

Figure 4.6
Looking behind the scenes at a Web page in Firefox.



Layout

<!-= start block.tpl.php -->
<div class="block-wrapper odd">
Clom Sas p.r-:p:ocess_b]eck(_.' -

<div class="rounded-block">
<div class="rounded-block-top-left></div>
<div class="rounded-block-top-right"></div>
<div class="rounded-outside”>
<div class="rounded-insicde"”>
<p class="rounded-topspace™></p>

<div id="block-user-1" class="block block-user">
<div class="block-icon pngfix"></div>
<h2 class="title block-title pngfix">tekelseyl</h2>
<div class="content">
<ul class="menu"><li class="collapsed firsc"><a href="/admin">Administer</a></1i>

<1i class="leaf last"><a href="/logout">Log out</a></1li>
</ul> </div>

</divy

<p class="rounded-bottomspace”></p>
</divr<!-- Jrounded-inside -->
</div>
<div class="rounded-block-bottom-lefr"></div>
<div class="rounded-block-bottom-righc”></div>

</diw><t -~ Srounded-block -->
</div>
e el hlask tnl whn ——
Figure 4.7

HTML code, basically like a screenplay, gives instructions to the browser to do things.

Now we’ll take a look, to just scratch the surface, at how you build and change a
page using traditional HTML code.

Traditional HTML

If you had to manually adjust a page, you'd have to think in terms of tables.
When you manually create an HTML-based site, and want to arrange things on
a page, it’s all about tables: rows and columns. For example, in this super simple
example, we have a basic HTML page, as displayed in the browser, and there are
bits of content displaying in a table that has two columns and two rows (see
Figure 4.8).

Now, we'll take a look at the HTML file in Dreamweaver, a common program used
to make traditional websites. Basically, what happens when you view a Web page is
that the Internet browser is going and getting a file, and then interpreting it.

In this next graphic in Figure 4.9, what we’re looking at in the top is the code,
and below is what actually appears on the page. If you go down through each
line of instructions and think of it as stage directions in a screenplay, basically
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the instructions are telling the browser, “Okay, put this content here, and this

content there,” and so on.

?) Test page - Mozilla Firefox

File Edit Wew History Bookmarks Tools  Help

SYES- C X & & I page.htm

J D Test page I +

Here's a piece of content in a table, Thus 15 the second columnn

This 15 the second column, second row.
Here's atiother piece, same column, different row.

Figure 4.8
The HTML “screenplay” (code) is telling the browser to draw a table and put text in it.

#) Macromedia Dreamweaver
File Edt View Insert Modfy Text Commands Site Window Help

Common * @E%IE@*@'@E|@'@

page.hkm

|| (ol code [ =5 soi | (ol Desion | e: [Test poge |52 8. @. | ¢ B
7 </heads

8

9 <hody>

10 <vable widch="800" border="0" cellspacing="0" cellpadding="0":

ist row, 1stcolumn
11 <t /
12 <td width="320">Here's a piece of content in a table.</td>

13 <td width="480">Thiz iz the second column </rd>
14 </t \

15 <t istrow, 2nd column
16 <rdCpr&nbep; </ P>

17 <p>Here's another piece, same column, different row. </p></td»

15 <td>This is the second column, second row. </ rd>

19 </t

20 </table>

2l <p=fnbsp;</p>
22 (p)&nbap:l(!p)
23 </body>

Ti:ns is the second column, second row.

Here'sapieceof coentmatable, . M isthe secondeobmn | s

$ere's another pizce, same cobinil SHEEOUkTOW, - & v e s

Figure 4.9

The code in the top area tells the browser to display things as they appear in the preview below.
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In a manually created website, you start by creating and changing files right on
your computer, and then you have to upload them every time you make a
change. For example, on the right side, you can see a file, in the Local Files area,
representing the manually created Web page (see Figure 4.10).

Show: | Sample Site ¥ R | C @I iz 37 3?.3.| 54 04 | B
Remote Site [Type  |Modified |chy [Local Files Size| Type |Mod...|Checked Out B
I _sele page] I = @ st - Sample Ske ..

@ page.him IKE Firef... 12/1... -

Figure 4.10
When you make a Web page without a CMS, you make it on your computer (locally) and then you have
to upload it.

In order for the file to appear on the Web, I have to connect to the Web (which
also means I need to have an Internet hosting account) and then upload, or put
the file on my website (see Figure 4.11).

Local Files ] SizeiType ]Mud...ithecked DOut By
= Site - Sample Site .. Folder 12/1... -
25 :
hew File
hew Folder
Open
Opern with >
Edit 3
Select 4

Get

Figure 4.11
Uploading files—doable, but lots of room for error.

It looks relatively simple, but imagine working at a company where there are
thousands of Web pages and files. What happens if you put the wrong file in the
wrong place?

Has this ever happened to you? It’s happened to me.

While uploading, you need to decide whether to upload dependent files. This
means, if you've inserted any files into your Web page, such as images, you have
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Dependent Files

Include dependent files? Yes

[Jpon't show me this message again Mo

Caniel

Figure 4.12

Do | upload all the files or just some of them? What if someone uploaded more recent files, and I'm
replacing those with ones that are out of date? These are some of the issues with traditional sites that
have multiple people working on them.

to decide whether to upload them (see Figure 4.12). So then the question
becomes, do you have the latest versions of the files on your computer?

Then, when all goes well, you've successfully uploaded a file to the Remote Site,
which is simply a computer sitting somewhere in a datacenter, humming along
with all the other computers there, which have no monitors or keyboards—they
are all just holding Internet files, and are running 24/7 (see Figure 4.13).

Remule Sile il'ypt: ]_Mmiil'ia]

i oL a— e
@ page.htm Firefow ... 12/17/2010 5:39 PM

Figure 4.13

Now that the file has been uploaded, people can see it on the Internet.

Then, after you've uploaded the file, the file becomes part of the link. For
example, the “page.htm” file, when uploaded, becomes part of the link http://
cftw.com/sample page/page.htm, as seen in Figure 4.14.

@ - c _.1--¢,; gt # .E_Lttp:,l’,fcftw.com!samplepage,l’page.htm

| _j_T;I; ;age | -

Ilere's a picce of content n a table. This 15 the second column \

This 1s the second column, second row.
Here's another piece, same column, different row.

Figure 4.14
A Web address is like a phone number for a file that's sitting on a computer, waiting to be viewed.



Navigation

And when you visit this address, the browser takes the file, does what the file
tells it to, and displays the text. So you've got the files uploaded to the remote
computer, also known as a server, and then you’ve got the copies of the files on
your computer (see Figure 4.15).

& sample page EX
: File Edit View Favorites Tools  Help :",'
W ot > ‘]3‘ 7 ! Search if Falders -

Size  Type Date Modified
1 KB  Firefox Document 12/17/2010 5:39 PM

Figure 4.15
Files on your computer.

So the files are in two locations (see Figure 4.16).

[Remote Site [Modified ] Checked Dut By [Local Files [_size[Type [Mod...[che... |
By ssmolepage/ 16D ske - Sample Ske ... Folder _12/1... -

4 page.him 12017)2... B3 page.htm AKE Firef,.. 12f1,.. -
Figure 4.16

Now the files are in two places: the server and your computer.

And in this scenario, we’re talking about a single person working on a single
Web page. So the challenge becomes, what if you want to have other people
working on the page? For example, what if Joe makes a change to a file, and it’s
out of date? Or what if he updates the page, uploads the file, and overwrites the
change I just made? These are some of the things that a CMS system can help
with.

NAVIGATION

Navigation is another area where it’s helpful to consider “manual versus
automatic.” In this section, well look at what it would take to rearrange
navigation choices in a traditional site and a CMS site.
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Traditional HTML

For example, I developed a very simple mock-up using Dreamweaver, HTML,
and Photoshop, which is viewable at cftw.com/share. And there were a series of
options at the top of the page, which represented the navigation: Join, My
Account, and so on.

So what if I wanted to move the “Share My Points” option to the left? What
would be involved? (Take a look at Figure 4.17.)

) Share Your Way - Mozilla Firefox
e Edt Yiew Higtory Bookmarks Tools Help

» O M o # A I'rt.tD_:I.fwww.cr:m.currlfwar.ef - ""

| '] Share Your Way | =

R Share Your Way

Join | My Account | Share My Points | Eam Paints | Buy Points | Suggest Charity | Help | About

Welcome to Share Your Way!

The mission of Share Your Way is to simplify sharing. When you shop at participating sites, you can eam points to direct
the charity of your choice, and you can also buy points directly.

Share Your Way gives you an easy way to share , from a single account. Every little bit helps - even if you just gather
your spare change.

To get started, select a charity to learn more about it, and on the charity's page, click the Share button,

Figure 4.17
A traditional Web page—in this case, a mock-up for www.shareyourway.net.

Well, because the navigation is image-based, I'd need to go into Photoshop and
change the image around (see Figure 4.18).

12 Adobe Photoshop
Flo. Edk-Inaop’ Laver Select Fiker~ View: Window " Help

T » | 1T | [aria i ol vaere ¥~ ===|] £ |0

1loin | My Account J Share My Points | Earn Points | Buy Points | Suggest Charity I Help | About

Figure 4.18
Changing a navbar in Photoshop in a traditional old-school website.
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Or if I wasn’t using a single image for navigation, but had manually inserted
links in every page, I might need to go through every file in the entire website
and change the code in each file (see Figure 4.19).

I)images
@:j abaut, hkrm

,E] buypoints. hkm

,Q] earnpoints.htm

@ help.hkm
E_\is_]incha)c.html

;Q join.hkm

;p‘j myaccount.hkm

@] privacy.htm

.fj refer,htm

,Q] sharemypoints, htm
€] sugaestcharity. bt
@] terms. hkm

Figure 4.19
When you have a common element in many pages in a traditional site, it can be an issue when you
change that element—because you might need to manually change it in all the files.

Then I'd need to make sure all the filenames were exactly right and upload them
into the correct location.

CMS Site

On the other hand, with a CMS-based site, say I wanted to move the Recycling
tab into a different position, so that it appeared third, from left to right (see
Figure 4.20).

i.

rgbgreen.org

WHAT'S RGR? RECYCLING GREEM CLEAMING REMEWABLE EMERGY
|

Figure 4.20
A navbar in a CMS-based site.
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I'd log in and go to the area where I can rearrange navigation (see Figure 4.21).

Primary links

Menu item

o What's RGB?

#  Recycling
+  Precycling

& Green Ceaning

Figure 4.21
Just drag and drop.

And I'd click on Recycling and move it (see Figure 4.22).

Primary links

Menu item
4  What's RGB?
+  Green Cleaning

-%u%,ﬁ.ecyclﬁ:"-.g

L 7+ Precycing

Figure 4.22
Dragging a navbar item into place.

And I'm done! The tabs are rearranged (see Figure 4.23).

7% L ad

&

rgbgreen.org

WHAT'S RGB? GREEN CLEANING RECYCLING

Figure 4.23
The rearranged tabs in their new position.

UsSeERS

Another area that’s helpful to consider is how a CMS system can help you to
involve people in making a website. This requires involving more users.



Users

Traditional HTML

In a traditional website, to involve more than one person, you’d need to create a
new FTP account for them, such as FTP = file transfer protocol (see Figure 4.24).

FTP Account

Forgot your password? Dont wormy. Simply click on Edit to create a new password that will be available within a few minules.

Mew Liser User roime:

53]

Figure 4.24
Traditional sites require a lot of uploading and downloading.

But in this situation, there are a lot of assumptions and significant room for
error:

m If you have more than one person working on the site, you need to
coordinate when they are uploading files, so that you don’t overwrite the
wrong file.

m The assumption is that this person has to have enough technical
knowledge to work with HTML and a program like Dreamweaver and
an FTP program. It’s doable, but it takes time to learn.

= You need to make sure that people have every bit of code in exactly the
right spot, or it can “break” the site.

So the basic reality is that with traditional websites, you end up having
developers and content people, and they’re not necessarily the same people.
So it becomes harder to involve people in collaborating on the site.

CMS Site

On the other hand, CMS systems are designed specifically to allow you to
involve people easily, by adding new users, so that they can just log in and add
content, without requiring technical skills. Step 1 is that you create the user (see
Figure 4.25).

And then you can decide what level of access that user has. For example, in a
traditional site, unless you carefully restrict FTP access to certain folders, any
user could delete or alter the entire site. But in a CMS-based site, you can allow
people to do only what you want them to do, as shown in see Figure 4.26.
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LIST ADD USER

Account information

Username: *

Spaces are allowed; punctuation is not allowed except for periods, hyphens, and underscores,
E-rnail address; *

A valid e-mail address, &l e-mails from the systern will be sent bo this address, The e-mail address is not made public and will only be used if wou wish to

receive a new password or wish bo receive cartain news or notifications by e-rmail.

Password: *

Confirrn password: *

Provide a passwiord For the new account in both Relds,

Figure 4.25
Users are easier to manage in a CMS-based site.

Show only users where

O role is | administrator v FILTER
O permission Faccess nenws feeds v
O status tbfogq module

create blog entries
delete any blog entry

Update options delete own blog entries
edit any blog entry

Unblock the selected  edit own blog entries

Figure 4.26
In a CMS, you can adjust what a person can access to limit the chance of that person destroying
something.

CONCLUSION
Dear Reader,

So it’s definitely true that HTML can be a good thing to learn, but my purpose in
this chapter is partly to show how powerful a CMS-based site can be relative to
traditional methods. For graphic designers who already know HTML and have a
hosting account and the right software, it may be simpler for them to make a site



Conclusion

using traditional methods. And you saw an example where I did just that. It was
easier for me to make a “share your way” mock-up by throwing together some
basic pages in Dreamweaver, and there wasn’t really a need to make an entire
CMS-based site.

But a fair question is—is a manual site sustainable? And that’s partly the point
of CMS—to make a site more sustainable, through making it easier to update.
You might have a friend who is a developer now, but what about in the future?
What if that person gets busy? Or you might be able to afford to hire a
developer/designer now, but what happens when your money runs out or the
budget is reduced? In some cases, it can be helpful to have a site set up that is
easy to maintain, even if you do work with a designer/developer in the
beginning.

In these first four chapters, we’ve taken a look at CMS-based sites, but in the
next section, we’re going to dive right in and start making a site.

Regards,
Todd
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CHAPTER 5

GETTING STARTED—ONE-
CLICK INSTALLATION

In This Chapter

m Starting a Hosting Account

Installing Drupal with QuickInstall

Extra: Installing Drupal Manually

m Extra: Learning About Linux and Open Source
m Extra: Redeeming Adwords Credit
m Extra: Creating a Gmail Address

INTRODUCTION

The purpose of this chapter is to show you how easy it can be to get a Drupal site
going, using a “quick installer.” In order to really get an appreciation for how
nice the quick installation process is, you may want to look at the “Installing
Drupal Manually” section. In the past, you pretty much needed to hire a
developer or to learn some serious technical skills in order to install a content
management system.

If you are an experienced Linux system administrator, or you want to learn how
to manage servers and install Drupal manually—more power to you! You can
ignore some of this chapter. On the other hand, you may still want to take a look
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at the quick installation options, especially if you see yourself helping others to
get Drupal sites going. It’s ridiculously easy and quick.

In order to have a Drupal site, you need to have an Internet hosting account, and
the sample company we're using here is Hostgator. It is a popular hosting
company with good prices, and its Quick Installer is impressive. It also occa-
sionally runs deals where you can get $100 in Adwords credit. Adwords is
Google’s advertising platform, and it’s a nice thing to have. I encourage you to
get familiar with it, as it can be a way to get some attention for your website.
Later in the book when we look at promoting your site, we’ll look at Facebook
advertising and Google Adwords.

STARTING A HOSTING ACCOUNT

To start a hosting account, visit www.hostgator.com, and it will look something
like Figure 5.1.

Click “View Web Hosting Plans” to start. I recommend going with a Hatchling
Plan, and if you know you’re going to want this website for at least a year, you
can save by paying ahead of time, and you’ll get a lower price. Prices may vary,

o 3 e
\...,r_ g
G . Toll Free: 1.866.96.GATOR | [ |
‘-fﬁ@“s > e J\LOU Locat: 1,713.574.5287 | |
= LR weleat{uplthelcompetition Mow hosting over 4,000,000 domains! | | LivE cHAT
fr— Fo=j
HOME WEB HOSTING RESELLER HOSTING VPS HOSTING DEDICATED SERVERS SUPPORT AFFILTATES

=

e

o Unlimited Web Hosting

Web Hosting made EASY and AFFORDABLE!

@ UNLIMITED Disk Space ~ Free Website Templates
& UNLIMITED Bandwidth Uptime Guarantee

- IEF SiteBuilder (Try Demo) 5 ney Back Guaraniee
SY Control Panel (Try Demo) 7 echnical Support
2 & 1.CLICK Script Installs - gle AdWords Credit

Figure 5.1
Hostgator.com home page, subject to change.



Starting a Hosting Account

but at the time of writing it’s $4.95/month. By going with the monthly option,
you can try things out and cancel later. If you're just learning and want to try
things out, I'd recommend going with the monthly plan (see Figure 5.2).

® Single Domain

® UNLIMITED Disk Space
® UNLIMITED Bandwidth
¢ Shared S5L Certificate

\Starting at $4.95/me ¥ |

| Starting at $4.95/mo
3 Years - 34.95/mo
2 Years - $5.95/mo

11 Year - §6.95/m i
IMonthly -

Figure 5.2
Choose a monthly plan (prices subject to change).

Then when you’re ready, click Order Now, or “Compare All Hosting Plans,” as
shown in Figure 5.3.

» Hatchling Plan

# Single Dornain

® UNLIMITED Ciisk Space
& UNLIMITED Bandwidth
e Shared S5L Certificate

[Monthly - $5.95/mo_ ™|

+ Compare All Hosting Plans

_ LORDERNOW. | |

Figure 5.3
Order Now button and “Compare All Hosting Plans” link.

If you click on “Compare All Hosting Plans,” there’s a lot of information on the
next page, and the most interesting is when Hostgator runs deals on getting free
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Google Adwords credit. You can scroll down and check to see if it’s running a
deal (see Figure 5.4).

» Package Details

€@ Site Builder Vi o &

© 2417 Support & v &

© Instant Backups v/ v cx

@ ho Contract! & v &
99,99 Uptirne .

2 Guarantes & “ &

) 45 Day Maoney Back & & &

Guarantes

(5} GOL )8 [e $100 Credit  $100 Credit | $100 Credit

AdWords

Figure 5.4
The section on the comparison page where there may be a Google Adwords Credit (if the promotion is
still running).

Then when you're ready, scroll up and press the “close” link (see Figure 5.5).

&
close —

1855

{ITED

Figure 5.5
The Close button (an “x") is in the upper-right corner; you might have to scroll up to see it.

After clicking Order Now, Step 1 involves choosing a website name (see
Figure 5.6).

If you're just learning, I'd recommend just picking a name for practice; don’t
worry about it too much. The cost for website names is around $10/yr. You can
come up with an idea for a name on the left, and you can also click the little
drop-down “.com” and choose other endings, if the name you want is not
available. If you do want to get your own new name, another thing you can do is



Starting a Hosting Account

Step 1: Choose a Domain Step 1 » Step 2
Help me register a new domain name. or Use an existing domain name.

Enter Domain Name: ] | Enter Domain Name:

=
»

Conlinte io Slep 2

Figure 5.6
Choosing a domain = choosing a website address.

to go to register.com and see what’s available, (but don’t register there). Then
come and start the account at Hostgator when you’ve found one you like that is
available.

Or, if you already have a name registered somewhere else, you can always
“point” it to a new account. It’s like cell phone portability. If you get a new
phone, you still own the number, and can point it at a new phone. Also, be
aware that when you register a domain name, it’s separate from hosting. That is,
if you start an account somewhere, and you register a name, and you also have
hosting, you can keep the name, but ditch the hosting. A website name is a
“domain” name, and you can have a domain-only account.

At any rate, if you have a website name already, just enter it in on the right, and
then keep in mind that there will be things you need to do at your “registrar”
account, or “domain” account (the place where you registered the website
name), in order to repoint it. Contact your registrar/hosting company where you
registered the name and ask how to point it to Hostgator. When you get a
confirmation email from Hostgator, it will have a couple lines that are called
nameservers, and basically you end up needing to point your website name
toward those servers.

And when you're ready, click Continue to Step 2 and finish starting your
account. At some point, you'll get a confirmation email. The “Control Panel”
link is the one that you’ll use to log into your account. The email will also have
your username and password (see Figure 5.7). Print it out! Write it down!
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Todd Kelsey,
Thank you for your order with HostGator.

YWe are happy to inform you that your Shared Hosting Account has been configured and is ready
for usel

You can login to our billing systerm at http:#gbclient hostgator. corn/login using your email
address and the password

Your Control Panel:  hitps:/gator] 271 hostgator com: 2083
Your Domain: storyloom.org

Your Usermame:

Your Password:

Figure 5.7
Welcome email.

INSTALLING DRUPAL WITH QUUICKINSTALL

This quick installation stuff is really quite fantastic. So you can use your control
panel to log directly into your account, or you might be able to visit your website
name and then click the cPanel Login on a screen that looks something like the
one in Figure 5.8.

) HostGator Weh Hosting Website Startup Guide - Mozilla Firefox
Cle [t Yew Hgtory Qookmarks Took Help

K tar 2P [ bitpiliwem storyioon.orgl v -| [48-
,jmmmm'naq -

cPanel Login - Webmail Login
"':'I'L Getting Started Billing / Invoices

J¢ Video Tutorials Purchase / Transfer Domain Name

Knowledgebase g_é Ticket System

& online Forums ) Contact US

Figure 5.8
The Getting Started screen.



Installing Drupal with Quickinstall

Then use the username and password provided in the email. You might also
want to bookmark the control panel login (see Figure 5.9).

| € http:/ e, storyloom.org: 2082

L.l | cP cPanel® 11 EI + |

cPanel

Login

Username
Pazzword |

Lagin !

Figure 5.9
The Login screen.

The first time you log in, if you want to learn more about your hosting account,
you can click the Get Started Now button when this little window pops up, or
the “view our video tutorials” link (see Figure 5.10).

Co yoll need help getting started?

Our Getting Started Wizard will guide you through basic setup
=h nc get you up and going in no time.

i Get Started Now Mo, I'm fine. Thanks!

You can view our video tuterials to help you setup your cPanel. |

oot show this again |

Figure 5.10
A Welcome pop-up screen.

The CPanel screen has lots of goodies on it, so scroll all the way down to the
Software/Services section and click QuickInstall (see Figure 5.11).
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== -
= & ¥ e e <
GQuickInstall el Site Patrl FHF PEAR FHF RubyGerns
Centar Software Modules Packages Configuration
b O e 0 ©
RAILS w
Ruby on Optimize php.ini Increase  Fantastica
Rails Website QuickConfig wWebsite Oe Luxe
Traffic
Figure 5.11

The Software/Services section on the CPanel screen.

The QuickInstall logo appears at the top of the screen, and it’s worth noting that
this is one area where you can come back and manage your quick installations
(see Figure 5.12). You might want to bookmark it.

u iCkI nSta" {) Manage Installations | oP Back to cPanel

Figure 5.12
QuickInstall is here.

Then scroll down to the Content Management Software section and click on

Drupal 7 (see Figure 5.13). Important: If you want to work with Drupal 7, be
sure to go to the “Drupal 7” link.

Content Management Software

24 Joomia
¢ Drupal
concrete5
(@ ocPortal
W MODx

@ Drupal 7
1 Moodle

4% Mambo

Figure 5.13
Searching for the Drupal 7 icon.

Then when this next screen comes up, click the Continue button (see Figure 5.14).



Installing Drupal with Quickinstall

@ Drupal 7

Drupal is a free software package that allows an individual or a community of users to
easily publish, manade and organize a wide variety of content on a website. Tens of
thousands of peaple and organizations are using Drupal to power scores of different
web sites.

FPlease note that Crupal 7 is in an beta stage of development and should WOT be used
for production sites,

Version: 7.0-betal
Install Size: 11.41 MB
Official Site: hitp: et drupal orgl

= Continue

Figure 5.14
The Drupal 7 panel.

This next screen gives you some different options, like installation (see Figure 5.15).

Install Drupal 7
Application URL dwhere wou will find the app in your browser):
hitpif | storyloom.org » | f

Admin email:

Default country: United States v
Default timezone: AmericalChicago: -0600 v

Website name:

E  nstall Now!

Figure 5.15
Installing Drupal 7.

If your website name hasn’t been connected yet, there might be a temporary
address you can use. The section that starts with http:// allows you to place
Drupal at a specific address. If you leave the field on the right blank, Drupal will
be installed at your website address. In my case, that’s fine—when someone
types in storyloom.org, it will go right to Drupal.

But if you want, you could also enter in something like Drupal on the right. If I'd
done that, then the QuickInstall would place Drupal at http://storyloom.org/
drupal. Generally speaking, if you're experimenting, you could place some test
installations at addresses like “drupal,” “joomla,” “cms,” and then access them at
those addresses (such as, websitename.com/drupal, websitename.com/joomla,
etc.). There may be limitations on how many you can do, but you can delete
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quick installations, too—and it might be a way to have some fun by trying

different systems out.

Then enter in an email address for the Admin email—that is, the main one to be
used with the Drupal account. Choose your country, default time zone, and give
a name to the website. Then click the Install Now! button.

A progress bar displays:

44%

And you should get a congratulations message. You'll probably want to click the

“here” link, bookmark it, and then go check your email address.

Congratulations!
Tour Installation 15 ready. YouU can access itnow by going here. itthere 1S any login
inforrmation, itwill have been sent to the email address you provided.

You should get an email that looks something like this:

[ no-reply Successful installation - Your Drupal 7 installation 15 complete! Yo

And the email itself will look something like Figure 5.16.

no-reply@storyloom.org to drups show details 5:34 PM (1 minute ago) _E_E?_pli_

Your Drupal 7 installation is completel You can login at the following location with the
username and password provided below:

httpedfstoryloom. orgd

Username: admin
Pasgword:

Figure 5.16
Confirmation email.

It will have a username and password, and this is your Drupal username/
password. This is what you use to log into Drupal. Drupal is successfully

installed.

6:34 pm
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Logging into Drupal

So visit the link provided in the confirmation email and enter in your username
and password to log into Drupal. It should look something like this basic screen
shown in Figure 5.17.

Story Loom

Slaz Jouin Welcome to Story Loom

Username *
Mo front page content has been created vet,

Password *

= Credly new accounl

» Request new password

Log in

Figure 5.17
Basic Drupal screen.

When you're logged in, some menu options will appear at the top of the screen
(see Figure 5.18), and you’re ready to go.

In the next chapter, we’ll take a look at a super critical thing: security. It’s
important to know how to upgrade Drupal 7, because if you don’t, a hacker
could compromise your website, and you could lose everything. Drupal 7 makes
it easier to update the security when new versions are added.

Then in the next chapter after that, we’ll look at some basic configurations and a
couple of tasks you can do to get going. The rest of this chapter is devoted to
some “extras.” If you've followed along and started an account in Hostgator, and
if it’s still running a promotion to get free Adwords credit, the next section will
explain how to do it. Don’t put it off because sometimes the promotions have
expiration dates.

The reason why you’ll probably want to start an Adwords account is that it can
be a way to promote your website. And there are a variety of ways to learn how
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Story Loom

rd
e

Q Welcome to Story Loom
Mo front page content has been created yet.

Navigation & Add new content

» Add content

Figure 5.18
After logging in, you'll see some menu options.

to use Adwords, such as the help section in Google Adwords or the book
Adwords Primer (www.adwordsprimer.com).

EXTRA: INSTALLING DRUPAL MANUALLY (Ack!)

The purpose of this chapter is to focus on using a quick installer to get Drupal
going, but if you really want to, you can also install Drupal manually. That’s
outside the scope of this book, and I wouldn’t recommend it for beginners, but it
can be done. For grins, even if you're a beginner, you might want to browse
through this section anyway, just to develop an appreciation for how much the
quick installer makes your life easier.

And you might want to file it away, but perhaps working with content
management systems would give you a boost in confidence, or a curiosity
about the world of servers and the Linux operating system and how to be a
“system admin.” Learning about these things is certainly possible—and being a
system admin is a hot skill.

To install Drupal manually, you'll need a hosting account, with direct access to a
server. Typically, this means getting “command line” access (which means being
able to type in commands to the server directly). However, it could also be done
through a more conventional form, where you have a “graphical user interface,”
you “unpack” the files, and you have other GUIs (graphical user interfaces) to help
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you create the databases. At this point, if your eyes are starting to glaze over or you
are starting to feel very thankful for the quick installer, join the club. Maybe being a
system admin is not for you. But if this paragraph has piqued your interest, best
wishes! A future as a system admin awaits: http://drupal.org/documentation/install.

The documentation on installing Drupal will look something like Figure 5.19;
notice the mention of the command line.

Installation guide

About This Arti(le
Last modified: October 18, 2010

Drrupal provides an installation script that automatically populates -:Iatalzuase tables and
configures the correct settings in the settings.php file. This section covers preparing for
installation, running the installation script itself, and the steps that ahk uld be dane after running
the installation script has completed, It also explains how to do & "multi site" installation, where a
number of different Drupal sites run off the same code base.

Before proceading with vour first Drupal installation, you should also review the best practices
section. For help with Dirupal terms, see the terminclogy pac

Other tools

some of the steps in the installation process can be performed with tools such as graphical

jons for moving files and managing databases or toals that are ¢ ed by your hasting
senvice, This documentation focuses an perfarming tasks at the commane I lime. For information
on using oth s, see the documentation that accompanies the application or is provided by
your hosting service,

Figure 5.19
Drupal documentation.

Then you can scroll down the page and click the basic installation link or visit
http://drupal.org/documentation/install/basic. This is the overall process, as
shown in Figure 5.20.

ExXTRA: LEARNING ABOUT LINUX AND OPEN SOURCE

If the idea of learning more about open source sounds fun, you will probably
want to learn more about the Linux operating system, especially if you feel
drawn towards the open source community.

http://www.linux-tutorial.info/

http://www.linux.org/lessons/
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Step 1: Download
» Download the |atest varsion of Drupal 7.

.gz. Extract the Drupal filas.

» Log inte your server using your SFTP client and navigats to the wab root directory. Upload &l
the fil=s insids your drupal folder into the web root fald=r.

o Youwil gt afile called drupal-«xcta

Step 2 Create a database

¢ database through your hasting provider's cantral panel. Make 3 nota of the

d c name.
* Creats a user. add that us=srto the databas=, and grant ths user full rights on the database.
Make @ note of the uszinsmes and password,
Step % Malke the sites/detault directory wiitable.

* For example, on & UnivLinux< command line, use this command: chmed ai1w sites/default

Step 4 Install

= Browsa to your new Drupal site. This will take you to the Drupsl installer, which starts with:
and continue,

t an installation profile.r S

Chooss "Standard.” Savs and continue.

bror learm how to install Drupal in other languages. Save and continue.

) I, enter the name of the
database you created, the usernams, and password = and continue,

On the site information page. you can set the site name and email from which the site will
sand out mail. You also set the usemame, email, and password of the first administrator
account. Save and continue,

e | aginto your new NDripal site.

® Clisuse En

.
0
=
=]
&
it
-
=
T

Figure 5.20
Overall process for manually installing Drupal.

If you'd like a little inspiration or just to take a break, check out this video from
linux.com (see Figure 5.21). It’s about a cool open source project where users
made a 100% open source, solar-powered Internet café, and deployed it in
Kenya (see Figure 5.22), so it’s 100% sustainable. It requires no connection to an
electrical grid. They download a VSat connection for Internet (satellite), and not
only is the software open source, but so is the hardware. Philosophically, the idea
is not to lock the technology up in proprietary systems. http://tinyurl.com/
solarnet

There’s more information at http://gnuveau.net. I think my favorite thing on the
site is this quote:

“Governor Thomas was so pleased with the construction of this stove... that he
offered to give me a patent for the sole vending of them for a term of years; but I
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GNUveau Networks builds solar-
powered Linux computer networks
for remote villages (video)

By Robin 'Roblirmo' Miller on Movermber 04, 2008
(7:00:00 Fhy

Share Print Comments

Scott Johnson of GNUveau Metworks has developed a solar-powered Internet "hub" systern (running Ubuntu GMU/Linuws)
that he builds to order in his Daytona Beach, Florida, home. His objective is to bring computers and the Internet to places
that have no connectivity, no phone service, and no electricity. This is no pipe dream. There are real SolarMetOne
installations running in Africa right now, providing wireless connectivity and "Internet Cafe” access to hundreds of people.
The system uses oft-the-shelf hardware that Scott modifies to run on 124 -- and to use a lot less power than the stock
versions. As Scott says, in solar-powered computer installations, "The YWatt is king."

Figure 5.21
A cool open source website.

Figure 5.22
An example of people installing part of the Solar Net One project in Kenya.

declined it from a principle that was weighed with me on such occasions, viz.,
That, as we enjoy great advantages from the inventions of others, we should be
glad of an opportunity to serve others by any invention of ours; and this we should
do freely and generously.”

—Benjamin Franklin, Autobiography

Go open source!
http://en.wikipedia.org/wiki/Open_source

(This link is kind of a joke—because Wikipedia, one of the most popular sites on
the Internet, exists as a result of an open source content management system
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called Wikimedia—and you can have your own wiki through a quick install.
Pretty cool.)

ExTrRA: REDEEMING ADWORDS CREDIT

So if you started a hosting account at Hostgator and there’s a promotion
running, when you log into the control panel, you'll see a box similar to the one
shown in Figure 5.23.

Google AdWords Offer

AdWords

Free $100 Google AdWords Credit
Redeem Maow!

Google

Figure 5.23
If a promotion is running, you can get and redeem free Adwords credit.

And when you click the “Redeem Now” link, youll come across a page like

Figure 5.24.
AdWords 8

Congratulations! You are entitled to & free $100 eredit* to promote your website(s) through Google's pay-per-click (PPC)
advertising platform, known as Google AdWwords.

4100 Google AdWords Credit

Your coupon code:
Just follow these simple steps to sign up and claim your account credit:

1. Visit this special Google link and create your first AdWords campaign.

2, Open the activation email that is sent to you once you've comnpleted Step 1,

3. Signinto your Adwords account and follow the instructions to complete the "Billing Preferences” section under the
"My Account” tab.

4, Enter your unique coupon code exactly as shown, -ncludano hyphens, into tha "Promotional code” field.

S, After you've finished providing your billing details, click "Save and Activate.”

Figure 5.24
Bookmark this screen, write down the coupon code, and take care of it today because it expires.
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Bookmark This Screen!

It's important to bookmark this screen and write down your coupon code. It has been blanked out
of Figure 5.24, but this is the screen where it will appear, and you'll need it for later. | recommend
copying and pasting it into an email you send to yourself.

You’'ll want to bookmark this page, because the instructions are important, and
you'll also want to read the entire page, including the fine print, that will be
something like this:

“promotional credit must be applied to a new Adwords account within 15 days of
creating the account”

This means that you need to be on the ball and complete all of these steps within
15 days of creating the new Adwords account. Here’s some additional informa-
tion that appears on one of the screens (see Figure 5.25).

What is Google AdWords and how can it help?

Google AdWords is an advertising program that |ets businesses promote their products and services in the "Sponsored
Links" sections alongside or above Google.comn search results, Quality ad text and relevant keyword buys will give you a
competitive edge over your competitors. AdWords ads can also show up on relevant content sites in the Google Network,
including AQOL# and Ask.com.

Web Impgdt Wi Mew Mpps Ol menv 1]
GOL)S!E Batme camrmcion Dihares Search | Stocatiace

lﬁu‘nlu - n:m'w'o.h lum mﬂ&mnlnj a—n.n ine your Busingss horg

Quishomy Moms Criiger
Disectary of Ohlahaamns homws buldsr, Ko Irgrmant. SonrBIGE B men ... Cusiem
remes. Flzet Plans tuuu(hnn Heme b gs el I.lluml and ...w,- Neod A Contractor?
b eritacoey £orm By e okl oo b - 17k - » Duievg & Moema Impen omert
Biens 1 pricaes o i sy worh
mlhmm Contracler Duectony i e -
Cwactory of contractrs. home sTormement COTUChon CONATHOS, hame msdeng
nd martesance Your ad appears next to
oW B ierdoeciay oMY COntIBCeD: ohlahoma frm - 1t d - Siimi oog relévant search rasults on
o 3
ma Gy home impt drveadl = ® :ﬁ_g:’r a"é"ﬁ:‘ﬁf ek
Clhsheena City Le,-m-cmnn vm- proiles aed reviews of Beal Oklohoma Cey Sbrnaiiad .h your business

:-ymil :wpm-—-: wcm-hmnm Find the best, most eficent ...
% O Lty 8y e

srractaenTh JiJImMI g MK

Basement Contractory - Olphoms home construcon

Caaxiule CoNBchod ges Sl ng i Conciele feusdilions, bswments. excavabon, and mew
heme carnuinuction, vanang Edmond oaaum. ot e oy .

sotot LY CONBIEE Vi (273 -

Figure 5.25
Some additional info.

And when you’re ready, click the Start my free Adwords trial now button (see
Figure 5.26).
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Google Adwords

Win more customers with ads on Google

HostGator and Google have partnered to offer you a chance to find new "
customers online using Google AdWords.
Get $100 worth of free ads right now—and see how quickly and easily you Free Advertising

can attract new customers with ads on Google.

Just follow these 3 easy steps to redeem your credit

o Click on "Start now," and create your AdWaords account,

O Log into your AdWords account and simply follow the step-by-step Ad‘:‘ta: ";y_ fl'l'ee .
guide to create your first campaign. oras trial now

€ Enter your unique coupon code after entering billing information, Sign-up tips

Figure 5.26
Go for it.

Gmail Address for Adwords

| recommend creating and using a Gmail address for Adwords because it just makes it easier to get
around. You can set the Gmail address to forward incoming email to another address if you want.
The next section, “Creating a Gmail Address,” has some additional information.

There’s also a short video you might like to take a look at (see Figure 5.27).

Benefits of AdWords

o Effoctive: Advartise on the most used search enging woridwide.
" Measurable: Know what you get far your money

" Quick: Get your ad online today =
" Casy: Do it yourself in just minutes.

+ Flexible: Change. pause or end your campaign again at any time.
" No Risk: You only pay if it works!

" Just try! No strings aMtached

Figure 5.27
A helpful video.

When you're ready to start your account, this next screen allows you to
enter contact information, to get some free help on how to use Adwords (see
Figure 5.28).
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Google Adwords

Contact information (optional)

Getting started with AdWords is easy. No expertise required - give it a try!
Should you need mare help, one of our experts can help you (for free).

Name

| |
Email address

| |
Website

| |

Phone number

| |

Google may contact me by phone or email with help and
suggestions on how to get started with AdWords, See Google's Privacy Paolicy.

Figure 5.28
Entering contact info.

But if you don’t want to get contacted, just click Continue without filling out the
information. Then click “I have an email address” (if you've created a Gmail
address), as shown in Figure 5.29.

Then another question will appear, and you can choose either radio button. You
can certainly just click the first one (see Figure 5.30). If you do, then you’ll get a
window that will allow you to enter your Gmail address and password, so that
Adwords can link to your existing gmail account.

By the way, there’s no monthly fee or anything with Adwords. You just pay for
ads you run. But if you try it out, the main thing to remember is to be aware of
the start and end date of your ad campaign, and your daily budget (to make sure
Adwords doesn’t drain your bank account).

Next, choose your time zone and currency preferences, and click the Continue
button (see Figure 5.31).
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GO L_nge ﬁ\dWOl'dS Help | Contact Us

Create Google Account Set time zone and currency “erify account

Create Google Account

Hello, and welcome to Google AdWards. YWe're glad to have you an board! YWe need just a few details
fram you in order to set up your account.

Ta begin creating your AdvYWords account, choose the user name and password you'd like to use with
Advords.

Which best describes you?

) | have an email address and password | already use with Google serices like AdSense, Gmail,
Orkut, ar iGoogle.

() | do het use these other services.

Figure 5.29
Creating a Google account.

Which best describes you?

@ | have an email address and password | already use with Google services like AdSense, Gmail,
Orkut, or iGoogle.

(O | do not use these other services.

Would you like to have a single account for all Google services?
You can use your existing Google account email address and password for AdWords as well, Or you can
choose new ones just for Adyyords,

® I'd like to use my existing Google account for Ad¥ords.
O I'd like to choose a new login name and password just for AdvWords,

Sign in to AdWards with the existing emall address
and password that you use to access other Google
services.

Google Account

Email:| |
ey pat@example.com
F'assword:| |

[ Stay signed in

Cant access your account?

Figure 5.30

A good idea to go start a Gmail account at http:/mail.google.com and use that—it makes your life
easier.
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¥ Create Google Account Set time zone and currency  Verify account

Set your time zone and currency preferences
We need two more details to set up your AdWords account. the curency youll use to pay Google for your adverising

costs, and the time zone you'd like your reports to be in.
You wont be able 1o change these details later, o please be careful when making your selections,

Select a permanent time zone for your account,

Thig will be the time zone for all your account reporting and billing
Time zone country or terrifory: Unfled States |
Time zone: [omrosom centraiTime | %

Select a permanent currency for your account.
Review the available payment options for local currencies before you decide. Mot all cumencles are available in all areas

| Us Dotar (USD %) “|

Your time zone and currency settings can’t be changed after you setup your account.
Please review your choices carefully and then click 'Continue.'

Figure 5.31
Setting time zone, currency preferences.

And after your account has been created (see Figure 5.32), you can click “Sign in
to your Adwords account,” or you can go to google.com/adwords in the future.

¥ Creale Google Account + Set time zone and currency ¥ Wernfy account
Your AdWords account has been created

Next step: Create your first ad campaign.

Login Email: drupalprimerinfo@gmail. com

You can now sign in to your AdWords account using the Google Account address and password you just specified. When
you sign in, you'll be asked 1o create your first ad campaign and enter your billing information to activate your account and
start running your ads. Well also send an activalion email with more details lo the address listed above

Your ad won't run wintil you submit your billing information.
Sign in to your AdWords account

Start learning how to make the most of your AdWords account by reading our optimization tips.

Figure 5.32
Creation confirmation.
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In order to redeem the credit from a promotion, sign into Adwords, click the
Billing menu, and then click the Billing preferences option (see Figure 5.33).

Billing ~ My account -

Billing summary

Billing pri

Figure 5.33
Billing > Billing preferences.

Here are the original instructions from the promotional page we visited earlier
(see Figure 5.34).

Just fallow these simple steps to sign up and clairm your account credit:

1. Wisit this special Google link and create your first AdWords campaign.

2. Open the activation email that is sent to you once you've completed Step 1.

3. Signin to your AdWords account and follow the instructions to complete the "Billing Preferences” section under the
"My Account” tab.

4, Enter your unigue coupon code exactly as shown, including hyphens, into the "Promotional code” field.

5. after you've finished providing vour billing details, click "Save and Activate."

Figure 5.34
A recap of the instructions.

When you visit the Billing preferences option, if it is the first time you've visited,
there will be an Account Setup screen, and you’ll need to select your country and
click Continue (see Figure 5.35).

Account Setup

1. Select the country or territory where your hlllmg address is located.

Thiz vhuice may aflecl the payment uplivns yuu'l b ”IdVB in the nesl slep.
: Select a country or territory: |

Figure 5.35
Billing Preferences > Account setup.
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Then you’ll need to enter your basic contact information and click Continue (see
Figure 5.36).

Frofile  Settings Terms and Conditions

Set up your billing profile
Business information

Business address 27
Business name

Optional

Contact name -2

Street address

City

State

Zip code

Country  United States

Phone numhber i | |
Example: (201) 234-5675

Figure 5.36
Basic contact info.

Next, you'll arrive at a “payment options” screen. Entering in credit card info is
not optional, and there is a $5 activation fee, but it may get applied to your
account anyway (see the little question mark at the bottom of the screen).

There will be a question at the bottom of the screen, “Do you have a promo-
tional code?” (see Figure 5.37), and this is where you enter the coupon code that
you wrote down from the earlier screen.

Then when you’re ready, click Continue, and you're ready to explore Adwords.
We'll take a look at it in Chapter 14, “Promoting Your Site on Social Networks.”
You can also learn more about Adwords by visiting the Help section when you
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v Profile Settings  Terms and Conditions

Choose your payment options

You'll be ahle ta change this selection any time.

How you pay
& Automatic payments » Yourads typically start ranning almost immediately after submitting your hilling information.
Recommended « Payonly atter you accrue costs, and make additional payments whenever wou'd like.

We automatically charge you when you reach yvour hilling threshold or 30 days after your
last autamatic payment, whichewer cames first. Learn more

Your ads typically start running after we process your first payment.

We deduct charges from your prepaid balance each time your account accrues a cost.
o [fyour account runs out of funds, your ads will stop running until you make anather
payment. Learn maore

O Manual payments

What you pay with

Add a new form of payment
O Bank account Payments will be directly dehited frorm your bank account, which means that you wont be
impacted by credit card limits or late fees. Learn more

O Credit card Payments will be charged to your credit card.  Learn more
Eue™

Do yau have a promotion code? (20 Enter it here /

[Mote thatvou'll be char

Figure 5.37
Promotion code where there is a $5 activation fee. Still a good deal.

sign into Adwords, or you might be interested to check out the Adwords Primer
at www.adwordsprimer.com.

ExTrRA: CREATING A GMAIL ADDRESS

A Gmail address is a handy thing to have. You might even want more than one;
perhaps separate ones to use for your admin account for Drupal, or to use with
tools like Adwords. One reason is to keep the emails separate, or in case you
want to turn over management of Drupal or Adwords or whatever to someone
else.

To create a Gmail address, visit http://mail.google.com and click Create an
account (see Figure 5.38).
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MNew to Gmail? It's free and easy.

Create an account »

About Gmail  Mew features!

Figure 5.38
Creating a Gmail address.

Forwarding Gmail to Another Address

When you have a Gmail address, one of the nice things you can do is to forward
the email to another address if you'd like. To do so, sign in to Gmail and click
the “Settings” link:

Settings | Help | Sign aut

Then visit the “Forwarding” link in the Settings area and click “Add a
forwarding address” (see Figure 5.39).

Settings
General Labels Accounts and Import  Filters  Forwarding and POP/IMAP
Priority Inbox Labs Offline Themes Buzz

Forwarding: [ Add a forwarding address

Figure 5.39
Settings > Forwarding.

This is the address to which you want to send email. Gmail will send a
confirmation code to that address, and youll need to go back and enter it
here and click Verify. (If you're stringing multiple Gmail addresses together, try
checking your original address in another browser so that you can remain signed
in, wherever you’re looking at this screen). See Figure 5.40.

Forwarding: At & forwanding address
Wiy J

Figure 5.40
It will ask you for a verification code.
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Once you've verified the forwarding address, you can choose “Forward a copy”
(see Figure 5.41).

Forwarding: O Disahle farwarding
5 Forward a copy of incoming mail to | tekelsey@grail.com (in use) v |and
ikeep Gmail's copy in the Inbox V|
Figure 5.41

You can have multiple Gmail accounts and forward email to another account.

Then be sure to click Save Changes:

And you’re done. Gmail rocks! Be sure to check out Google Documents, Google
Sites, Blogger, Picasa, and some of the other free tools that come with a Gmail
account. They’ve made my life a lot easier, and I highly recommend them.

CONCLUSION

Dear Reader,
Congratulations on making it through this chapter!

In this chapter, we saw how easy it is to get Drupal going. If you're a teacher, you
might even want to have your classroom try installing Drupal manually before
going with the quick install, just to see what it’s like. Personally, I'm very
thankful for one-click installations. It makes life so much easier for people to
take advantage of the power of open source content management systems like
Drupal.

In the next chapter, we’ll take a look at a topic that you ignore at your peril. If
you don’t mind a hacker getting into your site and losing everything, then ignore
it. Otherwise, take a look.

Regards,
Todd



CHAPTER 6

EASY SECURITY—TAMING
THE MONSTER

In This Chapter

m Meet Your Own Worst Nightmare

m Things You Can Do Other Than Dealing with Your Site (or Someone
Else’s) Getting Hacked

m Signing Up for an Account on Drupal.org

m Subscribing to the Security Email List

m Checking on Updates— Updating a Module

m Typical “Open Drupal versus Alternatives: Acquia and Google Sites
m Extra: A Way to Remember About Logging in—Drupal Calendar

m Updating a Module

INTRODUCTION

The purpose of this chapter is to convince you of how important (and easy) it is
to keep security updated. You'll see what happens if you don’t, and you’ll learn a
few simple steps for keeping things updated.

But first, meet your own worst nightmare. . ..
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MEET YourR OWN WoORST NIGHTMARE

If you don’t do security updates, this is what will happen to your website, which
you just put all the effort into creating:

Your website will get eaten by a monster. You may come to your computer
someday, and the site is gone, or someone else might come to your website and
see something like this:

-

Not convinced of the importance? Well, pretend that your site (or one you

developed for someone else) simply vanishes; that is, it’s gone. All the files,
corrupted. Now, you are faced with a problem. Start all over again from scratch?

Or consider that you might end up seeing a screen like this one, taken from a
real site that was hacked (because of security issues with the content manage-
ment system, in this case, Joomla). I didn’t see this screen; a friend whom I'd
made a site for discovered it, called me up, and asked what to do.
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“It will never happen to me.” Well, consider if you are doing a site for someone
else, and the fact that you didn’t follow proper security procedures results in loss
of data or a breach in customer privacy.

Okay, maybe you won’t get taken off to jail, but a breach in security doesn’t
necessarily only affect you, and it can be serious. So wouldn’t it be worth
learning how to protect against it?

THINGS You CAN Do OTHER THAN DEALING WITH
YouRr SITE (0rR SOMEONE ELSE’s) GETTING HACKED

When your site is hacked, you might end up being forced to spend a lot of time
rebuilding things from scratch, and if you didn’t back anything up, there may be
things that are gone forever. But consider instead all the things you could be
doing other than rebuilding your site:
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Strolling through a field filled with wildflowers . ..

1 o 3 —— ]

Or simply going on an adventure. Wouldn’t you rather go on an adventure
instead of rebuilding a hacked Drupal site?

SIGNING UP FOR AN ACCOUNT ON DRUPAL.ORG

So probably the most reliable way to deal with security issues is to sign up for the
security mailings and to be aware of how often updates come out. The basic
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reason there are updates is because coding software can be very complex. And
when you have so many moving parts, in the form of “modules,” which could be
programmed by so many different people, there are bound to be “holes.”

There are two people looking for holes: nice people and people who want to hack
your site. Chances are that people who want to hack your site are putting more effort
into it. Either way, when the knowledge becomes public, then there might be a new
version of a module released. Modules also are updated if bugs are found in them.

So to get started, visit http://drupal.org/security. In order to sign up for the list,
you need to create an account at drupal.org, so click on the Login/Register tab
(see Figure 6.1).

Drupal

Drupal Homepage Login / Register

Figure 6.1
Here is www.drupal.org.

Then click Create new account (see Figure 6.2).

Drupal Homepage Login / Register

User account

Create new account  [EEGhEIRE

Request il passward

Username: +

Enter vour drupal.org username.

Password: *+

Enter the password that accompanies your username.
Figure 6.2

Create a new account.

Come up with a username. This is not your username for any other system; it’s a new
username. Think up a username and also input an email address (see Figure 6.3).
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Accounts created for more than one user or those using anenymous mail services

rAccount 1|ch-nnal‘|-:|n

| Username: *

| |drupalprimer

| Spaces are allowed, punctustion s not sllowed sccapt for penods, hyphens, and underscorss

| E-miail address: +

drup a:h:-nine‘n |'1f0;’g“-qma'|f.‘: om
|

| Avalid e-mail address. All exmails from the system will be sent to this address. The e-mail address s not made public and will anty be used ifyou with to recetve a

| mew password or wizh to recetve cartain news or notifications by &-mail

Figure 6.3
Enter in the username and email address.

Enter in personal info and click Create new account (see Figure 6.4).

rPersonal information

Full name:

|Todd Kelsay
Specify your first and last name.

Country: *
| United States v
Specify your country! .

[ Create new account J

Figure 6.4
Enter in the name and country.

You'll get a confirmation message:

vour passward and furthar instructions have been sant to your a-mad addrase

You should receive an email like this one. You will see a reminder of your
username, and Drupal will assign a password to you:

[  info Account details for drupalprimer at drpal.org - drupalpnmer, Thank yt

SuUBSCRIBING TO THE SECURITY EMAIL LIST

Then go back to drupal.org/security. Sign in to the site if you're not signed in
already.

So what you need to do is to go to your profile page. Feel free to click on the
“your user profile page” link shown next:
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Subscribe to Security
Advisories

All security announcements are pested to
an email list as well. onece logged in, go to
your user profile page and subscribe to the
sacunty nawslsttar on the it » My
newsletters tab.

So if you're not logged in yet, then enter your info and click Log in (see
Figure 6.5).

User account

Username: *

Enter your drupal.org username.

Password: *

Enterthe pasawaord that accompanies your usernama.

Figure 6.5
Log in.

Then click the “Edit” link. What you are doing is editing your subscription
preferences (see Figure 6.6).

drupalprimer

Dashboard  vour Posts  Yourlssues  Your Projects  Your Groups | Profile

Personal information

Full name Todd Kelsey
Country Unitad States
History

Member for 2min 33 sec

Figure 6.6
Profile > Edit.
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Next, look for the “My newsletters” link and click it:

Then click the checkboxes next to Security announcements, and any others you
are interested in:

rMewslatter subscriptions
Select the newsletter(s) which you want to subcribe or unsubcribe.

O prupal newsletter
A sometimes-monthly mailing about all things Drupal.

%'aecurity announcements
Aldw volume mailing list where all security issues affecting Drupal and Drupal

Then click the Save button:

And you're done! So what the security mailing list does is provide you with a
way of being alerted as to when there are issues. And what you’ll want to look for
are updates to modules that you may have installed on your site. So part of what
you’ll want to do is make a list of modules you've installed, as you try different
things out, and be aware of what version you're installing.

Drupal has different versions: 6 and 7. At the present time, the security
announcements are not set up for specific Drupal versions. So if you use Drupal
version 7, the list might announce something that applies to Drupal version 6, or
it might be a version of a module that is for Drupal 6.

Generally speaking, I just suggest keeping an eye on the list. Or . . . you could log
in regularly.

It’s true that a (nice) feature of Drupal is that when you sign in, it will tell you if
there’s an update that you should install. So technically, you could just log in,
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but the problem is, there may be significant periods of time that go by when you
don’t log into your site, either now or in the future. And it may be during one of
those times that a security update is released, and if you miss it, your site could
get hacked. That’s why I recommend still keeping an eye on the security mailing
list.

But it is helpful to be aware of how Drupal itself can tell you when something is
up. When you log in as an administrator, it may give you a message if there’s an
update you need to be aware of.

CHECKING ON UPDATES, UPDATING A MODULE

To manually check on whether there are updates for a module, you are using in
Drupal, just log into your site as an administrator.

You might see a message pop up, but you can also click on Reports:

Configuration §8

Then you can click on Available updates:

Status report

Cet a status report about your site's operation and any detected problems.

Awvailable updates

Cet a status report about available updates for vour installed modules and themes.

And on the Available updates page, you might see something like this:

Modules

Admin 7.x-2.0-beta2 Update available &

Recommended version 7. x-2 0-betad (2010-Dec-16) P e

Includes: Admit
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In this case, Drupal is saying, okay, you have a Module named Admin.

m The version of the module is 7.x-2.0-beta2.

m And what this means is that the module is designed for Drupal version 7.
(The “7.x” simply means that the module is compatible with 7.0, 7.1, 7.2, etc.)

m And this notification is saying that an updated version is available, 7.x-2.0-
beta3, so it’s an update.

So what you will want to do is click on the Update tab, because Drupal 7 makes
your life a lot easier than it used to be for updating modules. It’s really quite
great. It used to be that you'd need to download a file from somewhere, maybe
drupal.org, maybe somewhere else, and then you’d need to log into your
hosting account, upload the module to exactly the right place, adjust permis-
sions, etc.—and then log into Drupal, and do various things. There was a lot of
room for human error.

Disclaimer

Functions can change, as can the sequence of events and where you get messages. This is part of
how open source software works; if things don’t work exactly in the sequence described, they may
have changed for a variety of reasons. The best thing to do is just explore, and if you get stuck, try
going to a forum on drupal.org and posing a question.

So (thanks, Drupal), it’s easier now. Just click on the Update tab:

Available updates ®

And when you have a module that needs updating, it will show up in this list.
Just click the checkbox next to the module you want to update and click
“Download these updates”

Modules o usT | uepate

Last checked: O soc agn  {Check manually)

| HAME INSTALLED VERSION RECOMMENDED VERSION

B Weblorm 7.x=3 3=betal 7.x=3. 4=betal (Felease notes)

Download these updates
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It will download the file, and you’ll get a message like this:

Home

Home o

@ Updates downloaded successtully.

Back up your database and site before you continue. Learn how.

[#] Perform updates with site in maintenance mode (strongly recommendad)

cContnue

When you're just starting a site out, you can probably get away with updating a
module without backing up your database. The database is a file that contains all
the stuff you've put on your site. There’s a nice module called Backup/Migrate
that can help make this process easy, and we’ll take a look at it in Chapter 10,
“Easy Administration-Ongoing Management.”

You can click the Continue button, but be aware that Drupal recommends
backing up your database for a reason, because sometimes adding new code to
your site, in the form of a new module, can cause problems or cause unforeseen
things to happen. Then when you’re done, you should see a screen like Figure 6.7.

Authorize file system changes

e Update was completed successfully. Your site has been taken out of
maintenance mode.

admin

» |nstalled admim successfully
= Your modules have been downloaded and updarted.
* Run database updates

ration pages

Figure 6.7
Authorize file system changes.

TypPicaL “"OPEN"” DRUPAL VERSUS ALTERNATIVES:
AcCQUIA AND GOOGLE SITES
Generally speaking, if you stick with popular modules that have lots of users,

there’s probably less risk of issues happening. But this is one of the issues with
content management systems and the open source community that goes with the
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territory—it’s a community, and any community has good and bad things about
it. The good thing about open source is that it’s free, and it’s a volunteer effort.
You’re not paying for the software; instead of Microsoft employing people to do
all the coding and come up with modules and whatever, it’s a volunteer effort.

Is a commercial content management system safer and less prone to have issues?
Possibly, but any effort that includes coding has the potential for unforeseen
issues. Ever use Windows and have to download regular security updates for the
software? It happens with commercial software, too.

One attempt to give the best of both worlds is Acquia, a company created by
Dries Buytaert and others (Dries created Drupal). Acquia provides a managed
version of Drupal, so there’s a cost to it, but it can reduce some of the issues
required for maintaining Drupal on an ongoing basis.

Here is some basic information from the Acquia site:

S acquia

Acquia is the enterprise guide to Drupal

Acquia, backed by our partners, navigates you to the fastest route to Social
Publishing, a powerful cormbination of content managerment and cormmunity.
Cnly Acquia offers a free Drupal distribution, 3 network of services o
sirnplify the operation of your site, commercial support, and even hosting
for one stop Drupal infrastructure support,

Dovnload Acquia Drupal Today

Designers Developers

Go crazy. &5 a site designer, you can Built to last. Developers need a rich
design arazing Drupal sites without a set of tools and resources for building
technical background - Acguia gives sites that use the latest in Sodal

you the support you need to stay Publishing technologies, Open Source,
forused on creativity and content, of course,

® Learn more (¥} Learn mare
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Fe

Business Owners Partners

Grow your business. Want a Find a great partner - or become
content management systern for a one. Connect with our network of

fraction of what others are charging? trusted Drupal providers and choose
Haven't built community? You're the right one for you, Or become a
aready behind. partrer yourself,

® Learn mare (® Learn more

My general recommendation, depending on your level of interest in learning
about the technical side of Drupal, is that Acquia is worth investigating. I think
that going through the process of creating a website using a hosting account and
pushbutton installer as described in this book is worth the effort. And I think it’s
also worth the effort to become familiar with the kinds of things you do as part
of administering Drupal on your own. It’s doable, and lots of people have done
it, including beginners.

And as you’re going through things, if the tasks of upgrading and managing
Drupal seem like an opportunity, it might be worth learning how to do it all on
your own. But if these tasks start to feel like a hassle, or you realize that you
could do them, but you're looking for a way to be involved with creating Drupal
sites with less hassle, and you’re willing to pay for it, Acquia might be an option
for some sites.

I'd recommend exploring and developing a site on your own, and also trying
Acquia, especially if you think you might be interested in earning income from
doing sites for other people.

And then if you're on the beginning side of beginning, I also want to encourage
you to keep Google Sites in mind. Part of the literal reason I turn to Google Sites
myself sometimes is because of the fact that there are a number of things you
don’t have to do at all: upgrading security, upgrading Google sites, etc. It’s a free
product, and it has some of the benefits of open source software, but there’s not
some of the issues with open source. The earlier chapters discuss Google Sites
more, but basically it can be a good starting point. When you reach the point
where you need more customization than Google Sites provides, especially if you
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are a business or a non-profit organization, and you have the resources to pay
someone, then Drupal might be the right way to go. Also, if you're a non-profit,
check out Drupal Commons on Acquia.

ExTrRA: A WAY TO REMEMBER ABOUT LOGGING IN—
GooGLE CALENDAR

If you are thinking that you’ll just log in regularly to check on security updates,
instead of signing up for the security list, consider setting up a regular reminder,
once a week, or however often you think would work best.

When I need to remember things, one tool I've found helpful is Google
Calendar. It’s very easy to set a reminder, and the reminder can be an emalil,
but it can also be set up to send an SMS message to your phone as well.

To use Google Calendar, create a Gmail account (http://mail.google.com) and
click on the “Calendar” link at the top:

Gmail Calendar Documents Reader WWeb more v
GM 2il
ooyl

Then click the Create event button:

Google calendar

Create event | Quick add

The Google Calendar window will open up, and the area we’re interested in is in
the upper left:

« Back to calendar  Sgve | Discard

Click to add a title

1272172010 2:00pm to 3:00pm 1272172010 Tirne zone

Clan day  ClRepeat..
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Click the Click to add a title area and type something in; then click the Repeat
checkbox:

Log in to Drupal, check Reports > Updates

12/21/2010 2:00pm to 3:00pm 12/21/2010 Tirme zone

LI day %Repeat...

In the Repeat window, you don’t need to change anything unless you want to.
(For example, you could click the Weekly drop-down menu and choose
Monthly if you like.)

Repeat ®

Repeats: |Weekly v

Repeat every: |1 V]weeks

Repeaton: (s OmMETOwOTOFOS

Starts on:
Endson: @ Mever O Until: |
Summary: Weekly on Tuesday

Done || Cancel

Then click the Done button when you’re ready.

There are a variety of options—Google Calendar can be used to set up meeting
reminders with other people. If you're just reminding yourself to do something,
you don’t really need to do anything else; it automatically sets a reminder for
you by email.

Event details Eind a titne

Where

Description

N T 5 S .
Reminders |Email V| 1D|m|nutesv x

Add a rerninder
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When you’re done, click the Save button:

« Backto calendar  Save | Discard

And that’s it! If you're interested in using Gmail but still have another account
that you check primarily, you can always have Gmail forward to another address.
See the “Extra” at the end of Chapter 5, “Getting Started—One-Click Installation.”

If you're interested in learning more about Google Calendar, sign into Gmalil,
click the “Calendar” link as we did before, and then go and look for the “Help”
link in the upper right-hand corner.

Help | Sign out

There’s a lot of good information. Best wishes!

CONCLUSION

Dear Reader,

Congratulations on wading through some information on keeping your Drupal
site safe and secure. I recommend just exploring it as an experiment.

Opverall, for peace of mind, I recommend composing documents and content for
Drupal on your computer, in something like Microsoft Word or Open Office
(free at www.openoffice.org), so that there’s always a copy, always a backup, no
matter what. Then, if some hacker does get to your site, you still have the peace
of mind knowing that you haven’t lost everything.

Or, for grins, even if you go with a Drupal site, you might like to compose or
develop on a “Staging” site, using something like Google Sites, and maybe have it
set to private, but use it as the place where you compose, organize, and develop
the site. Then when the article/content is ready, just move it over to the Drupal
site. If the worst happens, you've got a simple backup (and you've got a place
you can point your website name to).

Best wishes!
Regards,
Todd



CHAPTER 7

CONFIGURATION

In This Chapter

Configuring the Website

Reviewing Permissions

Reviewing Theme Settings

Adding a Logo

Adding a Shortcut Icon/Favicon

Reviewing a Structure—Playing with Blocks

Adding a Block

INTRODUCTION

The purpose of this chapter is to review some basic settings that you'll want to be
familiar with, for configuring and managing your site. We'll look at additional
functions and features in subsequent chapters.

Because of the powerful options Drupal has, it’s helpful to know the kinds of
things you can control. The basic Drupal installation makes some educated
guesses about how you’ll probably want some settings, but youll want to be
aware of how you can change them in the future.
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CONFIGURING THE WEBSITE

To get started, try logging into your Drupal site and clicking the “Configuration”
link at the top:

Configuration

There are a variety of sections on the page. You might find it nice to check out
each one, just to see what it has. For our purposes, we're going to look at
“People.”

Click “Account Settings”:

PEOPLE

Account settings
Configure default behavior of users, including registration
requirements, e-mails, fields, and user pictures,

The Registration and Cancellation section has various kinds of information you
can change. It’s set so that people who visit the site can register (see Figure 7.1).

REGISTRATION AND CANCELLATION

Who can register accounts?
() Administrators anly
© Visitors

(@ Visitars, but administrator approval is required

e-mail verfication when a visitor creates an account

[#] Requ

Figure 7.1
Registration and Cancellation.

If you just want to display information without having people register on the
site, then you could click the Administrators only radio button and then click
the Save configuration button.

Save configuration

Note the one reason why it’s good to be aware of these settings is because
eventually your site will probably end up on a list of hackers as a Drupal site.
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There are various spam things that hackers do, or break-in attempts, and many
of them are simply automated scripts that go out to Web addresses and scour for
Drupal-looking sites. Then they might attempt to register on the site and post
annoying comments, etc.

Including community members is a give-and-take process. If you want people to
be able to comment, you should also be prepared to maintain this community
conversation or to moderate it. Meaning, if you keep the door open to “crowd-
created content,” the price is that you'll need to monitor what is posted.

But initially, or until you do want crowd-created content, you could set things
up so that only an Administrator can register a new account. Then you can still
have people contribute content to the site, but not just anyone can register.

REVIEWING PERMISSIONS

It’s helpful to learn a little about permissions, including how to grant authority
to people for doing things on the site.

To investigate permissions, log into the Drupal site, and click on the “People”
link at the top:

Appearance  People  Modules

Then on the next screen, click the Permissions tab:

There’s some basic information (which I recommend reading), and then a series
of columns: Anonymous User, Authenticated User, and Administrator (see
Figure 7.2).

Basically, what this allows you to do is to grant permissions to various kinds of
users and to adjust as necessary. As with other settings, Drupal makes some
educated guesses about default settings, but it’s still helpful to know the
capability is here, and to understand how to change them.

For example, if you scroll down, you'll see that the default settings allow an
Authenticated User to view and post comments (see Figure 7.3). This means that
if you allow people to register on the site, or for any users you create, they can
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People ®

Permissions let you control what users can do and see on your site. You can define a specific set of permissions for each role, (iee the

Home » Admini:

Roles page to create a role). Two important roles o consider are Authenticated Users and Administratars, Any permissions granted to
the Authenncared Users role will be given to amy user who can log into your site, You can rmake any role the Administrator role for the
sive, meaning this will be granted all new permissions automatically, You can do this on the User Semngs page, You should be careful to
ensure that only rusted users are given this access and level of contral of your site

Hide descriptions

ANONYMOUS AUTHENTICATED

PERMIESION ADMINGTRATOR.
USER LSER.
Admin
use admin toolbar
O O

TODO Add a description for "use admin toolbar’

Figure 7.2
Various types of users in the People section.

PERMESION am:s\::mm mﬂHi:::n“n ADMINETRATOR
Admin
use admin toolbar
D00 Add & eescription for "uee vamin soolbas O O &
Elack
Admanister blocks O 1 |3}
Comment
! and Semngs (| a =
View comments = ¥
Post commerits 0 =
Skip comment approval O =
Edit own comments (] | ¥

Figure 7.3
Permission.

comment on articles. An anonymous user (not logged in—any visitor, in other
words) can only view comments.

Now, try scrolling down to the Node section (see Figure 7.4). A node is Drupal’s
way of referring to a part of the website. And this column shows how both
Anonymous and Authenticated users can view published content. You could
change the settings so that neither could view content (if you wanted to have a
private site, for example).
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: ANONYMOUS  AUTHENTICATED
PEREMISESICON
USER USER:
MNode
Evpass content access control
Wiew, edit and delete all contentregardless of permission restrictions. D D
Warnimg Cive to frurted rofer ol BE periiErion far recuris
smofications
Administer content types
Wariring Cive to trusted rofes o)y BUE perntission fas Fecuri)y D D
Anpfications
Administer content
Warmirng: Giee to trusted roler ol s perrission far Fecuri) D D
Amafications,
Access the content overview page ) |
Wiew published cantent

Figure 7.4
An example of telling Drupal who can do a certain thing when they log in.

Further on down is another area worth being familiar with. In this area, you can
see that Authenticated Users are not able to create content or edit content. You
could change that if you like (see Figure 7.5).

PERMESION ARGRVIO ATHENTIATED: ADMINISTRATOR
USER USER

F————— - o1 I
Revert content revisions | O =
Delete content revisions O O
Article: Crears new content O i
Article Edit own content (] O
Article: Edit any content (] O
Article: Delete own content O C ™~
Article: Delete any content 3} O

Figure 7.5
Additional permissions.

After adjusting any settings, click the Save permissions button:

Save permissions
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Roles

Drupal also allows you to create additional roles. For example, say you want to have a role of
“writer”"—where the writers can create/edit content, but you don’t want authenticated users (for
example, community members) to be able to create or edit new articles. So you could create a new
role and adjust the permissions accordingly. And when you create a new user, you can assign it
that role. Like you could register a friend, and set that person to be a “writer.” To explore, under
the Permissions tab (which is in the People area), click the Roles button.

LIST | PERMISSIONS

REVIEWING THEME SETTINGS

Drupal allows you to easily change the look and feel of your site with precreated
templates, called themes. You can download free ones and also pay for
sophisticated ones at places like Top Notch Themes, www.topnotchthemes.com.

If you’re out looking, make sure that you are looking at Drupal 7 themes. People
will start gradually making these more available. For example, http://drupal2u.
com/ has a lot of themes at the time of writing, but doesn’t appear to have free
Drupal 7 themes (yet). Whereas another site appears to have some free Drupal 7
themes: http://drupal-theme.net/category/theme-categories/drupal-7-themes. We’ll
take a look at adding a new theme in Chapter 12, “Modules to Simplify Content
Creation.”

Drupal comes with a few built-in themes. To take a look, log into your site and
click the “Appearance” link at the top:

Structure  Appearance  FPeople

There will be a list of built-in themes. The one that is currently on your site will
be listed as the default theme, and at the present time, it’s called Bartik (see
Figure 7.6).

To take a look, click the “Settings” link underneath the title of the theme. There
are a number of things you can change (see Figure 7.7).
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Appearance ®

Horme » Administration
{!5 No update information available. Run cron or check manually.

Set and configure the default theme for your website. Alternative themes are available
+ Install new theme
ENABLED THEMES
Bartik 7.0-beta3 (default theme)

A flexible, recolorable theme with many regions.

Sertings

Figure 7.6
Appearance.

Appearance @

Home » Adiministration > Appesrsnce » Settings Global settings m Seven

These options contrel the display semings for the Samk theme. When vour site i displayved uzing thiz theme, these semings will be used

COLOR SCHEME
Color ser Blue Lagoon (default) »
Main background Fovm
.% Link color m

a Header top m

& Header bottom

Figure 7.7
Appearance > Color Scheme.

When you look at Settings, it shows you the settings for a particular theme.
Notice that there is also a Global Settings tab. If you upload a logo for a
particular theme, it might not appear if another theme is selected. Another
option is to click Global Settings and upload a logo into that, and then it should
appear for any theme.
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Scroll down to the Toggle Display area. If you end up uploading a logo, you
might want to end up unchecking the display of the site name (see Figure 7.8).

TOGGLE DISPLAY

knable or dicable the display of certain page elaments.
[¥] Loqo

Site name

Site slogan

Hzer pictures in posts

Llzer pirtures in comments

User verification status in comments
[¥] Shartcut icon

[#] Main menu

Secondary menu

Figure 7.8
Enabling various things to display.

If you scroll down to the very bottom, this is where the Logo and Shortcut icon
settings are (see Figure 7.9).

LOGO IMAGE SETTINGS

If toggled on, the following logo will be displayed.
Use the default lugy

Thack here F o want the theme f uee the logo vpnlie o wath i

SHORTCUT ICON SETTINGS

Yo shortrur icon, nr 'favicnn’, is displayed in the address har and hnnkmarks nf masr hrowsera.
Use the default shortcut ican.

Check here i pou want the theme to vre the defzuit chorteut icon

Gave configuration

Figure 7.9
Logo/Icon settings.

Then, when done, click Save configuration. A Shortcut Icon is simply the little
icon that appears in most browsers when you visit a site. It can be a nice way to
add a professional touch to a site design.
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The Shortcut Icon is the little seedling image that appears to the left of the Web
address.

© http:ffrobgreen. org)

ADDING A LOGO

To add a logo, select the desired theme (or global settings), as discussed in the
last section, and in the Logo Image Settings area, uncheck “Use the default logo™

LOGO IMAGE SETTINGS

If toggled on, the following logo will be displayed.
Use the default loge

Check here if pou want the theme to use the loge supplied with it

The window will expand, and you can click the Browse button to find an image
for your logo (see Figure 7.10).

LOGO IMAGE SETTINGS

If toggled on, the following logo will be displayed.

{71 Use the default logo

Check Here i pou want the theme v wre the foge Fupeled with &

Path o custom lugo

The path to the fife you would ke to use as pourloge file snstead of the default fogo

Upload logo image

Browse.. |

i you don't have divect fife access to the Ferver, use this field to woload vour fogo

Figure 7.10
Uploading a logo image.

Then when you're done, click Save configuration:

Save contiguration

If you’re just beginning and want to make a logo, you can try using a free online
image-editing tool, such as www.picnik.com. 1 also highly recommend the
reasonably priced image-editing tool Snaglt, from TechSmith, which is probably
between 50 and 60 dollars. It can allow you to do basic graphic image editing,
and it has some handy tools (www.techsmith.com), or you might want to contact
a graphic designer to design a logo for you (for example, www.alegraphics.com).
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And then you can click the “Home” link to take a look:

Appearance &

Home = Administrotion » Appearance » Settings

And theoretically, you'll see something like this, with the logo image on the left,
and the Site Name text on the right (see Figure 7.11).

StoryLoom Story Loom

a Welcome to Story Loom
Mo tront page content has been created yet,
Navigation s Add new content
» Add content
Figure 7.11

What a page looks like with a logo added.

There aren’t any specific rules, but you might seek to size your logo image no
larger than 200 pixels high and something like 100-600 pixels wide. Just try and
see how you like it. Use picresize.com if you don’t have Photoshop. Or the free
tool GIMP “graphics image manipulation program” (www.gimp.org).

If you incorporate the name of your site into your logo, you may want to disable
the display of the site name, as mentioned earlier (see Figure 7.12).

ADDING A SHORTCUT IcoN/FAvicON

A shortcut icon is the little image that appears next to a Web address in most
browsers. You don’t have to add one, but it can be a nice touch:

|17 httpefrobgreen.ongf

If you create a basic image, some image-editing tools have the ability to save into
the .ico format directly. Or you can just create an image and use this favicon tool:
http://tools.dynamicdrive.com/favicon/.
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TOGGLE DISPLAY
Enable or disable the display of certaln page elements.
[#] Loge
[#] Site name
[¥] Site slogan
User pictures in posts
[¥] User pictures in comments
User verification status in comments
Shortcut icon
Main menu

Secondary menu

Figure 7.12
Toggle display.

For this example, I just went into Photoshop and made a simple square image. A
favicon ends up being square, and you can upload a larger image to the tool
above, but it’s probably helpful to create a relatively smaller image, so that you
can get a sense of what it will look like at a small size. Ultimately, the image
needs to be 16 x 16, so you'll probably want to learn how to reduce the size of
your image to either 16 x 16, or somewhere around there. I just made this image
at 30 x 30 (see Figure 7.13).

Figure 7.13
A Photoshop window showing an image resized down to 30 x 30 pixels.

So you could use a tool like Snaglt to make such an image, hire a designer, or
you could try the open source image-editing program GIMP. (Try looking for it
on Google—it’s a free equivalent to Photoshop.)

When you have an image you want to convert, visit http://tools.dynamicdrive.com/
favicon/. Click the Browse button, locate your image file (it should be in PNG,
GIF, or JPG format), and then click the Create Icon button (see Figure 7.14).
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Favicon Generator

: meﬁli{ hittp: f{mysite.com/ _"_l

Use this online tool to easily create a favicon (favorites icon) for your site, A favicon is a small, 16x16 image
that is shown inside the browser's location bar and bookmark menu when your site is called up. 1t is a good
way to brand your site and increase it's prominence in your visitor's bookmark menu.

Image to create icon from:

| [ Browse. |

Optional

[ Merge with a 32x32 desktop icon.
[ Merge with a 48248 large XP icon.

* Supported file formats: of, jpg. png. and bmp.
® Use a gif or png with transparency if you require it.
® Mazimum file size: 150.00 kB.

Create lcon

Figure 7.14
Favlcon Generator.

Your image will be uploaded, and it will give you a preview. Then click the
Download Favlcon button:

FavlIcon (16x16) preview:

| Address |SL htkp: ffmysite, comy j

Download Favicon

And click the Save button to save it somewhere on your computer. (Don’t
change the filename.)

ifavioun.ion ~ | | Ea\:e_l

| e v | [ Cancel l

Next, go into Drupal, into the Theme settings area (or global settings) as
described earlier in this chapter, look for the Shortcut Icon Settings section, and
click to uncheck the “Use the default shortcut icon” option (see Figure 7.15).

SHORTCUT ICON SETTINGS

Your shortcut icon, or 'favicon', is displayed in the address bar and bookmarks of most browsers.
Use the default chortcut icon,

Theck here i pou want the theme to use the defawt shortcut icon

Figure 7.15
Shortcut Icon Settings.
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Then click the Browse button and locate the file you just converted (for example,
favicon.ico), as shown in Figure 7.16.

SHORTCUT ICOM SETTINGS

Your shortcut icon, or 'favicon', is displayed in the address bar and bookmarks of most browsers.

Check fere of pou want the theme to ure the default shorteut icorm

Path to custom icon

The path to the image file pow wouwd fike to ure aF pour custorm Shortcut (o

Upload icon image

Browse..

i pow dor't fave divect fife aocess to the Ferver, ure s Held to upload pour shortout icom

Figure 7.16
You can replace the favicon by uploading a new one.

Then click Save configuration when done:

Click the “Home” link to “return home”:

Appearance ®

Home » Adminisiration » Appearance » Settings

And wait a moment or two. Eventually, the page should reload, and depending
on what browser and browser version you are using, the favicon should load:

5L http:ffstoryloom.org

REVIEWING STRUCTURE—PLAYING WITH BLOCKS

I's helpful to review how you can adjust the structure of your site. In
Drupal, one of the ways you can adjust structure is to reposition blocks. It
allows you to reorganize where things will appear on pages without having to get
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directly into the code. To explore, log into your site and click the “Structure” link
at the top:

Structure

There are a variety of things you can explore. For now, click on the “Blocks” link
(see Figure 7.17).

Structure

Home s Administration

Elocks

Configure what block content appears in your site's sidebars and other regions.

Content types

Manage content types, including default status, front page promotion, comment settings, etc.

Menus

Add new menus to your site, edit existing menus, and rename and reorganize menu links.

Figure 7.17
Structure section.

Then you’ll see that the tabs at the upper right reflect themes that have been
loaded in Drupal. This is because different themes will have different capabilities
for displaying content. So when you play with blocks, you'll do it within a
particular theme. To get an idea of what’s going on, read the description on the
screen and then click “Demonstrate block regions” (see Figure 7.18).

Blocks ® BARTIK

Home » Administration » Structure

This page provides a drag-and-drop interface for assigning a block to a region, and for controlling the order
of blocks within regions. Since not all themes implement the same regions, or display regions in the same
way, blocks are positioned on a per-theme basis. Remember that your changes will not be saved until you
click the Sawve Hfocks button at the bottom of the page. Click the configure link next to each block to configure

its specific title and visibility semings.

Demaonstrate block regions (Bartik)

Figure 7.18
Blocks section.
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Drupal will display a preview of your site, and it will highlight where the blocks
are. So depending on the theme, the site is divided into sections. On the right,
there’s a section called Sidebar second (see Figure 7.19). So if we want to put
something there, we can add a block, which we’ll do in a moment.

Exit block region demonstration

W StoryLoom ory Loom

Featured

Home

Sidebar first Highiizhiad Sidebar ssoond

Home

Halp

Figure 7.19
This view tells you the names for different areas of the page, which vary depending on the theme you
have selected and other factors.

When you’re ready to leave the demo, click “Exit block region demonstration™

Exit block region demaonstration
|

At first, the screen may not make sense, but it will be helpful to look at this part
of the screen, and then to go back to the Demo View and see which parts of the
screen correspond to the ones mentioned here. For example, at the bottom, you
see a Main page content item. This is an area where you would typically display
content, like an article (see Figure 7.20).

If you scroll down, there is a Sidebar first area, and you can see some elements
listed there (see Figure 7.21). So what this is showing is that the search form,
navigation, and user login are set to display in the Sidebar first area.

And if you look at the demo, you can see where that area is located (see
Figure 7.22).
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BLOCK REGION OPERATIONS

Header

No bBlocks in this region

Help

4 System help Help L configure
Highlighted

No biocks in this region

Featured

No blocks in this region

Content

Main page content Content b configure

Figure 7.20
This area allows you to drag and drop things to change the appearance of the site.

Sidebar first

Search form Sidebar first ~ configure
Navigation Sidebar first s configure
User login Sidebar first s confiqure

Figure 7.21
A sidebar area.

Featured

Sidebar first Highiighted

Home

Help

Contant

Figure 7.22
The map shows where the Sidebar first area is.
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If you look at your site, you can see these elements, these “blocks”—the Search
bar, Navigation, and so on (see Figure 7.23).

R
T St L
w StoryLoom S Al

a Welcome to Story Loom

Mo frant pags content has haen craatad yar.

Mawigation o Add new content

v Add content

/ﬂ

Figure 7.23
The “front end”—what people see on the site, including a block called Navigation.

And if you scroll down a bit further, you can see a Sidebar second area. If you
look at the demo screen, you see that for this theme, it’s the rightmost column. It
doesn’t have any blocks in it ... yet (see Figure 7.24).

Sidebar first

4 Search form Sidebar first L corfigure
+  Mavigation Sidebar first v configure
4 User login Sidebar frst - configare

Sidebar second

No biocks in this region

Figure 7.24
Scroll down to the Sidebar second area.

ADDING A BLock
To add a block, click on the “Add block” link:

+ Add block

Then give a description, title, and type something in (see Figure 7.25).
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Eluck duscription *
Mews

A brict description of yvour block. Used on the Blocks admimistration page

Elock title
Maviz

The title of the block as shown to the user.

Elock body ™
y¥elcome 10 our Sie!

Figure 7.25
Adding a block.

When you’re done, click Save block:

save block

The new block you created will appear somewhere in the list of blocks (see
Figure 7.26).

Disabled
Adrinistration menu - None - ) corfigure
Create content - None - v configure
Main menu - Mone - v configure
Management = Mone - i configure
4 My A:couﬂ/ - Mone - ~ configure
+  News - Mone - bt configure delets

Figure 7.26
The new block, listed in the Disabled area.

The easiest thing to do is click on it and choose where you’d like it to appear (for
example, Sidebar second), as shown in see Figure 7.27.

o Mews
- Mane -
#  Recent comments Header
Help
Highlighted
#  Recent content Fastiitad
Content
& Shortcuts Sidebar first
Sidebar second k
Trintwrh first

Figure 7.27
The pop-up menu is a quick way to reposition a block to a different region.
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You can also roll your mouse pointer over the left edge of the block and drag it
into position:

|
% Mews

Then, when you have it where you like, it will have a little * symbol to show a
change has been made.

Sidebar second

g News® | Sidebar second v configure delete

Be sure to click Save blocks when you’re done playing:

Lave blocks

Then click the “Home” link to see how it looks:

| Haorme » Administration = Structure |

And you should see something like this, with your new block (see Figure 7.28)

' _ StoryLoom Slonyioom

T S Nev
a Welcome to Story Loom i
Walsomes to our sitel
No front page content has been created yet.
Mavigation » Add new content

v Add contant

Figure 7.28
If all goes well, the new block appears.

In the block management screen, using the same menu you did to change the
location of the block, you can disable it, and you can also click on the “Delete”
link if you want to delete a block. So I'd suggest trying to create one, put it in
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different positions, saving each time, looking at where it goes, and then either
disabling or deleting it when you’re done. We'll look closer at adding traditional
content to your site in Chapter 11.

CONCLUSION

Dear Reader,
Congratulations on making it through the site!

We’ve taken a look at some of the basic configuration options that are helpful to
become familiar with. For many users, Drupal has a lot more power than you’ll
ever need, and a lot more options than you’ll use. So if you try Drupal with a
sense of exploration, try to keep in mind the kind of things you’'d like to do, and
try to “learn how to learn.” Reading this book is a good step, and you may find
that you want to read more advanced books that go deeper into the details.

In the next chapter, we’ll take a look at an easy way to add some ongoing content
to your site, using Google’s Ajax Wizards.

Regards,
Todd



CHAPTER 8

EAsY CONTENT—GOOGLE
AJuAaxX WIZARDS

In This Chapter

m Overview of Google Ajax Wizards

Creating the News Bar
Adding the Content in Drupal
Title Tweaks

Map Wizard

m Block Tweaks

INTRODUCTION

The purpose of this chapter is to try adding some content to your Drupal site,
using a set of powerful tools called Ajax Wizards from Google.

There is nothing wrong with building and maintaining a site entirely from
content you create yourself, but sometimes it’s nice to have some additional
material to keep things interesting for visitors. The reason that Google Ajax
Wizards can be helpful is that they can provide automated, fresh content
without requiring any maintenance. If you thought of typical content as
“manual,” then this type of content would be “automatic” after you set it up.
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For example, we’ll look at how to add a News Bar to pull in news, based on
whatever terms you want to search for. Below, you can see the News Bar on the
left-hand side (see Figure 8.1).

My account  Logout

W StoryLoom StoyLeer

Secoualing News Welcome to Story Loom e

i Welcome to our sitel
digital gl?ryle!liﬂs _ Mo front page content has been created yet.
salf publishing life stories

» Add naw content
Santa Barbara Edhat
In November she learned
that she was awarded a
grant by the Museum of
Vantura County Forum of
the Arts Endowment to
develop a digital
storytelling project. .

Figure 8.1
An example of a page with “automatic” news on the left.

OVERVIEW OF GooGLE AJAX WIZARDS

Ajax is simply a technology that provides one way to pull automated content
from a server into your website. It could be considered something like a “feed”
or a “stream” of content. In this case, there are various kinds of things you can
get from Google, and then you can put them into a block on your Drupal site.

Here is a brief description of some of the Wizards. We'll take a closer look at the
News Wizard in particular. The links provide a description of what they do and
previews.

m News Bar: Allows you to enter in terms for news you'd like to search
for, and it will display a list of articles. www.google.com/uds/solutions/
wizards/newsbar.html or http://tinyurl.com/newsbar

m Video Bar: Similar to the News Bar: Allows you to display videos from
YouTube based on particular search terms. www.google.com/uds/
solutions/videobar/index.html or http://tinyurl.com/videobar
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m Book Bar: Displays covers of related books. www.google.com/uds/
solutions/bookbar/ or http://tinyurl.com/bookbar

News Show: Another news option. www.google.com/webelements/
#show-news

Maps: Allows you to embed a map. www.google.com/webelements/
#show-maps

m Translate: Allows you to embed a “Google Translate” language menu on
your site, so people can see your site in their native language. (Note: It
uses computer translation, so it’s not as good as human translation, but
if you write your content in simple language and stay away from idioms
and slang as much as possible, it could be interesting. Try going to
google.com/translate, entering some content, translating it into another
language, and translating it “back” to English, to test it.) www.google.
com/webelements/#show-translate

= YouTube News: Video news. www.google.com/webelements/
#show-youtube-news

CREATING THE NEws BAR

What the Wizard allows you to do is to enter what you want to be in your News
Bar, and it gives you a bit of code that you can copy and paste into your Drupal
site.

Don’t worry if you don’t know HTML. Just think of the code as if it were stage
directions, from a very particular director. In some cases, if the stage directions
aren’t followed exactly, or any are missing, then the play will come to a halt. So
in terms of code, when you’re copying, just be careful to select the right bit, and
then copy and paste it like any other bit of text.

To begin, visit http://tinyurl.com/newsbar or www.google.com/uds/solutions/wizards/
newsbar.html. In the first section, you'll see that you can create a horizontal or
vertical News Bar by clicking in either radio button (see Figure 8.2).

The Search Expression field is what the Wizard uses to create news items. (If you
look below, youll see a sample News Bar—what it looks like, based on the
search terms—in this example, starting with eWeek). And the Title field is the

149



150

Chapter 8 = Easy Content—Google Ajax Wizards

News Bar Wizard - Put Google News on Your Web Page

Embed a news bar on your web page and let your users see headlines and previews of Google News Search results that you've
selected. Customize how the news bar should be displayed, and this wizard will write the code for you.

© customize it

© News Strip (vertical orientation)

Style: -~ ! ; .
&) News Reel (horizontal orientation)

Apple, Google, Microsoft

Mote: You can ether specity a single expression or a comma Separated list of expressions

Search Expression:

Title: In the news
povvered by
Google eWeek - Google Android Market Gets ATandT Direct Carmier Billing I Google

© Add code to your site

Figure 8.2
News Bar Wizard.

title that appears. You can put a title there or a space. Then you click Show Code
when done.

If you'd like to follow the example, type in a series of phrases in the Search
Expression field, such as “digital storytelling, self publishing, life stories,” and
enter “News” in the Title field (see Figure 8.3). Then you can have a horizontal
or vertical orientation, but for this example, I recommend a vertical orientation,
so click the News Strip (vertical orientation) radio button.

Then click the Show Code button. A new section will appear below, with code
that you can copy and paste into Drupal. In order to copy it over, just click to
the left of the very top line (such as, <!--), and begin to drag down to select it
(see Figure 8.4).

And drag to the right until you reach the end (see Figure 8.5).

Then copy it into memory: Edit > Copy, or click Ctrl4+C, or right-click
(Windows) and copy, or Ctrl+click (Mac) and copy (see Figure 8.6).
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News Bar Wizard - Put Google News on Your Web Page

selected. Customize how the news bar should be displayed, and this wizard will write the code for you,

© customize it

) O News Strip (vertical orientation)
Style: E 3 4
© News Reel (horizontal orientation)

!lqi_gilal stonytelling. self publishing, life stories

Search Expregsion; 22—~ "2 "= b7 74 77 E—
MNote: You can efther specily a Singls expression or a comma separated kzt of expressions

Titl: [News i

digital storytelling Publishers Weekly - Hit and Miss and More: MediaBistro's eBook Summit Retums

© Add code to your site

Embed a news bar on your web page and let your users see headlines and previews of Google News Search results that youle

1 powered by

Google™

Figure 8.3
Entering in Search Expressions to determine what kind of news you'd like.

<1-— ++Eegin He Ear Wizard Cenerated Codett --—=

actual ne

=diy id= "newsBar—ha%" =
szpan styles"color: #676767 font-size: llpx margin: 10px;padding: dpx:"*Loading. . . < /spank
=fdive

“l== Ajax Search ALpi and Z2tylesheet
Note: Tf wou are already using the AJAN Search ADPT, then do not include it

Figure 8.4
Start clicking in the upper left and drag down.

, options);

Figure 8.5
Drag until all the code is selected.
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newsBar = new GEnewsBar (document . getElementEvId( "newsEBar-har"), options);

- ++End Ne Search Google For "< ++Beagin Me.."
Wiew Selection Source

Figure 8.6
Copying the code after the selection.

When you go into Drupal, if it doesn’t paste, you might need to go back and
select it again. So I recommend either opening up a new tab for your Drupal site
or a new window. If you haven'’t tried Firefox, you might want to use it. The tabs
work nicely (www.firefox.com).

ADDING THE CONTENT IN DRUPAL

In Drupal, log into your site, click the Structure button, and click the “Blocks”
link (see Figure 8.7).

Appearance Feople Modules Configuration Reports Help

Structure ®

Home » Administration

Blocks

Configure what block content appears in your site's sidebars and other regions.

Figure 8.7
Structure > Blocks.

Then click the “Add block” link:

& add hlock

Enter a description and a title (see Figure 8.8).

Next, click in the Block body area and paste the code (Edit > Paste, Ctrl+V,
right-click > paste, or Ctrl4-click > paste), as shown in Figure 8.9.
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Block description *®

[RETS

A briet descniption of yvour block. Used on the Blocks administration page.

Block title
[Hews

The title of the block as shown to the user.

Rlnrk hndy *

Figure 8.8
Enter a description and a title.

Block body *
largeResultSel ! false, -~
fitle ; "News®,
horizontal : false,
autoExecuteList :{
executelist : ['digital stordelling”, “self publishing®, *life storles”]
H
H

newsBar = new GEnewsBar({document getElementByld“newsBar-bar”), options);
i
I arrange for this funclion to be called during body.onload
Ilevent processing
GSearch.setOnLoadCallbackiLoadMewsBar),
«/script>
<l-- ++End News Bar Wizard Generated Codas+-->

Figure 8.9
The code goes in the body area. It's like a screenplay that tells the browser to go get some news from
Google.

Now, scroll down to the Text format area, click the drop-down menu, and select
Full HTML (if you don’t, it won’t recognize the code):

Text format |F More information about text formars
urm noo links autorn aticaly

* ‘Web page adj Filtered HTML Hdiesses
* Allowed HT - strongs <cie> <blorkquoted <coded <uld <ol 0> <di> <4 <das
& Lines and pa Plain text vatically
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Then click Save block:

Save block

Look for the new block that you created, based on the Description you gave it
(for example, News or Story News):

+  Shortcuts - Mone - %
“ Story Mews - Mone - ¥
“+  Syndicate - hone - v

It will show up initially in the Disabled list of blocks. To activate the block, click
on the drop-down menu that says None and choose the location where you want
to place it. Depending on what theme you have enabled, the available spots may
vary. (See the previous chapter and try looking at the Theme demo to under-
stand the locations.)

For our example, click the drop-down for the block you created and choose
Sidebar first:

- Mane - L
- Mone -

Header

Help

Highlighted

Featured

Content

Sidebar second g

It will be relocated to the Sidebar first section of the list of blocks, and will be a
yellow color, to indicate it was recently moved:

Sidebar first
l+  Story News" _Sidel:ar first e configura delete
«+  Search form Sidebar first a configure
MNawngation Sidebar first b configure
User login Sidebar first w
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Then click Save blocks:

Save blocks

In order to get back in to the block, you can always click “Configure,” such as if
you want to put a different piece of code into it:

4 Story News Sidabar first ~ JQH'%I_‘ delete

To see how it looks, click the “Home” link:

Horme » Administration s Structure

If all goes well, you should see a News Bar on the left somewhere, depending on
where you placed it (see Figure 8.10).

ount  Log oul

Story Loom

'.hﬂﬁ StoryLoom

a Welcome to Story Loom Hive

Welcome to our sitel
Mo front page content has been created yet,

Mavigation » Add new content

» Add content

Sterytelling News

digital storytelling
self publishing life stories

Storyteller Awarded Grant

Sants Rarhars Fdhae

Figure 8.10
The News Bar (Storytelling News) appears on the left.

If you want to make changes, you can roll over the upper right-hand corner of a
block, and click the small gear icon:

Storytelling Mews %'

digital storytelling
self publishing life stories

Storyteller Awarded Grant
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£+ 2
Storytelling =~ |
Configure block

digital storytelling
self publishing life stories

Another way to go back and make changes is to click the “Structure” link at the
top of the screen:

Structure

Click the “Blocks” link:

Home » Administration

Blocks

Configure what block content appears in your site's sidebars and other regions

For example, if your news block was initially at the bottom of a set of blocks, but

you’d like it to appear above the search form and navigation, you can click the
block:

Sidebar first
Search form Sidebar first v configure
<= Nawigation Sidebar first b configure
User login Sidebar first v configure
"I;I_’Story Hews Sidebar first v corfigure delets

And drag it into the top position in the Sidebar first list:

Sidebar first

&  Story News Sidebar first b configure delete
Search form Sidebar first ~ configure

+  Nawvigation Sidebar first ¥ configure
User legin Sidebar first b configure
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It will then appear in yellow, with a little *, as a reminder to save changes:

Sidebar first

4 Story News" Sidebar first v caniioiice delete
4 Search form Sidebar first v configure

4 Navigation W configure

4 User login Sidabar first v confiuire

Then you’d want to click Save blocks:

Save blocks

To see how your changes look, click the “Home” link:

Horre » Adrministration » Structure

And it should look something like Figure 8.11.

My-aceount  Logout

Story Loom

\hﬂﬂ StoryLoom

Storytelling Naws Welcome to Story Loom News

o Wel t itel
digital !:‘tfl.ryle!l.il'ls ; Mo front page content has been created yet. ShOALRAR LA
salf publishing life stories

* Add new content
Santa Barbara Edhat
In Nevamber she learned
that she was awarded a
grant by the Museum of
Vantura County Forum of
the Arts Endowment to
develop a digital
storytelling project. ..

Figure 8.11
The block at the top.

TITLE TWEAKS

As you work with blocks on your site, you'll probably want to make tweaks. For
example, it feels like upper- and lowercase text doesn’t stand out quite enough
for the title of the block, so I want to change them to all caps.
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So you could go into the block, into configuration, and just make the Block title
all caps and save it.

Block description *
Story Mews
A brief description of wour block. Used on the Blocks administration page.

glm:k titl__g___
STORYTELLIMG MEWS

The title of the block as shown to the user.

MaP WizARD

For fun, we’ll take a look at how to integrate the Map Wizard, and in this case,
we'll put it into a different position. To get started, visit www.google.com/
webelements/#show-maps. The window will give you an opportunity to choose a
size, the type of map, and an address and title for the marker (the little icon that
shows the location you want to appear in the map), as shown in Figure 8.12.

tions using Google Maps.

Maps Element - Add the Maps element to your site, o visitors can find your location and get di

Options
Size: Small (300x250) &
Map type: Street %

Marker address:

Marker title:

Preview

Adpuzting the mag will affect the defsult view of your embedded slement
sy e
= L JOgE

+ " Sioug

Sihar el
i)

L 1

Shoreline
at Mountain
View Park

Anpp EvE

% q’ineﬁm Rd

5
::% Otd Micidlefiaid Wiay
F

Rg

S

S
£
E "Qk _g‘g mmwomﬁ?‘é’-'tumﬂ' lise

Figure 8.12
Enter options for a map.



Map Wizard

The Map Wizard is based on Google Maps—a great tool for figuring out
directions and locations. See www.google.com/maps. To make a sample map,
enter in an address in the Marker address field (see Figure 8.13). (If you don’t
have an address to use, try going to google.com/maps and searching for the Field
Museum in Chicago.) Then enter a title for the marker.

Maps Element — Add the Maps element o your site, so visitors can find your location and get directions using Google Maps,

Options

Size: [Small G00,250) ¥
Map type: [Street v

Marker address:  ake Shore Dr, Chicago, IL|
Marker title: F| el Eﬁw |
Preview

Acfjusting the map will affect the defaull view of your embedded element
e o e

~ Chicago

Figure 8.13
Enter information in the Marker title field.

As with the other Wizard, select and copy the code (see Figure 8.14). For
convenience, you might want to open up your Drupal site in another window or
tab, so that you can come back to the Google Map Wizard if you need to.

Copy and paste this code snippet into your webpage

Wt to dlo more with your Maps slement? Laarn more

Figure 8.14
Select the code.
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Then, following the same steps we did in the previous example with the News

Wizard, log into your Drupal site, click Structure > Blocks, and then click the
“Add block” link:

+ Add block

Enter a description/title for the block and paste in the code (see Figure 8.15).

Block description *

Map

& brief description of your block. Used on the Blocks administration page
Elock title

Map

The title of the block as shown to the user

Elock body *

=l- Google Maps Element Code —=

<iframe frameborder=0 marginwidth=0 marginheight=0 border=0 style="borderd;margin:0,width:300mcheight 250"
sre="hitpwww google comiuds/modulesfelementsimapselementiframe himl?maptype=roadmap&lating=41 8664 29%2C-87 B169114

miating=41.866429%2C-87 616911 &maddress1=1400%205%20Lake%205hore%200Dr&maddress2=Chicago%2C%20IL% 20606058
mititle=Field%20Museumelement=trug” scrolling="no" allowlransparency="trug"> "J}ff&l‘n&’l

Figure 8.15
Paste the code into the Block body field.

Remember to switch the Text format to Full HTML:

Text format : d HTML: %
« Vieh page aglFiltered HTML

= Allowed HTM
* Lines and pat

Plain text

And click Save block:

Sawve block




Map Wizard

In the list of blocks, find your Map block, click the drop-down menu, and try
putting it in Sidebar second (see Figure 8.16).

Highlighted
Disabled Featured
Content
Sidebar first

“+  Administration menu

Sidebar second k
Triptych first

“  Create content Triptych riddle

Triptych last

Footer first column

Footer second colurmn

Footer third column

+  Main menu

4 Management Footer fourth calumn
Foaoter
4+ Map i- Mane - v
Figure 8.16

Find the block in the Disabled area, click the None drop-down, and choose Sidebar second.

It should show up in the Sidebar second section. You might have to scroll to see
it:

Sidebar second

+ Map®

= News

Click the Save blocks button:

Save blocks

On the right, you should see something like Figure 8.17.

Doh! The map may be too wide for the column we just put it in. So one solution
is that there is probably a way to change the code of the theme, via CSS, so that
the column width is wider. That’s a bit out of scope for this chapter, so let’s try
something else. Let’s go back into the list of blocks (Structure > Blocks), find our
block in the Sidebar second area, and switch it to the Content area (see
Figure 8.18).
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Iawrs

Weloome to our sital

Figure 8.17
The Map will ideally appear, but it might be too wide.

Sidebar first

- Mone -
Header
“+  Srory Mews Help
Highlighted
+  Search form Featured

Sidebar first

Sidebar second
Triptych first

“  User login Triptych middle
Triptych last

Foater first colurmn
Footer second calurmn
Foatar third colurmn

4 Mavigation

Sidebar second

& Mews Footer fourth column
Foater
4 Map Sidebar second i~

Figure 8.18
Go back to the Map block and switch it to a different position. Try it, you'll like it.



Block Tweaks

(Remember, you can see a demo of what the various areas are on the screen for a
given theme, by looking at the demo mode in Chapter 7.)

Content

4 Map®

#  Main page content Content v

If the Map block appears at the top of the Content list, it’s not a big deal, but you
might want to put it at the bottom.

To do so, click it and drag it down, so that it appears under Main page content:

Content

4+ Main paye wuntent Content v

Map®

Click Save blocks:

GSave blocks

Then click Home to see what it looks like:

Horme » Administration » Structure

And you should see something like this Figure 8.19.

BLock TWEAKS

Depending on how you are following the examples, you might have a sample
block over on the right, and if you're like me, you may want to change it or
delete it:

Mews

Welcome to cur site!
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_

STORYTELLING NEWS WTelcome to StOl'y Loom

digital storytelling

fl i @ I £ i tent has b ted yet.
self publishing life stories @ iront pags contentias beencreatsd ye

Storyteller Awarded Grant e Addnew content
Santa Barbara Edhat

In Nowvember she learned
that she wasawardad a
grant by the Museum of
Ventura County Forum of
the Arts Endowment to
develop a digital
storytelling project. ...

Hit and Miss and More:
FPublishars Weekly

Digital Storytelling panel
(L. torJ Comixology's
Dawid Steinbergar,
ThumbSeribes' Jacqueline
Bosnjak and Mark Baukes,
Elactric Lit's Scott,
Lindenbaum and ...

Figure 8.19
A Map block displayed in the main content area.

To do so, when you're logged in as Administrator, you can just roll over the top-
right corner of it:

I think I'd like to change it to What’s New, so I can place bits of information
there, but not have it called News anymore, so I'll give it a new Block title, as
shown in Figure 8.20.



Horme » Administration » Structure » Blocks

Block description *
Mews

A hrief description of yvour block. Used on the Elocks administration page.

Block title

The title of the block as shown to the user:

Block body *
Welcome to our site!

Figure 8.20
Change the Block title.

Remember to click Save block:

Save hiock

It should look something like this:

Block Tweaks

STARCERLETHG NEWS Welcome to Story Loom
digital storytelling

RAEEY 2 i Mo front page content has besn created yet,
salfpublishing life stories PR DI e roalerye:

o Add new content
Santa Barbara Edhat
In November she learned

that she was awarded a Map

grant by the Museum of n; o1 1 i
WVentura County Forum of + Chicago | -3

the Arts Endowment to :J i i &G

develop a digital g

What's Newr

Welcome to our sitel

If you'd like the block to disappear, when you click Configure like we did in the
previous step, you can scroll down the Region Settings and disable the block by

changing its location from the Content area to None:

REGION SETTINGS
Specify inwhich thermes and regions this block is displayed.

Bartik (default theme)

‘Sidebar second il

|Header

Help theme)
| Highlighted

| Featured

| Content

| Sidebar first
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Then click Save blocks, as always, and it should go away (see Figure 8.21).

0 The block configuration has been saved

STORVIELLING NEWS — YWelcome to Story Loom

digital storytelling No fromt page content has been created yet,

zalf publishing life stories
* Add new content

Santa Barbara Edhat

InNovember she learned

that she was awarded a Map

srant by the M of M- s e e

Figure 8.21
The What's New block no longer appears on the right.

You might not necessarily want the lower part of the gray bar to display at the
top of the Drupal screen all the time. If you want to get rid of it, you can click the
upper right-hand corner of it:

CONCLUSION

Dear Reader,

Congratulations on learning how to use the Google Ajax Wizard! It’s a nice way
of adding something sophisticated, which provides automated, ongoing content.
I encourage you to continue playing with blocks and try each of the Wizards
mentioned at the beginning, including the Translation Wizard.

By the way, as you're experimenting with your site, if you’d like to share it with
others, please drop me a line at drupalprimerinfo@gmail.com, and I'll be glad to
add your link on a Links page at www.drupalprimer.com. You can then come see
if anyone else has shared links. Don’t be shy—we’re all learning!



Conclusion

In the next chapter, we’ll take a look at how to do another important thing on a
site, which can be a lot of fun, Google Analytics. It’s a tool that allows you to see
how many people are visiting your site, where they are coming from, and other
interesting information.

Regards,
Todd
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CHAPTER 9

EASY INFORMATION—
GOOGLE ANALYTICS

In This Chapter

Starting a Google Analytics Account

Downloading/Installing Google Analytics in Drupal

Viewing Reports in Google Analytics

Remember, Set a Date Range

INTRODUCTION

The purpose of this chapter is to explore how you can use Google Analytics to
look at how many people are visiting your website, where they are coming from,
and other kinds of information.

It’s fairly simple to set up, and it can be a great way to keep track of what’s going
on in your website. You can get a sense of whether traffic to your site is going up,
or down, and why. It can also be interesting to see where people are coming
from. In some cases, you can identify other websites or blogs that are referring
visitors to you, and it can give you a way to reach out to them and either thank
them for the link or mention or explore partnering with them.

My personal favorite is being able to look at a geographic map of where people
are coming from. Very interesting!
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STARTING A GOOGLE ANALYTICS ACCOUNT

Google Analytics is a free tool from Google, and you’ll need to create an account,
which is as easy as signing in with a Gmail address. You don’t have to create a
Gmail address, but I recommend doing so (http://mail.google.com). It makes it
easier to use various Google tools, and Gmail is a great email tool. You can
forward Gmail to another account, or you can use it to check other email
accounts. It has great search capability, and a number of integrated, free tools,
such as Google Calendar, Google Documents (a free online equivalent to
Microsoft Office), and more. To start a Google Analytics account, visit www.
google.com/analytics and click Access Analytics (see Figure 9.1).

/~ Google Analytics | Official Website - Windows Internet Explorer

@_\' 43 ity google.comanatics] Bl [acege - |2
U0 g |9 Gaoole Analytcs | Offidal Webstte [ B B - @ s~ @ Tok+
GOLJS[C Aﬂa|ytics [Us English | | (Search

PRODUCT | SUPPORT | EDUCATION

Enterprise-class web analytics made _
- - Access Analytics
- J
smarter, friendlier and free.
Google Analytics is the enterprise-class web analytics solution that gives you rich New ta Google Analytics?
insights into your website traffic and marketing effectiveness. Powerful, flexible and Sign Up Now
easy-to-use features now let you see and analyze your traffic data in an entirely new

way. With Google Analytics, you're more prepared to write bettertargeted ads
strengthen your marketing initiatives and create higher converting websites

Figure 9.1
Google Analytics.

Then enter your email and password information, and click Sign in (see
Figure 9.2). (It needs to be a Gmail address or a Google account.) A Google
Analytics screen will come up; click the Sign Up button (see Figure 9.3). In the
New Account Signup screen, enter the address of your website, give it a name,
choose the country/time zone, and click the Continue button (see Figure 9.4).



Sign in with your
Google Account

Email:“

ex: pat@example.com

F‘assword.|

Stay signed in

Cant access your account?

Figure 9.2

Starting a Google Analytics Account

| recommend creating a Gmail address at http:/mail.google.com and using that.

help you turn more visitors into customers.

increase your conversions and profils.

Sign up now, it's easy - and free!

Sign Up button to get stared.

Google wants you to attract more of the traffic you are looking for, and

Use Google Analytics to leam which online marketing initiatives are
cos! effective and see how visitors actually interact with your site,
Make informed site design improvements, drive targeted traffic, and

(5M pageview cap per month for non AdWords advertisers.)

Sign Up for Google Analytics

You are just a few steps from Google Analytics. Click on the

Improve your site and increase marketing ROI.

Figure 9.3
Sign-up screen appears.

You can always add more/different websites after you create your initial account.
Then enter your Last Name, First Name, Country, and click Continue (see

Figure 9.5).

Read through the fine print if you like (see Figure 9.6).
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Analytics: New Account Signup

General Information = Contact Information = Accept User Agreement = Add Tracking

Please enter the URL of the site you wish to track, and assign a name as it should
appear in your Google Analylics reports. If you'd like to track more than one websife, you
can add more sites once your account has been set up. Learn more.

|hﬂp:ﬂ .v_||ww.stofyluom.0rg

Website's URL:
{e.g. www.mywebsite.com)
Account Name: |Slory Loom |
Time zone country or territory: | United States ~
Time zone: | (GMT-06:00) Central Time v

e I

Figure 9.4
Enter in the site address and other information.

Analytics: New Account Sighup

General Information > Contact Informafion * Accept User Agreement > Add Tracking

Last Name: Kelsey |
First Name: ITodd |
Couniry orterritory. | United States v

Figure 9.5
Add your information.

Analytics: New Account Signup

General Information > Contact Information > AcceptUser Agreement > Add Tracking

Flease carefully read the following terms and conditions, then select the checkbox to accept.

1. DEFINITIONS

Views aggregated pnor to determining the charge for the Senace for that Site.

“Account” refers to the billing account for the Senvice. All Profiles linked to a single Site will have their Page

=

Figure 9.6
Read the terms and conditions.



Starting a Google Analytics Account

And down at the bottom, click Yes and then Create New Account (see Figure 9.7).

%‘r‘es, | agree to the above terms and conditions.

Data Sharing Scitings
Analytics data.

Edit 3ettings | Learn More

| «Back .

Create New Account »

Your account is opted in to receiving benchmarking and ad senice features which require access to your Google

Figure 9.7
Agree to the terms and conditions.

The next page will provide you with code. In some cases, what you do is paste a
snippet of HTML code in a blog or Web page to place the tracking code there.
Since we're dealing with a specialized module, you don’t need to copy the code,
but it’s helpful to be aware of the “property ID,” which is the way that Google
Analytics identifies individual sites (see Figure 9.8).

@ Paste this code on your site

N

i</script>

it onto every page you want to track
tag. Learn more
|<script type="text/javascript™>

var gag = gaq || []:

_gag.push(['_setAccount', 'UA-20413723-1']}:

_gag.push(['_trackPageview'[}7

(function() {
var ga = document.createElement ('scAipt'); ga.tyl
ga.src = ('https:' = document.locatipn.protocol
var 5 = document.getElementsByTagName ({script”) [

Figure 9.8

This is the Web property ID, starting with UA, ending with—something.

So, for the moment, you can ignore this page. Just click Save and Finish:

|  Save and Finish I
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On the next page, you will see the property ID again, and you’ll want to keep this
window open so that you can copy and paste the ID from Google Analytics over
into Drupal. You can also write it down, or copy and paste it into a text

document.

This happens to be the “overview” page for Google Analytics. When tracking is

set up on your site, this is how you’ll access reports (see Figure 9.9).

Overview » Story Loom (Edit account settings) 2010 Nov 23 - 2010 Dec 23
Comparing to: 2010 0ct 23 - 2010 Nov 22

v B T o [
~

Avg Bounce Completed | Visits

Namet Reports | Status  Visits Tim.e on Actions
Site Rate Goals % Change
http:/iwww.storyloom.org UA-20413723-1 + Add new profile
www.storyloom.org r:':;; a 0 00:00:00 0.00% 0 MNIA Edit | Delete
Find profile: Show rows: -10 v 1ofi| 4| ¢
Figure 9.9

Here's the Web property in Google Analytics. Make sure that your ID matches in both places.

DowNLOADING/INSTALLING GOOGLE ANALYTICS
IN DRUPAL

In this section, we’ll try installing a module in Drupal. The Google Analytics
module is one of the top rated modules for Drupal—for good reason! It can be
very helpful (see Figure 9.10). To get started, visit http://drupalmodules.com.

If you end up exploring around or searching for modules, be aware of the
version requirements. If you're using Drupal 7, look for modules that are

designed for Drupal 7 (see Figure 9.11).
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wed ~ @ hitp:fjdrupaimadules. com|

w o |§[:nmgcmsmm [ prupal Modues - Search, e |

Drupal Modules Module Finder New Modules RSSFeeds Code Search Drupal |

Home | Latest Reviews | Top Rated | Most Downloaded | Most Favorited | Category List | Rating Guide | Forum | About | Spi

Search with Module Finder

Category: ! All "'_| \rnrﬁun:| Al v |

Title:| | Body:|

Search, Rate, And Review Drupal Modules

Hello, and welcome to DrupalModules.com, a community-powered rating and

% Search Modules

[Tips] [Link]

il Welcome to Drupal Modules! |

| | Search

Restrict search to:
O Drupal 6.x
3| Drupal 5.x
O Drupal 7.x
[ Modules
[ reviews

Figure 9.10
Drupalmodules.com.

Search Modules
| | Search

Restrict search to:
] Drupal 6.x
il Drupal 5.x

%Drupal ol
Modules

[ reviews

Figure 9.11
Choosing a version of Drupal.

To find the Google Analytics module, search for it, or just click on Top Rated:

Top Rated

Somewhere in the list, you'll find Google Analytics, and you’ll see that it is
compatible with Drupal 7. To download it, just click on the blue Google

Analytics title/link:

10. Google Analytics
Adds the Google Analytics web statistics tracking system to your

website. The module allows you to add the following statistics

features to your site: Selectively track certain users, roles and pages Monitor what
type of links are tracked (downloads, outgoing and mailto) Monitor what files are
downloaded...

Reviews: 18 5., 6., Tx
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Then on the module page, you'll need to look for the latest version; make sure
that you're downloading the one that’s compatible with Drupal 7. The down-
loads section will look something like Figure 9.12. There will be versions for
Drupal 5 and 6, and then somewhere in the list there will be one for Drupal 7.

[ Downloads
Version Dale Files Release noles
6.%-3.0 2010-Sep-23 Download Recommended

5x-19 2009-Apr-01 anuload/Reccmmenqeﬂ
Jevelopmen

e 7.%-1.%-lOV 2010-0ct-28 Download

6.x-3.x-dev 2010-0Oct-10 Download
S.x-1.x-dev 2010-5ep-19 Duwnluad Develupment
G.x-2.3 2010-5ep-23 Download Other
Tatal Downloads: 9135
Figure 9.12

Looking for the latest release. Typically, you go for the “Recommended” release, unless the Drupal 7
version isn't available yet and then “dev” may be okay. Welcome to the Wild, Wild West.

At the moment, the D7 version is “7.1-1.x-dev,” so it is “under development.” By
the time you read this, it may be something like 7.x-1.5 or whatever. What you
will want is the one that is for 7, but is recommended. If there’s not one for 7
that says “Recommended” by the time you read this, then just try the “dev”
version. To download, click the “Download” link.

Depending on your operating system, some kind of download window will
open up. Just download the file to your computer in a location you’ll remember.
I recommend creating a folder like “Drupal Modules” and saving module files in
it (see Figure 9.13).

File Download

Do you want to zave this file. or find a program online to open
it?
'ﬁ Mame: google_analytics-7.x-1.x-dev.tar.gz
s
| Type: Unknown File Type, 49.6KE
From: Ftp.drupal.org

[ Find I [ Save ] [ Cancel

Figure 9.13
Downloading a dev.tar.gz.something.whatever.dot.something.
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Don’t “unpack” the module file. Tar.gz is a compressed format, and what you’ll
be doing is uploading the archive right into Drupal.

Installing the Module in Drupal

To install the module in Drupal, log into your Drupal site and click the
“Modules” link:

Peaple “Maodules Caonfiguration

Then click Install new module:

+ Install new module

In the Modules window, you'll click the Browse button and locate the file you
just downloaded and double-click it to select it. Then click the Install button (see
Figure 9.14).

Home » Administration > Modules
Tninstall a new modile or theme, eirther enter the LIRL of an archive file you wish o insrall, or
upload the archive file that you have downloaded, You can find modules and themes at

htrp:/ f drupal .org.

The following archive extensions are supported: Zip tar tgz gz bz2.

Install from a URL

Upload a module or theme archive to install

Browse_

For example. same. tar gz from your local compurer

Install

Figure 9.14
Drupal provides a nice screen for uploading modules. It used to be that you had to upload on your own
(using FTP software, or your hosting company'’s “control panel”).
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You'll still need to be in the Modules window, under the List tab:

Scroll down to the Statistics area, where you should see something like the next
graphic. (If you don’t, make sure you have the right version of the module [7,
not 6 or 5], and if you do, then I'd suggest calling tech support for your hosting
company and seeing if they can help you.)

To install modules, you’ll have to enable them, so you'll want to click the
checkbox in the Enabled column:

*STATISTICS
ENABLED | MWAME VERSION DESCRIFTION OPERATIONS
Allows wour site to be tracked by Coogle
Google - = ¥ i
: 7.ou=1.x-dev  Anabhtics by adding a |avascript tracking
Analytics

code to every page,

And then click Save configuration:

Save configuration

You're done with installing the module! Now it’s time to configure it.

Configuring Google Analytics in Drupal

After you've enabled the module, additional links will appear on the right. Click
“Configure,” as shown in Figure 9.15.

*STATISTICS
EMAELED ~ MAME WERSION DESCRIFTION OPERATIOMS
Allows your site to be
tracked by Coogle
Google

7.ox-1.x-dev  Analtics by adding a Permissions Co%i}gure

Analytics K i
Javascript tracking code

o EvEry page.

Figure 9.15
Configure Google Analytics in Drupal.
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This is where you’ll paste or type in your Web Property ID (see Figure 9.16).

GEMNERAL SETTINGS

Web Property ID *

Uk

| his I 15 unique to each site you want to track separately, and 15 in the torm of UA-xxxxxxx—yy | o get
5 Mroperty 1D, register your site with Google Anabaics, or if you already have registered your site,
go to your Coogle Analytics Settings page to see the |0 next to every site profile. Find more information
in the documentation.

Figure 9.16
This is where you need to put in the ID that corresponds to the site you want to track.

This is the number that shows up in Google Analytics. You can select and copy
it from one window into another or one browser tab into another. (If you’re not
familiar with tabs, I'd suggest downloading/using Firefox from www.firefox.com,
checking the Help section, and learning how to use tabs. It can make working
with multiple websites at the same time much easier):

hitp:iwww.storyloom.org [LEelE ST FEs

So paste or type your Web Property ID into Google Analytics:

GENERAL SETTINGS

LIA-20413723-1

And click the Save configuration button:

Save configuration

If you already have a Google Analytics account, and you already have a Web
Property ID that was created for a different address, you’ll want to create a new
profile in Google Analytics. You can use the same overall account. You just need
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to create a new profile. To do so, click “Add Website Profile” on the overview
screen (see Figure 9.17).

Google Analytics

'lnal_y'li:‘s-séﬂir!gs'- CUETEETEE Click o select Wehsite Profile s -

Overview » www.cftwpress.com (Edita

Website Profiles

Mamef Repo

hitpiwww.citwpress.com UA-19877283-1

In Google Analytics, Vi
separate profiles, and facehookadvertisingprimer.com i
separate weh property IDs

are used for each

website. http:iwwwi.rghl.org UA-19877283-2
Wie
wantne P B o Fi
Find praofile: |
el Al Webisite Profilen

A profile allows you to track a wehsite andfor
create differentviews ofthe reporting data
using filters. Learn maore

Figure 9.17

Whenever you want to track a new website in Google Analytics, you create a new profile and use a new
ID. Not “parts” of a site, like site.com/blah or site.com/bling, but entire sites, like site.com, smite.com,
mite.com, etc.

VIEWING REPORTS IN GOOGLE ANALYTICS

The general process for viewing reports in Google Analytics is to sign in at
google.com/analytics and access the report. You might need to give the site time
to gather data before anything shows up, but initially you can verify that the
Web property ID that you input in Drupal is speaking to Google Analytics. Then
you might invite some friends on Facebook or via email to visit the website, so
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that you have some visits. Even when the connection is there, it could take a day
(or two) for the data to start being reported.

Verifying the Connection

After you put the Web Property ID into Drupal, when you log in, you might see
a little yellow triangle with an exclamation point initially (see Figure 9.18). This
just means that Drupal isn’t speaking to Google Analytics yet (or possibly that
you input the wrong code or made a mistake in typing it in, in Drupal).

Google Analytics
Analytics Settings | WEREENGTEY Click to select Website Profile v_

Common Questions Overview » Story Loom (Edit account settings)

How do | know that my fracking
code is installed correctly?

Why am | not seeing any data All

in my reports?

I've added the tracking code,

but the ‘Status’ column won't A

confirm it's receiving data. Namef Reports | Status | Visits | 1
Why? g

httpiiiwww.storyloom.org UA-20413723-1

Recommended for you

www.storyloom.org r:';::_t & 0

ArdSenca

Figure 9.18
Doh! This means that Google hasn't caught up yet (check back in a day), or something's not right.

To verify whether Drupal is speaking to Google Analytics, on the profile screen
in Google Analytics, click the “Edit” link for the profile you want to verify:

\Add new profile

0 MNIA Edit | Delete
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Then click the “Check Status” link:

Profile Settings: www.storyloom.org \
Frofile i1} 404257497

@ Tracking Unknown { Check Status '.'U )

Ideally, you will see this message:

‘I* Waiting for Data

Tracking Status:
g Analytics has been successfully installed and data is being gathered now.

If you don’t, come back in an hour or two hours, and check it again. If you still
don’t see the message, verify that you put the right Property ID in the right
place, and if all else fails, try calling the support people at your hosting company.

When you do have tracking connected, you will be able to visit Analytics

Settings:

COughi' Analytics

Analytics Sutfinns | View Ruports:
O

In the overview screen, next to the appropriate website profile, you'll see a little
“clock” icon (instead of the triangle with the exclamation point), which means
that tracking has been installed, and it may be awhile before you see any data, so
go to Starbucks and get a coffee.

View £

www.storyloom.org report

REMEMBER, SET A DATE RANGE

The heading on this page is the correct size, because I'm trying to get your
attention. Wake up! Don’t let your eyes glaze over!
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Here’s another attempt to get your attention. Why would a grown man wear a
Gerbil Liberation Front t-shirt live on international television?

Answer: Because I could. See http://tinyurl.com/gerbilfront if your eyes are
glazing over from Google Analytics. And if you need a laugh, see http://cftw.
com/tk/glf (but be sure to turn down the volume on your computer before you
click on the link).

One of the easiest things in all the world of analytics to do is to forget to set the
date range. And you’re looking for data, and it’s not there, or it’s the wrong data.
The date range can reset itself sometimes when you go from screen to screen.

The number one thing you do before anything is: set the date range.

For example, it's December 24. And Google Analytics has my date range set only
up until 12/23. And it’s not that big of a deal, because I might not see any data
from today anyway (because it can take time to accumulate). But still, I am
following the number one rule: set a date range.

So first, click the date range (note: you might need to click on View Reports first):

2010 Nov 23 - 2010 Dec 23

In the pop-up window, there are a couple ways to go about it. You can click and
type the beginning date in, press Tab, and then type the end date in. But you can
also click the left text field (where the arrow is pointing) and select the beginning
date (see Figure 9.19).
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Nov 23, 2010 - Dec 23, 2010 |~

Dashboard
~ Timeline
4 ~ Oclober Navember December
5MTWT[F[s| |[5/M|T|WT[F[s]| [s]m[T[W|T[F]5
Tz 31123 ¢se g

3458788 788101z (EEEEEN
10 11 12 12 14 15 18 14 15 18 17 18 19 20 (EERERERCRLBERE
171819 20 21 22 23 21 2 NN | KEETEERD) 24
24 25 26 27 28 20 % (EEEEEN

i

»

Date Range

1172372010 L |12.I'231'2010

Figure 9.19
Click to set the date range.

And then you can click on the right text field:

Date Range

e e
O R

Compare to Past

So that it is selected:

117222010 - 122302010

Date Range
Compare to Past F

And then select the end date:

18 20 21 22-23

It will automatically change in the text field:

12242010
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And then click Apply when you're done:

cancel

Viewing Reports
Once you have some data coming in, the fun begins. You'll see something like
Figure 9.20.

Dashboard Nov 23, 2010 - Dec 23, 2010 -
0 Visits staph I = .'E:
i ]
N
T ®, Sy
£ \ / A |
3 = Honas \o"’" E"-:\c—o" O g Oiic g LR .\
Wi . 120 visits aranh A 34.17% Bounce Rate
WM. 305 Pageviews Ao 00:03:15 Avg. Time on Site
AN . 2.54 PagesiVisit WAy ) 58.33% % New Visits
Figure 9.20
Sample data.

We're just scratching the surface of Google Analytics here. There’s a lot of
helpful information in it. To learn more, visit the help section in Google
Analytics or see www.googleanalyticsprimer.com.

One of the things that’s nice to look at in Google Analytics is Traffic Sources:

2= Dashboard

A Intelligence B2
A Visitors

2, Traffic Sources{n}
[ Content

P Goals

‘& Ecommerce
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It can tell you where people are coming from, keep your eye out for blogs or sites
that you can approach to thank for mentioning your site, and to see if you can
help them or partner in some way:

Top Traffic Sources

Sources Visits % wisits
facebook.com (referral) (=t S6.67%
(clirect (fnone)) 23 1917%
sites google com (referral) 16 13.33%
linkedin.com (referral) 7 5.83%

Visitors is also a nice section to look at:

2% Dashboard

A Intelligence B2

A Visite
=2, Traffic Eources

[0 Content
[ Goals

There’s a lot of information available here. For example, you can see what
operating systems people who visit your website are using by clicking the
“operating systems” link (see Figure 9.21).

Visitor Segmentation

Vigltors Proflle: lanquaqes, network locatlons, user
defined
Browser Profile: biowsers, operating systems,

browser and operating systems, screen colors,
screen resalutions, java support, Flash

dap Overlay
ICEEON ViEusizabon

Figure 9.21
Pretty cool stuff. Browser profile info is pretty interesting.



And you may see something like this:

Operating System

[Bone ¥| [ Visits v
1. HWindows . 83
2. W Macintosh 33
3. W Linux 2
4. iPan 1
3. W iPhane 1

Remember, Set a Date Range

Visits
B917%
27 .50%

167%
0.53%

0.83%

Remember, when you’re exploring around in Google Analytics, after you've had

it set up for a while, try different date ran
week, or the last six months. Over on the
link to look at, as shown in Figure 9.22.

ges, such as the last month, the last
left, “Mobile Devices” can be a nice

hiohile

Mokds Devices

Mokile Carriers

User Definad

EVCANEEL N | Goal SeT1 | Ecomimerce

These mobile devices sent 2 visits via 2 ope

Custom Yariables

Yisits PagesMisit
2, Iratfic Sources 2 2.00
r % of Site Total: Site Mvy:
Cl Euitpa 1.67% 254 (-21.31%)
H Goals

‘= Ecommerce Operating System 2 Hone =

10| Pad

E Custom Reporting 2. Phons

Avg. Time on Site

00:00:23

Site Mvg:

00:03:15 (-88.43%)
Visits o)

1

1

Figure 9.22
Fascinating to look at mobile device info.

And my favorite—“Map Overlay!” (In the
looked at it earlier):

& Map Overlay
Geolocation visualization

“Visitor Segmentation” section, we

It shows approximately where geographically people are coming from (on a high
level, not their specific address). The map in Figure 9.23 is in color; the darker
shading indicates where the higher proportion of visits are coming from.
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The arrows in Figure 9.23 point to the UK, Germany, and Thailand, which
evidently have produced some visitors to www.facebookadvertisingprimer.com
(see Figure 9.24).

W

Visits

1 | | BY

Figure 9.23
One of my favorites—map overlays—Iets you see where people are coming from.

Detail Level  CountryTerritory = Visits J
1. United States 114
2. United Kingdom 2
3. Canada 1
4. Germany 1
3. Thailand 1
6. CostaRica 1

Figure 9.24

A few international visitors.

Cool. The Internet is global! Wait a second, does that mean that we should all
consider developing multilingual websites? Absolutely! If that thought is
intriguing, check out this presentation I made as part of my PhD research, on
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making websites in different languages, using open source CMS: http://tinyurl.
com/trycms.

And if you want to learn more, check out the PhD Director’s cut on www.
drupalprimer.com.

And someday, after the final version of Drupal 7 is released, and after the
gracious volunteers who work on it add updates and modules and bring
everything together for Drupal 7, unless it gets canceled, then I'll be able to
finish this book: Going Global with Drupal 7: Creating Sustainable, Multilingual
Websites.

Amazon: http://tinyurl.com/globaldrupal

or www.amazon.com/Going-Global-Drupal-Sustainable-Multilingual/dp/
1435454405/ref=sr_1_12ie=UTF8&s=bookse>qid=1293233326¢>sr=8-1

CoNCLUSION

Dear Reader,

Congratulations on wading into the world of analytics. I think it can definitely
lead to helpful insights about a website, and help you see what’s going on. If you
ultimately see yourself wanting to sell products on your website, then I definitely
urge you to investigate online advertising.

When you connect something like Google Adwords (for making advertise-
ments) and Google Analytics, you have a powerful way to measure the
performance of ads. You can look and see how much revenue is being generated
by the ads, which allows you to allocate your resources in the most efficient way.

Over time, in my own career, I went from working primarily on training
material and technical writing to the marketing side of things. There was a time
when I was intimidated by the thought of Google Analytics, much less Adwords,
or online advertising. In my case, I ended up getting confidence by trying to
make a Facebook ad at first. I found it was fun, and I thought, okay, this isn’t so
bad. So I learned more about it, eventually wrote the Facebook Advertising
Primer, and I'm working on a Google Adwords Primer as well.

I think that one of the most helpful skills you can learn for the development of
websites, in a business context, or even a non-profit context, is how analytics
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work, at the very least (so you can see what’s going on). And then, ideally, you
might explore online advertising, to help promote a website. There’s excellent
material out there on the Internet to be found, including the help sections of
Facebook, Google Adwords Help, and Google Analytics Help. And you're
welcome to check out the primers.

Regardless of where you go, congratulations on checking out a helpful tool—
Google Analytics!

Regards,
Todd



CHAPTER 10

EASY ADMINISTRATION—
ONGOING MANAGEMENT

In This Chapter

m Adding the Admin Module
m The Standard Drupal 7 Interface

INTRODUCTION

The purpose of this chapter is to take a look at getting around in Drupal, at some
of the various administration features in the interface, and what they do. First,
we’ll take a look at installing a helpful (optional) module called “Admin,” and
then we’ll take a look at the conventional features in Drupal.

You’'ll use some features more than others, depending on how deep you get into
Drupal, and some of the features are covered in other chapters. The coverage in
this chapter will be high level, with some comments based on my own
experience.

ADDING THE ADMIN MODULE

Drupal has a built-in administration interface, but there’s a reason why the
third-party Admin module is popular—because it helps to make Drupal easier
to use. Basically what it does is enable drop-down menus from the top of the
screen, to make it easier to get directly to where you want to go. I definitely
recommend installing it.
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First, go to drupalmodules.com:

Drupal Modules MeduleFinder NewModules RsSF

Home | Latest ws | Top Rated | Most Downloaded | Most Favarited | C ﬂe:cr'\- Las!

" Search with Module Finder

:lhwry:rm \- Version: [All % reaionsd |
T | Bady: | B B
il Welcome to Drupal Modules!

Search, Rate, And Review Drupal Modules

Hella, and welcome to DrupalModules.com, a community-powered rating and
reviaw service dedicated to helping you find the best Drupal modules for your
project!

Heed help finding the right Drupal module? Try Module finder, a powerful new taol
that searches as you type! Filter modules by category, varsion, tithe, or keywords,
and watch the results update in real time.

‘Want to see what other Drupal users think? Check out the top Drupal modules as
ranked by rating or downloads, or just browse through the latest moduls raviows.

Adding your own review i$ sasy: There's an "Add Review® link on every module
page. Let the waorld know about your favorite module, and get linked!

And find the Search Modules area:

Search Modules

| | [ Seun:h]

Restrict search to:
DDlupaI 6.5
DDrupaI S
DDrupaI X

[ modules

[ reviews

Then type in “admin” and click the Drupal 7.x checkbox to make sure you're
looking for Drupal 7 modules:
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Search Modules

|admin | [Search]

Restrict search to:

O Drupal 6.x
O Drupal 5.x
Drupal 7.x
[ Madules
[ reviews

In the search results, find the Admin module and click on the title:

Search results

Admin
Admin 2.x The admin module provides UI improvements to the D

standard Drupal admin interface. The 2.x branch focuses on the
following goals: ...

B.x, T

You'll want to look for the most recent version of the module for Drupal 7,
which is “Recommended.”

In some cases, there could be development versions that are technically the most
recent, but might not be stable. So look for the version in the Version column
(look for 7.x), then look at the date, and look for the most recent 7.x-compatible
entry that is recommended. In this case, it is 7.x-2.0-beta2. When ready, click the
“Download” link:

=l Downloads
i Version Date Files Release ﬁotes
F.x-2.0-betaz 2010-5ep-27 Download Recommended
A.x-2.0 201N-4n-19 Downlnad Recnmmrndad
6.%-1.0-betas 2010-Jul-25 Download Other
Total Downloads: 1447  “Cevelopment” releases should be considered in beta
Classes

| hope | don't make any students’ lives too difficult with this next comment, but for classes going
through this book, | would recommend investigating Drupal 6 (through a quick installer), and
comparing how things work between the two versions, including the installation process. It's
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helpful in any event to learn about uploading files directly via a Web-based tool (for example,
“Web-based FTP"), a bit about permissions, and so on.

After clicking the “Download” link, find a location for your file:

Opening admin-7.x-2.0-betal.tar.gz

‘fou have chosen to open
ﬁ admin 7.x 2.0 beta2.kar.gz

wlih s a: Gz Archive
fruan: hip:fffep.drupal.org

What should Firefox da with this file?
) Open with
o

[] Do this automatically bar Hles like this bram now on.

Then, to install, log into your Drupal site and click “Modules™:

Appearance ‘eople  Modules

Click the “Install new module” link:

+ [nstall new module

Then you’ll want to click Browse in the “Upload a module” section:

Upload a module or theme archive to install

| Browse...

For example: same. tasgz from your local computer

And find the file you just downloaded:

!Eadmin-? x-2.0-betaz tar.gzi

And after you have it selected, click Install:

Oor

Upload a module or theme archive to install
|C:\Documents and Settings Todd KelsewDeskiophThch12 modw| iBrowse..:

Far example; mame. tar gz from your local computer

Install
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You’'ll get a progress bar:

Installing adrin

Preparing to install 100%
And then you should get the message below.

If something goes wrong, verify that you downloaded the correct version, for
Drupal 7, and if you think you've done everything right, call support at your
hosting company.

When you get the confirmation message, click the “Enable newly added modules
in Admin” link:

e Installation was completed successfully.

admin

e |nstalled agimin successfully

¢ Enable newly added modules in Admin
e Administration pages
* Front page

And in the list of modules, scroll down to the Administration area and click the
Enabled checkbox:

~ADMINISTRATION
ENAELED HAME VERSION DESCRIPTION OPERATIONS

[i]e Admin T -2 O-hera? 18 halpars for Orupsl sdemme and mansgars

Save configuration

Then click the Save configuration button.

After the module is enabled, the Admin module will provide easier access to
Drupal administration functions, through providing drop-down menus from the
top of the screen:
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THE STANDARD DRUPAL 7 INTERFACE

This section, and the rest of the chapter, discusses the standard Drupal 7
interface. Regardless of whether you use the Admin module or not, the basic
functions in Drupal 7 will be the same. Here you’ll see the series of options that
appear at the top of the screen:

@ Dashboard  Content  Structure Appearance  People Modules Configuration  Reports Help

= Dashboard: At a glance, customizable view of site activity
s Content: Create/manage content

m Structure: Configure blocks, menus, etc.

m Appearance: Themes, etc.

m People: Create/manage users

m Modules: Install, enable, configure

m Configuration: General site configuration

m Reports: A series of reports for administrators

m Help: Help documents and how-to articles on a variety of topics

Home

The Home button will return you to the home page of your site:

Sometimes, it changes to an icon with a wrench:

That’s when you've accessed an administrative function. To get the home icon
back, just close the window of whatever admin function you're using, by clicking
the x in the upper right:

-
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You can also click the icon to get an additional menu for navigating Drupal:

A pop-up will appear with various functions—for example, you can click the
“Administration” link:

Switch theme:

My Account

Administr ation

Add conkent

Article

Basic page

And a variety of the Admin functions will appear. You can click the + signs and

> signs to access additional features (and then you can click “-” to collapse). To
get out of this link area on the side, click the x (see Figure 10.1).

Add conkent

Switch theme

Figure 10.1
Close the list of links on the left, with the x option.

The “Drawer” sometimes pops up and has additional features. You can access
it/collapse it by clicking the upward-facing triangle all the way at the right
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of the interface:

Hello admin  Log out

Roll over and click it:

There’s also an “Edit shortcuts” link on the drawer.

Dashboard

The Dashboard is meant to be an at-a-glance area where various functions could
be added (as people write them), as shown in Figure 10.2. This might include
things like site traffic. Depending on what version of Drupal you are installing,
there will be widgets you can add under “Customize dashboard.”

Dashboard ®

e

Recent content Search form

No coment avallable,
Fearch

Wha's new

® admin

Figure 10.2
Here is the Dashboard.

To exit the Dashboard (and any other admin function), click in the x in the upper
right-hand corner. You can also click the top-level menu choices (Content, etc.)

Content

The Content area is for adding conventional content, such as articles, pages, and
so on (see Figure 10.3). We'll discuss more about content in Chapter 11, “Easy
Expansion—Adding Content and Menus.”
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Content @ CONTENT

Home > Administration

+ add contant

SHOW ONLY ITEMS WHERE
status any

type any

UPDATE OPTIONS

Publish selected content ¥ Update

TITLE TYPE STATLS UPDIATED - OPERATIONS

Ne content available.

Figure 10.3
Here, you'll find the Content area.

Structure

The Structure section allows you to work with various features that impact
structure (see Figure 10.4). The two you're probably most likely to use are Blocks
(see Chapter 7, “Configuration”) and Menus (see Chapter 11, “Easy Expan-
sion—Adding Content and Menus”).

Haome » Administration

Blocks

Configure what block cantent appears in your site's cidebars and other regions

CONTENt Types

Manage content types, including default status, front page promotion, comment settings, etc.

Menus

Add new menus to your site, edit existing menus, and rename and recrganize menu links.

Taxonomy

Manage tagging, categorization, and classification of your content

Figure 10.4
Structure—the most commonly used features are probably Blocks and Menus.
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Blocks

Drupal allows you to easily reorder and adjust the placement of content on
pages, through Blocks (see Figure 10.5). For more information, check out
Chapter 7.

BARTIK

Horme » Administration = Structure

This page provides a drag-and-drop interface for assigning a block to a region, and for controlling the order
of blocks within regions. Since not all themes implement the same regions, or display regions in the same
way, blocks are positioned on a per-theme basis, Rermember that yvour changes will not be saved untl you
click the Sswve bfocks button at the bottom of the page. Click the configure link next to each block to configure
its specific ttle and visibility settings.

Demonstrate block regions {Bartik)

Click add Featured Content Black to create a custornizable Featured Content Block. You will be able to

configure your Featurad Content Elock before adding it to a region,

More help

+ Add block < Add Featured Content block

Figure 10.5
Blocks are basically sections of the screen.
Content Types

This feature allows you to adjust the kinds of content that can be added to the
site (see Figure 10.6). It is generally for advanced users.

Content types ®

Home » Adrministration » Structure

+ Add content type

NAME OPERATIONS

Article (Machine name: article)
manage manage

Use articles for tme-sensitive content like news, press releases edit ) delete
i fields display
or blog posts
Easic page tMachine name: page)
4 manage manage Hal
Use basic pagesTor your static content, such asan '‘About us' it elete
se D pages your stal 4 Lch asan ‘About fialds CiiATa

page

Figure 10.6
Content types—for advanced users.
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Menus

Menus allows you to create and manage the basic organization of how people get
around on your site (see Figure 10.7). See Chapter 11 for more information.

Menus @ LIST MENUS

Home s Adrninistration » Structure

Each menu has a corresponding block that is managed on the Elocks administration page,

+ Add menu
TITLE OPERATIONS
Main rmenu
list edit acdd
The Madrmend is used on many sites to show the major sections of the site, fink o link
aften ina top navigation bar nics N Ll
Management list edit add
The Managementmenu contains links for administrative tasks links menu link
Mavigation ,
= list edit add
The Masgation menu contains links nded for site visitors. Links are added to .
e AR i ¥ ey links menu link
the Mawigation menu automatica ¢ some modules
User menu ;
list edit add
The Lisér menu contains links related 1o the user's account, as well as the 'Log ] i
links menu link

out’ link

Figure 10.7
Menus is helpful to be familiar with.

Taxonomy

Taxonomy is a way to manage categorizing content. It’s generally for advanced
users; see the Help section.

Taxonomy ®
Horme » Administration » Structure

Taxonormy is for categorizing content. Terms are grouped into vocabularies, For example, a vocabulary called

"Fruit” would contain the terms "Apple” and "Eanana”

+ Add vocabul ary

VOCABULARY NAME OPERATIONS

Tags edit vocabulary list terms add terms
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Appearance

The Appearance section has to do with adjusting and installing themes, which
provide you with an easy way to change the “look and feel” for your site (see
Figure 10.8). See Chapter 7 for more information.

Appearance ®

Home » Administration
& No update information available, Run cron or check manually.

Set and configure the default theme for your website. Alternative themes are available.

+ Install new theme

ENABLED THEMES

Bartik 7.0-beta3 (default theme)

A flexible, recolorable theme with marny regions.

Settings

Figure 10.8
Appearance is where you work with Themes, to affect the look and feel of your site.

People

The People section allows you to create and manage users (see Figure 10.9).
Drupal lets you add users manually and adjust things that they can do (such as
helping with your website). And you can have a community website, where
people you don’t necessarily know can still join the community. This section
helps you to manage and define “roles” so you can decide what you want to give
people access to. See the “Reviewing Permissions” section in Chapter 7.

Modules

The Modules section is where you install, enable, and configure modules, which add
various features to your site (see Figure 10.10). Modules are covered in several
chapters in this book, including Chapter 12, “Modules to Simplify Content Creation.”



Home » Administration

+ Add user

SHOW ONLY USERS WHERE

rale any ~ Filter
pertmission any w
status any R

UPDATE OPTIONS

Unblock the selected users b Update

IMEMEER, v

USERNAME | STATLS | ROLES
L] FOR.

LAST ACCESS QPERATIONS

; L ;i 3 min 55 sec :
[0 admin active ® administrator 1 month 1 week edit
ago

Figure 10.9
People is where you work with creating/managing users.

Horne » Administration

”
A\ Noupdate information available. Run cron or check manually.

Download additional contributed modules to extend Drupal's functonality.

Fegularly review and install available updates to maintain a secure and current site, Always run the update script

each time a module is updated.

#+ Install new module

»CORE ‘-._

EMABLED = NAME VERSION DESCRIPTION OPERATIONS

Aggregates
syndicared

E Aggregator 7.0-beta3  content (RSS,
RDF, and Atom
feeds).

Controls the

Figure 10.10
Modules are at the core of the Drupal CMS. There are many modules that you can use for free to add
features to your site.
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Configuration

The Configuration section of the site has a variety of panels that you can use to
adjust settings on the site. There are some sections, such as People or System,
which you may use more often than others. But just like the overall Admin
interface, it’s helpful to wander through them, to have an idea of what’s going on
“under the hood.”

People

The People section within Configuration covers some settings for users, such as
default behavior, which means the default settings that people have when an
account is created. It can be helpful to adjust things here so that you don’t
necessarily have to manually adjust them every time a new user registers or you
create one.

IP address blocking is a spam management feature where you can block specific
addresses. (Sometimes, spammers will sign up and you might want to block
them.)

PFOPIF

ACCOUNT SETTings

Configure default behavior of users,
including registration reguirements,
e-mails, fields, and user pictures.

M address blocking
Manage blocked P addresses.

Content Authoring

Content authoring allows you to adjust some format information. It’s worth
exploring, but is probably used more by advanced users.

CONTENT AUTHORING

Text formats

Configure how content input by users is
Filver ek, includinng allveed HTML tays. Also
allows enabling of module-provided filters,
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System

The “Site information” link is probably the most common one that most people
will use, to adjust some basic settings. It’s definitely worth exploring. The other
options are more advanced. Google Analytics will only appear if you have the
module installed and enabled.

SYSTEM

Site information

Change sitc narnc, © mail address, slogan,
default front page, and number of posts
per page, error pages

Actions
Kanage the actions defined for your site

Google Analytics

Configure tracking behavior to get insights
inta your website traffic and marketing
effectiveness.

Cron

Manage antnmatic site mamtenance tasks

Media

These settings have to do with files and image management; they are generally
for advanced users, when you install particular modules.

MEDIA

File system
Tell Drupal where to store uploaded files
and how they are accessed.

Image styles
Configure styles that can be used for

resizing or adjustng images on display.
Image toolkit

Chaoose which image toolkit to use if you
have installed optional toolkits.

User Interface

Here are some basic settings for the interface, which may be useful to investigate
if you end up using Drupal a lot.
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USER INTERFACE

Administration tools
Settings for site administration tools.

Shortcuts
Add and medify shortout sets.

Search and Metadata

The Search and Metadata features will be most helpful to sites with a fair
amount of content, or those who are interested in search engine optimization.
Search engine optimization is a process for trying to get higher search results on
Google, to help make it easier to find your site, for promotional purposes.

SEO

If you're interested in SEO, try reading SEO Made Friendly (see Amazon) or reading http://en.
wikipedia.org/wiki/Search_engine_optimization.

For example, you can see the way that addresses appear on your site. Even if you
aren’t interested in SEO, you will probably want to try enabling Clean URLs.
Instead of having addresses that end in /node/154, etc., you can have them end
like “story/articletitle,” “news/blog-post-121410,” so that the name of the address
for content is more self-evident, which can help when people make links (and
with SEO). To enable clean URLs, click on the “Clean URLs” link, run the test,
and enable Clean URLs. If it doesn’t work yet, you might need to wait until

Drupal 7 is updated.

SEARCH AND METADATA

UFRL aligews

Change your site’s URL paths by aliasing
them

Clean URLs
Friabile or disabile clean RS Mo youe site
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Development
This section has features for advanced users.

DEVELOPMENT

Regional and Language
This section allows you to adjust region and language settings. (Some language
settings may not appear unless relevant language settings are adjusted.)

If you're interested in making a website in different languages in Drupal, check
the Language section on www.drupalprimer.com.

REGIONAL AMD LAMGUAGE

Regional settings

Settings for the site's default time zone and
COuUNtry.

Date and time

Configure display formats for date and
tirme.

Web Services

This section allows you to adjust RSS settings; for advanced users.
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WEE SERVICES

RSS publishing

Configure the site description, the number
of ftems per feed and whether feeds should
be titles/teasers/full-text.

Reports

This section allows you to view a series of reports (see Figure 10.11); sometimes,
Drupal will automatically display links to certain reports when you log into
Drupal, if something needs attention. But you might want to check Status Report
and Available Updates to see what they’re like. The more content you have on
your site, the more interesting that “Top search phrases” might be to view.

Home & Administration

Status report

Cet a status report about your site's operation and any detected problems.

Auwailable updates

Cet a status report about available updates for your installed modules and themes.

Recent log messages

Wiew events that have recently been logged.

Field list

Owerview of fields on all entity types.

Top 'access denied' errars

View 'access denied' errars (403s).

Top 'page not found' errors

View 'page not found' errars (404s)

Top search phrases

Wiews most popular search phrases.

Figure 10.11
Reports are there if you want them.
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Help

The Help section has some basic information, and a few helpful links (see
Figure 10.12).

Home » Administration

Follow these steps to setup and start using your website;

1. Configure your website Once logged in, visit the administration section, where you can customize and
configure all aspects of your website,

2. Enable additional functionality Next, visit the module list and enable features which suit your specific
needs. You can find additional modules in the Drupal modules download section.

3. Customize your website design To change the "look and feel" of your website, visit the themes
section. You may choose from one of the included themeas or download additional themes from the
Drupal themes download section

4. Start posting content Finally, you can add new content for your website.

For mare information, refer to the specific topics listed in the next section or to the online Drupal handbooks,

You may also post at the Drupal forum or view the wide range of other support options available,

Figure 10.12
Drupal has some limited built-in help.

There’s also basic information on a variety of help topics:

Help topics

Help is available on the following items

» Elock ¢ Field SOL storage » Node e System

« Color e Fiefd Ui * Number e Taxonomy

e Comment * File * Options * Text

o Contextual links e Filter » Overlay o Toolbar

® Dashhoard s Help e Path o Updare manager
* Darabase logaing * |mage e RDF * User

® Featured Content w List ® Search

» Field * Menu e Shortcut
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CoONCLUSION
Dear Reader,

I hereby award you with a special certificate as a Drupal Administrator!

Certificate of Drupal Administration

Is bereby awardedwith a
Beginner 3 Certificate of Drupal 7 Adwimstration
By

Dr. Fun

If you like, you can now list these skills in your resume: CMS, Drupal, and
Drupal administration.

In Chapter 11, we'll take a look at some of the ways you can add content to your
site, and we’ll explore some of the modules you can add to make it easier and more
fun—for you and for anyone who becomes a contributor or community member.

Regards,
Todd



CHAPTER 11

EASY EXPANSION—ADDING
CONTENT AND MENUS

In This Chapter

Adding Content: Page

Adding Content: Articles

Editing Content

m Menus

INTRODUCTION

The purpose of this chapter is to explore some of the ways you can add content
in Drupal and related options. We'll start by adding a page and looking at the
settings you can adjust; then we’ll look at the differences with adding an article.
In general, pages would be for permanent content, which describes the site itself.
Articles would be ongoing content, such as news articles.

Menus are helpful to understand. Drupal 7 has a nice feature where you can
automatically add a link to articles and pages as you are creating them. It also
allows you to choose where the link will be. There may be some limitations in
the built-in theme that comes with Drupal, in terms of how sophisticated you
can get with links and menus (such as submenus appearing underneath top-level
menus). We'll look at what you can do with Drupal 7 and what works best with
the built-in theme at the time of this writing.
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ADDING CONTENT: PAGE

There are a couple different ways to add content. One is that until you add your
first bit of content, the “Add new content” link will appear on the front page of
your site (see Figure 11.1).

Content  Structure ! =) i Configuration

Hurne

STORYIELLINGNEWS  Welcome to Story Loom

digital storytelling

W i : No front tent has been created yet.
self publishing life stories oirontpagecontentias i
Teenage offenders turn e 4dd new content 4—

The Columbian

Figure 11.1
“Add new content” link on a new blank site.

You can also go to the Content menu at the top of the screen and click the “Add
content” link on the resulting page. Either way, you will be given a choice of
various types of content you can add. We'll start with the page.

To add a page, click the “Basic page” link:

Add content @

Home

Article

Use articferfor time-sensitive content like news, press releases or blog posts.

Basic page

Use faric pager for vour static content; such as an "About us' page.
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Enter a title and some sample text in the Body area:

Create Basic page ®

Home » Add content

Title *
About

Body (Edit summ ary)

This site is an example for the book Drupal Primer.

When you scroll down on the page, there will be a series of options; in some
cases, you don’t need to change any of them, but it is helpful to understand their
role.

Inputting/Formatting Text

When you're inputting and formatting text, the basic mode of the current version of Drupal does
not include formatting through buttons. In the next chapter, we'll look at a series of modules you
can add to enable text formatting and image upload; these are the kinds of options you typically
have in webmail or blog interfaces.

Understanding Text Format

The Text format area changes the way that you can enter text in the Body field
farther up in the page:

Text format  Filtered HTWL Maore information about text formats

® Yeb page addresses and e-rmail addresses turn into links automatically.
® Allowed HTML tags: <a> <em> <sttong> <cite> <blockquote> <code> <ulx <ol> <lix <dl> <dt> <dd>
® Lines and paragraphs break autormatically,

Here is a general description of the various formats (see Figure 11.2). Filtered
HTML is the easy format. You can just type in text and links. (To view this
information, click the “More information about text formats” link shown in the
preceding graphic.)
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Text Formats
Filtered HTML

* Web page addresses and ¢-mail addresses turn into links automatically.

* Allowed HTML tags: <a» <em> <strong> <cite> <blockquote> <code» <ul» <ol» <li» <dl> <dt> <dd>

This site allows HTML content, While learning all of HTML may feel intimidating, learning how to use a very

emall number of the most basie HTML "tags" is very easy. This table provides examples for each tag that is
enabled on this site.

For more information see W3C's HTML Specifications or use your favorite search engine to find other sites
that explain HTML.

gt

Anchors are used to make links 10 other

pages £a hraf="heen: //ararpl aom. arg®sitary Loass/ as Story Loom
Emphasized <umrEmphar innds/ anc Emphasized
Strong <atrang>Inrangs/ strangs STrong
Cited ccivertiveds/ civer Cied

Figure 11.2
The Filtered HTML format makes some things automated.

Full HTML is used generally when you want to insert code of any kind:

Full HTML

® Wb page addresses and e-mail addresses turn into links automatically.
e Lines and paragraphs are automatically recognized. The «br /= line break, =p> paragraph and =/p= close
paragraph tags are insarted automatically. If paragraphs are not recognized simply add a couple blank lines.

Plain text is another option for simple text input:

Flain text

® [No HTML tags allowsad.
® Weab page addresses and e-mail addresses turn into links automatically.
® Lines and paragraphs are automatically recognized. The «<br /= line break, <p= paragraph and =/p= close

paragraph tags are inserted automatically. If paragraphs are not recognized simply add a couple blank lines.

So I'd suggest using Filtered HTML:

Text format [Filtered HTML,

® WWebh page ad;_
o aliowed Hri Pl HTML
Plain text

ddresses t
strongs <

» Lines and pal atically.
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It doesn’t mean you need to learn HTML, although it might be a good
opportunity to get your feet wet. To learn more about HTML, visit www.
w3schools.com/html/. The next section on the screen includes additional settings,
starting with menu settings (see Figure 11.3).

Menu settings

T — [ Provide & menu link

Revision information
Mo revisian

UEL path settings
Mo alias

Comment settings
Closed

Authoring information
By adrmin

Publishing options
Published

Save Prewvie

Figure 11.3
Here are some additional settings that you can adjust when you create new content.

Menu Settings

The Menu settings area provides an easy way to make a link for a page as you're
creating it; click the Menu settings tab:

Menu settings

N m— [ Provide & menu link

Then click the “Provide a menu link” checkbox. A new section will open up.
What this is doing is indicating a menu option that will be created so that people
can get to your page. The Parent item option is pointing to the Main menu,
which is simply the main menu of tabs that appears at the top of the Drupal site
(for example, currently you probably have a Home tab).
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v Provide a menu link

Menu link title
Ahout

Description

Shown when hovering ower the menu link.

Parent item

<Main menuz %

Weight
] W

Menu links with smaller weights are displayed before links with larger weights.

When you're done, click Save:

Save

Now the menu link appears as a tab at the top of the site, leading to the page:

StoryLoom

Revision Information

When you're creating new content, the Revision information section creates a
separate version of the content, which you can “revert” back to. If you go to this
section, and click “Create new revision,” you can leave a message. This feature is
used to help facilitate editorial workflow, so that you can go back to previous
versions of content.
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Menu settings .
About [] Create new revision
Revision information Revision log message

Mo revision

URL path semings
Mo allas

Comment settings

Clased

Frovide an explanation o e changes you are making. This will halp other authors

understand your motivatl

Authoring information
By admin

URL Path Settings

The URL path settings give you a bit more control over how the address to a
page appears. I'd recommend enabling Clean URLs, as per the previous chapter.
But if that feature doesn’t work for some reason, or if you want to make a
shorter or more custom link, you can input text here.

Try it!

Menu semtings
About

URL alias

Rewvision information

Mo revision

URL path settings

Mo alias

Comment Settings

You can control Comment settings on a per article/page basis. See the “Review
Permissions” section in Chapter 7 for more information on permissions and users.

Menu settings
About (O Open
Users with the "Fost comments” permission can post comments,
Rewvision information
Flo revision @ Closed
4 Users cannot post cormmerits,
UEL path settings E
Moalias

Comment settings
Closed
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Authoring Information

If you like, you can change the name that appears for the author of content; you
can also put a date here, if you want something other than the automatic date.

Menu serttings
b brout

Authored by

admin
Revision information Leave blank for dsonerous
No revision
URL path settings Authored on
Mo alias
£3 - 0500 The dat

Comment settings Format 20710-

Tset from UTC. Leave blank to

Authoring information

By 2dmin

Publishing Options

The Publishing options control whether content appears at all or not (see
Figure 11.4). If you are working on a draft, you could uncheck “Published.” The
“Promoted to front page” option lists the content on the front page (helpful for
articles). The “Sticky at top of list” option helps an individual piece of content be
at the top of a given list—for example, if you've added several articles and want
one to be emphasized.

Menu semings

About Published

g E [] Promoted to front page
Kevision information

Mo revision [ 5ticky at tap of lists

URL path settings
Mo alias

Comment settings
Closed

Authoring information
By admin

Publishing options
Published

Figure 11.4
Adjust Publishing options—good to be aware of.
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ADDING CONTENT—ARTICLE

Adding an article is similar to adding a page—it has the ability to add an image
and has tag options, which are used to help find articles in making them more
searchable.

To add an article, go to the Content area in Drupal 7:

Content

And click the “Add content” link:

+ Add content

Then click the “Article” link:

Harme

Article

Use artrcies for time-sensitive content like news, press releases or blog posts,

Add a title and enter some text into the Body area. If desired, come up with
some tags (descriptive phrases that describe a category that the article falls into,
which can help in searching within Drupal and also for the content on your site
showing up in search engines).

Create Article @

Home s & dd content
Title *

Wiriling Your Life Stury

Tags
life stories, digital storytelling

r of winrds rn describe your conrent

Body (Edit summary)

| irvvite vou to beqin writing down vour life story, today,

Ak yourself. wouldnt it be interesting to read what life swas like for your great grandfather? Great grandmother?
Think of some of the mostimportant events and times in your life.

Write them down in an email, orin Google Documents thitpfmail.google. com = Documents)

Print them out, save them, They're worth capturing, preserving, and sharing!
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HTML

As with text formatting, the basic version of Drupal is bare bones, and it does not include standard
image upload and insertion tools. They need to be added a la carte (see the next chapter). You can
always use HTML code to include an image that has been uploaded elsewhere. You can also use a
work-around: create a Gmail address (http:/mail.google.com), log into Blogger (www.blogger.
com), create a post, and insert images there. Then use the HTML tab within Blogger to access the
HTML code and copy it over into Drupal. The Compose/HTML tabs in Blogger can actually be a nice
way to learn HTML as well, by trying things like inserting links or formatting text, and then looking
to see what happens in the HTML code. This work-around would also be an easy way to format
text for a Drupal article, until you get the advanced modules installed.

Adding an Image

In the Image area, you can click to add an image to an article.

Image

| Browse.. Upload

Upload an image to go with this article.
Files must be less than ©4 MEB.
Allowed file types: png gif jpg jpeqg.

Click the Browse button to add an image:

Image

IC:\Documents and Setting| (Browse. : Upload

Upload an image to go with this article.
Files must be less than 64 ME.
Allowed file types: png gif jpg jpeg.

A thumbnail version of the image will appear, and you also have the ability to
add Alternate text:

Image

& todd-17.jpg (3222 k) | Remove

Alternate text

This text will be used by screen readers, search engines; or when the image cannaot be loaded.
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Adding Alternate Text—Why Bother?

The purpose of Alternate text is to provide the browser with something to
display, primarily for accessibility, to help people who may be visually impaired
experience content. I believe in accessibility, but I've traditionally never
bothered to do this. But 'm going to start doing it today, in honor of my
friend Larry.

todd-17.jpg (33.23 KB | Remove

l = | picture of Tadd in high schoal wearing a tie-dye t-shirt

’ild"“ This text will be used by screen readers, search engines, or when the image cannot be loaded.

Larry Lewis is a hero of mine—we went to college together. He happens to be
visually impaired. He’s a software developer, and uses various tools to get onto
the Internet, including a browser called Jaws. If you like the idea of social
responsibility, I invite you to consider learning more about Jaws and then
finding a visually impaired person who is interested in trying it and helping him
or her to learn it.

Larry is cool—he keeps me accountable when I post links to Twitter/Facebook
that give an account of my exercise and diet. There’s a lot of people out there like
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Larry who would appreciate it if you could add Alternate text to images on your
website. So, in the Publishing options section when creating an article, you'll
probably want to click the “Promoted to front page” checkbox (see Figure 11.5).
Then click Save when you’re done.

Menu settings

Matin menu Fublished

=l I Fromated to front page
Revision information

Ha revision [] Sticky at tap of lists

URL path settings
Mo alias

Comment settings
Dpen

Awthoring information
Evy admin

Publishing options
Fublished, Promoted to front page

Save Previe

Figure 11.5
Make sure a piece of content will appear on the front page.

As far as menu settings go, you might even want to add a menu link to each
individual article. At the time of this writing, having submenu options in the
included Bartik theme does not appear to work. Normally, what is supposed to
happen is that you'd be able to have a tab at the top, and when you place any
articles beneath it, “child items” would appear when you rolled your mouse over
the menu. So it may be that you can do this with another theme or when the bug
is corrected. The workaround, though not ideal, is to make tabs for each article,
and then perhaps to have an “articles” page, and in addition to the articles
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automatically appearing on the front page, to insert links to individual articles
directly. And when all is well, your article should appear on the front page (see
Figure 11.6).

[ storyLoom

STORYTELLING NEWS Writing Your Life Story
published by admin on Mon, 12027/2010-11;329
digital storytelling

self publishing life stories

The Columbian

The “digital sterytelling”
warkshop 15 the latest
program as part of
Juvenile Recovery Court,a
therapeutic court for
youngsters charged with
nonviclent ...

Storyteller Awarded Grant
Santa Barbara Edhat

Tn' Noven ber shelearned Tinvite you to begin writing down your life story, today.

that she wasawarded a

grant by the Museum of Ask yourself: wouldn't it be interesting to read what life was like for your great-grandfather? Great
Ventura County Forum of grandmother?

tha Arts Endowment to

Figure 11.6
An article on the front page.

If you visit your site in a different browser, to simulate looking at it when you're
not logged in, you'll see a different set of links at the bottom of articles than
when you are signed in (see Figure 11.7).

When you’re signed in, if you have comments enabled, a form will automatically
appear (see Figure 11.8).



224  Chapter 11 = Easy Expansion—Adding Content and Menus

Writing Your Life Story
published by admin on Man, 120272010-11:38

Linvite you to begin writing down vour life story, today.

Ask yourself: wouldn't it be interesting to read what life was like for your great-grandfather? Great
grandmother?

Think of some of the most important events and times in your life.
Write them down in an email, or in Google Documents (http:/ fmail.google.com = Documents)

Print them out, save them. They're worth capturing, preserving, and sharing!

Tags: life stories  digital storytelling \
‘\N- Resdmore Login or register to post comments

Figure 11.7

It's good to visit your site when you're not signed in, and from another browser (for example, in Internet
Explorer or Safari, if your main browser is Chrome or Firefox, or vice versa). If you enter tags when
creating articles and use them consistently, a person can click on the tag links to see other similar
articles. The “Read more” link allows you to read more.

EDITING CONTENT

To edit content, when you're logged in, you can navigate to an individual article
or page, and edit the content or adjust settings. For example, I could visit the site
and click the About tab to select the About page that I created (see Figure 11.9).
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Add new comment
Add new comment
Your name admin

Subject

Comment *

Text format Filtered HTML ¥ More information about text formats £

» Web page addresses and e-mail addresses turn into links automatically.

e Allowed HTML tags: <a> <em» <strong> <cite> <blockquotes <code> <ul> <ol> <lis <dl»> «dt> «dd>
« Linesand paragraphs break automatically.

Figure 11.8

If you enable comments, people can participate more, like on Facebook; however, it can also lead to
“comment spam” from automated hacker programs.

'Ihu,lﬁ StoryLoom

STORYIELLING NEWS — Welcome Lo Slory Loom
digital storytalling

self publishing Life storlos Mo tront page content has been created yet,

Figure 11.9
Click the About tab.
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And if I look in the browser bar (Clean URLs are not yet enabled for this site—
they allow you to have addresses without node/number), this is how the link
appears:

5L htepijistaryloom,orgi?q=nodeS

If I wanted to change the URL settings for this article, I could click the Edit tab:

About

Wiew Edit

This site is an example for the book Drupal Primer.

I could click the URL path settings:

:ib':: G URL alias

Revision information Optionally specify an altarnatve URL by which this node can be

Narewsion accessed, For example, type "a " when writing an about page
Use a relative path and don't add a trailing slash or the UEL alias

URL path settings wion't work

No alias

Enter some text:

URL alias
ahout

Cptionally specify an alternative UEL by which this node can be
accessed. For example, type "about" when writing an about page.
Use a relative path and don't add a trailing slash or the UEL alias
wion't wark.

Click the Save button:

Save

And at least instead of saying “node” it would say “about:”

SL o http:fistoryloom.org)?g=about




Editing Content

(But I do recommend trying to enable Clean URLs, as noted in Chapter 10,
“Easy Administration—Ongoing Management.”)

Editing Content—List

Another way to edit content is through the content list. Just click the “Content”
link:

e Atent

A list of content will appear on the Content page:

Content = CONTENT

You can adjust the drop-downs to show items of a certain status or type, and the
Update Options drop-down allows you to make adjustments to multiple articles
or pages (see Figure 11.10). For example, you could click the checkbox next to a
page, unpublish or delete it by choosing the appropriate option in the Update
Options drop-down menu, and then click Update. You can also go directly to an
individual article or page and click the “edit” or “delete” link.

+ Add content

SHOW ONLY ITEMS WHERE

SR any ¥ Filter

ype any

UPDATE OPTIONS

Fublish selected contant w Update
FlSTGEE SErRE AUTHOR STATUS UPDATED hd OPERATIONS
O About Easic page admin published 12272010 -117:15 edit  delete
Figure 11.10

Access an article under the Content tab.
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MENuUs

In this section we’ll explore adjusting links in a menu for pages.

To adjust a menu, first click the “Structure” link:

Structure

Click the “Menus” link:

Menus

Add new menus to vour site, edit existing menus, and rename and rearganize menu links,

The Main menu is the menu of items that appear at the top of the site. To adjust
the links, click “list links™:

Menus @ LIST MENUS

Home » Administration s Structure

Each menu has a corresponding block that is managed on the Elocks administration page.

+ Add menu
TITLE OPERATIONS
Main menu list edit add
.::r-]J:JlFlruulw sites to show the major sections of the site links Fra link
A list of links in the main menu will appear:
Frowe ros weights]

FEML LIkMK EMAELED COPERATIONS
#  About edit delete

+  Home edit delete




Menus

You can roll over the left edge until the cursor changes, and click and drag it into
a different position:

MEML LINE

+  About

++_ Home

5

-

You can place Home in first position:

MEMLE LIME

«  Hame

o About

Click Save configuration:

Save configuration

Click the “Home” link:

Haome » Administration » Structure s Menus

Then you should see the rearranged menu links:

| Home | About |

Theoretically, what is supposed to happen is that you can create hierarchical
menus—that is, only a “top level” link appears at the top, and when you roll over
it, sublinks appear (such as individual articles, pages, and so on). Depending on
what kind of theme you are using, this may work with varying degrees of
success. But when that feature is working, in this link adjustment area, you can
adjust which link is a child/parent simply by dragging:

MEML LINE

&+ About

& Home"
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CoONCLUSION

Dear Reader,
Congratulations on exploring through the wild world of content creation!

The basic version of Drupal, until somebody changes something, has no
formatting and very limited image upload capability, as you have seen. This is
because Drupal is so modular that Drupal developers are leaving it to people to
decide on their own modules and how they want to do things. In the next
chapter, we’ll take a look at adding some modules that can help with this issue.

This requirement to add modules to even do basic functions is one of the
reasons why I end up using Google Sites sometimes, frankly. Technically, what is
supposed to happen is that once you add a module, it should work, but what
happens is that sometimes when one module is updated, it “breaks” other
modules. Updating modules is not that big of a deal, but some people might be
intimidated by it, and it can be a hassle.

Generally, the safest territory in Drupal is to stick with popular modules, and
not to put too many on your site, to keep things simpler when you update.

And eventually, God bless them, the many developers who have tirelessly
created this wonderful software will make things easier and easier to use. For
example, classes going through this book might want to first try creating a
website manually in Dreamweaver using a trial version with a hosting account
from Hostgator. Then try making a site in Drupal 6. Part of the reason that
Drupal 6 will be around for a while is because so many people have made sites
on it, and are reluctant to risk messing their sites up by upgrading to Drupal 7.
There is not strictly any reason why they need to—it might be more trouble than
it’s worth. And they’re probably “used” to Drupal 6. But a class might want to
create a site in Drupal 6, to see how it functions, and then try using Drupal 7, to
see what it adds.

Best wishes with your CMS adventures, whichever way you go!
Regards,
Todd



CHAPTER 12

MODULES TO SIMPLIFY
CONTENT CREATION

In This Chapter
m Modules to Make Your Life Easier: WYSIWIG, IMCE, CKEDITOR

m Troubleshooting

INTRODUCTION

As you may have noticed, by default, Drupal comes with little or no formatting
capability when you're creating articles. Without any additional changes, in
order to do formatting, you might need to learn HTML or to use one of the
workarounds (such as composing in blogger and copying the HTML code).

A “rich editor” makes it easier to do formatting, with a single click, where you can
select text, make it bold, and have any number of standard formatting features with
the click of a button. In Drupal, in order to accomplish this, you need to install
extra modules. In Drupal, you also need to install a module in order to be able to
upload images. As mentioned, you can get around this by uploading or composing
entire posts in Blogger and just copying the HTML code over.

Some may want to forgo the modules discussed in this chapter, and just go with
regular text formatting and upload a single image using the built-in capability.

But my recommendation is to try installing these modules, because if you can
get them working, you’ll probably only need to do it once. Then you’ll have an
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easier way to compose and format content, which will make it easier for others
to do so on your site.

Because the modules are often subject to change, and because Drupal 7 itself is still
evolving, I can’t guarantee that you'll get them working, but I invite you to try, and
then if it is important, go as far as you can and hire someone to figure it out.

MobuLES To MAKE YOUR LIFE EAsSIER: WYSIWYG,
IMCE, CKEDITOR

There will be more than one way in Drupal 7 to accomplish “rich editing” and
image upload. Perhaps in a future update there will be some basic capability
built in, but until that day comes, these three modules seem to be a popular and
common way to get things going.

WYSIWYG

The letters WYSIWYG stand for “what you see is what you get,” and this
module provides Drupal with the ability to use various editors, such as
CKEDITOR. To get a sense of what’s going on with this module, visit http://
drupalmodules.com/module/wysiwyg.

Drupal.org Excerpt:

Allows to use client-side editors to edit content, It simplifies the installation
and integration of the editor of your choice. This module replaces all other

editar integration modules. Mo other Drupal moduole is required.

To get started, visit http://drupal.org/project/wysiwyg. In some cases, drupalmodules.
com can provide an easier-to-understand overview of a given module, but you'll
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probably want to visit the drupal.org page because the versions there might be more
recent.

As with other modules, you should search for the most recent version of a
module. By the time you read this, ideally there will be a “7.x” version in the
“Recommended releases” section. This means they are production releases, and
this would be preferable. Even if the date on a development release is more
recent, if there are any recommended releases available for your version of
Drupal, youll want to go with a recommended release. In this case, I'm
downloading the tar.gz version of the module, as a development release:

Downloads

Recommended releases

Version Downloads Date Links
B X~2 2 tar oz (11251 KB) | Zip (163.02 K8 2010-Dec-20 Motes
S¢201 tar.gz (047 ke | Zip (12104 KD 2010 Mar-08 MNotos

Development releases

Version Download Date Links

7ur-2os-de tar.gz

1 KB | Zip (124.23 KE) 2010-De

5 -2 e tar.dz (11262 ke | 2ip (18442 K80 2010-Diec-26 Mates

Sk 2ix-dev targz (67.00 KB | Zip (125.09 KBI 2010-Dec-1% lotes

In your Drupal site, click Modules at the top, the “Install module” link, and then
in the following window (see Figure 12.1), click Browse to locate your file.

Dashboard  Content Structure  Appearance People ((MSHNIESS C

Modules ®

Home » Administration » Modules

To install 4 new module or theme, either enter the URL of an archive file vou
have downloaded, You can find modules and themes at http:/ /drupal.org.
The following archive extensions are supported: ip rar 1oz gz hz2,

Install from a URL

Fur example. e /4o drupal orgdfies/orofecsframe. tar.ge

Or

Upload a module or theme archive to install

Fur example. marme. tar gz from your local computer

Install

Figure 12.1
The Module installation feature allows you to browse and locate a module file to upload.
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After the module is installed, you can click on the newly added modules link:

@ Installation was completed successfully.

WYSIwyQg
e |nstalled wysiwyg successfully

e Enable newly added modules in Wysiwyg
* Administration pages
e Front page

Click the Enabled checkbox:

¥ USER INTERFACE
EMAELED MAME WERSION DESCRIPTICHN

i Wysiwyg 7.%=2 x=cley Allows users to edit contents with client-side editors.

Then click Save configuration:

Save configuration

Then a “Configure” link will appear for the module, which you can click on:

T USER INTERFACE
ENABLED  NAME VERSION DESCRIPTION OPERATIONS

Wysiwyg T.x=2.x=clev Allowes users o edit contents with client-side editors. Configure

At first, you'll get a message indicating that there are no editor libraries installed
(see Figure 12.2); this will be our next module, CKEDITOR.
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Wysiwya profiles o

functions

T INSTALLATION INSTRUCTIONS

PWiMeditor (Download) Mot installed.

Extract the archive and copy its contents into a new folder inthe following locaton:
sites/fall/libraries/fuymeditor

So the actual library can be found at
sites/all/libraries/fuymeditor/uymeditor/jquery. wyneditor. min. j=

A Wysnnpg profile is associated with an input format. A Wysieyg profile defines which client-side editor is loaded with a particular

input format, what buttons or themes are enabled for the editor, how the editor is displayed, and a few other editor-specific

There are no editor libraries installed currently. The following list contains & list of currently supported editors;

Figure 12.2

You may get this screen, which indicates that there are no editor libraries installed. This should be

resolved when CKEDITOR is installed (see next section).

CKEDITOR

CKEDITOR is a method of having a rich editor, as per the visual below. To see it

in action, you can visit this demo site: http://drupal.ckeditor.com/.

Comment:

El Source o E5 G 0B @ A A~

B I U = X x2|I= = i=

armal o Font » it

The first step is to visit the Drupal project page: http://drupal.org/project/ckeditor.
Don’t be thrown off by dates on the Drupal site because in some cases they go
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back several years. This is just the date for the beginning of a project; it doesn’t
mean that it is the most recent post:

CKEditor - WYSIWYG HTML editor

—

Fosted by wwalc on October 16, 2009 at 1:50am

This maodule will allow Drups
the CKEditar - a
o

1 i litar brings many of the Lite et Ao Hood P
powe = dli cti nown desktop EA- . i v e
editors like word to th b.it's and doesn't require IR L

any kind of installation on the client computer.

ce textarea fislds with ‘ wwle-naluejasnssn
metimes called IESine oo ;

What is CKEditor?

CKEditor is the next version of FCKeditor, The editor has been rebranded and completely
( rof files

So here is a typical open source question: You may be faced with a recom-
mended release, and then a development release, and the development release
might have a more recent date (for example, 12/28).

My general recommendation is, if there are any recommended releases, down-
load and install those. And if you want to experiment with other releases, do so
on a staging site. For example, use the push-button installer to create another
site, which you can use to test things out. If you're careful, you could install a
version of Drupal at something like www.yoursite.com/staging (ask support how
to do it), and then experiment at that site, whenever you are trying out adding
new things. It’s up to you:

Downloads
Recommended releases
Version Downloads Date Links
I 7.%-1.0-rcl tar,gz (132,32 KB) | Zip (158.65 KE) 2010-Dec-15 I MNotes
Gx-1.2 tar.gz (150,97 KB) 2010-5ep-29 MNotes
Development releases
Version Downloads Date Links
I 7 .x-1.x-dey targz i137.94 KE) | Zip (15841 KE) 2010-Dec-28 I Notes
6 x-1x-dey tar.gz 151 kel | Zip (172,27 KB) 2010-Oct-11 Notes

So download your module and install it using the Module page (see Figure 12.3).
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Dashboard Content  Structure  Appearance People g iz B Confi guration

Modules &

Home = Administration » Modules

Toinstall a new module or theme, either enter the URL of an archive file you
have downloaded. You can find modules and themes at http:/ /drupal.org.
The following archive extensions are supported: =i rar igz gz bz2

Install from a URL

For example: Ao Ao, drupal org/file s nrajects/fmame. tar g

or

Upload a module or theme archive to install

Browese...

For example: mame. tar oz from your local computer

Install

Figure 12.3
Module installation feature allows you to browse and locate a module file to upload.

And when it is installed, click the “Enable newly added modules” link:

@ Installation was completed successfully,

ckeditor

o |nstalled cheditor successfully
* Enable newly added modules in CKEditor
* Administration pages
« Front page

Click the “Enabled” checkbox next to CKEditor:

* USER INTERFACE
ENABLED  NAME VERSION DESCRIPTION OPERATIONS

Enables the usage of CKEditor (WYSIWYG) instead of plain

| CKEditor 7 x-1 x-dev :
text fields,

Wysiwyg 7.ox=2.x-dev  Allows users to edit contents with client-side editors Configure
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And click Save configuration:

Save configuration

Then you can come back and click the “Configure” link:

~USER INTERFACE
ENAELED =~ NAME VERSION DESCRIPTION OPERATIONS

Enables the us of CKEdito TANG
[#] CEEditor 7.x-1.x-dev ne * U_ e . feor (RAYS ) Help Permissions Configure
72 instead of plain text fields

And most likely youll get a message like this next image. Don’t panic, every-
thing will be okay. We just need to get some more files. Think of it like an Easter

egg hunt:

@ The CKEditor component is not installed comrectly. Please go to the CKEditor homepage 1o download the latest version.
After thar you must extract the files 1o sires/alfrmo fokeditorsckea) s /ekeditor and make sure
that the file sfres/a es/ckeditor/ckeditor/ckeditar.is or sites/all/iib kegftor,/s exist. Refer to the
README.txt for more i ation.

One of the missing pieces is the editor itself; the module we just downloaded is
a “wrapper,” but we need to get the actual editor. At the present time, it’s
necessary to upload this editor yourself, using some kind of FTP program, into
the right folder on your Web server. We're going to use Hostgator as an
example, and it has a particular kind of Web-based FTP program. Most or all
hosting companies have an equivalent, so it might not look exactly the same, but
the general idea is we’re going to go and hunt down some files, and then instead
of uploading them through Drupal, we’re just going to put them up on the server
ourselves, using your Internet hosting company’s FTP program.
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So visit http://ckeditor.com/download:

") Download | CKEditor - Mozilla Firefox

Ble Edt View Higtory Rookmarks Tools Help
e *C X @ ﬂ' !__e}_h&n_:r;f;mtar.mm

| ) Download | CKEditor [=]

&) cKediitor

Home Whatis CKEditor? Whoisusing? Integrations Support License Demo

Fully functional, open source editor, with source code included

CKEditor 3.5, released on 17 December 2010

And click Download zip. Put the file somewhere where you can find it. Then log
into the control panel for your Web hosting account:

Login

Username |drupalpr

Paszword |............

Loy
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And somewhere in your account, you'll have a File Manager or Web-based FTP
program. If you don’t, you may want to switch hosting companies (for example,
Hostgator).

In Hostgator, click File Manager:

= o L \r 2 |
e S ¥ #F € <« ¢
Backups Backup Filz Legacy Web Dizk Disk FTR

‘Wizard Manager File Space fccounts
o Manager Uzage

Tk Lty

ey i %

FTP Anonyrmous
Seszion FTP

Contral

Then click Go. Don’t panic. If you're feeling slightly nauseous, take some
Dramamine:

File Manager Directory Selection =
Eleaze select 5 directory to open: v{ /
L

0@ me Directary

@ S ek Rroot (public_Himiiveswns)
O Fubiic FTP Root (outlic_ttp)
1 Document Roat for:

I storyloom.org %

[l sitvow Hidden Hiles (dotties).
[Cskip thus queson, and slways opsn this directory in the Tuture ‘when

opening File Monagor .
Go I

Congratulations, we’re not in Kansas anymore. We're logged into the server.
What a Web-based FTP program or File Manager does is to give you an easy
way to upload files to your Internet server. Basically, the way the Internet works
is that there are computers hooked up to the Internet 24/7, without monitors or
keyboard, and they have files on them, such as your website. Every website is
sitting on a server somewhere. And when you're accessing a website, you're just
downloading a set of files from a computer somewhere.

So when you work on a website, it’s the reverse. You have access to a specitfic
server that’s connected to a specific address (for example, storyloom.org), and if
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you like, you can upload files. A CMS system like Drupal makes it easier, and
ideally someday it'll get to where you don’t have to “go in manually” like we are.
But it’s not so bad, and it can be empowering, too—even for a beginner!

Perhaps the easiest way to think of it is as if you’re moving files around on your
own computer. So theoretically, you'll see something like this:

File Manager settings Search EIRCTETTENES - N
. : L. ; o =1 2 ¢ &
B O s 3 9 R £ L & B 2 K
Mew File Haw Copy Move File Upload Download Delate Fenama Edit Cods HTML Cha View Eutract Comprass
Folder Editor Editer Parmissions
B fpublic_htrnl 2 Home |7 Up One Leval 92 Back S Forward s Reload [7] Seleceall [l Unselecrall
MName: Size Type Perms
4= Caollapse all g o P i BT TR e TR
o ig E cgi-bin 4HB itpdini:. directory 078s ~
B 4% (Mhome/drupsipr)
. includes 4KB iipeiuni.direciory 0755
access<|logs
i [ misc 4KB fpdiuniy-diractory 0755
B ] mail modules 4KB iipdikni-draciory o755
B3 3 g public,fip B profies 4KB hitpdibanic:-directory o7ss
0 4 public_htmnl
; Ehd B scripts 4KB Pitpciuni-diractory 0755
Hidtmp
i g v [ sites 4HB hHpdiuni-dirsctory 0755
E themes 4 KB Fepetune: diractory 0755
o f authorize php 649 KB apphcations-hitpd-php 0644

And in most systems, to get into a folder, you just double-click on the folder you
want to get into. In this case, we want to go into “sites™

E‘ sites
E’ themes

Then in the sites folder, we want to go into “all”:

Mame

q E all
E‘ detault
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We’re going to upload that file we downloaded earlier. To do so, click Upload:

G — | T —

w B U = 3

Mew Fila Mew Copy  Mowe File  Upload
Folder

Then click Browse to select a file:

ii

Maximum file size allowed for uplead: 500 MB

Please select files to upload to fhome fdrupalprfpublic_html/modules

| " Browse.. ]

You might see something like the ckeditor zip file:

] ! = cheditor

e ckeditor_3.5.zip

You might be treated to a progress window of some kind:

il

Maximum file size allowed for upload: 500 MB

Flzase select files to upload to fhome fdrupalpr/ public_htmlfmodules

ckeditor_3.5.zip: 782.69 KB / 1.97 MB (38%) Complete
ETA ~ Om 135 @ 90.63 KB/s

And then it will be complete:

ckeditor_3.5.zip: 1.97 MB Complete
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In this File Manager, to get back, click on the “Back to” link, once you get a
completed message:

| Back to /home/drupalpr/public _html/modules

Now you’ll have a zip file (although you might need to scroll to see it):

Mame
h‘ modules
h‘ themes
= ckeditor_3.5.zip
IT README txt

Click to select it:

T README bt

Then click the Extract button:

¢ ¢

Extract Compress

This is a slightly tricky part. Ultimately, you want to end up with a libraries
folder.

Extract

Type the path you wizh to extract

?,l'public_krtmlIsites.l’allfcked'rtorj Sz
to (if you enter & directory that does not exist it will be crested, and the archive extracted in the
newy directory) and press "Extract

& [public_htmiysites/al |

Extract File(s) | Cancel |
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So you may need to add this text to the end of the Directory field (the lower
one): /libraries.

Follow the instructions on the image below, and click Extract Files:

o — T —

Extract
Type the path you wish to extract
?,fpublic_r'rtmlﬁsites.fallfcked'rtnrj S.zip

to (if you enter a directory that does not exist it will be created, and the archive extracted in the
nievy directory) and press "Extract

& [Joublic_htmi/sites/allfiibraries |

Extract File(s) | Cancel |

The files will extract, and you can click the Close button:

Frol/modules/ckeditor 3.5.zip A

ery.js
L
P

Pk
F
Bic.is
EFic_source.is
p4.php
p5.php

rce.js

E
Pr.gif
IL

You might need to click a Reload or Refresh button:

- Raload
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Then you should see a libraries folder:

Mame
A libraries
S modules
E:. themes
= cheditor_3 .48 zip
T README txt

As you're moving around, you can use functions like Up One Level and Back/
Forward to get around the folders:

AP Home W7 Up Ope Leve| €3 Back E¥ Forward

Generally speaking, what we’ve been seeking to do is to follow this message that
we saw earlier:

@ The CKEditor component is not installed comrectly. PMlease go to the CKEditor homepage to download the latest version.

il mrodulesy ek editar/ck editoror 5 aflsiitraries/sokedivor and make sure

the files to sites
g

README.Txt for more information.

After that you must ex

that the file sires/a fekeditor/ckeditor/ckediror.js or sites/allsif egitor/ckegitor. /s exist. Refar to the

We want to get to the point where there is a ckeditor.js file, located in the
following location on the server: sites/all/modules/ckeditor/ckeditor/ckeditor.js.
So if things don’t work, one of the things you can do is to ask for support to help
you get the files in the right place.

Next, go back into Drupal into the Modules area:

Modules
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And click the Configure link for CKEditor. Hopefully, at this point, you won’t
get any red alarm messages:

* USER INTERFACE
EMAELED ~ MAME WERSION DESCRIPTION OPERATIOMNS

Enables the usage of
CKEditar 1WA

CKEditor 7. x-17.x-dev WWS_ ! Help FPermissions Configure
instead of plain text

fields.

Allows users to edit
Wysiwyg T.ox-2. x-dev  contents with Configure

client-side editars.

To see how things work, if everything is working okay, go to Content in
Drupal:

Content

Click Add content:

%+ Add content

Create an Article:

Harme

Article

Use articles for time-sensitive content like news, press releases ar blog posts.

And ideally, you will see the “rich editor” below in the Body area (see Figure 12.4).
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Create Article ®

Home » Add content
Title *
Tags
Enter a comma-separated list of words to describe your content
Body (Edit summary)

Bl Source | o Bf GF @ @ AF M- HaE He EBOE=ESO @B

- BIE""" x2x7 ;EE =z EE AN rq& F“,
= -l

Figure 12.4

This is how the Create Article window looks when you have the additional modules installed that allow

“rich formatting,” a standard user experience with all the little icons. Otherwise, until something
changes, there would be no formatting options.

You can test it by typing some text:

kudy (Edit summary)

El source of By G5 8 @8 ABC A 4 &

Mormal - B I U = X x2 %E =

fuk

L

BomOE&O0 &R
>1T1T4@ F'-f

L

Hello there

Select a bit:

Hello T
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And then click B to bold it:

Of the various features, one that is not in place yet is the image upload. If you
click the little image icon, you'll get a window that will allow you to indicate an
address for an image, but it won’t allow uploads. To allow uploads, we need to
install/configure IMCE:

qe==éo

IMCE

IMCE is a popular “image upload” utility. To see a demo, visit http://ufku.com/
drupal/imce/demo. (You might need to wait patiently for it to load.)

So the demo page will show IMCE used with various editors. CKEDITOR is a
sample editor, but there are many others. In the demo, you can try TinyMCE,
for example. What IMCE is doing is enabling a better image upload capability.

So you’d better let things load and then click the little tree icon:

IMCE Demo rage

o o .
fs
Homo » Projoct IMCE » IMCE Dema Page

Submitted by ufku on hon, 0401 272005 - 14:27
In this page you can try IMCE integrated with popular WYSIW/YG e0ors such as tinymce and ICKeditor. There are
also BUEditor and infine examples working on a plain lextarea

IMCE 6 Demos:

TinyMCE Demo:
& B 7|25 |m-|@

Click imagedink button and then click browse button o open IMCE
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Instead of having to paste in an address for the image, you can click the icon at

the right, for image upload:

Insertyedit image |

Image URL | |

Image description |

T /
Dirmensions I:lx I:I

Border

Vettical space I:l
Hotizontal space I:l

You'll see some images that people have uploaded to the demo, and you can

click the Upload button:

EUpload EF Thumbnails &FResize

@ Navigation File name] Size Width

EE <root 5_0.jpg B.32 KB 240
i Jguests

B guests1 & citizenD1,jpg 2.83 KB 40

B flag_vietnam.gif 1.06 KB 24

3 f120_vietnam_20x20.gif 432 bytes 20

i image017.jpg 2.02 KB 240

imagen.)pg 7.63 KB 240

mnm_relations.jpg 5.65 KB 240

= mnm_relations_20x20.)pg 823 bytes 20

1543 KB 99

51.88 KB 240

15 files using 122.03 KB of 1 MB

Height

158

47

16
20
ig2
154
132

100

180

Date

27/12/2010 -

28/12/2010 -

28/12/2010 -
28/12/2010 -
03/03/2010 -
27/12/2010 -
28/12/2010 -

28/12/2010 -

28/12/2010 -

28/12/2010 -

22:02

08:22

16:13
20:16
09:10
22:22

08:06

08:06

23:26

16:53
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If everything is working right, you can click Browse and try loading an image:

EUpload Thumhnails &t Resize

File:

Create thumbnails:
] Twenty (20%20)
L] Fourty [40x40)

E Upload

There’s no “insert” because it’s just a demo of the upload capability. Now to
actually install this feature, to allow you and your collaborators to upload and
insert images, visit http://drupal.org/project/imce.

IMCE

Posted by ufku on August 19, 2006 at 2:06am

IMCE is an image/file uploader and browser that supports
personal directories and quota.

Features

e Basic filz operations: upload, dalste

o Image(jpg, pr ifl operations: resize, creats
thumbnails, preview

s Support for private file system

e Configurable limits for user roles: filz size per upload,
directory quaota, file extensions, and image dimensions

There are some notes; remain calm, we will proceed past these notes and exit the
building safely:

How to mteglate into WYSIWYG editors

ditar, TinyMCE, etc.): Install IMCE o) AP bricge and enable IMCE as a

plugin in G administration.
Fikeditor and Ckeditor(standalone modules): Admin-=Settings->Fckeditor profile-=File browser
settings-=IMCE integration

Known issues

* |IMCE may have problem working with Google Analytics and Secure pages modules. Just
make sure to add ¥imce* path to the exceptions list of these modules.
o If IMCE has issues with your custom theme, use Themekey Moduls to set Garland theme for

imcet path
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Scroll down to the recommended releases and click the tar.gz version to
download it. Make sure that you're downloading the version for Drupal 7:

Dowinloads

Recommended releases

Version Downloads Date Links
Tx-1.1 tar.gz (5715 KE) | Zip (89.42 KE) 2010-Dec-27 MNotes
G.x-2,1 tar.gz is7.4 KBl | Zip (85.74 KB) 2010-Dec-27 Motes

Then come back into Drupal into the Modules area:

Click Install new module:

+ Install new module

Click Browse, locate the file you just downloaded, and click Install:

Oor

Upload a module or theme archive to install

I Browse..

For example: aame. tav gz from your local computer

Install

Then click on the “Enable newly added modules in IMCE” link:

@ Installation was completed successfully.

imce
e |nstalled imce successfully

e Enable newly added modules in IMCE
e Administration pages
* Front page
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Click the “Enabled” checkbox:

* MEDIA
ENABLED =~ MAME = VERSION = DESCRIPTION

O IMCE 7.x-1.1 An imageffile uploader and browser supporting personal directories and user quota.

Click Save configuration:

Save configuration

If you were paying attention as we sidled past the notes, there’s mention of
“integration.” Basically, we just need to connect this module to some others:

How to mtegrate into WYSIWYG editors

ditor, TinyMCE, stc.): Install IMCE Wysiwyg API bridgs and enable IMCE as &
ministrat
CKe “Keditor(standalone modules): Admin-=Settings-=Fckeditar profile-=File browser
ettings-=IMCE integration

So go into Modules:

Then click Configure on CKEditor:

~USER INTERFACE
ENAELED  NAME VERSION DESCRIPTION OPERATIONS

Enables the usage of CKEditar
CEEditor 7.x=1.x-dev  {MYSIYC) instead of plain text Help Permissions Configure
fields,

We'll be clicking the edit link on both the Advanced and Full profiles. You might
also be interested to take a look at the User Guide:
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Horme s Administration » Configuration s Content autharing

The CEEdmor madule allows Drupal to replace textares fields with CKEditor. CKEditor 15 & text editor 1o be used inside web
pages. It's a WYSIWYG editor, which means that the text being edited on it looks as similar as possible to the results users have
when publizhing it k brngs to the web cormon editing features found on deskrop editing applications like Microsoft Word and
OpenDffice.

Useful links: CKEditor web site | Developer's Guide | User's Guide

Profiles are linked with input format types. A CKEditor profile defines what buttons are svailable in the aditor, how the editor is
displayed, and a few other editor functions. The Global Profile holds some general information about CKEditor.

Profiles
PROFILE INPUT FORMAT OPERATIONS
Advanced Filtered HTML ﬁ edit clone delete
Full Full HTML _. edit clone delete

Make sure to perform the following steps on both the Advanced and Full profiles.
After clicking edit, click File Browser Settings:

» FILE BROWSER SETTINGS ‘

Look for the “File browser type (link dialog)” drop-down menu:

+[FILE BROWSER SETTINGS

Set file browser settings. A file browser will allow you to explore the files contained on the server and embed them as
links, images or flash mowvies. CKEditor is compatible with contributed modules like IMCE. CKEditor can be also
irntegrated with CKFinder.
File browser type (Link dialog)

None w

Select the file browser that you would like to use to upload files:

Switch it to IMCE:

* FILE BROWSER. SETTINGS

Set file browser settings. & file browse
links, images or flash movies. CKEdito
integrated with CKFinder.

File browser type (Link dialog)

{Mone

| Mone
CKFinder

rovser that wou would like 4

File browser type (Image dialog)
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Then click Save:

Sdve

If you did the Advanced profile first, now edit the Full profile, and do the same
step. Basically, you're connecting CKEDITOR and IMCE.

Full Full HT ML edit

To try things out in Drupal, go to Content:

Content

Click Add content:

+ &dd content

Add an Article:

Article

Use artrcfer for time-sensitive cantent like news, press releases or blog posts.

Type some text in:

Body (Edit summ ary)
Elsource o B 5 @ G 4 M- &
Mormal =0 B I U = X, X2 = =

Hello warld

At this point, I recommend “collapsing the drawer.” Otherwise, it might get in
the way:

Hello admin  Log out

Edit shortcuts
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Then in the body area, where the rich editor is displaying, click the Image icon:

= HE & O & B

And hopefully, you'll see something like this. If so, try clicking Browse Server:

Image Properties &

Image Info  Link  Advanced

URL
| | | Browse Senver

Alternative Text

Then try clicking the Upload button:

4 Upload [ Thumbnails % Delete &FResize o Insert file e
¥ Navigation File name| Size Width Height Date
S| E:I:I:rootb fawvicon.ico 1.12 KB o 12/22/2010 - 14:56
2 field
a1 storyloom-logo.png 11.37 KB 302 102 12/22/2010 - 14:56
[ pictures
= styles

2 files using 12.5 KB of unlimited quota

Click Browse to locate an image file:

ﬁ Upload Thumbnails 8 Celete EFResiz
x

File
I | Brawse,.! |

Create thumbnails
[]&mall {90x20)

[ Medium (120x120)
[JLarge {150x180)

2 Upload
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The file will show up in the list (see Figure 12.5).

[ =
| & Upload [l Thumbnails % Delete €FResize & Insertfile @
‘ Mavigation File name} Slze Width Helght Date
Eﬁfmnb favicon.ico 1.12 KB 0o 12/22/2010 - 14156
& Lfield toryl | 11.37 KB JuZ 1w 12f22/2010 - 14:356
= storyloom-logo.pn : - 14:
B pictures i sl

m Dstyles

3 files using 27.93 KB of unlimited quota

Figure 12.5
IMCE Upload window.

And with that file selected, click the Insert file button:

w’ln_ser't file

The Image Properties window will look something like Figure 12.6, and you can
click OK.

Image Froperties .
Imade Info  Link  Advanced
URL P L
isitesidefaultl lar.pni |- 3 r
png | | Browse Sere o]
ive Texl
wdin Freview
122 A
Heignt & ©
100
Border = |
I “Lorem ipsum dolor sit amet,
HSpace consectetuer adipiscing elit Maecenas feugiat
1 | consaguat diam. Mascenas metus. Vivamus diam
vgpace PuUrys, cursus a, commaodo non, facilisis vitae,
| nulla. Aenean dictum lacinia tortor, Nunc iaculls,
; nibh non iaculis aliguam, orci felis euismod neque,
Alignment i) R A R s A A AT i
| =noteet= & :
V)

Figure 12.6
The Image Properties window.



Troubleshooting

Hopefully, the Body field will show your image:

Body (Edit summary)

El Source o B @ @ G AR AR~

Marrmal Tl B I U sk X, %

Hello world

Save Yourself the Hassle

To save yourself a hassle, remember to click the Full HTML drop-down menu in your article/page;
otherwise, your image might not appear.

Text format !

® Weh page ad Filtered HTML ddresses tur
® Allowed HTh 2 strongs < ci
® lines and p Plain text atically.

You might want to click “Provide a menu” link:

[] Provide a menu link

Then click Save:

Save

And ideally, your content will appear.

TROUBLESHOOTING

Due to how open source software is created, with all the moving parts, there’s no
way to guarantee that the versions of the files you download will work with the
version of Drupal you have. In general, the best thing to do is to try and make
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sure you're getting the right version of the file, the most recent recommended
release for a module, and to see how it goes.

Things going wrong comes with the territory. The next line of defense is the
support people at the hosting company; in some cases, you might be able to find
a Drupal support forum and ask a question there.

The other thing you can do as a work-around for these particular modules is to
upload your images and format your text elsewhere, using Blogger as a content
authoring tool.

And if you end up pulling your hair out, you might want to revisit Chapter 2 and
explore Google Sites, in the interim, until you work the tech issues out.

The one thing I can offer is that even though there are no guarantees, when it does
work (like if the file versions happen to be compatible with each other, etc.), it’s
nice to overcome the hurdle. If you go through all these steps and it doesn’t work,
what I'd say is that you've learned something regardless—and I'm proud of you!

Though I wish I could provide readers with a perfect situation and simple steps
that will always work, because I can’t control all the variables and the moving
parts, as an author, I had to accept that there might be issues. So I had to step
back and say, better to at least try writing the chapter (I didn’t even know if I'd
be able to get it working), and see what happens. It was empowering and
demystifying to make some progress.

Don’t be distraught if things start out working and then break—that’s the nature
of open source software because things are changing all the time. The general
process for dealing with it is to become part of the community. Otherwise, hire a
developer to get it going for you, investigate a company like Acquia if you want
a managed Drupal, investigate a commercial CMS, or investigate Google Sites.
There’s no wrong answer.

Another thing you might be interested in doing is searching for a Drupal
Meetup group, which can provide an opportunity to connect with people who
are exploring Drupal, in person. See the Meetup chapter in Social Networking
Spaces (http://tinyurl.com/snspacesbook).

And you might find it helpful to join a Drupal LinkedIn group; there’s also
information on LinkedIn in social networking spaces.



Conclusion

LinkedIn groups, Meetup groups, and Drupal.org forums may be a way to reach
out and possibly get a solution, or at least to find people who might empathize
or have some recommendations for a technical issue.

And you can certainly purchase Drupal support from Acquia.com:

S acquia

Best wishes!

CoONCLUSION

Dear Reader,
Congratulations on making it through this chapter!

If you feel like sharing for the benefit of others, please feel free to email me the
details of your experience—positive, negative, or indifferent—and I'll post it on
the companion site: drupalprimerinfo@gmail.com. I'm glad to post a link to your
site as well. Check www.drupalprimer.com for info on other people’s experience
in working with modules, to see if anyone has written in yet. And don’t forget
there are forums on drupal.org you can go to.

Regards,
Todd
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CHAPTER 13

EXPLORING THEMES
AND MODULES

In This Chapter

m Exploring Themes

m Exploring Modules

INTRODUCTION

The purpose of this chapter is to give you an opportunity to explore some more
with a module and a theme. I'll walk through my experience of installing and
configuring and provide some commentary along the way.

EXPLORING THEMES

Themes allow you to try out a different look and feel for your site. There are free
themes, volunteer-designed themes, and themes available from companies.
There are a lot of themes for Drupal 6, and presumably as time goes by,
more and more themes will be ported over to Drupal 7.

For commercial Drupal 7 themes, one site to explore is www.templatemonster.
com/category/drupal-templates. At the time of this writing, these sites appear to
have some free Drupal 7 themes:

http://drupalservers.net/drupal-7-themes
www.drupalthemes.biz/cat/drupal-7-themes/
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My Recommendation

Keep your eye on Acquia Marina because it should be a pretty stable, flexible, useful theme, and by
the time Drupal 7 is released, you should be able to get a Drupal 7 version of it at http://drupal.org/

project/acquia_marina.

You can also find themes at the Drupal site. In some cases, the same themes that
you find at third-party sites may be listed here: http://drupal.org/project/themes.

e hktpefidrupal . argfpraject fthemes

In order to search the themes, make sure to choose 7.x in the Filter drop-down

menu (see Figure 13.1).

Download & Extend

Download & Extend Home  Drupal Core Modules | Themes | Translations

788 Themes match your search

Filter by compatibility: mnz v|
- ARy -

Search Themes: |

sort by: [ Most installad

Search

Themeas allow you to changs the
contribut athers « wi to share with the community.
not part of any official release and may not have optimized code/func )
te a sub-theme of an existing theme, A sub-theme inherits
5, = ub-themsa structure and inheritance, You can also
of thermes listing only their titles,

Installation P

ke and feel of your Drupal site. You can use themes

| themes ars

oses,

view a full ing |~\

Figure 13.1
Choosing 7.x so that you're looking at 7-compatible themes.

For the purpose of our example, we’ll try Marinelli, which shows up on the
Drupal site. Features and functionality will vary by theme (see Figures 13.2

and 13.3).
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Marinelli

,_
o
=
=7
]

Sy g ey B

Marinelliis a2 3 column, tableless layout there with &
wide image banner and a "top-tabbead" primary-links
systemn.

= =

Here you can try a live demo

=070 | pledge that Marinelli will have a full Drupal 7
release on the day that Drupal 7 is releasad.
currently | can work only at the 7x banch so i'm searching for a 6x maintainer to
support that version

Figure 13.2

A sample theme. The post date is misleading: it's not the most recent post; it's the original post.

Features
o Flexible 3 column system
+ Optional dropdown menu per Primary Links |ust activatz it in the theme settings page
e rotating banners
¢ 55 classes for core modules and better font managment: all sizes now are in em
s better headings management for SEO
» 4 seperate stylesheets (layout.css, graphics.css, typography.css, links.css) to speed up

theme customization and maintenance
Css image preload with jQuery

3 Subthemes included
o Gnifetti with both sidebars on the left
¢ Giordani with content in the middle

Fird out more - Bugs and feature requests - Categorizs: Actively mairtained |

Undar activ elopment | Themes

Figure 13.3
Marinelli info.

To visit the theme page, look for it in the search results and click the title:

Or visit this link directly: http://drupal.org/project/marinelli.

Bookmark for Ease of Use

Check out or bookmark some of these pages. (The Resources feature is available on many Drupal

pages, and it may have additional information.)
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Resources
Home page
Read «

Try out a demo

cumentation

tration

View project translations

Scroll down to the Downloads section, look for the most recent Recommended
release for Drupal version 7 (7.x), and click on the tar.gz link:

Downloads

Recommended releases

Version Downloacds Date Links
7.%-3.0-hetaz targz Lzmel | zip ez e 2010-Dec-13 Maotas

To install a theme, visit Appearance:

Appearance

Then click Install new theme:

+ Install new therme

Click Browse, locate your file, double-click it, and then click the Install button:

or

Upload a module or theme archive to install

Browse..

For example: smame. tar gz from your local computer

Install

Click Set the Marinelli theme as default:

@ Installation was completed successfully.

marinelli

o |nstalled marinefli successfully
inelli theme as default
tion pages

* Set
S

* Front page

You can have multiple themes installed, so if you don’t like Marinelli, there are a
number of others available at the links mentioned previously that you can try.
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The list of themes is another place where you can adjust which theme is set to
default, with the “Set default” link (see Figure 13.4).

Marinelli 7.x-3.0-beta?2

A clean theme still usable over 4000m!

Marinelli 3x

& dnapal thema

Settings | Disable | Set default

Quesio nodo verra usalo por testare la &=
foamattazione ded nodi con tuttl §lom
alamenti

Figure 13.4
Set Marinelli as the default theme.

And to see the effect, click Home:

Horme = Administration

You'll see something like Figure 13.5. The theme is set up with a banner area,
but the image doesn’t necessarily need to be that large. You can replace the

V4
&9

~
—

HOME  THEBEGINNING  ABOUT  ANOTHERATTEMPT  TESTS

Title Image 3

Figure 13.5
A site might look like this. The best thing to do is to experiment and explore.
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images as well. For example, you can find pictures on www.publicdomainpictures.
net that you like, use a mixture of photos and banner images, or do whatever you
want to do, including having images with special offers. One of the easiest ways to
work with editing or creating images would be to use www.picnik.com or to invest
in Snaglt (www.techsmith.com/snagit).

To explore changing the settings, click Appearance:

Appearance

Then click the “Settings” link in the Marinelli area:

Marinelli 7.x-3.0-beta2 (defaull Lheme)
A clean theme still usable over 4000m!

Settings

At the time of this writing, for some reason, Marinelli did not have its own oval
tab at the top. Normally, themes have their own tabs (for example, Bartik, Seven,
in the next image), which allow you to adjust settings for those themes. (If you're
trying this, and a Marinelli oval tab does appear, select it.)

In my case, the Global Settings were showing, and adjusting the Global Settings
seemed to impact the Marinelli theme. Welcome to open source.

Horme » Administration » Appearance Eartik Seven
To change the logo, uncheck the “Use the default logo” checkbox:

1 OGO IMAGE SFTTINGS

If toggled an, the following logo will be displayed.
[¥] Use the default logo

Cheack hare if you want the theme to use the logo supplied with it

Click the Browse button in the logo area and find your image:

Upload logo image

| Browse_ [

If you don't have direct file access o the server, use this field to upload your logo.

Click Save configuration:

Save configuration

Then to take a look, click the “Home” link.
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For Firefox

If you're using Firefox, which | recommend, you can right-click (Windows) or Ctrl-click (Mac) and
open up the link in a new tab.

E!_-.I_g_mé» Administration = Anhnearance
Cpen Link in Mew Window
Cpen Link in Mew Tab

Bookmark This Link
Save Link As...

Thd Send Link... Hid
Copy Link Location

SpE b
| This Frame 4

This is a nice way of working with Drupal, because you can keep your settings
screen in one tab and have various views of the site going. It can also be nice to
download and install Chrome, and have a different browser entirely to visit your
site, so that you can see what it looks like when you’re not logged in. And once
in a while, you should look at the site in multiple browsers (for example, Firefox,
Internet Explorer, or Chrome) to see if anything crazy is going on. If so, you
might want to find a more cross-browser—compatible browser that has been
tested in various browsers.

Ah, so now I have the new logo, but then I have a big cat looking at me! (See
Figure 13.6.)

3
\ﬁ StoryLoom

b

— ’
HOME ' ryf BEGINWING ~ ABOUT  ANOTHERATTEMPT  TESTS

Figure 13.6
A new logo and a sample image that came with the theme.
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If you want to play with settings for the banner, see the Banner Management
area in the settings for Marinelli. I wasn’t sure what I was doing, but didn’t want
the banner to display, so I tried switching it to the Drupal region setting:

v BEAMNEE MANAGCMENT

*BEANNER CONFIGURATION

Nn ynu want tn use Marinelli hanners nr a rlassic dropal reginn?

darinslli bannars

After any changes, click Save configuration:

Save configuration

If the Drupal region (advertise) option caught your eye, here is some informa-
tion to explore. It may be possible to use a theme like Marinelli to use the built-
in capability that Drupal has, in conjunction with modules, to develop and
manage advertising on your site.

http://davidherron.com/content/configuring-drupal-be-ad-server

http://drupal.org/project/ad—It looks like developers are busily working on this
feature for Drupal.

www.kontera.com/publishers/publisher-resources/drupal-support

(If you go down this road, please feel free to drop me a line, and I can post your
story on the companion site, drupalprimerinfo@gmail.com.)

My news sidebar seemed to disappear, so I tried adjusting the layout settings to
put the content in the middle, but this didn’t seem to do anything. (It could be a
bug or something else.) In general, I encourage you to explore, try everything,
and click on everything.
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*LAYOUT SETTINGS

Loy ety ;
Fixed, 1048px width (%

1048px layout could show horizg
e, ..

Layout Type

‘Content onthe et i

Content on the |eft

Content in the middle k
Content on the right

Another thing to try is the Primary Menu Settings. Some browsers have drop-
down capabilities. For example, Bartik, the built-in theme, didn’t seem to have
this capability at the time of this writing, but it could change. However, if you'd
like to have drop-down capability (to list articles under tabs, for example), you
can search and experiment with themes that support having hierarchical links.
This is where you choose a parent menu when you're creating an article, and you
can adjust the hierarchy in menu settings.

It turns out that with the Mega Drop-Down option enabled, Marinelli has such
capability (thumbs up):

*PRIMARY MENU SETTINGS

ry links do you want to use?

| Classic Primary Links ks, or mega drop-down menu
Mega Crop Down

To go back and adjust how articles/menus appear, you can follow the same steps
I do in the following visuals. The background is that I had a few test articles on
the site, and in the Bartik theme, I had added a menu link as part of creating the
article. So, to reproduce these steps, you'll want to have a few articles created and
use the option to create a menu link as you create them.

To adjust menus/links in a theme that allows drop-downs, visit the Structure
area and click Menus (see Figure 13.7).
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Dashboard  Content = Appearance  People  Modules  Configuration  Reports

Structure ®

Home & Administration

Blocks

Configure what block content appears in your site's sidebars and other regions.

Content types

fManage content types, including default status, front page promotion, comment settings, etc.

Menus

Add new menus to yvour site, edit existing menus, and rename and reorganize menu links.

Figure 13.7
Structure > Menus.

Then in the Main Menu area, click list links:

-
an men list edit add

The Afgermenu is Used on many sites to show the rrajor sections of the site, . .
links mernuy link

often in a top havigation bar.

Then you should see something like this: what you can do is click on one of the
menu links and drag it to the right:

IMEML LINE

+  Home

*%-‘%’The Eeginning
+  About

+  Another Atternpt

J rasts

This means that the link(s) will be under the other link (in a drop-down
situation).
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Parent/Child Links

If you place links in a hierarchical relationship (a parent/child relationship), and then you switch to
a theme that doesn’t support drop-downs, be aware that when you switch back to that theme, the
menu options may disappear. So you might need to come back and change things back (for
example, drag the links back to the left).

MENU LIMNK

&+ Home

&  The Eeginning®

4 About®

Another Attermpt

& testh

When you're done, click Save configuration:

Save configuration

Woohoo! It worked.

ANOTHER ATTEMPT TESTS

THE BEGIHNING

ABOUT

. close thiz panel

To review, in this kind of situation, when you have a drop-down capability, you
can add a link as you make articles/pages. To try, visit Content and click Add
content:
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#
Dashboard i

Content

Home » Administration

+ Add content

Click Article:

Article

Enter a sample title and some sample text in the body area, and click the Provide
a menu link option (see Figure 13.8).

Provide a menu link

Menu link title

Greetings

Description

Shown when hovering ower the menu |

Parent item

<Main menu>

---- The Beginning
Figure 13.8
Setting the parent item allows you to make a menu link under another one.

Then make sure to choose a parent item. In this case I have a tab called Home
that I'm selecting.
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When done, click Save:

Save

And it worked. Woohoo!

HOME | ANOTHER ATTEMPT  TESTS

THE BEGIHHING

ABOUT

GREETINGS

Then, as you're exploring, you can always switch back. Go to Appearance:

Appearance

Click the “Set default” link next to your desired theme (see Figure 13.9).

ENABLED THEMES

Marinelli 7.x-3.0-beta?2 (default theme)

Marinelli 3x
@ drupal theme
& clean theme still usable owver 4000m!

settings

‘Questo nodo verrh usaio per testare la
formattazione ded nodi con tutti | lor
samaiti

Bartik 7.0-beta3
A flexible, recolorable therme with mary regions.

Settings | Disable | Set default

Figure 13.9
Setting a different theme as the default.
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EXPLORING MODULES

For this section, I won’t repeat every single step of installation for the module. If
you’re following along, this section assumes that you're familiar with the general
process of installing a module. (See previous chapters if you haven’t done this

yet.)
Modules > Install New Module
Modules > (enable the module) > Click Save Configuration

One way to get a sense of what popular modules are is to go to www.
drupalmodules.com and look at the ones that get good ratings:

(And be sure to see which ones are Drupal 7-compatible.) For this chapter, we’ll
take a look at a sample module that shows up on the list that might be helpful,
and may work, depending on how much the module has been updated, and
whether there are any conflicts with other modules.

“Module conflicts” come with the territory in open source. Ideally, all modules
would work seamlessly with one another, but sometimes, because it is an open
community, a piece of code that one person writes interferes with what another
person writes. So one principle is to explore modules, but overall, to try to keep
things simple, and to stick with popular modules that have a higher chance of
being stable and not conflicting with other modules.

The sample module we’re looking at is Simplenews. Other modules you might
like to explore include Web Form, which can allow you to do a survey.

Simplenews

You can take a look Simplenews at the following link:

http://drupalmodules.com/module/simplenews



iilh Ratings :
| arribute average 5 |
B reatures 3040
B ReligbiliLy 45/5
B Ease Of Use 433 /0
O Documentation 445
0O vote Count 5]

FEATURES RELIAELE ERSE Docs

Simplenews publishes and sends newsletters to lists of subscribers. Both

anonymous and authenticated users can opt-in to different mailing lists. HTML
email can be send by adding Mirme Mail module,

Exploring Modules

It’s a nice module that helps you communicate with people who sign up on your
site; it’s especially helpful for sites where you want to build an online community.
Alternatives include Mailman, which your hosting company might have, which
would be separate from Drupal. You could create a block on your site, mention an
email list subscription, and include the mailman link for people to sign up.

After you download and install it (see previous chapters for guidelines and tips),
you'll want to enable each of the Simplenews items in the Mail section (see

Figure 13.10).

*MAIL

ENABLED = NAME

Simplenews

Simplenews

action

Simplenews

[

test

VERSION

fx=1.x-dev

7.x=1x-dev

7w n-dev

DESCRIFTION

Send newsletters to cubscribed email
addresses,

Frequires: Taxonuormy (enabled), Options
{enabled), Field (enabled), Field 0L
storage (Enahled)

Fequired by: Simplenaws action

{disabled), Simplenews test {disabled)

Provide actions for Simplenews.
Kequires: Simplenews (disabled),

Taxonnmy {enabled), Options (enahled),

Field {enabled), Field SOL storage
{enabled), Trigger {disabled)

Simplensws helper mudule Tor
autornated simplenews tests.
Requires: Simplenews (disahled),

Taxonomy {enabled), Options (enabled),

Field {enabled), Field SQL storage
(enabled)

OPERATIONS

Figure 13.10

Enable each of the Simplenews-related items.
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You might get a message like this, in which case you’d want to click Continue:

Home » Administration » Modules

Some required modules must be enabled e

* You must enable the Trigger module ta install Simplenews action.

would you like to continue with the abowe?

Continue Canicel

When I was working on this, I received a message like this below. I chose to
ignore it. At the time of this writing, a number of modules are in “dev” status.
If you get the recommended release of the Simplenews module for Drupal 7,
it may be that you won’t get a message like this. But, occasionally, you'll
get them.

@ s Motice Undetined index: email_plainin #efd_info_max_weigim( (line 795 of
Shome/ dripalorspublic_ttmilsmodules/ fields fleld.info.ing.
» Motice Undefined index: email_html in Feld info_max_weight( (line 795 of
Fhome/drupalors pubiic_homilsmodules/ felds field info.ind.
o Marice |ndefined indew email_textalr in felalinf_mar_weighr( (line 796 nf
Shomef drupalpripublic_kimllmodwles felds feld.info.ing.

In these situations, if you're not sure what’s going on, there are a couple
of options: you can go into customer forums or consult Acquia support
(www.acquia.com—if you have a plan). Or you can just disable the module
and wait until more recent versions of the module/Drupal come along. You
could also report the bug to the developer of the module (don’t necessarily
expect a response). I just chose to ignore the message to see if I could still get it
working.

To test, go to Content > Add content > Simplenews newsletter (see Figure 13.11).
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vashboard  Content  Structure  Appearance  Fe Modules  Configuration

Harme

Add content e

Article

Use arcfes for time-sensitive content like news, press releases or blog posts,

Basitc page

Use bari pager for vour static content, such as an 'About us' page.

Simplenews news|etter

A newsleter issue to be sent to subscribed email addresses.

Figure 13.11
Content > Add content.

Then you should see a screen like this, and there are two links that youll want to
bookmark. It may be that by the time you try installing this, you’ll be able to get
back to the Simplenews configuration somewhere on the main Configuration
screen in Drupal. It didn’t show up for me, but for some reason, the two links
that appear at the top of the screen when you create a Simplenews newsletter
seem to lead to the configuration screens (and are worth bookmarking).

These links are available at the second and third bullets below:

Create Simplenews newsletter o

e Add this newsletter issue to a newsletter by selecting a newsletter from the select list. Send a newsletter or
a test newsletter by selecting the appropriate radio button and submitting the node.

* Set default send options at Administer = Site configuration > Simplenews = Mewsletter.

® Set newsletter specific options at Administer = Content management > Mewsletters = Mewsletters.

The Default send options are worth exploring. I'd suggest clicking around on the
various tabs to see what they have to offer:

Home s Administration » Configuration s Simplenews

Simplenews o 'GENERAL NEWSLETTER
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If you change anything, be sure to click Save configuration:

Save configuration

The newsletter-specific options are also worth exploring (the second link
mentioned earlier). In the newsletter category name box, click edit:

MNEWSLETTER CATEGORY MAME OPERATIONS

Story Loom newsleter edit newsletter cateqory

Then you may want to change the email subject. What this field does is to
automatically bring in information for your email subject line when you send
emails, and it is supposed to base the subject line on what you type in when you
create the newsletter. I tried a test, and the subject line didn’t come through. So you
might want to leave it alone initially, try a test email, and if you get [[simplenews-
category:name]] in your subject line, you might want to replace it here:

NEWSLETTER SUBIECT

» REPLACEMENT PATTERNS

Email subject *
[[simplenews-category:name]] [nodectitle]

This is how the test email came across when I tried it—the Test newsletter came
through, but not the first part:

[[simplenews-category:name]] Test Newsletter tbos |

Story Loom to me b details 12:49 PM (B minutes ago) Reply
-------- TEST MNEWSLETTE

Story Loom newsletter http.//storyloom. org/?g=taxanamy/termsd

Unsubscribe from this newsletter:
http:/fstaryloom. argf?g=newsletter'confirm/add/e5d8070940t4- - - This is a
test version of the newsletter. - - -
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So what I did was to replace [[simplenews-category:name]] in the email subject
field with something generic, but I left the [node:title] code in, because that was
able to bring in the newsletter title successfully. In the future, I might add a dash
before it:

Email subject *
StoryLoom Mewsletter [node:title]

Then click Save:

Save

To try things out, go to Content:

Content

Click Add content:

% Add content

Click Simplenews newsletter:

Simplenews newsletter

A newslemer issue to be sent 1o subscribed email addresses.

Enter in a sample Title and some text in the Body area:

Litless
Hello world

Body (Edit summary)

Hi everyong|
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Then in the Send Newsletter area, click Send one test newsletter:

*SEND NEWSLETTER
Send newsletter
(O Dan't send now
{%i Send one test newsletter to the test address f——

(O Send newsletter

And click Save:

Save

You should get an email at the address you used as the Administrator email
when you installed Drupal:

StoryLoom Newsletter Hello world  mbex | =

Story Loom to me show detzils 12:89 PW (B minutes aga) Reply
-------- HELLO WORL

Hi everyone

Stary Loom newsletter http:Vstoryloom. arg/?g=taxonomy/ftern/d

Unsubscribe from this newsletter:
http:#storyloom. org/?g=newsletter/confirrnfad d/es d807 0940t4- - - This is a
test version of the newsletter. - - -

™ Reply =% Forward

In general, the way it’s supposed to work is that as people join your site and
register, when you send an email out, it goes to everyone who is registered. If
you're interested in the module, you may be able to find more information at

http://drupalmodules.com/module/simplenews

http://drupal.org/project/simplenews
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http://drupal.org/node/197057

(The “documentation” link: usually each project, module, or theme has a project
page on Drupal, which includes a link, theoretically, to some documentation.)

Uninstalling a Module

To uninstall a module, visit Modules in the top navigation bar:

FPeople  Modules  Configuration

Click the Uninstall tab:

Then you can try clicking in the checkbox in the Uninstall column to select the
module and click the Uninstall button below:

nistration » Modules

The yninstall process removes all data related w a module. To uninstall a module, you must first disable it on the main Modules page. Not
all modules support this feature
UNINSTALL NAME DESCRIPTION
O Admin Ul helpers for Drupal admins and managers

Then click Uninstall on the next screen:

e Admin

would you like to continue with uninstalling the abowe?

Uninstall Cancel

It’s possible that if a module is installed, but not enabled, it might not show up
in the list, or because of bugs. In that case, consult your hosting company’s
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support department or go on to a forum on drupal.org and ask for advice in a
forum.

The uninstall process removes all data related to a module. To uninstall 2 module, you must first disable it on the main Modules page. Not

all modules support this feature
UNINSTALL NAME DESCRIFTION

Mo modules are available to uninstall

If you want to uninstall a module and you disabled it, you might need to enable
it first:

* ADMINISTRATION

EMAELED MAME

% Admin

Be sure to click Save configuration, and then hopefully, the module will show up
in the Uninstall list.

Save configuration

CONCLUSION

Dear Reader,

If you haven’t realized it already, Drupal can be kind of like the Wild, Wild
West, and it gets wilder when new versions of Drupal come out. You may have
also noticed that it can be a challenge to write a book about Drupal, as it is being
changed and updated constantly.

My own general approach has been to use themes and modules that are fairly
popular and stable. I like Acquia Marina, for example, and at the time of this
writing I was using it on a Drupal 6 site at www.rgbgreen.org, although it wasn’t
ready for Drupal 7. Part of the reason I like it is because it is supported by a
company, Acquia, even though it is still free.

I haven’t explored themes extensively, but there are some good ones out there.
I'm not a designer per se. For the initial version of the RGBGreen site, I had
some help from a friend who helped me to get things going, when I knew less
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about Drupal, and I was content with Acquia Marina. But then when I wanted to
make an effort to have a more sophisticated site, I had two options—either to
work with a designer to implement a professional precreated theme, or to get
some help to implement a site design from scratch.

In that case, I decided it was worth it to develop things from scratch, so at the time
of this writing, I'm working with Sky Floor (www.theskyfloor.com) on a couple of
ideas. The developers are making them in Photoshop, and they are going to be
adapting them into Drupal. It will remain to be seen whether we use Drupal 7 or
Drupal 6.

Upper half:

Hl RECYCLING bEEL"‘.\c‘i:LE.-\NING RENEWABLE ENERGY  NATURE LINKS ABOUT

GREEN NEWS

Lower half:

’ Leam about Wat
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So by the time this book is released, (hopefully) the new www.rgbgreen.org will
be up. To see more thoughts about working with a designer, see Chapter 1.

And that is a real option—even if Drupal 7 is more stable by the time you read
this, you can always go back to Drupal 6.

Regards,
Todd



CHAPTER 14

PROMOTING YOUR SITE
ON SocliAL NETWORKS

In This Chapter

m Promoting on a Facebook Page
m Promoting on Twitter
m Linking Facebook to Twitter

m Displaying Facebook Information on Your Site

INTRODUCTION

The purpose of this chapter is to scratch the surface of some ways you might be
interested in promoting your Drupal-based site in conjunction with social
networks. The techniques in this chapter are all free. In the next chapter, we’ll
look at how you can use paid advertisements to promote your site.

If you're not really sure where to start on social networks, for more information
on Facebook, Twitter, and other social networks, you might be interested to
check out Social Networking Spaces, a book I wrote on social networking for
beginners. Companion site: http://www.snspaces.com, Amazon: http://tinyurl.
com/snspacesbook.
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PrRoMOTING ON A FACEBOOK PAGE

It’s relatively easy to create a Facebook page. To do so, you'll need to start a
Facebook account. (You can use your personal account and still maintain your
anonymity.) To begin, visit www.facebook.com/pages/. This is a central page that
you’ll want to bookmark. Later, you’ll want to come back to the “My Pages” and
“Pages I Admin” link.

Click the Create Page button to create a Facebook page:

My Pages | Pages I Admin | Browse All Pages fbout | Help

=] Browse All Pages + Create Page |

You'll be given the choice of a type of page to create, which you can change later
(see Figure 14.1).

=

Local Business or Flace Corrparty, Crganization, or Institution Brand or Product

Artist, Band or Public Figure Entertanment Cause or Commurnity

N

Figure 14.1
Choose a Facebook page type.
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Then you can select a category, enter a title for the page, check the “I agree”
checkbox, and click the Get Started button:

Company, Organization, or
Institution
Join vour supporters on Facebook,

Mon-Profit Qrganization A

wiarldshirts

I agree to Facebook Pages Terms

Get Started |

And that’s it! (See Figure 14.2.)

Worldshirts » Get Started | tike |
Mon-Profit Qrganization  #* Edit Infa
Welcome
Add an image
Get Started
wall Upload an Image
&1 Info Frarm your cormputer
[§ Photos
Edit
0
people like this
add to My Page's Favorites Invite your friends
Shars Start building your Fan base by suggesting this Page to friends wha might like it
A1 Suggest to Friends
Figure 14.2

The blank page. Facebook changes the design sometimes, so it could look different.

As much as I'm impressed with Google Sites as an alternative to and a backup
for Drupal, I guess it does take less time, or at least as little time, to make a new
site in Facebook. As with Google Sites, Facebook pages have some strengths and
limitations. Facebook pages have less control than Google Sites as far as HTML
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is concerned, but there are ways of achieving what you want. The Facebook Help
section has some good information.

To get started, click Upload an Image:

Upload an Image
From your computer

And presto, you can upload your logo (see Figure 14.3).

Worldshirts » Get Started

Mon-Profit Organization  # Edit Info

Welcome

Add an image

Upload an Image
From your camputer

worldshirts

wear the world

Get Started
B2 wall

& Info

Fhatos

worldshirts

0 wear the world
peaple like this

Figure 14.3
A Facebook page with a logo added.

Then you might like to click the Edit Info link at the top:

Worldshirts » Get Started |=5tike
Mon-Profit Organization #* Edit Info 4—
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This function allows you to enter in basic information:

WorldShirts

Name:

Address:
City,/Town:

Zip:

Website:

worldshirts

wirn, worldshirts, org

At a minimum, you’ll probably want to enter in a description (see Figure 14.4).
Then when done, click Save Changes.

Description:

General Information:

Mission:

Founded:

Products:

‘Worldshirts is an idea For making shirts available from around the warld, as & way
of helping to Fund economic development. Part of the idea is to encourage people
to explore learning about other countries, through resources such as Wikipedia,
Interested in collaborating? Please contact cfbwgreen@gmail,com

save Changes I Cancel .

Figure 14.4

You can enter various kinds of background info on a Facebook page.

You might also want to try clicking the Edit Page button in the upper right:

(/ Edit I:age_ l
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Additional options for managing your page appear on the left:

IE Manage Permissions
[ | Basic Information
] Profile Picture

= Marketing

[Ef# Manage Admins

S Apps

{@ rlobile

[l Insights

E Help

And it’s helpful to keep in mind that the View Page button is always there.
Click it:

| 4 Wiew Page :

You are taken back to the main page. When you're logged in as the creator, it
will take you to the Get Started tab; this doesn’t show to other people. You can
click the Wall icon:

Get Started

2 weal
[T 1nfo “\h
Phaotos

Edit

And just as with regular Facebook, this is where you can make posts. So what I
recommend considering is that as you add articles/content to your site, you get
in a regular habit of making posts to your Facebook page:
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Worldshirts | tike |

Mon-Profit Organization  # Edit Info
wall Warldshitts « Top Posts +
Share: [5) status Photo #]] Link 'FA ¥ideo

Write samething...

4 M This is your page Wall, Share stories, photos, post links, and upload videos For vour
{. !3 fans to see,

IVITY

[ worldshirts joined Facebook,

For example, here is a post made by Mark Neal, who is helping with the
rgbgreen.org site. As part of social media promotion, he’s been going through
articles on the rgbgreen site and posting them to the Facebook page. This is how
the post appears on the RGBGreen Facebook page:

A RGBgreen Water conservation: at the top of the environmental list:
bt e, by /30mvh

Water Conservation | rghgreen.org

Water conseryvation: at the top of the ervironmental list;
http: firgbgreen. orgfnode 30 httpsfove. v f3umeh

rgb

20 Impressions ¢ 0% Feedback

And the link leads to an article on the Drupal site (see Figure 14.5).

Facebook Page Addresses

The "address” for your Facebook page will be a long address that doesn't make a lot of sense
initially. You'll want to bookmark it for easy access. Then you'll want to work toward getting 25
“Likes,” so that you can get a shorter, customized address. Once you have 25 likes, see the “page
username” section at www.facebook.com/username.

For example, Mark Neal chose www.facebook.com/rgbgreen.
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To get those initial “25 likes,” you can use “word of mouth” (for example, tell your friends
about your Facebook page). You could also run a Facebook ad, which you'll learn about in the
next chapter. You might also like to check out the Facebook Advertising Primer at www.
facebookadvertisingprimer.com.

Water Conservation

At-first thought, you might think that water conservation was the least
of our concerns, Every landmass is surrounded by water, right? So
what's the big deal?

The deal is "drinkable" water, otherwise known as potable water, Ocean
water, salbwater, can be converted to drinking water, but it takes
effort, and you have to get it inland, rouahly in reverse of how water
flowes down from rountains,

It would also be reasonable tothink, well, if T just keep the faucet on,
then the water goes back down into the ground amyway, right?

But unfortunately it takes energy to reclaim wastewater and make it fit
for human use and/or consumption, So ves, it gets recycled, but you
end up using fossil fuels to convert it back,

Figure 14.5
You can make posts on the Facebook page that lead to your Drupal site.

So the general idea is to make posts on Facebook when you add something to
your site. Facebook can be another way to connect with people.

PRoMOTING ON TWITTER

You've probably heard about Twitter. It’s basically a microblogging site, and is
getting pretty popular among some people. It’s a lot of little posts, all of them
under 140 characters, and there are millions of people using it. I don’t have a
strong opinion either way on Twitter—I like it, but I'm not a power user. I think
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it partly depends on what audience you’re trying to reach, and whether you
yourself like Twitter.

One way to connect to Twitter is discussed later—you can connect Twitter to
Facebook, so that when you make posts on Facebook, they automatically appear
on Twitter. This is nice, because then you don’t have to ever even log into
Twitter if you don’t want to.

To get started, visit Twitter.com and sign up:

Hive on sccourt? | Signin (e

twitterd e

Easy, fres, and instant updates
Get access to the information thal

The best way to discover what’s new in your world.

interests you most

Sign Up >

(If you're just getting started with social networking, there are a couple chapters
on Twitter that you might find helpful in the book Social Networking Spaces at
http://tinyurl.com/snspacesbook. Overall, even if you don’t see yourself as a
power user, it probably is worth investigating and having some kind of presence
on it.)

Business Twitter

If you want to make a separate Twitter account for your site, like a business Twitter account, you
can use your personal email address, but you might also be interested in creating a separate Gmail
address for that Twitter account. To do so, visit http:/mail.google.com and create a new Gmail
address. Then you can always go into Settings > Forwarding and have that Gmail forwarded to
your regular email if you'd like.

Here’s a sample Twitter account, which Mark Neal created for RGBGreen:

http://twitter.com/rgbgreen

hitp:Agbgreen. o |
hlp:firgbgresn. org Faollowing 29

" @ e | CH=BRIEESNOH

rg bg reen.org “I About @rabgreen
b ¢

16 29 18 0
Tvests Foloving Fobowers Listed
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So as part of a kind of his social media management for CFTW (a non-profit
organization I started, which is comprised of RGBGreen and other projects),
Mark created the RGBGreen Twitter page, and has made various kinds of posts.

@ Tgbgreen rbgreenon
T \;\, ter cons Prvatlun Jp of #environmental list: http:fow hy'Jumed

@ rgbgreen rabgreeno
T B ways to recycle vc ur Chrl mas tree: #trocoyeling hitpa/fis.gd
A31XK

@ Tgbgreen robgreer

T Green johs are becol nlng increasingly impartant. Flnu out abuu:
opportunities with this article on green jobs: .. http/fhon
TR

Mark did connect the RGBGreen Facebook Page to Twitter, and we could have
left it at that. But he’s taken it a little further, made additional posts on Twitter,
and has gotten to know some of the “followers” of the RGBGreen Twitter
account. So, consequently, Mark has actively followed others and exchanged
messages with them.

So if you like, you could just post on Twitter. But depending on your time/
resources/goals, you might like to get more active in social media promotion.

LINKING FACEBOOK TO TWITTER

I think that linking Facebook to Twitter is fun. When you do this, you can
transmit posts from your Facebook page to Twitter automatically (for example,
when you make a post on your Facebook page about an article that you've just
added to your Drupal site).

Working with Tabs

To get the best results in this section, | suggest using Firefox, learning how to work with tabs, and
signing into Twitter in one tab and Facebook in the other. This example also assumes that you've
created a Facebook page. You can delete Facebook pages and unlink pages to Twitter accounts, so
don’t worry if you're just experimenting.




Displaying Facebook Info on Your Site 295

To get started, visit http://www.facebook.com/twitter/. A list of any Facebook
pages you've created or that you administer will show up:

Link Your Pages to Twitter

RGB [ Link to Twitter |
Mok Linked ko Twitker

For example, I made a Facebook page for RGB, and I haven’t linked it to Twitter
yet, but I certainly could. You can also edit the settings of any linked accounts
and unlink from this page. The Settings allow you to control what kinds of
information that is posted on Facebook will appear on Twitter.

"| Gerbil Liberation Front Linked to Twitter

*"",'I;
@éﬁyx Linked ko Twitter (as toddkelsey)
_‘f;f. L Edit Settings Urdink. From Twitker

F;g Status Updates
."_ﬁ Photos

S [0 videu

Ll Links

=j MNotes

E Events

Save Changes Cancel

-
X
£

Be Patient If Your Posts Don’t Show Up Instantly

When you're trying this linked feature out, don't be surprised if your posts from Facebook don't
appear instantly on Twitter, because it may take some time. (Twitter gets overloaded.) If for some
reason it doesn't work, you can always just post directly on Twitter or investigate a tool like
Hootsuite at http://www.hootsuite.com.

DisPLAYING FACEBOOK INFO ON YOUR SITE

Facebook allows you to embed various kinds of code on your site to
integrate Facebook activity. You can include a list of people who like your site
(not your Facebook page—your actual site). It basically provides a way to
leverage Facebook and social connectedness, and it’s probably worth exploring.
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To get a sense of the various kinds of things you can do, visit http://developers.
facebook.com/docs/guides/web, and look in the Social Plugins area (see Figure 14.6).

SOCial PIUg ins Social Plugins are the easiest way to get started with Facebook Platform. The phaging are embeddable social festures
that can be integrated in your site with a Ine of HTML. Because they are hosted by Facebook, the pluging are
personalized for all users who are logged into Facebook, even if the users haven’t yet signed up for your site,

The mast important social plugin i $e Like button, which enables users to post pages from your site hack to their
Facebook profile with one clidk. You can add a Lke button to any page with an 1frame tag:

<iframe =rc="hotp://vww.facebook.com/widgers/ like . php?href=YOUR URL"
=crolling="no" frameborder="0*
=tyle="border:none; width:450px: height:50px"></iframe>

There are a rumber of options for the Like button, including the option to include the names and profile pichures of tha
user's friends who have also lked the page. Here is a iike button for the Facebook Developers site:

ehlie | W 71,933 pecple B this. Be the first of your friends.

Figure 14.6
Facebook Social Plugins.

The Like button social plugin is pretty handy.

Once you have included Like buttons on a lot of your pages, you can use other social pluging to turn those user
interactions into more engaging experiences throughout your site, For example, you can use the activity feed plugin to
show users a stream of the recent likes and comments from their friends on your site, and you can use the
recommendations plugin 1o show personalized page recommendations to your users based on the likes and comments
across your entire site, Here are the activity and recommendations plugins for the Facebook Developers site:

To try it out, select and copy the code that appears on that page:

< 1fram . L

widgets/like. php?href=YOUR URL"|

"no' £ cder="0""

atyle="horder:none; width:450px; height:80pxT></iframes

We see this bit of code here—the “YOUR_URL,” which needs to be replaced
with your Web address:

{iframe src="http://www.facebook.com/widgets/1ike.php?href=YOUR_URL"
scrolling="no" frameborder="0"
style="border:none; width:450px; height:80px"></iframe>

Here’s the adjusted bit of code, which we’ll bring into Drupal:

<iframe src="http://www.facebook.com/widgets/Tike.php?href=www.storyloom.org"
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SCY‘O]Hng="no" frameborder="0"
style="border:none; width:450px; height:80px"></iframe>

There are various ways to add this into your site, but probably the easiest is a
block. To play with blocks, visit Structure > Blocks and click Add block:

Structure

If you have the CKEDITOR rich text editor installed, click the Source button
before you paste the code in:

Body (Edit summary)

El source FER
/ B I U = X x* i

Enter a description, title, and then paste the code in the Body:

Block description *

Facebook

A brief description of yvour block. Used an the Elocks administration page.

I_3I|:|l:k title
Facebook

The title of the block as shown to the user.

Block body *

=ifrarme sre="hitp.Mewew facebook comfwidgetsiike. php?href=wwaw staryloom.org”
scralling="nao" frameborder="0"
style="border.none; width:450px height80p"==liframe=
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Be sure to select Full HTML as the Text format:

Text format | FUIHTML B

And then to simplify things, you can select a place for the block to display,
depending on what theme you are using. If you are using Bartik, you can reliably
choose Sidebar second or Sidebar first. See earlier chapters on working with
adjusting block positions.

REGION SETTINGS

Specify in which themes and regions this block is displayed.

RBartik (default theme)

- Mone - i

- Mane -

|Header

| Help theme)
Highlighted

Featured

| Content

| Sidebar first

| Siidebar second \

Triptych first

And click Save block:

Save block

Then click “Home™:

Haorme » fdministration = Structures

And a block of some kind should appear. Because of the theme settings, the
column is not wide enough:

Facebool:

ghlike | B Be the first of your Friends b
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So if you run into something like this, you can go in and adjust the code, to
change the width from 450 to 200 or 180.

Before:

<iframe src="http://www.facebook.com/widgets/1ike.php?href=www.storyloom.org"
scrolling="no" frameborder="0"
style="border:none; width:450px; height:80px"></iframe>

After:

<iframe src="http://www.facebook.com/widgets/Tike.php?href=www.storyloom.org"
scrolling="no" frameborder="0"
style="border:none; width:200px; height:80px"></iframe>
One way to go in and change the code is to go into Structure > Blocks and click
the “configure” link:

Sidebar second

4+ Facebook Sidebar second b configure

Then find the bit of code that you want to change. In this example, I'm going to
change “450” to “200™:

Block body *

=iframe sre="hitp i faceb ook comiwidgets/like. phpY href=way. stordoom.org”
scrolling="no" framehborder="0"
style="hardernone; width: 45 0p; height: 30" ==iframe=

After:

Block body *
=iframe sre="hitp M facebook comiwidgetsilike. php Phref=www. staryloom.org”

scrolling="no" framebarder="0"
style="bardernane; width:200px; height:30p=<fiframes=

Remember to click Save block:

Save blogk
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Then click “Home™:

Hame » Administration s Structure

Doh! Still not the right size. Another way to edit a block is to roll over the upper
right-hand corner, click the gear icon, and click Configure block:

By| |
Facebool:
Configure block
' Ee the First of your ri:df
e S s thie !

I changed it from 200 to 180 (pixels wide), and it seemed to be okay.

Facebool:

: El Be the first of your
wILke friends ka like this.

And after you like it, it will show like this:

Facebaok

B Todd kelsey likes this, Unlike

&-
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Comments

Another social plugin worth exploring is Comments at

http://tinyurl.com/facebcomments or http://developers.facebook.com/docs/reference/
plugins/comments/:

Comments

The Cormments Box easily enables your users to comment on your site's content — whether it's for a web page,
article, photo, or other piece of content. Then the user can share the comment on Facebook on their Wall and in their
friends' streams.

To administer your comments box, you need to be listed as a developer on the application used to nitialize the
JavaScript SDK. An ‘administer Comments' link will appear below the 'Post' buthon for developers of the application,

I had trouble getting the code. Facebook may have been having a bad day, but
you can choose a width and integrate some nice stuff (see Figure 14.7). It’s worth
exploring.

1. E 1,329 people fike this.
Unique ID (%} Lk Be the First of wour
friends,

drupalprimer

Logged in as Todd
= —= | kelsey
Number of Comments (?) A
a l - e

10

width (7 Post comment

180 to my Facebook

Publish Feed (7}

ﬁ Facebook social plugin
Publish Feed

| Get Code |

Figure 14.7
The Comments plugin.

Recommendations and Activity Feed

Recommendations and Activity Feed are also worth exploring; they can both be
accessed from the main social plugins page at http://developers.facebook.com/
docs/reference/plugins/recommendations.
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It has a list of things you can explore on the left-hand side (see Figure 14.8). You
might like to look through each one of them.

Social plugins

Plugins

Like Button

Activity Feed
Recommendations
Like Box

Login Button
Facepile

Live Stream

Comments

Figure 14.8
Some additional options for Facebook integration.

Some additional links:
http://tinyurl.com/fbrecs
or http://developers.facebook.com/docs/reference/plugins/recommendations

http://tinyurl.com/fbactivity or  http://developers.facebook.com/docs/reference/
plugins/activity

CoNcLusioN
Dear Reader,
Congratulations on making it through the “Social Promotion” chapter!

I think the most important thing in promoting a site, especially on social
networks, is content. I think it can be all too easy to get caught up in technique
and buzz and technology, and then forget that all the promotion in the world is
not going to help much if you don’t have a steady stream of content.



Conclusion

Of course, if you're interested in learning social networking, or social media
marketing, for having a new or expanded career skill set, then if you have fun
doing it, the content doesn’t matter as much. What matters is that you're having
fun and learning new things. Still, at the very least, my overall recommendation
is to work toward getting together 12 articles on your Drupal site before doing
much in the way of social promotion. Then, at a minimum, you can make a
fresh post monthly.

Another option that is worth considering is if you're a tech person, you can
concentrate on the technical part, find other people to collaborate on the
writing, and then others to do the social media promotion. Or if you're more
interested in the marketing, it probably is worth trying your hand at actually
writing material, but you could just as easily find people to collaborate on the
writing part, and then you could concentrate on the promotion.

Regardless of how you approach it, you can always barter. For example, if you
know the tech side, help a writer with his or her site, and maybe that person will
write something for you. Or learn marketing and help market a writer’s site, and
maybe he or she will write something for you. Woohoo! I love collaboration.

If your appetite is whetted for social promotion, the next chapter is worth
reading because we’ll take a look at making advertisements on Facebook and
Google Adwords. You might enjoy running a few ads for fun, even if you're not
selling something on your site. But if you are interested in actually selling
something, then at some point you’ll probably want to become familiar with
placing ads—even if you end up working with a marketing person.

Best wishes in promoting your site!
Regards,
Todd
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CHAPTER 15

PrRoOMOTING YOUR DRUPAL
SITE WITH SOCIAL
ADVERTISING

In This Chapter

m Facebook Advertising
m Google Advertising
m Non-Profits Google Advertising

INTRODUCTION

The purpose of this chapter is to take a look at how and why you might want to
use Facebook advertising or Google ads to promote your Drupal site.

For starters, one reason you might want to try some Facebook ads is if you want
to have a Facebook presence. In the last chapter, we looked at how you could
create a Facebook page and use it as a way to promote your site. An initial goal
might be to try for 25 “likes” on your Facebook page. (I'd recommend making a
few posts on it leading to articles on your site before you run ads.)

The reason why you might want to give some attention to having a Facebook
presence is because it provides an easy way to help facilitate conversations about
your site/organization/product. And by having a Facebook page, you can have
another way to develop and deliver content to people who might find it
interesting. Even if the ultimate goal of your Drupal site is going to be to sell
something, a Facebook page could provide a way to build up some followers, if
you develop some relevant content, that would be interesting to the kind of
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people who might also be interested in your organization/product. In order to
generate and maintain interest, it’s always a good idea to share something
relevant. And if you plan to reach out on social media, you'd only want to
occasionally drop in an advertisement if you have “likers” on your Facebook
page. So the idea is to develop and deliver relevant content and drop in offers
once in a while (as posts). So with some articles up on your Facebook page (for
example, posts that link to articles on your Drupal site), you'll have a good
beginning to get “likers.”

A Facebook page might be considered like a “gathering pool” if you want to
facilitate conversation on Facebook. It also gives you the opportunity to occa-
sionally ask people questions: What do they think about your site? Your
organization? Your product?

Of course, many of these things can be facilitated on a Drupal site, but even if
you have a very sophisticated social site in Drupal, you'll still probably want to
have a presence on Facebook. And in some cases, it might be easier and more
sustainable to manage it in Facebook, as opposed to on a separate site. So I'd
recommend exploring and trying things out.

So if a Facebook page is a gathering pool, you could advertise the Facebook page.
And then certainly you could use Facebook ads to advertise your site directly.
You could try both.

Then Google ads would be another way to advertise your site, especially if you
eventually plan on selling something. Also, 501(c)3 organizations may be able to
get free Google advertising. (See the “Non-Profits” section later in the chapter.)

So let’s take a look at Facebook ads first.

FACEBOOK ADVERTISING

It's a little audacious and maybe even a bit unrealistic to try to cover both
Facebook ads and Google ads in a single chapter; there are entire books out there
on both (for example, www.facebookadvertisingprimer.com, www.adwordsprimer.
com).

But I think it could be helpful, useful, and maybe even fun to give a quick tour,
and you might even just want to go for it and try things out.
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Here is my story: At first, the whole idea of online advertising intimidated me. I
had heard about Google Adwords, and I knew online advertising was impor-
tant, but it seemed over my head, and from what I understood about it, the
whole process seemed too complex, the domain of search engine marketing
wizards.

Then I tried making a Facebook ad one time, just for fun. And it was fun! And it
helped to demystify the process for me and gave me confidence. So I started with
Facebook ads, then moved onto Google Adwords, and here we are. But I like to
think of a key ingredient being “fun.” So if you’re interested in learning
Facebook ads or Google Adwords, I recommend exploring it with a sense of
fun; possibly even creating something silly or just for enjoyment when you’re
learning, and not worrying about how serious or complete it is. I think that it
may be more important just to try it, so that you can get through it. And if a
sense of fun puts wind in your sails, all the better.

So for me, my “fun” was to try making an ad for the “Sunflower Club™:

A Sunflower Club

Cpen club where kids of all
ages grow monsker
sunflowers, share seeds and
add to a Family tree of
sunflowers, Mo green thumb
required.

And one thing led to another.

So what we’ll do here is to take a quick tour of what it takes to make a Facebook
ad, and the scenario will be making a Facebook ad that is pointed toward a
Facebook page.

To get started, visit www.facebook.com/advertising/ and click on Create an Ad.
(Notice that there’s a “manage existing ads” link. I'd recommend clicking on it
and bookmarking it, to make it easier to come back later and access your ads.)
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Facebook Ads

Reach cwver 500 milion people where they connect and share or manage your existing ads

Overview Case Studies

A AN Your ad _.

[ | A —_—

! J - |
) A |

2
".: -I\‘ 7 Like k
8

Reach Your Target Customers Deepen Your Relationships Control Your Budget

» Connect with mare than 500 million = Promote your Facebook Page or = Sat the daily budget you are

potentid customers wehgite comfortable with
» Choose your audience by location, age = ke our "Like" button to increase yous = Adjust your daly budget at anytime
and interests ad's influence . SV (s Sl
- = Choose to pay or ly when L'EL':Jh: chick
L] = Build 3 community around your {CPC) or see your ad (CPM)
business

There’s a lot of helpful information in Facebook itself; as a general rule, I'd
recommend clicking on everything, including the questions/FAQs, or wherever
you see a little question mark, and bookmarking all of them, and maybe even
reading them.

1. Design

The first step is to “design your ad” (see Figure 15.1), which basically involves
the following:

m Choosing a link (or choosing something you've created on Facebook)

Coming up with a title

Coming up with “body text” for the ad

Uploading an image
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7 Advertise on Facebook

1. Design Your Ad Design Your Ad FAQ

Copy an existing ad (Opt
S Example Ad Title
Select an ad: “ Your body text will go here,

Destination URL Example: hitp:/fvewe. vourwebsite comf [

I wank to advertise something I have on Facebook.

Title 3¢ characters left. [7

Body Text 135 characters |aft,

Browse..

Figure 15.1
Facebook ad design.

Since I want to make an ad for a Facebook page, I clicked on the Destination
drop-down menu and chose the Facebook page I made:

Twant to advertise something I have on Facebool:,

And it actually picked up the logo from the WorldShirts Facebook page (see
Figure 15.2):

1. Design Your Ad

Copy an existing ad (Optional)
worldShirts
Select an ad: ~ z

Facebook Content |-

‘WiorldShirks »
wwiorldshints
1 want ko advertise a web page. i "
Your bodw text will gohere,

Todd Kelsey likes this,
Y Like

Title (7]

Body Text 135 characters lsft, [2]

Figure 15.2
When you point a Facebook ad to a Facebook page, it automatically picks up the logo of whatever is on

that page.
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It didn’t look too good to me, so I clicked Browse and uploaded another picture
(see Figure 15.3):

Copy an existing ad {(Optional)

WorldShirts

Select an ad: b
Facebook Content

‘WorldShirts “

1 want to advertise a web page.

Title [7] Your body et will go here,
Todd Kelsey likes this.
£ Like

Body Text 125 characters [eft, [2

Image (reguired) [7]

| ![ Browse..

Remaove uploaded image.

Figure 15.3
Uploading a custom image.

Then I came up with some text that I liked (see Figure 15.4):

1. Design Your Ad

Copy an existing ad {Optional)
WorldShirts
Select an ad: w

Facebook Content (7!
WiorldShirks “

1 want to advertise a weh page.

Title [ ‘Wirtldshirts is an idea to
make t-shirks to Fund
microbusiness around the
world, Come and tell us what
wou thinkl

Worldshirks is an idea to make t-shirks to Fund microbusiness Todd.KeIsey fes b
around the world, Come and tell us what you think! o Like

Body Text 23 characters l=ft, [?]

Figure 15.4
Enter in Body Text. and it appears on the right.
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2. Targeting

The next step is to decide to whom you want to display the ad. You could
display it to “everyone,” but it’s helpful to think of some keywords that people
might have listed in their Facebook profiles, which represent the kinds of people
who might be interested in what you have to say (see Figure 15.5). On the right,
Facebook will keep track of how many people there are that fit your criteria.

2. Targeting
Location ) .
Urikad States 133,766,520 psopis
o ] he United Stakes
2 Everywhers = aga 18 and oldar
:-_" By StatefProvinoe
O oy cry
Demographics
W Ay
0O Requing eciact age match
(O | O Men O Women
Likes & Interests
Figure 15.5

Enter in choices on the left, and you get a running total of how many people the ad can display to. More
is not necessarily better; choosing a relevant, smaller group may increase the chance of getting a click.

So in Likes and Interests, I tried typing in the phrases “Trader Joes Fan” and
“Social Good™:

Likes & Interests

| Trader Joes Fan Social Good
Suggested Likes & Interests
L rrader Joes

And it turns out that the ad could display to as many as 276,900 people, based
on the criteria. Whether they click on the ad is another question, but at least
there’s the possibility of impressions, which is the chance of someone seeing
the ad.
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Estimated Reach
276_, 200 people

8 wholive in the United States

® age 18 and older

8 who like trader joes fan or
social good

3. Campaigns, Pricing, and Scheduling

If it’s the first time you're creating an ad, you might get a screen like this:

Campaign & Budget
Campaign Mane: Pely Ads
Budget (USD): 50.00 Per day v
What is the most vou wank to spend per daw? (min 1,00 USDY

You'll want to make sure to adjust the budget to something that feels
comfortable. I suggest $10/day and trying it for a couple days. Perhaps if
you're lucky, you could spend $30 and get 25 likes for your Facebook page, and
then have enough likes to go for a shorter link (via http://facebook.com/
username) for your Facebook page.

If you've already created an ad before, the screen might look like this, in which
case you can click “Create a new campaign,” so you can adjust the budget:

3. Campaigns, Pricing and Scheduling

Campaign & Budget

Carnpaign Name: My Ads w
Budget (USD): $50.DD dall‘:.'I hudget
_b Create a new campaign

So this is what I came up with:

Campaign & Budget

Campaign Mane: ‘WorldShirks

Budget (USDY: 10,00 P [a

what is the most vou wank bo spend per daw? (min 1,00 LIS
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Then you’ll want to set the schedule, and I highly recommend unchecking the
“Run my campaign continously starting today” option.

Schedule

] Today ak | 7:00pm Pacific Time
\ = at [7:007 Pacific Time
Frun vy campaign continuously starting today

Facebook will gladly take your money. It'll take whatever daily budget you set,
and let you run your bank account or credit card into the ground.

So you’ll want to make sure to set an end date. Not the one Facebook gives you,
necessarily:

Schedule

] Today at | 700 pm Pacific Time
[ 1jz9/2011 at | 7:00 pm Pacific Time

Run ey campaign continuously skarting today

But maybe something more reasonable:

Schedule

5 Today at | 7:00 pm Paific Time

B yijzo11 at | 7:00pm Pacific Time

Crun my campaign continuoushy starting today

Then, bidding. Bidding is where you decide how much you're willing to spend
when someone clicks on the ad. You may be competing with others; you might
not. It’s like on eBay, except you're bidding on “clicks,” instead of a vintage
guitar or antique or something.

Your screen might look like this (remember you can click on the question
marks):

Pricing
() Pay for Impressions (CPM)
(%) Pay For Clicks (CPC)
Max Bid {USD). How much are vou willing to pay per click? {min 0,01 USD)
1.72 Suggested Bid: 1,32 - 2,12 USD

Mote: Tax is not included in the bids, budgets and other amounts shown,
Use Suggested Bid {Simple Mode)

313



314

Chapter 15 = Promoting Your Drupal Site with Social Advertising

Or like this:

Pricing

Based on your kargeting options, Facebook suggests a bid of $1.72 per click, ¥ou may pay up bo this
much per click, but vou will likely pay less,
Moke: Tax is not included in the bids, budgets and other amounts shown,

Set a Different Bid {Advanced Made)

If it is “Simple Mode” (where you can’t change anything), I'd click the link for
Advanced Mode and change the Max Bid to $1, just to see what happens. I think

you'll feel better that way.
So this is what I did.

Pricing

() Pay For Clicks (Cpoy 171

1.00

) Pay for Impressions (CRM) 2]

Max Bid (USD). How much are vou willing to pay per click? {min 0,01 UsD) [2]

Suggested Bid: 1.32 - 2,12 1USD

Mote: Tax is not included in the bids, budgets and other amounts shown,
Use Suggested Bid (Simple Mode)

We're greatly simplifying things here, but if you want to know more, try the
Facebook Help section or the Facebook Advertising Primer.

Then, when you’re ready, click Place Order:

Place Order | Review Ad

You'll end up seeing something similar to Figure 15.6.

and delivery information below.

All Campaigrs Campaign: WorldShirts

Ad; WorldShirts

WirldShirts WarldShirts ada

» whe Fve inthe United States

» age 13 and older

n who lke sodial good or trader joes fan
it

Your ad was created successfully.
Your ad vl start running after it & approved, Fiease come back LOMOTOW [0 view your ad's performance. You can also edi your ad's creative, targeting,

Figure 15.6
After an ad is created.




Facebook Advertising 315

And the lower section of the screen will be where you can see the performance of
the ad, as shown in Figure 15.7.

Daily stats for the week of: Dec 26 &

Preview
Date E[mp- Socal | clicks E"!:i | Actions ?‘,}'t) :E‘é‘“'c" '&‘")'-* i) csgf“" | WorldShirts
12/30/2010 0  00% O 0.000% 0 5,00 0,00 0.00 0,00
tifetime 0  0.0% O 0.000% 0 0.00  0.00 0.00 0.00

‘Worldshirts is an idea to
make k-shirks bo fund
microbusingss anound the
world, Come and tell us what
you think!

Todd Kelsey likes this,

& Like

View on Profile

Figure 15.7
The area where “Stats” appear.

What you’ll want to do is wait a bit (hours, tomorrow, whenever), and come
back and see how things are going. You can visit www.facebook.com/ads and
click on “or manage your existing ads” to get back:

oF manage your existing ads

You'll see your campaign listed, and to get more details, you can click on the
campaign title (see Figure 15.8).

All Campaigns
Motifications Daily Spend
Teds Today
» The ad WorldShirts was created. e B
$0.00 USD
$0.00 USD
‘ $0.00 UsD
12f26  $0.00USD
__Llfetime stats ¥ | All Except Deleted ¥ ] ek re __Eﬁpnrr. Report (.tsv)__ # resulls
O | Campaign | Status | Budget | Impressions | Social % [~ | Clicks | CmR {%a) | Avg.CPC Spent
O worldshirts b HoD) 0 0.0% 0 0.000% $0.00 $0.00

Figure 15.8
Clicking on the Campaign (for example, “WorldShirts” in the Campaign column) gets you more details.
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If you run an ad to promote your Facebook page, you can also see additional
interesting information and stats that the Facebook page gathers, such as
number of visitors, number of “likes,” and so on.

To check that out, visit facebook.com/pages, click on the “Pages I Admin” link,
find your Facebook page, and click on one of the links.

[ y WorldShirts .
l B Edit Page | Advertise Page | Yiew Insights = Fans

Another thing you’ll probably want to do if you're trying the Facebook page
route is to put something on your Facebook page inviting people to click the
Like button. To do so, click the text beneath the picture:

worldshirts

wear the world

Edit Page
Promoke with an Ad
add to My Page's Favarites

Suggesk to Friends /

‘ribe something about \WorldShirts,

Then type something new in and press the Enter key.

TF you like the idea, please kel ey
us what vyou think, and click the
Like buttan!|

And now, onward to Google Ads!
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GooGLE ADVERTISING

So my recommendation if you're just beginning is to start on Facebook ads and
then try Google ads, partly so that you will understand some of the concepts.
While I think you can probably get away with doing everything on Facebook or
Google by “winging it,” it would probably make sense to take some time to read
some of the help materials they provide. Both Facebook and Google have
“starter guides” and information.

Google can be very sophisticated, and can get as complex as you want, but
there’s also a way to approach it simply. So in this section we’ll take a tour; if
you're interested, I recommend trying it out.

If you started an account at Hostgator, then you may have a free Adwords credit
available (log into your control panel and look for it), and this is the section
where you can use it. Otherwise, as with Facebook ads, I recommend setting a
campaign up for a couple days and letting it run. The Google Adwords Primer
has some additional information on how you can connect Google Adwords to
Google Analytics. Those of you who actually want to sell something will want to
look into conversion tracking, goals, and other tools that Google offers to help
businesses track the ROI of ads.

On Facebook, there are fewer options for tracking ROI (when you’re trying to
sell something). There’s a notable exception, which is Argyle Social (www.
argylesocial.com). Otherwise, Google is king of tracking ROI and worth looking
into. Starting with a simple ad is a good place to start. Even if you don’t have
Google Analytics and Google Adwords connected, you can still see information
on clicks, etc.

1. Campaign

So the first thing you want to do is start an account (google.com/adwords), and
then, if I wanted to create a new ad for an external website, I'd just log into
google.com/adwords, click the Campaigns tab, and click New campaign:

| 4 Hew campaign ‘
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The campaign settings allow you to choose options like Facebook; to keep things
simple, you can just go with the default settings:

General

Campaign narme Campaign #3

Locations and Languages

Locations @2 In what geographical locations do you want your ads to appear?
) Bundle: All countries and territories
(%) Bundle: United States; Canada

Same goes for Networks and devices:

Networks and devices
Metwarks (20 @Al available sites (Recommended for new advertizers)
O Let me choose...

Devices 20 @ All available devices (Recommended for new advertisers)
O Let me choose. ..

Bidding and budget is where you’ll want to make sure you're awake. Remember,
you can click on the little question marks:

Eldding and budget

Didding option () Dasic options | Advanced opfions
® Manual bidding for clicks

(g Youll set your maximurm CE'C bids in the nest step.

O Automatic bidding 1o try to manimize clicks for your target budget

Budgel @ g per day (Format: 25.00)

Actual dady spend may vary

I'm just going for $10/day:

Budget & 5| 1000 | per day (Format: 25.00)
Actual daily spend mary vary.. (7

You can ignore Ad extensions (or take a tour):

Ad extensions
You can uge this optional feature to include relevant business infarmation with your ads. Take & tour

Location (0[] Extend my ads with location information
Praduct 2 [ Extend my ads with relevant product details from Google Merchant Center

Sitelinks 2 [ Extend my ads with links to sections of my site

Fhone (zi [] Extend my ads with a phone number
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And the thing you’ll very much want to pay attention to is the first link under
Advanced settings:

Advanced settings

= Schedule: Start date, end date, ad scheduling
HAd delivery: Ad rotation, frequency capping
2 Demographic bidding

Save and continue I Cancel newve campsign

Naughty Google! No, I don’t want you to keep on taking money out of my
account for eternity.

=l Schedule: Start date, end date, ad scheduling
Start date :_Dec: 30,2010 |

End date & Maone
Ol

Ad scheduling (27 Show ads all days and hours  Edit

Click in the lower text field, click on >> or << to adjust months, and choose an
end date:

End date O MNone
@[ |

1| el "y after this date, unles

SMTWT F S

e

2627 28/20.30| 2 !
duling  Sht o 5 4 5 5 7 ;&'}s Edit
9 10011.12/13 /1414

And when you’re done, click Save and continue (see Figure 15.9).

2. Ad

Next, you'll create an ad. You can generally leave most things at default settings
(see Figure 15.10). Generally, this exercise is just to try out Google’s interface
and to note some of the differences with Facebook.

If you try this, you'll discover very quickly that there are small limits on the text
you can include in a Google ad (see Figure 15.11). Just play around until you're
comfortable, or step back and read some of their help articles. You can see what
I came up with in Figure 15.11.
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Advanced settings

= Schedule: Start date, end date, ad scheduling
Start date

End date () Mane
© [dent.2011 |

&) Your ads wll stap showing atter this date, unless you change it later.

Ad scheduling 22 Show ads all days and hours Edit

) Ad delivery: Ad rotation, frequency capping

E nemngraphir hidding

Save and continue Cancel nevw campsion

Figure 15.9
This is a good screen to check carefully, to make sure you are aware of when your campaign ends (so
that you don't burn through the money in your bank account!).

Create ad group

Name this ad group

An ad group containg one or more ads and a set of related keywords. For best results, try to focus all the ads and
keywiords in this ad group on one product or service. Learn rore about how to structure your account.

Ad group name: [ ad Group #1

Create an ad

@Textad  Olmage ad O Display ad builder O WAP maobile ad
To get started, just write your first ad below. Remember, you can always create more ads later. Help me write a great
text ad.

Headline

Description line 1

Description line 2

Display URL %

Destination URL 2 Mt .

Figure 15.10
This is where the magic happens for the billions of dollars that flow through Google every year.

3. Keywords

Coming up with keywords for Google ads is an entire industry. Basically, what
you want to do is think of words or phrases that people who would be interested
in your site/organization/product might type in.
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Create an ad

@Textad  Olmage ad O Display ad builder

Waorldshirts: Warld-lmpact

We think that t-shirts can change
the warld. What do you think?
worldshirts. org

O WAPR mabile ad

To get started, just write your first ad below. Remember, you can always create mors

text ad.
Headline | wrlczhirts: World-mpact
Description line 1 Wvie think thiat t-shirts can change
Description line 2 the world. Yihat do you think?
Display URL = | warldshirts arg
Destination URL z : bt i v-E weveny wwvorldshirts arg
Ad preview

Figure 15.11

As with Facebook, when you type something in, there's a preview. Try it, it's fun!

It may be better not to dig too deep into the world of keywords at first, especially
if your eyes easily glaze over. I'd do whatever it takes to keep things fun.

Keywords

= Select keywords

Add vour keywords here!

Estimate search tratfic

Your ad can show on Google when people search for the keywords you choose here. These keywords will also
autamatically find relevant sites on the Display Metwork to show your ads. Start with 10 to 20 keywords that relate
directly to your ad. You can add more keywords later. Help me choose effective keywords.

Enter one keyward per line. Add keywords by spreadsheet  No sample keywords available.
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I just chose a couple of sample keywords:

|Zocial responsibility
|social good

4. Bidding

Bidding is another area where you could dig as deep as you like. But to keep
things simple, I suggest just entering 1.00 (see Figure 15.12). It doesn’t mean
you'll pay $1.00 per click, it’s just the maximum (CPC = cost per click). Then
click Save ad group before you think too much about it. Have fun!

Ad group default bids (Max. CPC)

You can influence your ad's position by setting its maximum cost-per-click (CPC) bid. This bid is the highest price
you're willing to pay when sormeone clicks on your ad, You'll input an initial bid below, but you can change your bid as
often as you like. Try & bid now to get started, then revise it [ater based on how your ads perfarm.

Default bid 7 & 400

Dizplay Metwark bid 5

Leave blank to use automated bids. (2

Managed placements bid 5/
Optional: only necessary when adding managed placements (2]

Figure 15.12

In a way, Google Adwords is like Facebook Ads + eBay; you “bid” for the opportunity to display an ad
for people who type in a particular phrase.

The next screen will contain something like Figure 15.13. Don’t be intimidated. I
wouldn’t even try to analyze it too much. The main thing I'd recommend is
comparing this screen to the Facebook ad screen (maybe even open them up in
two different tabs in the same browser). There are some similarities—welcome
to the world of online advertising!

If you haven’t set up your billing information, I'd do that. In fact it might ask
you to do that as part of the process if you're doing this for the first time. The
main thing to remember when creating ads is to make sure you set your budget
and start/end dates so that you're aware of what’s going on.
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Settings Ads BUCITIGEE Networks |«
All but deleted keywords ~ | Segment ~  Fller = Columns o B, Search
These keywords refine search, and determineg which placements are good matches for your ads.
Wiew Change History
B Clicks
[.:::,‘_-g 2010 e = = it > Dec 29, 2010
+ Add keywords Edit |-+ | Change status... » | Seesearchierms.. » || Alerls = || More aclions... =
O o Heyword Status (7 Max. Cual. Clicks Impr. CTR Awg. CPC Cost  Avi.
CPC Score 2 2 Pos.
O e social L Raraty ghown due to low quality  §1.00 210 a 0 0.00% $0.00 $0.00 1]
responsibility
[0 e socialgood £ Eligible §1.0 410 1] 0 0.00% $0.00 $0.00 0
Total - Search (2 = a 0 0.00% $0.00 $0.00 o
Total - Display Network 2 = 1] 0 0.00% $0.00 $0.00 1]
Total - all keywords - 0 0 0.00% $0.00 $0.00 o

Figure 15.13
This screen is a little more complex, but don't let it intimidate you. It's just there to tell you how many
people who typed in a particular phrase clicked on the ad.

I'd suggest taking a deep breath, and coming back in a day, logging into google.
com/adwords, clicking the Campaigns tab, and seeing what’s going on:

Campaigns

Then find your campaign, whatever it is called, and click on it:

‘D ® Campaign #3 $10.00/day Eligible 0 0 0,00% 000 $0.00 n‘

And when it’s been running, there will be some stats for you to look at, as shown
in Figure 15.14.

One thing I recommend is clicking around on the Ad Groups, Settings, Ads, and
Keywords tabs. Remember, it’s just a learning experience, to get acquainted.
Hopefully, it will result in some traffic to your site.

The main goal in this exercise is not necessarily to achieve a significant
performance goal, but just to try things out, to “crack the nut,” and maybe
produce some curiosity.
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Settings Ads  Keywords  Networks |«
Albut deleted ad groups v | Segment »  Fiter v Columnz |o &, Search
View Change History
W cicks
Dec ™ i = = =
4 Hew ad group _Meﬁatus‘... - Ne_ﬁs - |
[0 e Adgroup Status Default Max. Display Network Max. CPC Clicks lmpr. CTR  Avg. CPC  Cost Avy.
7 CPC 2 2) () Pos.
[0 e AdGroup Eligible $1.00 auto 0 0 0.00% $0.00 $0.00 i}
#1
Total - all but deleted ad groups 1] 0 0.00% $0.00 $0.00 o
Total - Search (2 0 0 0.00% $0.00 $0.00 i}
Total - Display Network (7) 0 0 0.00% $0.00 $0.00 i}
Total - all ad groups 0 0 0.00% $0.00 $0.00 0
Show rows: _sﬁ_v 1-1011

Figure 15.14
When clicks start happening, you'll see more info here.

One of the fun things you might try, once your campaign is running, is to type
the words or phrases you included in your ad campaign, into google.com, and
look on the right-hand side to see if they are there.

You might see something like this on the right-hand side, possibly even on the
first page of results:

GO-USIQ social good s [,

Abod 73500 000 resulis (015 seconds) Advancad search
3 Everything » Social Good Definition A
@i Images Social Good - Defintion of Secial Gooed on Imvestopedia - A good or serdce that benefis Worldshirts: Word-lmpact
;i the largest number of people in the largest possible way. We think thal 1-shis can change
. Videos www, iriesiopedia, com » Dictionary < Cachad - Similar the world What do you think?
&l N wirldshints org
Shopping Dec 22, 2010 ... Social Good Geoff Livingston co-founded Zoetica to focus on cause-ralated S 500 6t bere »
work, and released an award-winning book on new media, ...
* More mashable comfsocialgood/ - Cached

- The Chronicle of Philanthropy- Connecting the ..,
About Social Good Allison Fine, a nonprofil leader and expert on technology and
commaunications, discusses how charties and foundations can more ...
philanthropy, comfsectionS ocial- Good 365/ - Cached - Similar

If not, you could scroll down and try paging through results:

GOUUL){}UL ;Uuugle | 2

1234867891 Hext




Non-Profits: Free Google Advertising

NoN-ProFITs: FREE GOOGLE ADVERTISING

For the sake of those who either work at non-profit organizations, or who might
be interested in helping a non-profit organization, I invite you to investigate

Google Grants at www.google.com/grants.

It’s an interesting program where under certain conditions, a 501(c)3 non-profit

may be awarded some free Google Advertising.

If you're a non-profit, feel free to get in touch, and I'd be glad to help you apply

(cftwgreen@gmail.com):

GOL JSIG gra n‘ts Change Language: | United States

In-kind advertising for non-profit organizations

Google Grants is a unique in-kind donation program awarding free AdWords adverising

to select charitable organizations. We suppon organizations sharing our philosophy of i = )
community semce to help the word in areas such as science and technology, earn more
education, global public health, the emvironment, youth advocacy, and the ars.

Grantee Resources

Learn about Google Grants
What is Gongle Grants
AgA it ; What is Google Grants?

The Google Grants program empowers non-profit arganizations to achieve their goals by
helping them promote their websites via adventising on Google. Google AdWords ads
appear when users search on Google and when you click on one of the ads, you are
Audience brought to the website being advertised.

Your ads appear beside People click ..And connect to
Apply Today related search results... your as... your arganization.

Your ad here '
See your ad on Google l -

under the sponsored links
WWW, Y OLIT-Non- ,:rn.".'..s:e com ~

|

Leam more aboutl our program guidelines and details.

M

One of the things I like to encourage when I teach classes is to learn by doing,
and if you're interested in building your job skills, I think that seeking to assist
non-profits with things like Facebook ads or Google ads could be a great way to

learn a skill and to have something in your portfolio.
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So, if you'’re interested in helping a non-profit, and maybe learning more about
Adwords, I'd also invite you to get in touch; I'd be glad to connect you to a non-
profit that might need some assistance (cftwgreen@gmail.com).

This is the idea behind “JobLife.” So it’s not just an idea, but also an opportunity.
See www.joblife.org.

JObLife Search this site

|Welcome |
Free Leaming Material We I come

Stanl sirnple, Grow onganically

‘@ _J()b Llfe Full employment for all

JobLife i a seed site with free leaming matenal to help people build new skills

Here and Now

For 2 list of free learming matenal that is being developed, click here

1% are encouraged {o approach ucn-p:(l'.'l'. grganizations and offer 1o use the skillz they're learning as a form of

apprenticeship

Future Vision

The purpose of JobLife is to send a message of hope: “full employment for all®

CONCLUSION

Dear Reader,
Congratulations on making it through this chapter!

Whoo-whee—we just knocked off Facebook ads and Google ads in one chapter.
They are both entire industries involving billions of dollars. But you can start
simply, and I encourage you to have fun with it. I think both are important tools
that could come in handy for a Drupal site, especially if you plan to try selling
something on it.

Along those lines, in order to help you get started with the idea of selling
something, we're going to take a look at Google Checkout in the next chapter.
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And if you're interested in either Facebook Advertising or Google Advertising,
check out www.facebookadvertisingprimer.com and www.adwordsprimer.com.
There might be two free books waiting for you, or at least sample chapters.
(Pm trying to figure out the best way to go about things and make it
sustainable.) Either way, the idea is to help people learn. And you can always
go to the excellent Help sections in Facebook and Google.

Best wishes!
Regards,
Todd



This page intentionally left blank



CHAPTER 16

INTEGRATING ECOMMERCE:
GooGcLE CHECKOUT AND
OTHER OPTIONS

In This Chapter

m Google Checkout
m Other Options

INTRODUCTION

The purpose of this chapter is to take a look at ecommerce. Typically, the
process of creating, configuring, and managing ecommerce, including setting up
merchant accounts, and so on, can be complicated with lots of room for error
and frustration.

For example, I had friends who worked at an unnamed Internet hosting
company, where the idea was to help small businesses establish a website and
have ecommerce running. They used an unnamed open source ecommerce
system and an unnamed CMS system (not Drupal) to work with these clients,
and there were a lot of headaches—some of which could be traced to
ecommerce.
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As with other Google tools, Google checkout has its limitations, but it’s a nice
place to start. And it can be a really satisfying place to start, because you can do
so much without hassle, or at least with reduced risk of hassle.

We'll also take a look at some other options as alternatives to Google Checkout,
which still may be appropriate for a beginner.

GoocLE CHECKOUT

Ecommerce is another area where I had been traditionally intimidated, just like I
was with online advertising. But for beginners, there are some options, and one
of the reasons I chose Google Checkout as an example is because it is free and
simplifies a lot of the process of setting things up. Sometimes I wonder if I'm
doing learners an injustice by trying to find the easiest possible solution, because
you don’t end up with an appreciation of just how much hassle such solutions
can remove. I also wonder this particularly with classes. So I'm going to mention
again (with apologies to students) that teachers might want to have students
start by using an open source shopping cart system mentioned at the end of this
chapter and setting up ecommerce that way. Then come back and try Google
Checkout.

So we’re going to approach this like some other tours, to give you a taste of what
you can try, without being comprehensive. It’s definitely one of those things that
an entire book could be based on. (And yes, there are plans to make a Google
Checkout Primer.)

I do recommend that you try it out and then bookmark some of the resources
that Google offers as far as documentation goes, so that you can come back and
learn more if you're interested.

Creating an Account

To start with, you'll need to create a Google Checkout account: http://checkout.
google.com/sell.

When you're ready, just sign in with your Gmail account. It will be easier if you
have already created a Gmail address for your site/business/organization at
http://mail.google.com.



Google Checkout

Googlc checkout =

Increase online sales using Google Checkout

Gongle Checkout is a fast, secure chackoul process that helps increase sales by

hringing you more customers and allowing them to buy from you quickly and easily
with 3 gingle login

Sign in o Google Checkoul with youw
2 Atact new leads.

Google Checkowt users click on ads 10% more when the ad displays the Gougle Account
Checkout badge, meaning mare traffic to your site Emait: dmupalprimerinfo@qgmail.com

= Convent more sales. Password; |
Afast, comvenient checkout procoss helps Google Checkout users convert —
40% more than shoppers who have not used Checkout before. Leam more [ Signin and continve__]

Sanl scooes your scoount?
P Protect youiself from fraud.
Chatknn's Paymnm Guarantas protacts SR% of Chackot ardars on ARTADR e i
= when an order is guaranieed, you get paid even if it results in a
chargeback, Leam more

Newd Create an gnline store in minutes with the Google Checkout store gadget. Walch wideg.

Be sure to click on some of the links on the intro page and bookmark them:

About Google Checkout
How it works .
Customers shop on your site... ..and checkout with Geogle.
Success sfories -
Google yourkoga
Crwchond »
Costs and fees omrbic
™ e -
T -
Gl staried - e s
ottt s s P i M 138D
; e
bl (€L U Checkoutg e S
: : & & Pass g
Mmimugi& Py o o

Next, you'll get this screen, and you’ll want to click the first radio button—“Yes,

we have a login email ...”:

ore leads, Lower costs, Help | Contact Us
Google checkout mtoreeasLowercox e

wnt | » | Enter Business Information .

Start selling! Set up Google Checkout for your business.

Does your business have a Google Account for services like AdWords or Gmail?

Commeon Questions
) Yes, we have a login email and password for these other services.

5 < What i le Ch 7
(O No, we don't use these other senices. - idses Pl
heckaut help mi
i 1 nd lowiar
costs?

- How much dees it cost to
process transactions
through Google Checkauwt?
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When you click it, another question will appear, and you’ll click “Yes, we’d like

to use our existing Google Account™

Does your business have a Google Account for services like AdWords or Gmail?
(=) Yes, we have a login email and password far these other serices.

3 Mo, we don't use these other services.

Would you like to have a single account for all Google services?

0 Yes, we'd like to use our existing Google Account far Google Checkout.
) Mo, we'd like to choose a new login ermail and password just for Google Checkout.

When you do click on Yes under the lower of the two questions, you’ll get a box

where you can log in (see Figure 16.1).

Would you like to have a single account for all Google services?
& Yes, we'd like to use our existing Google Account for Google Checkout.
(3 Mo, we'd like to choose a new login email and password just for Google Checkout.

Sign in to Google Checkout with the

exfsting email address and password

that you use to access other Google
services

Email: drupalprimerinfo@gmail.com

Password: |

[ Sign in and continue I

Cant access your account?
Sign in a3 a different user

Figure 16.1
Just sign in with a Gmail account. You can start one at http://mail.google.com.

Then you’ll enter private contact information:

Tell us about your business.

1. Private contact information [?]




Google Checkout

And then your public contact information:

2. Public contact information

How can your customers get in touch with you?
This information will be made available to your customers when they make a purchase.

Business narme: Stary Loom

Customer support email drupalprimerinfo@gmail. com

Fublic business wehsite: 'http:ﬂwww. storyloom.arg

[ I do not have a business website. [2]
AdwWaords ads that display this URL will display Google
Checknut badges 71

Primary product type: [7] [Man- F'raft I

Business address: & Use same address as above
() Use a different address

The next section is where you’ll enter some financial information. The way that
Google Checkout works is that not only is Google providing the shopping cart,
but it is also providing an integrated merchant account solution. This means
Google will process credit card orders for you. Since it will be taking money in,

and paying money out (to you), there are different options of how the money
can be handled.

3. Financial information

What is your current monthly sales volume?

Current sales volume: 3 ;_'Under 1000 v per month

How do you want to provide your credit information? :
In order to process payments, Google needs credit information about you or your companyé
[zl 2
O Federal tax ID - EIN
Credit infarmation: O Credit card and Social Security number
O Credit card only - your account will have a monthly payout lirmit [_i

The reason it asks for your information is to identify you, and there’s also an
option to provide a Social Security number. Google is asking that because you
might end up in a situation where you have $1,000 in orders, for example, and
you want to get paid immediately. So you might request a payment from Google
into your bank account, and maybe all the money from your orders hasn’t come
into Google yet, so for accounting purposes it ends up sending out the payment
before all the orders have processed. Or something like that.
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Anyway, you can provide Credit card only and switch it later. In that case, it is
just for identification purposes.

Here’s a blurb Google provides:

Getting started: Why do you need my financial
and tax information?
B share B Comment Prrint

Enabling secure transactions between buyers and merchants is
our highest prionty. As a merchant, you'll be asked to provide
specific financial and other information when you sign up for
Google Checkout to ensure a positive user experience for
EYErYONE,

By providing your bank account information, you can enjoy the
corvenience of having your payouts direct-deposited.

By providing your Federal Tax 1D/ Employer Identification Mumber
(EIN) or Social Security number and credit card, you'll help
Google verify your identity and conduct credit history reviews as
needed 50 you can start processing transactions and receive
your payouts mare guickly.

So you fill out the rest of the info, and then I would actually recommend clicking
on the “Send me...” checkbox if you think you want to learn more about

ecommerce. Then click the “I have ...” checkbox and click Complete sign up:

[#] Send me periodic newsletters with tips and best practices, account management suggestions, and
’ nrrasional suweys to help Gongle improve its produrts

I have hean provided with and agraa to the 1arms of Sarvicae. Complate sign up ]

Checkout Store Gadget

After you create an account, the next step is to use the Google Checkout store
gadget to create your test shopping cart. It’s located on the screen that comes up
after you sign up, but if you need to get to it directly, you can visit http://
checkout.google.com/sell and go to the Tools tab:

Google checkout =

Orders Payouts Tools Settings

oLl
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To get started, click on the “Google Checkout store gadget” link:

@ Googls Checkout store gadget (MEw! Gooole labs)

= Easilv create a store using a Gooole spreadsheet.
= Embed in Blogger, Sites, iGoogle, and wehsites.

It’s basically a wizard that guides you through a series of steps to get your
shopping cart up and running. You can come back and create a “serious” store
later if you like. Youll definitely want to read more about all the options
involved. We'll just take a quick tour, and you might like to follow along to build
up your confidence and have some fun. It’s really quite amazing how quickly
you can get a live store up, relative to traditional methods.

To begin, click the “store gadget wizard” link:

Goagle Checkout store gadget

The Guogle Checkoul sture gadygel allows you Lo guickly and easily creale an onlineg slure
uzing a Google Doce spreadsheat.

1 . Launch the store qadget wizard &

2 . List products in a spreadshest

3 Embed the gadget anywhere
= Use with Blogger, Coogle Sites, and websites.

Then click the Grant access button:

1. Select the account type:
@ Production account
O Sandbox (Test-only)

2. Give your Checkout account perrission to access the store gadget:

Grant access

It will confirm that the merchant account is linked with the store gadget, and
you can select currency and click Next:
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1, Select the account type:
® Production account
© sandbox (Tast-only)

2. You merchant account is linked with the store gadget
Important: carts posted with the store gadget are not digitally signed. We advise checking @ach order for accurate prices, shipping costs,
etc. Lesm more
3. Select the currency associated with your merchant account:
UsSD &

Mext =>

In this next stop, Google has leveraged the power of Google Docs to give you an
easy central way to keep track of ecommerce information through an inventory
spreadsheet. In this case, Google has set up a nice system where you can adjust/
create/manage items through a spreadsheet tied to a Google account, to make it
easy to go in and change things.

In the cart creation process, it asks you to “sign in” to Google Docs. So click the
“sign in” link:

1. Marchant Account setup

3. Frexiew { Configure

1. Please sign in to Google Docs.
When prampted, press the Grant access button to allow the wizard to access your spreadsheets.

<< Back | Next ==

Then click the Grant access button:

Go;:gle accounts

The site storegadgetwizard.appspot.com is requesting access to your
Google Account for the product(s) listed below.

—| Google Docs
—| Google Docs
=] Google Docs
If you grant access, you can revoke access at any time under Wy Account'

storegadgetwizard appspot.com will not have access to your password or any
other personal information from your Google Account. Learn more

[ Grant access ] [Deny access
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And click the “Create a new inventory spreadsheet” link:

1. Create a new inventory spreadsheet, or select an existing spreadsheet from the list below.
You can also manage your documents at docs. google. com

Refresh Sign out

<< Back | Mext ==

You can just click OK:

Mame of spreadsheet?

inventary | M Cancel|

The new spreadsheet will show up in the area below step 1:

1. Create a new inventory spreadsheet, or select an existing spreadsheet from the list below.
You can also manage your documents at docs google.com

Refresh Sign out
inventory

And step 2 asks you to do a couple things, which we’ll do. First, click the
downward-facing arrow next to the Share button (see Figure 16.2). (Note that
the documentation Google provides is actually wrong at the time of writing—it
may say to click the Share button, but you need to click the arrow to the right of
the Share button.)
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In the spreadshest balow, chck the Share button. Select Publich ae 3 web page, and make cure that Automatically republich when
changes are made is checked Click Start publishing

Ligt the Reme you'd like to ses
¥ Snow colmn explanations

Please publish the spreadelveel

Cmad Calendsr Documents Header Yeb mors v

(.“O- i"‘{lk‘ dOCS  inventory @ Privals s ony s

LShate =

Fide Edi View fInsed Format Fom Tools  Hedp f
(] - A % % Er e Do A, B, [ E~ =i E~- dh

Formuda: sy Show ol fermst | [
A B < ] E r H I J [
Lnitie price descriptior quantity  image_link option_nar option  degital  weight

10 sk
2 These

shipping -
yoyos in

the

Bougl

culors s

made

Figure 16.2
Clicking the arrow next to the Share button in step 2.

And choose Publish as a web page:

7

@
=

10 Saved £ Share s

Sharing settings...

Email editorsfviewsrs. ..

T

= Email as attachment...

Publizh as a web page %

Set notification rules h

Then click the Start publishing button (and make sure “Automatically republish
when changes are made” is checked):

Publish to the web

Sheets to publish

| &Il sheets b

[ Automatically republish when changes are made

Start publishing

Then click the Close button in the screen you're on:
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You should get a “verified” message:

3. List the items wou'd like to sell.
P Show column explanations.

Spreadsheet verified.

Then at the bottom of the spreadsheet, click Next:

sheet 1= | EAES

<< Back | Mext >>

Next you get to have some fun. There’s a screen that gives a preview of the
shopping cart, based on dummy data Google has provided:

Lt 2oemonce D

1. Chaoss gadget type
@ Lange
3 Sman
O Tiny
O Large (beta) I

2. Adjust size
Width | B0

Huight | 500

I recommend setting a smaller size. In our example, I tried 600 and eventually
went to 300 for width:

2. Adjust size.
Width | 600 |

Height | 400 |

Below you'll see the results. When you’re ready, click Next (see Figure 16.3).

Then you’ll end up on a screen with some code. You'll want to make sure you're
on the Website (HTML) tab. This is the code you’ll want to copy and paste into
Drupal (see Figure 16.4).
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¥ View cart -
Google Yo-yo toy $3.99
These yoyos in the Google colors are made from Color:
recycled CD cases! W
Google blocks $4
This is a highly addictive toy. Made from recycled
nlastin
Google Lava lamp $24.44
The essential design element in any Google cube. Color:
There is just something we love about Lava od B
Lamps. Maybe because they ooze gooey ! LA
coolness. The Google madel of choice features a
silver base and 4 color ranges. Imprinted with the v
<< Back | MNext=> |
Figure 16.3
Instant ecommerce, courtesy of Google.

Select where you plan to embed this gadget

| Google Sites _ Blogger (Blog Pust) _ Blogger (Layout) _ iGieagle

Follow these instructions to ambed the store gadget into any website that accepts HTML

1. Copy and paste the HTML snippet below into your website.

<sceipt sce="hteps://wew-zgw-opensocial. googleussrcontent . com/ gadgscs/ ife?
url=httpsidisiFiiFetoregadgecvizard. appapot. comy2Feervietss2FgadgecServiets
IF keys3 DOApmMyqORAFPAYdGXGdnpre HIONUSEXE pkZORBAS1DSUES 2 6mids 3D 73 778276307620
Z%Z6ourcency¥3DUSDE2ésandboxs3Dfalses2égadgets IDLARGE camp  container=storega
dgetvizardiamp; w=600&amp; k=400 &amp: title=Lfamp;brand=none &amp; output=js">
</=mcript>

2. You are donel Now you can quickly and easily sell items with Google Checkout using your Google spreadsheet!

<< Back i

Figure 16.4
Underneath the Website (HTML) tab, there's code that you copy and paste into Drupal.

So select the code, copy it, and have it ready, or be in a position where you can
come back to this window/tab to get the code. I suggest opening up Drupal in
another tab or another browser entirely.



1. Copy and paste the HTML snippet below into your website.

2 You are donel Now you can quickly and easily sell items with Gangle Checkout using your Gnngle spreadsheet!

Implementing Store Gadget in Drupal
To try this in Drupal, visit Content and click Add content:

"Content)

# Dashboard

Content

Horme = Administration

+ Add content

And click Basic page:

Easic page

Rich Text Editor—Source Button

Google Checkout

For the steps below, if you have the CKEDITOR rich text editor installed from Chapter 12 (which
gives you more formatting options for text), before pasting the code in, you'll need to click the

Source button.

Then give the page a title (for example, “Store”) and paste the code in the Body

area:

Title *
Stora

Body (Edit summary)

=stripd Sre="hitps w5 g clal antent ¢ hitps % 34% 2F

%2F sloregaogerwizard. appspoLcom% zFservielstF 1% 3F ey R 3D 0APMMOQUROF GRGanpyelONUSEXZpKIIRBaS1DSVES
26mid%3I0DT3TTB2THI0TE202% 2 Brunenvy®IDUSD%2B5undbua%I0false% 2 Byadyel % IDLARGE Samp vunlainer=sluregadywtwizandé

ampw=6008 h= 400 T hrand

p,outpulsjs®= <fscripts
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(Or if you have the CKEDITOR rich text editor installed, click the Source button
before you paste the code in.)

Body (Edit summary)

El source MR
/ B I U =X x| i

Be sure the Text format is set to Full HTML:

Text format | Full HTKL v

Click the “Provide a menu link” checkbox:

Menu settings _. — G :
3 Vi Provide a menu link

Store =t

Revision information Menu link title

Mo revision Stare

And be sure to click Save:

Save

Then theoretically you'll see something like this:

Home
STORYTELLING NEWS StD]‘G‘ Facebeolk
d tllst tellin: H] Todd Kelsery Bes this, Unile
:elg‘ m 1af ﬂssf \r1es View: || Edit
The C bian v View cart
The “digital storytelling”
workshop is the latest Googte YO‘)‘O toy $399
program as part of These yoyos In the Google colors are made from Color
Juwenile Recovery Court, a recycled CD cases! 35
therapeutic court for |’r 2o
youngsters charged with
nonviolent ...

L Storyteller Awarded CGrant oy o

If things are overlapping, or you otherwise would like to make adjustments to
the size of your store, you can go back into Content and click “edit™

[0 Store Easic page admin published 12/30/2010 - 23:01 edit  delete
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What I did is to very carefully change the w=600 to w=300:

Body (Edit summary)

=SCHpd Src="hilps e sgwe-opensociasl googleusercontent cormigadgetshit Turk=hilgs % 1A% IF
%IFstoregadgetwizard appspol com®% IF serdete % IFgady % IFkeyRI0
%3I0TITTA2TEI07E202% 26 menty% IDUSD% 262 andbon% 30falca %28 padger® 30 4 L=
amp; =4 00&amp Mie=amp; L OutputEjs = fseripts

HJoNUSEX 2pkI0RBAS 1 DSUES 2Brmid
ampw=E00&

Ah, much better.

Hgn
STURYTELLING NEWS StOl'E‘ Fatebsck
digital storytelling K1 Todd Vabowy Mt g, Ui
self publishing i o View || Ed e
¥ View cart e
o Lpﬁl:ar_esl Google $3.00
program as part o
h:;::;:::;;: with f the Google colors m
2 - ary misde from
neaviclent ...
recyched GO
ereteller avarded Grant cases!
s hat
In Novermbr ehe loarned 2 Google 54
e anrandad o hlocks

And there’s the Store tab:

Harerg

STORYTELLING NEWS Stﬂl? Paowhionk:
L7 T Edt ] Tonhd ke bhs thés. Lo
®
% storytelti it
worksbrop is the latest Google $3.00
program as part of
Juvenile Recovery Court,a TO'YO IOY C":xv
therapsatic sourt for These yoyos in gre:
oungeters charged with mm’aﬁg‘m
noaviolent . m-m' 'agem

Adjusting Inventory/Pricing

Test Order—Separate Gmail

For the steps below, if you want to generate a test order, when posing as a customer, you may need
to sign in using a different Google Account/Gmail address than the one you used for setting up the
shopping cart. To create a separate one, just go to http://mail.google.com.
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This is the cool thing. So you’ll probably want to make a test order, and you
probably will want to change the price, because it is a dummy item, and it is a
live site. It’s as easy as signing into the Gmail account of the account you used
for Google Checkout and clicking on “Documents”:

Gmail Calendar Docurnents
Gmail f

Then you look for your spreadsheet and click it:

All items
- Share = Folders
Patme
TODAY
Lall B inventary

This is where all the information is stored. Again, there’s a lot of options and
information at work here. You'll definitely want to look into the Help section in
Google checkout, if you plan on pursuing this. But suffice it to say that what you
enter in this spreadsheet dynamically updates your store. This is where you
handle weight, shipping, options, and so on (see Figure 16.5).

And right now, what youll want to do is change the price to 10 cents for
everything (see Figure 16.6). Just click the cells in the price column (just click on
the prices) and replace them one by one with 0.1.

Go I&[L‘ docs  invenlory @ Prvsts to ooy me

File Edt WView Inset Format Form  Tools  Help

Jowy o Fe A 0§ % 123+ 0pr B ax A. B, O E-~ i R ¥
Formula 'sky Shaw ol
A B c (1] E F G H I J K
1 ._‘,lz_l___lhl le price descnplion quantity  image_link option_nar oplion digital weight  shipping
2 Google hese yoyos in the Google colors are hitps.istoregadge
1! Yo-yo toy $3.95 nade from racycled CO cases! 1 mages/voyajpg  Color red blue g
| Goagle his is a highly addictive 1oy, Made from hitps fstoragadae
2 blocks $4 fecycled plastic 10 images/blocks g
4 he ezzential design element in any
aogle cube. There is just something we
o about Lava Lamps, Maybe because
hey ooze gooey coolness, The Goagle
Google odel of choice feslures a silver base and
Lava color ranges, Imprinted with the Goagle hitps Sstoragadoe
3 lamp $24.44 fogo on the base. 10 imagesAavalamp.| Color red blue gr
£
Figure 16.5

On the left, you can click and adjust the prices. Try it! You won't hurt anything. What they're using to
store information is Google Docs — Spreadsheet, which is like an online (free) Microsoft Excel.
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& B C

sku title price
Google
1 ¥o-yotoy 01
Google
2 hlocks 01

Google
Lava
3 lamp 0.1

Figure 16.6

Click underneath the word “price” and change the price to 0.1. Then your credit card will only be
charged 10 cents when you run a test order (which is a nice thing to do, to go through the whole
process, to see it all in action).

Then click File > Save:

CUUSIE docs  inventory W

@ Cdit “iew Inset TFomat For
MNew »>
Open Chrl 40
Impuort....

See revigion history

Spreadshest gettings. .

Hename. ..

Make a copy...

Download as >

=l Save %

And when you go back to your site, the prices will be updated, and you can click
Add to cart:

¥ View cart —
Google 0.1
Yo-yo toy Color.

These yayas in green ¥
the Google colors
are made fram Addic et
recycled CO

cases!

Google 0.1

—
o ge = Thisis a highly o

addictive toy.
Made from

recycled plastic.
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Click Checkout:
¥ View cart (1)
1| Google Yo yo toy : $0.10
green i remove

Subtotal: $0.10 Google

Tax and shippi it :
pa:ean SHPPING ON RBE East checkout through Google

And you'll probably have an experience like mine, where my personal phone number
had been copied over to the shopping cart (a bug that hopefully will be fixed):

Ly
Google checkout =
Change Language | English (US) v
Order Datails - Story Loom, DOH! Edit order
Gty ltem Price
1 Google Yo-yo toy - green $0.10

Subtotal: $0.10

Shipping and Tax saleulated on nesd
page

So to fix this, go lickety split back to http://checkout.google.com/sell and click
Settings:

Google checkout » /

Orders Payuuls Tuuls Sellings

Then delete your phone number from the Public business information field, and
make sure the address is as you want it. (I recommend a P.O. Box, not your
personal house address.)

Public business information (stuwn u tuyers)

This infarmatinn will help address inguiries fram yoore hiyees

Location: United States
Business MName: Igmry Loom
Address: |

|
City/Town: |Wheatan |
State | lingis v|
Zip- [2] sota7 |

Phone number: | | (Optionsal)
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Click Save profile:

Ah, much better, no more personal phone number (see Figure 16.7).

Help
Google checkout
Change Language | Enghsh (US) -
Order Details - Story Loom Edil order
Oty ltem Piice
1 Google Yoyo toy - greer $0.10
Subtotal: $0.10
Shipping and Tax caleulated on nad page
Create a Google Accountto continue Or sign in

Shop confidently with Google Checkout
Sign up now and get 100% protection on unauthonzed purchases while
shopping at stores across the web

If you already have a Google Account

Email: |
Your current email address Famead
Choose a password =
Canl access vour sccount?
Minimum of B characters in length, [7)
Re-enter password:
Location United States bt

Figure 16.7
One of the screens that appears during the checkout process.

Then, to see your test order, go to http://checkout.google.com/sell and visit the
Orders tab. You have an order. Woohoo!

Google checkout 2

Orders Payouts Tools Settings
Inbox (1) | Archive(ﬁ) | Reviews | Search

How to process an order: 1. Review arder 2. Charge the customer 3. Ship and confirm the arder  Learm mgr

Inbox Search Orders: | [searen ) 1-10f 1 Orders
Order Humber Total Delivery Charge  Ship Action Ouder Details Sale Date v
250734197910130  $0.10 Todd Kelsey - Google Yo-yo toy Dec 30, 2010 9.15 PM PST

Display | 20 | orders per page. Page 1 of 1



348

Chapter 16 = Integrating Ecommerce: Google Checkout and Other Options

Congratulations on trying out Google Checkout. I definitely recommend
investigating the documentation further within the checkout.google.com/sell site.

If you're experimenting with the Google items, you’ll probably want to make
sure to disable the content block/page/etc. where you have them listed, lest
people come by and buy something and expect something. You can always
credit their account if something happens, but I'd recommend disabling the
block as soon as you're done trying it out.

To disable it, in Content, click the “edit” link in the Store row (if that’s what you
called it):

12/30/2010 - edit

Stare Basic e admin ublished
. i B 23:08 delets

Then uncheck Published and click Save (see Figure 16.8).

Menu settings

[w] Puklished
S [#] Pushlishe

[ Promoted to front page
Kevision information

Mo revision [ Sticky at top of lists

UEL path settings
Mo alias

Comment settings
Closed

Authoring information
By admin on LU U= 12-30 230156
-0&00

Publishing options

Publiched

Save Preview

Figure 16.8
Disabling the store after you try it out with dummy items.

OTHER OPTIONS

There are a couple of other options you might want to take a look at for
ecommerce: Amazon Webstore and Open Source Carts/Zen Cart.



Other Options

Amazon Webstore

Amazon has a pretty robust ecommerce system that might take some of the
issues and make them easier for you. There’s a monthly fee, but there’s also a
free trial. An entire ecommerce site can be built using this system (and then you
could link to it from your Drupal site, using something like a Store tab as a menu
link), and it can also be used in conjunction with a CMS system like Drupal.

If your focus is ecommerce, you might want to consider Amazon’s Webstore:

http://we-bstore.amazon.com/

amazonwehsion
S A A Services Prociuct
WEDSTORE AVANTAGES  WEBSTORE GALLIRY FEATURE OVERVIEW FRICHIG & OPTIONS

WebStore Advantages 30 day FREE trial

GO Yo B 55 o

G 1o ma ket faed =

Here are some additional related links:
http://www.artofappreciation.com—a sample store

Some discussion, including a comment about using it with a CMS: “I am
considering Amazon Webstore, but I have a couple of issues to consider...”
http://tinyurl.com/amazongl or http://askville.amazon.com/Amazon-Webstore-
couple-issues/AnswerViewer.do?requestId=12114553

http://webstore.amazon.com/info/fag—some FAQs

Open Source Carts/Zen Cart

The other traditional thing to do is use some kind of ecommerce software. If you
have the account from Hostgator, there are a number of packages at your
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fingertips. Just log into your control panel and click QuickInstall:

Software/Services
5 & % *
m & fn e» @
GuickInstall CEl Site Ferl PHF PEAR PHF RubyGems
Centar Software Modules Packages Configuration
.f = m L
Ruby on Optimize php.ini Increase Fantasztico
R.ails webzite  QuickConfia Website De Luxe
Traffic

Then scroll down and check out the Commerce Software section. It works just
like it did with installing Drupal:

f{j Magento

B opencant

5 PrestaShop
8 zencant

@ TomatoCart
& osCommerce
By phpCOIN

There are a number of systems out there. I've heard good things about Zen Cart:

& Zen Cart

Zen Carttruly is the art of e-commerce, free, user-friendly, apen source shopping cart
software. The ecommerce web site design program is being developed by a group of
like-minded shop owners, programmers, designers, and consultants that think
ecommerce web design could be and should be done differently.

Some shopping cart solutions seem to be complicated programming exercises
instead of responding to users' needs, Zen Can puts the merchants and shoppers
reguirerments first. Similatly, other shopping cart software programs are nearly
impossible to install and use without an IT degree, Zen Cart&trade; can he installed
and set-up by anyone with the most basic web site building and computer skills.

There are hundreds of shopping cart proarams available, but none come close to
offering the lewel of options, features and support available with Zen Cant. Even the
cammercial programs have a hard time competing.

Version: 1.3.8h
Install Size: 10.71 MB
Official Site: hitp .t Zen-cart.comi

¥ Continue



Conclusion

So you might just want to test out Zen Cart and compare it to Google Checkout
and Amazon Webstore. If you do look at shopping cart systems, be sure to visit
their main sites (for example, Zen Cart—www.zen-cart.com), as they’ll have
more information on there.

CoNCLUSION
Dear Reader,

Whoowhee! You’ve made it through one of the most challenging and interesting
parts of making a website: ecommerce.

Ecommerce might be an area where you’d want to hire a developer. If you're
bound and determined to have a Drupal site and would like some help
integrating with ecommerce, you might like to get in touch with the Sky
Floor at www.theskyfloor.com.

I think it’s really nice that Google has made a free system that makes it so easy
and quick to try ecommerce out. Thanks Google!

I wish you the best as you explore ecommerce.
Regards,
Todd
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Special Characters &
Symbols

* symbol, 145

25 Likes, Facebook,
291-292, 305

501(c)3 non-profit
organizations, Google
Advertising, 325

A

Access Analytics, Google, 170

accessing sites, in Google Sites,
32-33

Account Settings, People
section, 128

Account Setup screen, Billing
preferences option, 106

Acquia, and security, 121-124

Acquia Marina theme, 10, 262

Acquia support, 276

Ad extensions, Google Ads, 318

Ad Groups tab, Google Ads, 323

Ad preview option, Google
Ads, 321

Add a forwarding address
button, Gmail, 109

Add an Image window, 36

Add block link, 143, 152

Add block option, 297

Add content link, Content
area, 219

Add content option, 341

Add new content link,
59-60, 212

INDEX

Add page link, Google Sites, 42

Add to cart button, Google
Checkout, 345

Add Website Profile button,
overview screen, 180

Addresses, Facebook Page, 291

Adjust size option, Google
Checkout, 339

adjusting menus, 228

Adjustment menu, Google
Sites, 38

Admin module, adding, 191-195

Administer menu, 66

Administer panel, RGBGreen
site, 70-71

Administration area, 195

administration functions,
providing access to, 195

Administrator column, 129

Administrators only radio
button, 128

Ads tab, Google Ads, 323

Advanced Mode, Facebook, 314

Advanced profile, CKEditor,
252-253

Advanced settings, Google Ads,
319-320

advanced users
adjusting RSS settings, 207
categorizing content for, 201
content types for, 200
Development section

features, 207

using content authoring, 204
using media settings, 205

advertising. See also promoting
site
on Facebook, 306-316
budget for, 312-316
designing ad, 306-310
targeting, 311-312
with Google, 317-324
bids for, 322-324
creating ad, 319-320
creating campaign,
317-319
for non-profits, 322-324
selecting keywords,
320-322
Adwords, Google. See Google
Adwords
Ajax Wizards, Google. See
Google Ajax Wizards
alternate text, for images,
221-224
Amazon Webstore, 349
Analytics, Google. See Google
Analytics
Anonymous User column, 129
Appearance link, 63
Appearance option, Drupal 7
interface, 196
Appearance section, 63, 202
Argyle Social, 317
arrow to the right of the Share
button, Google Checkout,
337-338
Article link, 59-60, 219
articles
accessing, 227
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articles (Continued)
adding, 219-224
adding alternate text for
image, 221-224
adding image to, 220
links to, 211
Authenticated User column, 129
authoring information, for
pages, 218
Authorize file system changes
screen, 121
automated hacker programs, 225
automated scripts, 129
automatic date, changing, 218
Automatic navigation, Google
Sites, 42
automatic translation, 51
Automatically organize my
navigation option, 40
Available Updates link, Reports
section, 208
Available updates page, 119

Back function, 245
back-end, 8, 10
backing up databases, 121
Backup/Migrate module, 121
banner images, 266
Banner Management area,
Marinelli, 268
Bartik theme, 132, 269
Basic page option, 212, 341
basic pages, adding, 212
beginning date, setting, 183-184
bidding
Facebook, 313
Google Ads, 318
Billing menu, Google
Adwords, 106
Billing preferences option,
Google Adwords, 106
blank page, Facebook, 287
Blank template, Google Sites,
29-30
Block body area, 152
Block Body option, 297

block management screen, 145
Block titles, changing, 164-165
blocking, IP addresses, 204
blocks
activating, 154
adding, 139-143
adjusting website structure
with, 139
configuration of, 139-143
deleting, 145
editing, 155-157
rearranging, 10, 71-72
removing, 158-163
repositioning to different
regions, 144
titles for, 157-163
Blocks area
RGBGreen site, 70
Structure section, 200
Blocks feature, Structure
section, 199
Blocks link, 140
blog tool, blogger.com, 2
Blogger, 258
blogging system, 3
Body area, 341
Body field, entering text
in, 213
Body section, 59
Body Text, Facebook, 310
Book Bar Wizard, 149
bookmarking
Google Adwords screen, 101
themes, 263
websites, 33
breach in security, 113
break-in attempts, 129
breaking websites, 81
Browse button
Facebook, 310
upload logo image area, 65
browsers, drop-down
capabilities in, 269
budget, for Facebook
advertising, 312-316
Budget option, Google
Ads, 318
bugs, reporting, 276

C

Calendar link, Gmail, 124
calendar reminder, for checking
on updates, 124
Calendar window, Google, 124
Campaign column,
Facebook, 315
campaign settings, Google
Ads, 318
Campaigns tab, Google Ads,
317, 323
categorizing content, for
advanced users, 201
CFTW (Communication For
The World), 294
characteristics, of CMS, 3-4
Check Status link, Google
Analytics, 182
Checkout, Google. See Google
Checkout
Checkout button, Google
Checkout, 346
child items, 222
Choose a theme box, Google
Sites, 30
Choose File button, Add an
Image window, 36
CKEDITOR module, 235-248
CKEDITOR rich text editor,
297, 341
ckeditor.js file, 245
Clean URLs, 206
Click to add a title area, Google
Calendar, 125
clock icon, Google Analytics,
182
CMS (content management
systems)
administering, 3
characteristics of, 3—-4
commercial, 12-13
developing, 6-7
Drupal open source, 7-14
flexibility of, 10-12
vs. Google Sites, 14-20
vs. manually created sites,
21-23
modules for, 8-9



pros and cons of, 12-14
themes for, 9-10
free, 4, 13-14
vs. HTML, 2
open source, 4, 13
purpose of, 2-3
reasons to use, 4-6
vs. traditional HTML sites,
69-83
layout of, 69-77
navigation of, 77-80
users for, 80-83
Wikimedia, 3
CMS options, 7-8
code, copying from News Bar
Wizard, 150, 152
command line access, 96
comment spam, 225
comments
enabling, 225
monitoring, 129
on pages, 217
Comments plugin, for
Facebook, 301
Commerce Software section,
Hostgator, 350
commercial CMS systems, 12-13
commercial themes, 261
Communication For The World
(CFTW), 294
community members,
including, 129
community sites, 4
Compare All Hosting Plans link,
Hostgator, 87
Complete sign-up button,
Google Checkout, 334
Compose tab, Blogger, 2, 62
computer translation, 51
configuration, 127-146
adding favicon, 136-139
adding logo, 135-136
of blocks, 139-143
overview, 128-129
permissions, 129-132
themes, 132-135
Configuration link, 128

Configuration option, Drupal 7
interface, 196
Configuration section, 204-208
Content Authoring, 204
Development, 207
Media, 205
People, 204
Regional and Language, 207
Search and Metadata, 206
System, 205
User Interface, 205-206
Web Services, 207-208
Configure block option, 156, 300
Configure link, CKEditor, 246
Configure Navigation
window, 40
confirmation email, of Drupal
installation, 94
connection, to Google Analytics,
181-182
Constantin, Alexandra, 22-23
contact information, entering in
Google Adwords, 103
content
adding articles, 219-224
adding alternate text for,
221-224
adding image to, 220
adding pages, 212-218
authoring information, 218
comments on, 217
menu settings, 215-216
publishing options for, 218
revision information,
216-217
text format for, 213-215
URL path settings, 217
adding with CMS, 17-18
adding with Create site
button, 33
editing, 224-227
in Google Sites, 33-39
pulling from server to
website, 148
Content Authoring,
Configuration section, 204
Content link, 227

Index

Content Management Software
section, 92

content management systems.
See CMS

Content option, Drupal 7
interface, 196

Content section, 198-199

content types, for advanced
users, 200

Content Types, Structure
section, 200

cost per click (CPC), Google
Ads, 322

cost per click (maximum CPC),
Google Ads, 322

CPanel screen, Hostgator, 91

CPC (cost per click), Google
Ads, 322

Create a new campaign option,
Facebook, 312

Create a new inventory
spreadsheet link, Google
Checkout, 337

Create an Account now link,
Google, 28

Create an account option,
Gmail, 108

Create an Ad button, Facebook,
307-308

Create Article window, 247

Create event button, Gmail, 124

Create Icon button, 137

Create New Account button,
115, 173

Create new revision button,
Revision information
section, 216

Create Page button,
Facebook, 286

Create page function, Google
Sites, 32

Create site button, Google,
28, 30, 33

Create Story window, 60-61

Credit card and Social Security
number option, Google
Checkout, 333-334
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crowd-created content, 129
Customize dashboard option,
Dashboard, 198

D

Dashboard, 196, 198
databases, backing up, 121
date range, in Google Analytics,
182-190
dates, 235-236
Default logo checkbox, 65
Default send options,
Simplenews, 277
default settings, changing,
129-132
Demo section, Drupal, 58-59
Demo View, 141
Demonstrate block regions
option, 140
demos
accessing, 56-66
displaying sample logo, 66
open source, 57
dependent files, uploading,
75-76
designers, working with, 23-24
designs
importance of, 20
slicing, 23
Destination drop-down menu,
Facebook, 309
developing CMS, 6-7
Development, Configuration
section, 207
Devices options, Google
Ads, 318
digital images, resizing, 38
Disabled area, 144
Docs, Google, 336, 344
Documents option, Gmail
account, 344
domain name, of website, 16
domain-only account, 89
donating to Opensoursecms.
com, 56, 67
Download FavIcon button, 138

Download these updates
button, 120
Download zip button,
CKEditor, 239
drag-and-drop functionality, 11
Drawer, access features on, 197
drop-downs, allowing, 269-271
Drupal, 7-14
flexibility of, 10-12
vs. Google Sites, 14-20
layouts in, 51
managing languages with, 51
vs. manually created sites,
21-23
modules for, 8-9
multilingual features, 53
pros and cons of, 12-14
rearranging blocks in, 10
support for, 258-259
themes for, 9-10
versions of, 50
Drupal 7 icon, Content
Management Software
section, 92
Drupal 7 panel, 93
Drupal 7.x checkbox, 192
Drupal Commons, 124
Drupal Demo section, 58-59
Drupal LinkedIn group, 258
Drupal Meetup group, 258
Drupal project page, 235
Drupal region setting, 268
Drupal.org, signing up for
account on, 114-116

E

ecommerce, 329-351
Amazon Webstore, 349
Google Checkout, 330-348
creating account, 330-334
creating store gadget,
334-341
implementing store gadget,
341-343
testing order with, 343-348
Zen Cart, 349-351

Economist link, 55

Economist.com, 55

Edit Info link, Facebook, 288

Edit link, 117
Google Analytics, 181
Google Checkout, 342, 348
Google Sites, 40

Edit mode, page
creation, 34

Edit Page button
Facebook, 289
Google Sites, 36

Edit page function, Google
Sites, 32

Edit shortcuts link, 198

Edit sidebar link, Google
Sites, 40

editor libraries, 235

educational benefits, for using
CMS, 5-6

email confirmation, of Drupal
installation, 94

email lists, security, 116-119

Enable and set default
link, 63

Enable newly added modules
link, 195, 237

Enabled checkbox
Administration area, 195
CKEditor, 237

Enabled column checkbox, 178

end date, setting, 184

entering contact information, in
Google Adwords, 103

entering text, in Create Story
window, 60

example Drupal sites, 49-56
Economist.com, 55
Fast Company, 50-51
international sites, 53-54
opensourcecms.com, 56
World Wildlife Fund, 51-52

Exit block region demonstration
button, 141

expenses, challenge in website
development, 7

Extract button, 243
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Facebook
advertising on, 306-316
budget for, 312-316
designing ad, 306-310
targeting, 311-312
Comments plugin, 301
displaying info on site,
295-300
linking to Twitter, 294-295
options for integration, 302
promoting site on, 286-292
Recommendations and
Activity Feed plugin, 301
Facebook Advertising
Primer, 292
Facebook page, getting likers,
305-306
Fast Company, 50-51
FavIcon, adding, 136-139
features, accessing, 197
File Browser Settings button,
CKEditor, 253
File browser type (link dialog)
drop-down menu,
CKEditor, 253
File Manager, Hostgator, 240
file transfer protocol (FTP),
81, 240
files
location of, 77
uploading, 75-76
Filter drop-down menu, 262
Filtered HTML format, 213-214
financial information, Google
Checkout, 333-334
Firefox, 72, 267
flexibility of Drupal, 10-12
folders, navigating, 245
formatting text, 213
Forward a copy option,
Gmail, 110
Forward function, 245
forwarding email, using Gmail,
109-110
Forwarding link, Gmail, 109
Forwarding option, 293
free CMS systems, 4, 13-14

free sites, creating multiple, 28

free themes, 261

front end, 143

FTP (file transfer protocol),
81, 240

Full HTML drop-down
menu, 257

Full HTML format, 214

Full HTML option, Text format

area, 153, 298

Full profile, CKEditor,
252-253

functions, adding to
Dashboard, 198

G

gear icon, 155
Get Started button
Facebook, 287
Google Sites, 26-27
Get Started Now button,
Hostgator, 91
Get Started tab, Facebook, 290
Getting Started screen,
Hostgator, 90
GIMP (graphics image
manipulation program), 136
Global Settings tab, Settings
link, 133
Gmail account, 28, 330
creating, 108-110
forwarding to another email
address, 109-110
Gmail address
creating, 28
creating for Google Adwords,
102, 104
for Twitter account, 293
Google, advertising with,
317-324
bids for, 322-324
creating ad, 319-320
creating campaign, 317-319
non-proﬁt organizations, 325
selecting keywords, 320-322
Google Adwords
bookmarking, 101
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creating Gmail address for,
102, 104
entering contact information
in, 103
primer for, 317
redeeming credit, 100-108
redeeming promotions in, 100,
106
Google Ajax Wizards, 147-168
adding code to Drupal,
152-157
Map Wizard, 158-163
News Bar, 149-152
overview, 148-149
Google Analytics, 169-190
configuring in Drupal,
178-180
creating account, 170-174
creating new profiles in, 180
installing module, 177-178
setting date range in, 182-190
Traffic Sources, 186
verifying connection, 181-182
viewing reports in, 180-181
Web property ID, 173-174
Google Calendar window, 124
Google Checkout, 330-348
creating account, 330-334
creating store gadget, 334-341
implementing store gadget,
341-343
testing order with, 343-348
Google Docs, 336, 344
Google Grants for non-profits,
advertising with, 322-324
Google Sites, 25-48, 287
accessing site, 32-33
adding content, 33-39
vs. Drupal, 14-20
inviting others, 45-46
naming site, 29-32
naming websites with, 30-31
navigating, 39-43
overview, 26-28
prototyping websites with, 39
saving draft of websites
with, 38
and security, 121-124
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Google Sites (Continued )
setting permissions in, 28
sharing site, 43-46
templates in, 27

Google Translate, 51-52, 149

Grant access button, Google
Checkout, 335-336

graphic user interface (GUI), 97

graphics image manipulation
program (GIMP), 136

Green News block, RGBGreen
site, 70

Green News Google block,
10-11

GUI (graphic user interface), 97

H

hacker programs,
automated, 225

hackers, 129

Help link, Gmail, 126

Help menu, Google Sites, 46

Help option, Drupal 7
interface, 196

Help section, 208

help section, Google
Analytics, 185

Help site, Google Sites, 47

hierarchical menus, 229

hierarchical relationship, placing
links in, 271

Hogbin, Emma, 24

holes, in security, 115

Home button, 196-198

Home icon, 66

Home option, 298, 300

Home page
Drupal, 66
Hostgator, 86

Hootsuite, 295

Hostgator, 86, 238, 317, 349-350

hosting account, for Drupal,
86-90

hosting companies, 240

hosting fees, 15

HTML (Website) tab, Google
Checkout, 339-340

HTML, vs. CMS, 2

HTML code, 220

HTML file, Dreamweaver, 73
HTML icon, 62

HTML tab, Blogger, 2, 62
HTML tutorials, 2

HTML website, 215

I agree to Facebook Pages Terms
checkbox, Facebook, 287
image icon, 248
Image Properties window, 256
image window, 37
image-based navigation, 78
images
adding, 37
adding to articles, 220
digital, 38
editing, 135-136, 266
inserting, 36
resizing, 38
size of, 137
uploading, 37, 66, 248
uploading to Facebook, 310
IMCE module, 248-257
IMCE Upload window, 256
inputting text, 213
Insert file button, IMCE, 256
Insert menu, Google
Sites, 36
Insert option, Google
Sites, 36
inserting images, 36
Install button, Modules
window, 177
Install module link, 233
Install new module button,
Modules link, 177
Install new module link, 194
Install Now! button,
Drupal 7, 94
installing Drupal
manually, 96-97
with QuickInstall
hosting account for,
86-90

logging in to Drupal, 95-96
overview, 85-86
integration, 252
International Sites section,
Drupal, 53-54
international visitors,
viewing, 187
Internet hosting account, 75, 86
Internet servers, 240-241
invitation email, 45-46
IP address blocking, 204

J

Jaws browser, 221

JobLife, 326

jobs, creating with CMS
systems, 5

K
Keywords tab, Google Ads, 323

L

Language section, 207
language selection menu, 53
language switch menu,
Drupal, 53
languages
switch capabilities, 17
working with, 207
layouts
of CMS, vs. traditional HTML
sites, 69-77
in Drupal, 51
of websites, changing, 11
Learn more link, Google
Sites, 33
Lewis, Larry, 221-222
libraries folder, 243
Like button, Facebook, 296, 316
Likes and Interests option,
Facebook, 311
link dialog (File browser type)
drop-down menu,
CKEditor, 253
LinkedIn groups, 258



links
adding to articles and
pages, 211
arranging, 40
closing with x option, 197
placing in hierarchical
relationship, 271
sharing, 32
Linux operating system, and
open source software,
97-100
List tab, Modules window, 178
Local Files area, 75
Log In button, Drupal, 59
logging in, to Drupal, 95-96
Login screen, Hostgator, 91
Login/Register tab, 115
Logo icon setting, Settings
link, 134
Logo Image Settings area,
65, 135
logos
adding, 135-136
displaying with demos, 66
images, uploading, 135
uploading, 65

M

Mailman, 275

Main page content item, 141

Map Overlay, Visitor
Segmentation section, 187

Map Wizard, Google Ajax
Wizards, 158-163

maps
embedding, 149
entering options for, 158
resizing, 161-162

Maps Wizard, 149

Marinelli oval tab, 266

Marinelli theme, 262-266

Marker address field, Map
Wizard, 159

Max Bid (USD) option,
Facebook, 314

maximum CPC (cost per click),
Google Ads, 322

Media, Configuration
section, 205

Meetup groups, 258

Mega Drop-Down option,
Marinelli, 269

Menu settings tab, Menu
settings area, 215

menus
adding, 227
adding pages to, in Google

Sites, 42-43

adjusting, 228
hierarchical, 229
for pages, 215-216

Merchant Account setup, Google
Checkout, 335

microsite, 4

Mobile Devices link, Google
Analytics, 187

Module conflicts, 274

module files
saving, 176
unpacking, 177

Module installation feature,
233, 237

modules, 115
Admin module, 191-195
CKEDITOR module, 235-248
for Drupal, 8-9
enabling, 178
Google Analytics, 177-178
IMCE module, 248-257
Simplenews module, 274-281
troubleshooting, 248-257
uninstalling, 274-281
WYSIWYG module, 232-235

Modules link, 177

Modules option, Drupal 7
interface, 196

Modules section, 202-203

Modules window, 177

money, making with CMS
systems, 4-5

monthly plans, Hostgator, 87

More actions function, Google
Sites, 32

More actions menu, Google
Sites, 43
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More information about text
formats link, 213

More options box, Google
Sites, 30

moving pages, in Navigation
organizer, 41

multilingual CMS, 17

multilingual sites
developing, 188
Drupal, 53

My newsletters link, 118

N

nameservers, 89

naming sites, in Google Sites,
29-32

navbars
CMS-based site, 79
dragging, 80
Photoshop, 78

navigation
adding pages to, 42
of CMS, vs. traditional HTML

sites, 77-80

of folders, 245
of Google Sites, 39-43
image-based, 78
rearranging, 80

Navigation organizer, moving
pages in, 41

Neal, Mark, 291, 293-294

Networks options, Google
Ads, 318

new account, creating, 115

New Account Signup screen,
Google Analytics, 170

New campaign button, Google
Ads, 317

new pages, creating, 33-34

new profiles, creating in Google
Analytics, 180

News Bar, Google Ajax Wizards,
149-152

News Bar Wizard, 148

news block, RGBGreen
site, 70

News Show Wizard, 149
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News Strip (vertical orientation)
radio button, 150

newsletter-specific options,
Simplenews, 278

Node section, 130

None drop-down option,
Disabled area, 161

notes, IMCE, 250

o)

online marketing resources, 5
open source CMS systems, 4, 13
open source demos, 57
open source software, and Linux
operating system, 97-100
opensourcecms.com, 56
operating systems link, Traffic
Sources, 186
or manage your existing ads
link, Facebook, 307-308, 315
Order Now button,
Hostgator, 87
Orders tab, Google
Checkout, 347
oval tab, Marinelli, 266
overview page, Google
Analytics, 174

P
page types, Facebook, 286
pages
adding, 212-218
authoring information, 218
comments on, 217
links to, 211
to menu, in Google Sites,
42-43
menu settings, 215-216
to navigation, 42
publishing options for, 218
revision information,
216-217
text format for, 213-215
URL path settings, 217
creating new, 33-34
entering text for, 34

moving in Navigation
organizer, 41

Pages I Admin link,
Facebook, 316

paid assistance, vs. volunteer
assistance, 4

Parent item option, Menu
settings area, 215

path settings, URL, 226

payment options screen, Google
Adwords, 107

People, Configuration
section, 204

People option, Drupal 7
interface, 196

People section, 202

permissions
changing, 45
configuring, 129-132
setting in Google Sites, 28

Permissions section, Google
Sites, 43

personal message, including, 45

Phone number field, Google
Checkout, 346

PHPMyFAQ system, 15

pictures, in Google Sites, 36-39

Place Order button,
Facebook, 314

Plain text option, 214

pre-created designs, 9

pre-created templates, 132

price column, Google Docs,
344-345

Primary Menu Settings, 269

private contact information,
Google Checkout, 332

profile screen, Google
Analytics, 181

Promoted to front page
checkbox, 222

Promoted to front page option,
Publishing options, 218

promoting site, 285-303. See
also advertising
with Comments plugin, 301
displaying Facebook info on

site, 295-300

on Facebook page, 286-292
with Recommendations and
Activity Feed plugin, 301
on Twitter, 292-294
promotions
redeeming in Google
Adwords, 106
running on Google
Adwords, 100
prototyping websites, with
Google Sites, 39
Provide a menu link checkbox,
215, 257, 342
Provide a menu link
option, 272
Public business information
fields, Google Checkout, 346
public contact information,
Google Checkout, 333
Publish as a Web page option,
Google Checkout, 338
Published checkbox, Google
Checkout, 348
publishing options, for
pages, 218
push-button installer, 236

Q

QuickInstall, installing
Drupal with
hosting account for, 86-90
logging in to Drupal, 95-96
overview, 85-86

R

Read more link, 224
rearranging
blocks, 10, 71-72
navigation, 80
tabs, 80
Recommendations and Activity
Feed plugin, for
Facebook, 301
Recommended releases
section, 233
Recycling tab, 79



Redeem Now link, Google
Adwords, 100

region setting, 268

Regional and Language,
Configuration section, 207

Registration and Cancellation
section, 128

remote computer (server), 77

Remote Site, uploading to, 76

removing blocks, 158-163

Repeat window, Google
Calendar, 125

reports, in Google Analytics,
180-181

Reports option, Drupal 7
interface, 196

Reports section, 208

Reports tab, 119

resizing images, 38

Return On Investment (ROI),
tracking, 317

Return to site link, Google
Sites, 42

revision information, for pages,
216-217

RGBGreen Facebook page, 291

RGBGreen site, 17, 70

RGBGreen Twitter account,
293-294

rich editing, 231-232, 246

rich formatting, 247

ROI (Return On Investment),
tracking, 317

roles, creating, 132

Roles button, 132

RSS settings, adjusting, 207

Run my campaign continuously
starting today option,
Facebook, 313

S

Save ad group button, Google
Ads, 322

Save block button, 144,
298-299

Save button
Create Article window, 61

Google Sites, 38
Web pages, 34
Save Changes button,
Facebook, 289
Save configuration button,
66, 128
Save option, Google Docs, 345
Save permissions button, 131
Save profile button, Google
Checkout, 347
screenplay code, HTML, 74
Search and Metadata,
Configuration section, 206
search engine optimization
process, 206
Search Expression field, News
Bar Wizard, 149-150
Search Modules area, installing
Admin Module, 192
search results, on Google, 206
searching themes, 262
security, 111-126
and Acquia, 121-124
breach, 113
checking on updates, 119-121
and Google Sites, 121-124
holes in, 115
mailings, 114
reasons for, 112-114
setting calendar reminder
for, 124
signing up for account on
Drupal.org, 114-116
subscribing to security email
list, 116-119
updates, 112, 115, 119
Security announcements
checkbox, 118
select language option, Google
Translate, 51
Send me. . . checkbox, Google
Checkout, 334
Send Newsletter area,
Simplenews, 280
SEO, 206
server (remote computer), 77
Set default link, 265, 273
Settings area, Gmail, 28
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Settings link
Drupal, 132
Gmail, 109
Marinelli, 266
for themes, 64
Settings option, Facebook, 295
Settings tab
Google Ads, 323
Google Checkout, 346
settings window, sharing, 44
Share button, Google
Checkout, 337
Share My Points option, 78
Share this site, More actions
menu, 43
Share Your Way project, 21-23
sharing
links, 32
sites, in Google Sites, 43-46
shopping cart
creating test, 334-340
preview, 339
Shortcut Icon Settings section,
134, 138
Show Code button, News Bar
Wizard, 150
side arrows, 41
Sidebar first area, 141
Sidebar first option, Bartik, 298
Sidebar second area, 143
Sidebar second option,
Bartik, 298
Sidebar second section, 141
sign in to Google Docs link,
Google Checkout, 335
Sign in to your Adwords account
link, Google Adwords, 105
Sign Up button, Google
Analytics, 170
Sign-in link, Google Sites, 28, 46
signing into, Gmail account, 332
Simple Mode, Facebook, 314
simple text input, 214
Simplenews items, Mail
section, 275
Simplenews module, 274-281
Simplenews newsletter, 277
Site creation page, Google, 28
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Site Name text, 136
Sites. See Google Sites
Sky Floor, 18-19, 24, 351
slicing designs, 23
SMS messages, sending with
Google Calendar, 124
Snaglt, 135, 266
Social Networking Spaces, 6, 16,
285, 293
social networks
Facebook
Comments plugin, 301
displaying info on site,
295-300
linking to Twitter, 294-295
promoting site on, 286-292
Recommendations and
Activity Feed
plugin, 301
Twitter, promoting site on,
292-294
Social Plugins area,
Facebook, 296
Software/Services section,
CPanel screen, 91-92
Solar Net One project, 98-99
Source button, 297, 341
spam management feature, 204
special offer images, 266
Spreadsheet, Google
Docs, 344
standard Drupal 7 interface,
196-210
Appearance section, 202
Configuration section,
204-208
content authoring, 204
Development, 207
Media, 205
People, 204
Regional and Language, 207
Search and Metadata, 206
System, 205
User Interface, 205-206
Web Services, 207-208
Content section, 198-199
Dashboard, 198
Help section, 208

Home button, 196-198
Modules section, 202-203
People section, 202
Reports section, 208
Structure section, 199-201
Blocks, 200
Content Types, 200
Menus, 201
Taxonomy, 201
Start my free Adwords trial now
button, Google Adwords, 101
Start publishing button, Google
Checkout, 338
Statistics area, 178
Status Report link, Reports
section, 208
Sticky at top of list option,
Publishing options, 218
store gadget wizard link, Google
Checkout, 335
Store tab, 343
Structure button, 152
Structure link, 140
Structure option, Drupal 7
interface, 196
Structure section, 199-201
Blocks, 200
Content Types, 200
Menus, 201
Taxonomy, 201
support, 258-259
sustainability, of websites, 7
System, Configuration
section, 205

T

tabs
help using, 179
rearranging, 80
working with, 294
Taxonomy, Structure
section, 201
TEKELSEY1 block, 71
templates
choosing, 33
CMS, 9. See also themes
in Google Sites, 27

terms and conditions, Google
Analytics, 172
Test newsletter, 278
test order, 343-347
test shopping cart, creating,
334-340
text, entering
in Body field, 213
in Create Story window, 60
inputting and formatting, 213
on pages, 34
simple text, 214
text, format of, for pages,
213-215
Text format area, 153, 213
Text format options, Full HTML
option, 298, 342
Theme settings area, 138
themes, 261-273
bookmarking, 263
configuring, 132-135
for Drupal, 9-10
searching, 262
selecting, 63-64
Settings link, 64
Themes section, Drupal, 10
Title field, News Bar Wizard,
149-150
titles, for blocks, 157-163
Toggle Display area, Settings
link, 133
Toggle display dialog box, 137
Tomlinson, Todd, 24
Tools tab, Google
Checkout, 334
Top Notch Themes, 132
tracking ROI (Return On
Investment), 317
traditional HTML sites, vs.
CMS, 69-83
layout of, 69-77
navigation of, 77-80
users for, 80-83
Traffic Sources, Google
Analytics, 185-186
Translate, Google. See Google
Translate
Translate Wizard, 149



troubleshooting modules,
248-257

Try Drupal demo now
button, 59

Twitter
linking Facebook to,

294-295

promoting site on, 292-294

U

Uninstall button, Modules
section, 281
Uninstall column, Modules
section, 281
uninstalling modules, 274-281
Up One Level function, 245
Update Options drop-down,
Content page, 227
Update tab, 120
updates, checking on,
119-121
Upload a module section, 194
Upload an Image option,
Facebook, 288
Upload button, IMCE, 249
upload logo image area, 65
Upload window, IMCE, 256
uploading
files, 75-76
images, 37, 66, 135, 310
logos, 65, 288
to Remote Site, 76
upward-facing triangle,
Drawer, 197
URL path settings, 217, 226
USD (Max Bid) option,
Facebook, 314
Use the default logo checkbox,
135, 266
Use the default shortcut icon
option, 138
User Guide, CKEditor, 252-253
User Interface, Configuration
section, 205-206
username, 115
users
adding new, 81

vs. CMS, vs. traditional HTML
sites, 80-83
managing, 82

\Y

verification code, Gmail, 109

versions, of Drupal, 50

vertical orientation (News Strip)
radio button, 150

Video Bar Wizard, 148

Video Tutorials link,
Opensoursecms.com, 56-57

view our video tutorials link,
Hostgator, 91

View Page button,
Facebook, 290

View Reports first button, 183

View Web Hosting Plans button,
Hostgator, 86

viewing websites, from multiple
browsers, 267

visitors, register options for
websites, 128

volunteer assistance, vs. paid
assistance, 4

volunteer-designed themes, 261

Vosburg, David, 23

w

Wall icon, Facebook, 290

Web address, 76

Web developer, role of, 3-4

Web Form module, 274

Web hosting company, 2

Web page, Firefox, 72

Web Page option, 33

Web property, Google
Analytics, 174

Web Property ID, Google
Analytics, 173-174, 178-179

Web Services, Configuration
section, 207-208

Web-based CMS, example of, 2

Web-based FTP program, 240

Website (HTML) tab, Google
Checkout, 339-340
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websites
accessing back-end of, 8
adding Alternate text to
images, 222
address of, 89
adjusting structure, with
blocks, 139
appearance of, 202
bookmarking, 33
breaking, 81
contributing to, 19
creating, 12, 26
development, expenses of, 7
domain of, 16, 89
Fast Company, 50
front end, 143
Hostgator, 86
for HTML, 215
HTML based, 73
importance of design, 20
and Internet servers, 240-241
layouts of, 11
maintaining with CMS, 2-3
managing languages with, 51
manually created, 75
multilingual, developing,
188-189
naming, 30-31
prototyping with Google
Sites, 39
pulling content to, 148
register options for
visitors, 128
RGBGreen site, 70
saving draft of, with Google
Sites, 38
setting to private, 45
sharing, 26
sharing links, 32
sustainable, 7
viewing from multiple
browsers, 267
viewing international visitors
to, 188
World Wildlife Fund, 51
Webstore, Amazon, 349
Weekly drop-down menu,
Google Calendar, 125
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Welcome pop-up screen,
Hostgator, 91
width, changing block, 299
Wikimedia, CMS system, 3
word of mouth, promotion in
Facebook, 292
workflow, facilitating, 216
World Wildlife Fund,
51-52

WorldShirts Facebook page,
Facebook, 309

wrappers, 238

wrench icon, 196

WYSIWYG module, 232-235

X

x option, closing links with, 197

Y

your user profile page

link, 116
YOUR_URL code, 296
YouTube News Wizard, 149
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Zen Cart, 349-351
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